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Advances in Management
Accounting
Advances in Management Accounting, Volume 35

Editor

Chris Akroyd 
University of Canterbury, New Zealand

Synopsis

Volume 35 of Advances in Management Accounting uses a variety of methods, from experiments and case studies to surveys, to
build upon existing knowledge within the management accounting discipline. Containing a diverse range of authors from Australia,
Canada, New Zealand and the United States of America, this publication focuses on theoretically sound and practical research
which has a cutting-edge and wide-reaching appeal to academics and practitioners.

Showcasing chapters on planning and budgeting processes, costing systems, strategic management accounting practices and
performance management, this edited collection will appeal to both management accounting academics and professionals. Topics
analyzed include the new management accounting ecosystem, strategic planning and budgeting, complex cost accounting
systems, non-monetary preferences and cost reporting, strategic management accounting practices, customer centered strategy
and relative performance information in remote work arrangements.

Advances in Management Accounting (AIMA) publishes thought-provoking volumes that advance knowledge in the management
accounting discipline and are of interest to both academics and practitioners. The series seeks thoughtful, well-developed articles on
a variety of current topics in management accounting, broadly defined. AIMA seeks to publish commentaries on research
methodology and new management accounting areas of interest as well as papers using research methods including survey
research, field tests, case studies, experiments, meta-analyses, and modeling.
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Breaking the Poverty Code: An
Integrative Approach to
Measuring Multidimensional
Poverty in Mexico
Emerald Points

Author

Yedith Betzabé Guil lén-Fernández 
Universidad Nacional Autónoma de México, UNAM, Mexico

Synopsis

A lack of socially determined needs, such as nourishment, education, and healthcare, can become deprivation indicators that are
used to measure poverty. Breaking the Poverty Code recognizes that any mismeasurement may provide inaccurate information to
policymakers about the extent of poverty in the population, potentially inhibiting the success of policy initiatives moving forward.

Advocating for a more objective measurement, Yedith Betzabé Guillén-Fernández reinvents how poverty is presented and defined by
exploring methods currently employed by CONEVAL, the institution in charge of applying the official methodology for
multidimensional poverty in Mexico. With this context in mind, Yedith argues for the implementation of the ‘Consensual approach’ to
inform the ‘Social Rights-based approach’ as a way to update criteria for living standards. Calling for a more holistic conception of
poverty that accounts for evolving socioeconomic and technological needs, chapters highlight both British and Latin American
scholarship to emphasize the fluidity that must be taken into account when defining poverty.

Transcending the Mexican context, this book presents critical sociological observations that fuse the importance of statistical data
with the lived realities of impoverished people everywhere.
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New Horizons in Managerial and Organizational
Cognition

Editors

Kristian J. Sund 
Roskilde University, Denmark

Robert J. Galavan 
National University of Ireland Maynooth, Ireland

Robin Gustafsson 
Aalto University, Finland

Synopsis

Strategy research and practice has a long tradition of using frameworks, models, tools, and processes to describe, and guide the
strategy work of managers. These are the cognitive aids that guide cognition, i.e., the way managers make sense of the world. Why,
and how, do these tools interact with cognition?

The sixth volume in the New Horizons in Managerial and Organizational Cognition series examines cognitive aids in strategy.
Cognitive aids of strategy have a profound impact on the way managers learn about, conceptualize, share, and enact strategy and
strategies in their organizations, yet these aids are often presented without reference to the underlying cognitive theory that might
explain why the aid is useful.

Cognitive Aids in Strategy brings together contributions by twelve strategy scholars, reflecting on a range of cognitive aids and their
theoretical foundations, focusing attention on the importance of cognitive aids in strategy, and inspiring further research. It
represents a new horizon for the study of managerial and organizational cognition.
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Creating a Sustainable
Competitive Position: Ethical
Challenges for International
Firms
International Business and Management, Volume 37

Editors

Pervez N. Ghauri 
University of Birmingham, UK

Ulf Elg 
Lund University, Sweden

Sara Melén Hånell  
Mälardalen University, Sweden

Synopsis

The ebook edit ion of this  t it le is  Open Access and freely available to read online.    

The importance of ethical practices and a sustainable competitive position is being increasingly emphasised by all types of business
and across all industries. The chapters collected in Creating a Sustainable Competitive Position discuss how international firms work
with sustainable strategies and their relationship with the society and environment while exploring the different opportunities and
challenges.

