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Editors
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Queens University of Charlotte, USA

Sherwood Thompson 

Eastern Kentucky University, USA

Synopsis



Including chapters which range from showcasing specific experiences
within particular disciplines, to providing broad historical or philosophical
perspectives, this edited collection provides an authentic account of
how academic freedom has helped and hindered the academic
profession, scholarship, and teaching. Revealing one-on-one interactions
which shed light on the views of individual educators, this book shifts
focus onto the day-to-day ramifications of limited academic freedom.
Faculty members recollect occasions where they have experienced a
challenge to their ability to exchange ideas and concepts freely in the
classroom, to explore and disseminate new knowledge, and to speak
professionally and privately on topics in their field of expertise without
being under duress. 


Offering up a finely curated collection of chapters, editors Ceglie and
Thompson allow readers to understand the dynamic between academic
freedom and professional responsibilities, and also open up an
opportunity to discuss challenges to academic freedom and the
potential loss of autonomy in higher education in the United States and
beyond.

Framed in the context of a world in which academic freedom is often
jeopardized, or criticized by outside social forces, Academic Freedom:
Autonomy, Challenges and Conformation sets out to echo the voices of
faculty who have encountered challenges to academic freedom within
their personal and professional careers. 
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Authors

Marion Heron 
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Sally Baker 

University of New South Wales, Australia

Kieran Balloo 

Southern Cross University, Australia

Synopsis

Academic Talk for Higher Education brings together several current
debates around oracy, dialogic teaching, and the role that academic talk
can play in both widening access to higher education and creating more
equitable learning opportunities.

Exploring the notion that a focus on purposefully using academic
discourse in university classroom settings can support students to better
engage, argue, and connect with their learning, peers, and educators,
Academic Talk for Higher Education examines the relationship between
academic discourse, equity, and student preparation for higher education
and provides a theoretical and empirical account of enabling education,
policy drivers, and widening participation cohorts. Working with extensive
prior research conducted by the authors focused on ‘alternative pathway’
teaching contexts—Enabling Education in Australia and Foundation
Programmes in the UK, chapters draw on teachers’ and students’
perspectives and experiences of academic preparedness to
conceptualise the need for more explicit pedagogic focus on academic
talk.

Concluding with an agenda for both policy and practice to value
academic talk as a vehicle for equity, the authors offer recommendations
for how to explicitly embed academic talk into the higher education
curriculum, particularly in preparatory and foundation courses. This is
significant at a time of great turbulence in the higher education sectors in
both the UK and Australia, and when activities to support widening
participation, retention and progression of all university students are
needed more than ever.
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Editors
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Synopsis

African Leadership is an edited collection enriched by the people who
have lived and experienced indigenous leadership first-hand,
demonstrating how African leadership is distinctive from usual Western
hegemonic paradigms.

Providing an indepth discussion of the components, context, followers,
and skills that contribute to the success of African leaders, African
Leadership concludes with meaningful applications for 21st-century
leaders globally.
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Entrepreneurs, Facilitators and
Intrapreneurs
Author

Louis Jacques Filion 

HEC Montreal, Canada

Synopsis

What does it mean to innovate? What skills are needed? What thought
processes are involved? Answers to these questions can be found in the
real-life stories of Agents of Innovation.

Louis Jacques Filion and chapter co-authors Rico J. Baldegger, Candido
Borges, Fernando Dolabela, Joëlle Hafsi and Francine Richer, present six
fascinating case histories of three different types of agents of innovation:
entrepreneurs, who create new products or services, facilitators, or
process innovators, who help entrepreneurs to develop their enterprises,
and intrapreneurs, who innovate within the organizations that employ
them. In the second part of Agents of Innovation, a set of exercises guide
readers as they develop their own innovative thinking process.

Valuable to researchers, students, and those about to branch out into the
world of business, Agents of Innovation informs many different
disciplines, and in particular strategy – the sister discipline of
entrepreneurship as far as the implementation of innovation is
concerned.
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Authors

Rahul Pratap Singh Kaurav 

FORE School of Management, India

Surabhi Koul 

FORE School of Management, India

Synopsis

AI and Business: Mapping the Present for Harnessing the Future
addresses the growing need for businesses to not only understand but
effectively implement artificial intelligence (AI) as a core component of
their operational strategies. AI has quickly evolved from an experimental
technology to a transformative tool reshaping the business landscape.
While many organisations recognise its potential, numerous others
struggle to integrate AI into their existing frameworks and align it with
their strategic goals. This contributed work offers a comprehensive,
practical guide for businesses seeking to implement AI across various
functions, including marketing, finance, operations, and human
resources, while highlighting the critical steps to bridge the gap between
technology and effective business use.