While good transparent ethical behaviour improves a company’s reputation and thus competitive position, unethical and/or
illegitimate behaviour such as environmental exploitation and corruption can damage a firm’s global reputation. Several case studies
from different markets demonstrate how this sustainable competitive position can be achieved by international firms operating in a
global market. Creating a Sustainable Competitive Position includes research-based cases highlighting different sustainability
challenges as well as theory-based discussions around how firms can manage a multi-stakeholder perspective in relation to
performance.

The extensive research within this volume of International Business and Management makes it an important read for both
managers, leaders and researchers in the area of strategy, offering ways to stay ahead of the competition.
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Contemporary Studies in Economic and Financial
Analysis, Volume 111, Part B

Editors

Simon Grima 
University of Malta, Malta

Eleftherios Thalassinos 
University of Piraeus, Greece
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West University of Timisoara, Romania
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University of West Attica, Greece
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RISEBA University of Applied Sciences, Latv ia

Tatjana Volkova 
BA School of Business and Finance, Latv ia

Synopsis

Digitization of economic and management processes allows for the delivery of new value and higher efficiency in the
implementation of strategic goals. This is due to the inclusion of digital technologies in the existing rules of functioning among
partners involved in the flow of resources, and from their readiness for digital transformation.

A significant challenge, in practical, organizational, and scientific terms is to understand the opportunities and threats resulting from
digital transformation, to identify optimal strategies for the development of business entities in new economic and management
conditions, taking care to adopt collateral and proper management of new risks. Addressing this challenge to the readers -
contributors indicate the latest theoretical advances, and practical examples in FinTech, The Internet of Things, and AI, among
others. This results in a synthetic look at the complex digital transformation processes of the modern world, both in terms of the
underlying causes and the vast effects of the transformations and digitization of social and economic life.

Contemporary Studies in Economic and Financial Analysis publishes a series of current and relevant themed volumes within the
fields of economics and finance.
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Digital Transformation,
Strategic Resilience, Cyber
Security and Risk Management
Contemporary Studies in Economic and Financial
Analysis, Volume 111, Part A

Editors

Simon Grima 
University of Malta, Malta
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University of Piraeus. Greece

Mirela Cristea 
University of Craiova, Romania
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Synopsis

Digitization of economic and management processes allows for the delivery of new value and higher efficiency in the
implementation of strategic goals. This is due to the inclusion of digital technologies in the existing rules of functioning among
partners involved in the flow of resources, and from their readiness for digital transformation.

A significant challenge, in practical, organizational, and scientific terms is to understand the opportunities and threats resulting from
digital transformation, to identify optimal strategies for the development of business entities in new economic and management
conditions, taking care to adopt collateral and proper management of new risks. Addressing this challenge to the readers -
contributors indicate the latest theoretical advances, and practical examples in Latvia, Romania, and Sri Lanka, among others. This
results in a synthetic look at the complex digital transformation processes of the modern world, both in terms of the underlying
causes and the vast effects of the transformations and digitization of social and economic life.

Contemporary Studies in Economic and Financial Analysis publishes a series of current and relevant themed volumes within the
fields of economics and finance. Both disciplinary and interdisciplinary studies are welcome.
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Editors
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Simon Grima 
University of Malta, Malta

Synopsis

Digitization of economic and management processes allows for the delivery of new value and higher efficiency in the
implementation of strategic goals. This is due to the inclusion of digital technologies in the existing rules of functioning among
partners involved in the flow of resources, and from their readiness for digital transformation.

A significant challenge, in practical, organizational, and scientific terms is to understand the opportunities and threats resulting from
digital transformation, to identify optimal strategies for the development of business entities in new economic and management
conditions, taking care to adopt collateral and proper management of new risks. Addressing this challenge to the readers -
contributors indicate the latest theoretical advances, and practical examples in Moldova, Kosovo, and the BRIC countries, among
others. This results in a synthetic look at the complex digital transformation processes of the modern world, both in terms of the
underlying causes and the vast effects of the transformations and digitization of social and economic life.

Contemporary Studies in Economic and Financial Analysis publishes a series of current and relevant themed volumes within the
fields of economics and finance.
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Drawn to the Flame: Teachers’
Stories of Burnout
Advances in Research on Teaching, Volume 45

Editors

Erin A. Singer 
Texas A&M University, USA

Matthew J. Etchells 
Texas A&M University, USA

Cheryl J. Craig 
Texas A&M University, USA

Synopsis

Teacher attrition and burnout have been researched in school districts all over the country for several decades. Characterised by
physical and psychological exhaustion, cynicism (as an interpersonal and emotional indication of built-up aggression), and a sense of
helplessness and low self-efficacy, burnout can lead to anxiety, depression, diminished job performance, absenteeism, and attrition.

Drawn to the Flame investigates incidences of burnout and burnout avoidance among educators in both K-12 and higher education
spheres during the COVID-19 pandemic – a period that saw an intensification and increased frequency of polarizing sociocultural
and socio-political conditions, resulting in psychosocial and emotional strain among those invested in education. Through narrative
inquiry, the chapters present the stories of teachers in a variety of settings (e.g. urban, suburban, rural) and sociological conditions
(economic, racial, sex/gender), who experienced first-hand the impact of the pandemic and the chaotic transition to remote
learning, the impact of the U.S. Immigration and Customs Enforcement (ICE) and racial strife, on students and curricular planning
processes.
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Editors
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Synopsis

The Emerald Handbook of Authentic Leadership is a ground-breaking interdisciplinary collection, opening the black box of leadership
authenticity to advance understanding of theory and practice. It presents a wide-ranging, diverse source of new concepts, theories,
insights, applications to advance thinking and practice in leadership and leadership authenticity.

The first publication of its kind, the contributors – leading scholars, researchers, business and NGO leaders, policy makers – explore
differing, contrasting perspectives on the evolving, fluid subject of authentic leadership. The thematic sections examine ‘The Search
for Authenticity from Theory to Practice’, ‘The Search for Authenticity from Practice to Theory’, and ‘Developing Authentic Leadership
Values, Understanding and Practice’.

The Emerald Handbook of Authentic Leadership is a quest for interdisciplinary insights arising out of theory and practice. It is
intended for a wide readership interested in leadership and leadership authenticity in the contemporary world.
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It's All About
SocietyNow

Authors
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University of Kent, UK

Mary Larkin 
Open University, UK

Synopsis

Carers and caring are contemporary global issues of growing political and societal significance. Changing demographics in the UK
and beyond, as well as policy drivers promoting community-based living, mean that the family is increasingly the site of care for
relatives with long term support needs.

Whilst there is a plethora of literature on carers it tends to be situated in separate subject areas. For the first time Family Carers and
Caring brings together a range of material and evidence about carers from different sources presented in an accessible and yet
academically informed way. Milne and Larkin help to make sense of the complexities of family carers and caring, carving a coherent
path through the academic, policy, socio-political, and practice terrain. Family Carers and Caring is explicitly underpinned by
principles of social justice and rights, focusing on how inequalities intersect with caring.
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History
Arts for Health

Author

Anna Greenwood 
University of Nottingham, UK

Synopsis

History has been a source of cultural fascination since ancient times. Whether we’re reading a complex academic book to garner a
new perspective, visiting a local museum or monument, or watching a historical drama on television, history is all around us and
remains a phenomenally popular interest. However, little attention has been paid to its potential as a positive force for health and
wellbeing, at least until now.

Presenting the benefits of historical engagement, and practical tips for making the most of it, Anna Greenwood considers the power
this discipline has to spur better health outcomes. In history, she argues, people can find solace in the stories of others who have
lived with health conditions similar to their own. It can help the lonely meet new friends, provoke long forgotten memories, and
encourage people to exercise their brain, limbs, and heart.

A ground-breaking work for history buffs and healthcare providers alike, this new instalment in the Arts for Health series by one of
the leading scholars in modern health history advocates for history’s ability to deepen sympathies, broaden imaginations, and create
community beyond the customary restrictions of time and geography.
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for Communications Agencies
PRCA Professional

Author

Crispin Manners 
Onva Consulting, UK

Synopsis

The latest research from the Public Relations and Communications Association (PRCA) demonstrates that 83% of agencies do not
sell by value. This represents a significant threat to their future, especially during recessionary times, as it means there is unlikely to be
the proof needed to sustain the budgets that clients currently allocate for their services. If agencies don’t start proving the business
value of what they do, the consequences are likely to be a significant loss of income, with a dire impact on the future potential of the
agency.