Through a blend of fundamental AI concepts such as machine learning,
deep learning, and neural networks, alongside real-world case studies
from industry leaders like Amazon, Google, IBM, and BOSH, the authors
offer insights into how AI has catalysed transformation within these
companies. By providing a balanced view of both the opportunities and
challenges AI presents, it equips business professionals, leaders, and
students with the tools and knowledge necessary to leverage AI for
tangible, future-driven success.
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Editors

Fadi Alkaraan 

University of Lincoln, UK

Laura McQuade 

University of Lincoln, UK

Elena Nichele 

University of Lincoln, UK

Synopsis

The book is dedicated to current issues in business innovation strategies
towards a sustainable future. The book offers multidisciplinary
perspectives on business innovation strategies and sustainability
practices, integrating related theory and practice of AI, technology
adoption, management, marketing, sustainable supply chain
management and other corporate sustainability strategies. The chapters
incorporate evidence from more recent research projects regarding
corporate business model transformation towards sustainability.
Particular focus is on the influence of technology adoption on business
innovation strategies, including product innovation, process innovation,
organisational and marketing innovation. 

The Business Innovation Strategies, Governance and Sustainability series
is aligned with SDGs and rooted on multidisciplinary perspective. It
focuses on research stream from various paradigms, theoretical lenses
and mixed method approaches to offers insight from both scholars and
practitioners towards a better understanding of the current trends of
business innovation strategies and corporate transformation towards
governance and sustainability.

Given the immense scope of business innovation strategies, governance
and sustainability and their relevance to environmental, social and
governance (ESG) performance towards ecosystems, this book series
can be viewed as knowledge exchange hub for scholars, practitioners,
policy makers, students and other stakeholders.
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Authors
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Synopsis

There is much research published on Corporate Social Responsibility
(CSR); what it means, what it looks like, how to do it and the benefits for
an organization. There is a lot less research on Corporate Social
Irresponsibility (CSI) although people have experienced this facet more
frequently.

This book offers a timely, interdisciplinary exploration of how corporate
executives navigate the moral ambiguity between CSR and CSI. While
CSR is often idealized as ethical and strategic, and CSI dismissed as
aberrant or deviant, this work challenges that binary by showing how
both can co-exist within the same organizations, leadership decisions,
and legitimacy strategies.

Drawing from executive psychology and behavioral ethics the book
advances a new conceptual framework: corporate social behavior is
shaped not by fixed moral commitments but by the dynamic interplay
between psychological characteristics, contextual pressures and the
strategic management of legitimacy. The research offers a realistic,
behaviorally grounded lens for scholars, practitioners, and educators
seeking to understand the contradictions of modern corporate
leadership. It is especially relevant in today’s climate of increasing
scrutiny of corporate virtue signalling, reputational risk, and executive
accountability.
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Aston University, UK
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Aston University, UK

Petra Nordqvist 

University of Manchester, UK

Editor

Nicky Hudson

Synopsis

Drawing from extensive ethnographic research on abortion debates in
public spaces, this book explores the beliefs, motivations and practices of
UK anti-abortion activists. Whilst they represent a tiny minority, there is
recent evidence of an increase in activism outside UK abortion clinics;
faith-based groups regularly organise 'vigils' seeking to deter service users
from entering clinics. In response to this, pro-choice groups launched a
campaign for buffer-zones around clinics. Although there is
overwhelming public support for abortion, it remains an area of public
contestation that touches on ideas about bodily autonomy, religious
freedom and reproductive rights. Despite being active in the UK since
before the 1967 Abortion Act, anti-abortion activism has received little
attention.