In How to Sell Value – Demystified: A Practical Guide for Communications Agencies, acclaimed PR guru Crispin Manners  explains
how agencies can move quickly to a value-based, rather than time-based, agency model. The author addresses key issues such as:

The power of a branded methodology that builds trust and confidence and sets client expectations correctly
The tools that bring a branded method to life and give the team ways to reinforce it
Examples of premium priced services that break the time-based pricing model
How to set a value-based price
The importance of client data in proving value and driving effective evaluation.

This practical guide clearly outlines a route to a more profitable and fulfilling agency, one where everyone involved gets a true sense
of achievement because of the value they know they deliver to their clients.
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Why We Need It and How to
Make It Happen
Editors
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University of Warwick, UK
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University College London, UK

Synopsis

Democratic societies thrive when citizens actively and critically engage with new ideas, developments and claims to truth. Not only
can such practices result in more effective choice-making, but they can also lead to widespread support for progressive beliefs, such
as social justice. With Western societies in the midst of environmental, social and political crises, it seems more pertinent than ever
that citizens become ‘ideas-informed’.

Presenting concepts from academia, industry, and practice, The Ideas-Informed Society closes the gap between the ideal of the
ideas-informed society and the current reality. By exploring what it means to be ideas-informed and the benefits for both individuals
and society, the chapters conceive what an ideal ideas-informed society would look like, what are the key ingredients of an ideas-
informed society, and how to make it happen.
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Identity in the Public Sector: A
Complex Journey Between
Identity Features, Struggles and
Dimensions
Emerald Points

Author

Andrea Tomo 
University of Naples Federico II, Italy

Synopsis

Grounded in the awareness that many public sector inefficiencies remain unsolved, Identity in the Public Sector presents a critical
consideration of the interplay between public sector reforms and organizational changes across a variety of levels.

Framing this issue and its importance within organizational and management studies, Andrea Tomo considers how organizational
change is translated and experienced at the individual level, exposing why public employees often resist such projects. Building upon
related literature for a better understanding and management of complex organizational change initiatives in the public sector,
Tomo provides a more integrated picture of individual identity, emphasising the influence of cultural and context-specific factors, as
well as their importance in policy-making processes, particularly their potential for improving the effectiveness of public
administration.

Offering insights for public management into a murky, often complex research area, Identity in the Public Sector provides a new
theoretical and practical approach for the analysis and interpretation of the intersection between identity and public enterprises and
services.

HR & organizational behaviour

Hardback ISBN: 9781837535958

Hardback price: £45.00, €52.00, $60.00

ePDF ISBN: 9781837535941

ePDF price: £45.00, €52.00, $60.00

ePub ISBN: 9781837535965

ePub price: £45.00, €52.00, $60.00

Publication date: 28 July 2023

Language: English

Audience: Professional and scholarly

Page count: 148

BIC code: KJU, KNV, KJ

BISAC code: BUS085000, BUS000000, BUS107000

THEMA code: KJU, KNV, KJ

UK and Rest of World
Turpin Distribution UK

UK Customer Services

Unit 2, Lancaster Way, Stratton Business Park, Biggleswade,

Bedfordshire SG18 8YL, UK

T: +44 (0) 1767 604951 F: +44 (0) 1767 601640

E: custserv@turpin-distribution.com

Americas
Emerald Publishing 

c/o Baker & Taylor Publisher Services

30 Amberwood Parkway,

Ashland, OH 44805

T: +1 800-247-6553

E: orders@btpubservices.com

To order



Advanced Information

Improving the Relational Space
of Curriculum Realisation:
Social Network Interventions
Emerald Professional Learning Networks Series

Authors

Claire Sinnema 
The University of Auckland, New Zealand

Alan J. Daly 
University of California, USA

Joelle Rodway 
Memorial University of Newfoundland, Canada

Darren Hannah 
The University of Auckland, New Zealand

Rachel Cann 
The University of Auckland, New Zealand

Yi-Hwa Liou 
National Taipei University of Education, Taiwan

Synopsis

In educational policy, research and practice circles, there has been much attention in recent times to the power and potential of
social networks for supporting educational improvement. Improving the Relational Space of Curriculum Realisation foregrounds the
potential of the relational space, and its improvement, in the context of curriculum realisation in particular.

Curriculum reform is a key level in systems’ efforts to meet ambitious goals for student achievement, progress and wellbeing. Both
large-scale reform and school-level curriculum change present learning demands for school leaders and teachers alike, and they
simultaneously give rise to challenges and opportunities for those charged with giving effect to them. The authors highlight the role
of social capital in addressing those demands, challenges, and opportunities, emphasising the need improve the relational space
within which curriculum change takes place.

Improving the Relational Space of Curriculum Realisation outlines an approach to intervention that helps educators solve
problematic patterns in their networks, leverage resources better within and across school networks, and embed relational
conditions that are conducive to ambitious curriculum goals being realised.
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KAIZEN-21: The Philosophy of
Continuous Improvement and
Operational Innovation in the
New Global Environment
Emerald Points

Author

Manuel F. Suárez-Barraza 
Universidad de las Américas Puebla (UDLAP), Mexico

Synopsis

Since Masaki Imai connected the term KAIZEN with the world management arena in 1986, this approach has been used as a
strategy for company development that is propelled by the participation and motivation of its employees. Centering the human
being as the guiding axis of change and innovation, KAIZEN-21 establishes a practical and theoretical guide for organizations to
easily implement this ancestral philosophy within their operational processes in the midst of the chaotic and complicated global
environment of the 21st century.

Presenting an updated model of guiding principles, techniques, and tools, Manuel F. Suárez Barraza demonstrates how KAIZEN can
be successfully applied in the context of pandemics, supply chain crises, and regional war. Beginning with the definition and origins
of KAIZEN, chapters explore 5'S, standardization (Hiojunka), SDCA and PDCA cycles, as well as process innovation and kodawari-
KAIZEN, or hitosukuri (management of people), closing with techniques for improving daily work, such as the the Kata of
Improvement, and the author’s links with the Toyota Production System (TPS) and the Mayan work model (K’AAT-KAIZEN).

If you are ready to energize your business team and revolutionize workplace practices, then KAIZEN-21 is your essential resource for
prioritizing internal change and development despite all adversity.
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Leadership in Turbulent Times:
Cultivating Diversity and
Inclusion in the Higher
Education Workplace
Studies in Educational Administration

Series Editor

Ann E. Lopez 
University of Toronto, Canada

Editors

Gaëtane Jean-Marie 
Rowan University, USA

Henry Tran 
University of South Carolina, USA

Synopsis

The macro-societal events against social injustice that have occurred recently have brought increasing attention to the problems of
inequality in society. Specifically, social movements and events such as the Black Lives Matter and Stop Asian Hate, the Supreme
Court’s ruling against the legality of employment discrimination against the LGBT population, the COVID-19 pandemic, and the
growing diversity of the workforce serve as impetus for more diverse and engaging work contexts. Within the field of education,
racial diversity issues such as the paucity of educators of color in the field, workload disparity workload across teacher
demographics, the handling of student discipline and employment discrimination have been frequently noted as warranting
attention to create more diverse and inclusive workspaces.

The second of two volumes, Leadership in Turbulent Times draws upon cutting edge theories and evidence-based strategies by
integrating conceptual and empirical work addressing educational leadership in these unprecedented and turbulent times, with a
particular focus on cultivating diversity and inclusion in the higher education workplace.

Moving theory and practice towards real change, Leadership in Turbulent Times is a timely contribution towards the goal of
providing resources for promoting diversity and inclusion to leaders, educators, researchers and policymakers within the field of
Education.
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Models of Risk Preferences:
Descriptive and Normative
Challenges
Research in Experimental Economics, Volume 22

Editors

Glenn W. Harrison 
Georgia State University, USA

Don Ross 
University College Cork, Ireland

Synopsis

Cumulative Prospect Theory is a popular model of risk preferences in behavioral economics and generally proposed as a better
descriptive model than alternatives, and as an inferior normative model to guide risky decisions. Models of Risk Preferences collects
studies that critically review these claims from the perspective of experimental economics.