Taking a lived religion approach, Anti-Abortion Activism in the UK
explores the sacred and profane commitments of anti-abortion activists
and counter-demonstrations outside clinics, examining the contestations
over space. The authors argue that as a moral reform social movement,
the anti-abortion activists typically frame their activism in terms of risk
and abortion harm, but their religiously-informed understanding of ultra-
sacrificial motherhood as ‘natural’ for women undermines this framing.
Their conservative gender and sexuality attitudes position them culturally
as a moral minority. The displays of public religion are also anomalous in
a country in which religion is usually seen as a private issue. Their
presence outside abortion clinics causes a significant amount of distress,
but public support for the establishment of safe zones outside of
abortion-service provision is strong and is a proportionate response to
safeguard the freedoms of those seeking abortion.
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Editors
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University of Stirling, UK

Lynda Dunlop 

University of York, UK

Synopsis

The BERA Guide to Environmental and Sustainability Education aims to
engage and inspire educators and education researchers to (re)engage
with environmental and sustainability education and reflect on the
intersections between their own areas of expertise and practice. This
BERA Guide has been developed through the collaboration of eleven
authors, working together to bring varied experiences, ideas and
approaches to explore a diverse and vibrant field of environmental and
sustainability education and research. Each chapter offers insight into a
broad range of theories and methodological approaches which pay
particular attention to themes of justice and futures in environmental and
sustainability education research and practice.

These chapters draw on research from across a range of geographical
and educational contexts and through reflective questions, provide
opportunities for readers to consider these ideas individually and/or
collaboratively, as part of varied communities of practice. In these ways,
The BERA Guide to Environmental and Sustainability Education aims to
support and foster the development of environmental and sustainability
education which is orientated towards action, to achieve a just future for
all.

Published in partnership between the British Educational Research
Association (BERA) and Emerald Publishing, The BERA Guides are short,
research-informed yet accessible introductions to key, interdisciplinary
topics impacting education research and practice for a broad academic
audience.
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Synopsis

Beyond the Spectrum: Navigating the Mental Health Landscape of
LGBTQ+ Youths delves into the multifaceted experiences of LGBTQ+
youths, unraveling the intricate interplay between mental health and
identity within this diverse community. As societal attitudes shift, and
acceptance grows, this book provides a comprehensive and empathetic
exploration of the unique mental health challenges faced by LGBTQ+
youths.

This book encompasses an in-depth examination of the intersectionality
within the LGBTQ+ spectrum, acknowledging that mental health
struggles are shaped by various factors, including sexual orientation,
gender identity, race, and socioeconomic status. Through personal
narratives, scholarly insights, and mental health professionals'
perspectives, the book aims to shed light on the diverse stories and
struggles faced by LGBTQ+ youths, recognizing both resilience and
vulnerability.

Beyond the Spectrum also seeks to contribute to the ongoing dialogue
around LGBTQ+ mental health, fostering understanding, compassion,
and actionable insights for mental health professionals, educators,
parents, and the LGBTQ+ community at large. By navigating the complex
and often overlooked mental health landscape of LGBTQ+ youths, this
book aims to empower individuals, challenge stereotypes, and advocate
for a more inclusive and affirming mental health paradigm.
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Author
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Synopsis

Starting a business or ensuring a small business continues to operate
successfully often requires taking out business loans, but are there
systemic barriers to ethnic minority business owners in obtaining a loan?
Focusing specifically on Scotland, the author draws on original research,
including in-depth interviews and thematic analysis, the book highlights
the systemic barriers such as education, language proficiency, interest
rates, trust issues, and residency requirements that hinder access to
finance. The research also examines institutional factors like credit
ratings, information asymmetry, and strict loan processes that
disproportionately affect ethnic minority entrepreneurs.

The book offers readers a comprehensive overview of the difficulties
faced by this demographic but also offers practical recommendations for
policymakers, financial institutions, and community organizations to
foster a more inclusive lending environment. In addressing both the
micro-level challenges and macro-level systemic issues, this text aims to
contribute to the broader discourse on financial inclusion, economic
equity, and the role of small businesses in sustainable development.

The International Studies in Small Business and Entrepreneurship
Research Series opens a new chapter, as it seeks to advance discussions
that consolidate conventional knowledge. The purpose of this initiative is
to invite new reflections on the nature of entrepreneurship and small
business across contexts. The collections in this series aim to improve
the theoretical rigour and practical relevance of the field. The emphasis is
to advance contemporary contributions that matter for small business
and entrepreneurship, by directing us to underexplored and under-
theorised contexts.
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Synopsis

Widening access to university has become a major component of
education policy in the past few decades, particularly in the UK and
Europe. The aim is to make a university education more accessible for
people from traditionally under-represented backgrounds and to ensure
student bodies reflect the diversity of wider society. This key volume
presents, for the first time, a critical analysis of the 'business of widening
participation’ in a marketised context, featuring contributions from some
of the major academic and practitioner researchers in the field.
Encompassing how WP policy (as a subset of HE policy) is made,
enacted and implemented at various stages, also presented are multiple
professional and cultural perspectives on how WP is experienced and
understood by those enacting policy.