The Research in Experimental Economics series focuses on experimental and empirical investigations into both the economic
effects of the law and how economic theories can explain the behavior of individuals within a legal system.
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The New Era of Global
Services: A Framework for
Successful Enterprises in
Business Services and IT
Author

Javier  Peña Capobianco 
Catholic University of Uruguay, Uruguay

Synopsis

The New Era of Global Services is the result of interviews with more than seventy international leaders. The results show that in the
coming years, Global Services will tend to grow in business-to-business (B2B), business-to-consumer (B2C), peer-to-peer (P2P), an in
particular peer-to-business (P2B) relationships. Deciding on locations will be a more flexible process that may include different
countries, cities, and even the cloud (virtual sourcing). Therefore, an increase in delocalizing options (multi-sourcing) is expected. As
a result, global labour arbitrage will create opportunities not only for secondary cities but also for cells and individuals with
outstanding talents and appropriate telecommunication infrastructures. This, in turn, will foster the flourishing of companies with
neither human resources of their own, nor a physical presence in a specific location.

Author Javier Peña Capobianco makes a compelling case that over the coming twenty years, the companies that thrive will be
those which not only embrace technology, but also generate disruptive business models in an authentic digital transformation
process. However, only those who place people and their environment at the centre of their business plans will achieve true success.
This is an important book for anyone involved in Global Services, as well as business students, entrepreneurs, C-suite professionals,
policy makers and business academicians.
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The New Spirit of Hospitality:
Designing Tourism Futures in
Post-Truth Worlds
Tourism Security-Safety and Post Conflict
Destinations

Author

Rodanthi Tzanell i 
University of Leeds, UK

Synopsis

A ‘new spirit of hospitality’ beckons planetary provenances of leisure and pleasure, to promote tourism destinations through the
digitization and cinematic advertising of tourist experience. While releasing identities, populations, and environments from their
geographical and political isolation, this new spirit may rob them of their ability to communicate cultural diversity on their own terms.
Such changes also affect the professionals who produce aesthetic renditions of other people’s home territories as tourist
destinations, often feeding into domestic perceptions of homemaking, with various good and bad consequences for the design of
sustainable planetary futures.

Through methodological elaborations on case studies, Tzanelli explains that we have entered a new era of tourism and hospitality
mobilities dominated by crises of cultural representation and host presence. Triggered by the urge to renovate concept design, the
crisis leads to a proliferation of what is just, true, and real, with various consequences for those interest groups involved in the
production of truthfulness, justice and reality in hospitality and tourism.

The Tourism Security-Safety and Post Conflict Destinations series provides an insightful guide for policy makers, specialists and
social scientists interested in the future of tourism in a society where uncertainness, anxiety and fear prevail.
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Participatory Research on Child
Maltreatment with Children
and Adult Survivors: Concepts,
Ethics, and Methods
Emerald Studies in Child Centred Practice

Editors

Maria Roth 
Babes-Bolyai University, Romania

Ravit Alfandari 
University of Haifa, Israel

Gemma Crous 
Universitat de Barcelona, Spain

Synopsis

The ebook edit ion of this  t it le is  Open Access and freely available to read online.    

Childhood should be free of violence and victims of childhood maltreatment should be entitled to participate as expert informants in
research about these experiences. Placing children and adult survivors at the heart of research efforts on child maltreatment is
critical to effective response and prevention measures in fighting this form of violence.

Embedded in the European context, Participatory Research on Child Maltreatment with Children and Adult Survivors presents a
mosaic of contexts, theories, and methods relating to children’s and adult survivors’ participation in research about their adverse
experiences. Contributors demonstrate how research can mobilize children and adult survivors to become agents in constructing
and disseminating reliable, evidence-based knowledge about child maltreatment.

Enriching ongoing debates about ethical concerns and challenges of participatory research in the field of child maltreatment, this
book highlights the advantages that participation as a human right and as a valued endeavour of scientific knowledge accumulation
can bring to the community of researchers and helping professionals.

The authors of this book are members of a designated working group of the pan-European network, Euro-CAN on Multisectoral
Responses to Child Abuse and Neglect in Europe, supported by the European Cooperation on Science Technology (COST Action
19106). and promote children’s participation in research on violence that affects their families, institutions and communities.
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The Power of Team-based
Simulations in Educational
Systems: Toward Mid-Leaders’
Mentoring in Periods of
Routine and Crises
Author

Orly Shapira-Lishchinsky 
Bar-Ilan University, Israel

Synopsis

Times of crises, such as pandemics, teach us the importance of mid-level leaders who promote effectiveness in teaching and
learning in school and act as mediators for their students, teachers and school principals. The Power of Team-based Simulations in
Educational Systems focuses on mid-level educational leaders who are not only teachers, but also have a significant role of
leadership in their schools.

Shapira-Lishchinsky suggests a new educational policy to reduce educational gaps eliciting from the COVID-19 pandemic and other
crises toward routine, enhancing the capacity of mid-level leaders to deal with equality gaps through mentoring by team-based
simulation. The Power of Team-based Simulations in Educational Systems proposes strategies to train mid-level leaders toward
advancing learning and providing emotional support to their teachers and students during crises and routine.

Exploring the interpersonal, organizational, community, and public policy dimensions of mid-level leadership and teaching,
interrogating the relationships between teachers, students, and the school leadership using a socio-ecological model, The Power of
Team-based Simulations in Educational Systems is essential reading for teacher trainers, teachers, educational leaders, parents, and
education researchers.
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Research in the History of
Economic Thought and
Methodology: Including a
Selection of Papers Presented
at the First History of
Economics Diversity Caucus
Conference
Research in the History of Economic Thought and
Methodology, Volume V41, Part B

Editors

Luca Fiorito 
University of Palermo, Italy

Scott Scheall  
Arizona State University, USA

Carlos Eduardo Suprinyak 
American University of Paris, France

Synopsis

Research in the History of Economic Thought and Methodology Volume 41B features a selection of papers presented at the First
History of Economics Diversity Caucus Conference, new research essays from Roger Sandilands and co-authors Daniel Schiffman
and Eli Goldstein, as well as an interview of Francis Wilson conducted by Phil Magness and Micha Gartz.
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Sociological Research and
Urban Children and Youth
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32

Editors

Rachel Berman 
Toronto Metropolitan University, Canada

Patrizia Albanese 
Toronto Metropolitan University, Canada

Xiaobei Chen 
Carleton University, Canada

Synopsis

Almost a third of the 4 billion people living in urban areas today are children, according to the United Nations. By 2050, 70 percent of
the world’s children will live in cities. Yet how has recent sociological work engaged with children and youth living in cities around the
world? What does a focus on children and youth in an urban context mean for researchers working within a variety of sociological
frameworks? How have children’s and youth’s experiences shaped and been shaped by the diverse urban scapes and contexts in
which they live?

Sociological Research and Urban Children and Youth brings together cutting-edge work that addresses children’s and youth’s urban
living experiences as well as the social, political, and ecological realities that accompany this. Featuring contributions from Australia,
Canada, the U.K., and the United States, the chapters critically engage with core analytical and conceptual issues ranging from
relationality to citizenship and belonging, to power, structure, and agency.

Recognizing the potential research with and about young people can have in decision making on multiple levels of policy and service
provision, Sociological Research and Urban Children and Youth provides a key foundation for considering the influence of urban
environments on young people, and vice versa.
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Tattooing and the Gender
Turn: Labour, Resistance and
Activism in a Male-Dominated
Industry
Emerald Studies in Popular Culture and Gender

Author

Emma Beckett 
University of Warwick, UK

Synopsis

Since the 1990s, the West has seen a significant increase in women entering the tattoo industry as professional artists. Examining
this kind of work through a sociological and feminist lens, Tattooing and the Gender Turn explores the experiences of women tattoo
artists in what has historically been a male-dominated industry to reveal how tattooing has undergone a ‘gender turn’ and a
subsequent shift in gender relations.

Drawing on interviews with women and queer tattoo artists from across the US, UK and Australia, Emma Beckett conceptualises the
tattoo industry as a source of employment and labour in addition to exploring how it operates as a sub-culture. Highlighting how
women artists negotiate gendered capital and gendered labour amidst industry hierarchies and demands on authenticity, Beckett
uses a gendered lens to explore and problematise the industry as an often unequal place of work and employment. Chapters also
explore how women artists are using online platforms to disrupt and challenge the problematic aspects of the tattoo industry,
disrupting harmful behaviours and initiating change.

Putting women artists and their experiences at the centre of its gaze, Tattooing and the Gender Turn appeals to those interested in
subcultures, employment and labour, as well as other male-dominated industries where women have to navigate and negotiate the
terms of their femininity in order to succeed in their chosen career.
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Synopsis

Governments, communities, and developers are considering the use of ICT, renewable energies, and a host of other technologies to
build smart cities that meet the economic, social, environmental, and cultural needs of the present as well as the future. However,
are our cities ready for this technological shift? Can we put expansion behind us and focus on sustainability and re-generatability?
Are the technologies themselves enough to create real impact and an overall healthier planet?

Acknowledging the smart cities phenomenon not as a future goal but as an active part of our present, this book critically examines
the strategies, business models, practices, tools, and actions needed to ensure that smart cities deliver the solutions they promise.
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Synopsis

Demands on institutions of higher education are constantly growing, and recent years, including the Coronavirus pandemic, have
complicated academic life in unprecedented ways. The impact of complex and dynamic outside forces, from the pandemic to the
interacting socio-cultural, political, economic, and technological factors, calls for strengthened leadership. Yet the 21st century has
seen reduced participation by faculty in leadership roles, even though the numbers of faculty globally are rising.

Better support is needed to encourage and inspire early and mid-career scholars in pursuing leadership. Thriving in Academic
Leadership provides just that, presenting informative and inspiring stories from academic leaders at colleges and universities across
the world, including Australia, Canada, India, Ireland, New Zealand, Singapore, South Africa, the United Kingdom and the United
States.

Personal and engaging, the stories speak to a broad population of academics, serving as an inspiration and guide for academics
who aspire to leadership, or are currently in leadership positions, looking to climb the leadership ladder.
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Editor
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Synopsis

Digitalization and artificial intelligence are increasingly influencing modes of travel planning, exploration of new destinations, and
promotion of them. The potential of new technologies to completely overhaul the tourism and hospitality industry is emerging; new
generations of tourists will have radically different expectations and requirements in relation to today's tourists. The sharing economy
and the experience economy strongly influence the creation of new business models in tourism. Many low-income economies can
potentially benefit from this digital transformation and others are at risk of being left behind if they fail to embrace this moment.

To explore how and why, ten chapters are presented here in Tourism Innovation in the Digital Era, ranging from topics as diverse as
big data analytics in tourism marketing to the impact of AI to the use of CSR in competitiveness amongst hotel groups. Providing
multidisciplinary approaches, readers will learn more about the organizational impacts of digitalization and artificial intelligence in
tourism and hospitality.

The book series New Perspectives in Tourism and Hospitality Management positions organizational change and behavior in the
tourism and hospitality sector at its heart, providing interdisciplinary research in this field and joining the areas of organizational
studies and tourism/hospitality management.
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Synopsis

Transgenerational Technology and Interactions for the 21st Century explores how we as humans navigate the 21st Century,
interacting with technologies, including those that are intended to support and enhance our experiences across the lifespan. This
manifesto, composed with humanity at the front and centre, pinpoints succinctly the critical considerations of people, technology
and inequalities intersecting across our 21st century ecosystems.

With a special focus on bridging interdisciplinary research, creative and co-production approaches, the authors explore and present
cutting edge discourse, building on previous research to form contemporary and inform future awareness and strategies to societal
experiences. The authors argue that it is time to re-evaluate how we move forward in a multi-faceted society, with the ever growing
reliance of technology but yet many voices are not heard, left behind or not even considered.

This creative and collaborative response is suited to researchers, academics, designers, industry and stakeholder professionals who
have an interest the fields of technology, design, sociology and innovation.
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Synopsis

The African continent is colloquially referred to as the youngest in the world. Seizing on a topic underexplored in African research,
Youth Development in South Africa: Harnessing the Demographic Dividend confronts the issues, challenges, and opportunities
facing South Africa’s youth, resulting in a rich exploration of the South African corpus on youth development.

Bringing together a diverse range of topics and research methodologies, contributors focus on the demographic dividend, South
Africa’s relatively large population of young people, and the implications of harnessing this for economic growth and development
within this country. Analysing model institutional and policy initiatives for youth development, contributors present a unique
translation of ideas into practice, as well as attention to solutions. Highlighting challenges such as health pandemics, social media,
and climate change, chapters cover questions surrounding youth aspirations, employment, inclusivity, and social protection.

Showcasing the voices of researchers from across South Africa and the larger African continent, Youth Development in South Africa:
Harnessing the Demographic Dividend is a compelling snapshot of thirty years of South Africa’s democratic dispensation and what it
has meant for the youth of the country, as well as how its demographic dividend can be harnessed for a fairer society in the future.
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