Chapter authors explore how the two aspects of the ‘business of
widening participation’ work together to shape how WP is understood
and done, as well as the possibilities for doing otherwise by employing a
dual usage of the term 'business' in relation to WP. The first, figurative,
usage explores the ways in which WP has been drawn into institutional
positionality as HE providers differentiate themselves in the market; the
second, literal, usage explores the ways in which WP policy is actuated
by HE providers (including 'alternative' providers and FE colleges), state
actors and third sector and private organisations increasingly engaged in
the delivery of WP interventions and as policy stakeholders in this field.
Offering both a comprehensive policy history of widening participation in
UK higher education and exploration of how that policy has translated
into institutional practices in different contexts, this timely work offers
new analysis to academics familiar with the field whilst also offering
sufficient background to practitioners who may be less familiar with the
historical context and academic debates around WP.
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London South Bank University, UK

Synopsis

Circular Happiness: Building Sustainable Workplaces for the Next
Generation explores how businesses can merge sustainability and
employee well-being by applying circular economy principles to create
eco-friendly, fulfilling work environments. Focused on the needs of Gen
Z, the book provides a framework for organisations to foster both
environmental sustainability and mental health, offering practical
strategies for enhancing workplace happiness while addressing climate
change challenges.

In response to growing demands for sustainable practices and increasing
workplace mental health issues, this contributed volume offers
actionable insights for integrating circular economy models with
employee well-being initiatives. At the heart of the book lies the concept
of “Haptitude” — a fusion of Happiness, Attitude, and Result. It represents
a measurable, action-oriented approach to cultivating sustainable
happiness practices within organisations. By embedding Haptitude-driven
strategies into workplace culture, leaders can create environments that
not only enhance well-being but also drive long-term engagement,
creativity, and organisational resilience. Circular Happiness is an essential
guide for building a thriving workplace that benefit both people and the
planet.
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Corporate Marketing Strategy
A Contemporary Curation of
Branding, Identity, Image and
Reputation Studies
Editors

Pantea Foroudi 

Brunel Business School, London, UK

T C Melewar 

Middlesex University London, UK

Charles Dennis 

Newcastle University, UK

Synopsis

Corporate Marketing Strategy: A Contemporary Curation of Branding,
Identity, Image and Reputation Studies offers a comprehensive treatment
of the nature of relationships between companies, brands, and
stakeholders in different regions of the world. The timely collection will
serve as an important resource for international marketing and brand
practitioners, who require more than anecdotal evidence, on important
aspects relating to companies’ strategy, brands, identity, stakeholders,
and reputation. The authors have blended an interesting mix of theory,
primary research findings, and practice that will appeal to students,
academics, and practitioners of international branding, identity,
marketing alike.
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Corruption and Crime in Finance
Legal and Economic
Perspectives

Editors

Luan Vardari 

University “Ukshin Hoti” Prizren, Republic of Kosovo

Adelina Rakaj 

University “Ukshin Hoti” Prizren, Republic of Kosovo

Synopsis

Crime, finance, and the law have always been in delicate balance; in the
internet era, there becomes a growing need for modern techniques to
combat financial misconduct. In Corruption and Crime in Finance: Legal
and Economic Perspectives, key offenses such as corporate fraud,
money laundering, and insider trading are analysed, highlighting how
greed, inequality, and competitive pressures foster corruption – and how
legal frameworks can deter such offenses.

Using real-world case studies, chapters expose vulnerabilities in financial
systems and regulatory oversight, offering insights into notorious
instances of corporate misconduct. Diving into global legal frameworks
and the role of organisations such as the Financial Action Task Force
(FATF) in fighting back against cybercrime, crypto fraud, and protecting
digital finance globally, Corruption and Crime in Finance considers the
sociopolitical and developmental impacts of financial crime. It shows
how corruption and fraud perpetuate economic inequality, restrict
access to essential resources, and inhibit economic growth, particularly
in emerging markets.

Advocating for transparency and whistleblowing as essential tools in
exposing and preventing financial crime and suitable for scholars,
policymakers, legal professionals, and finance industry experts,
Corruption and Crime in Finance provides actionable next steps to foster
a more just global financial system, seamlessly blending theory and
reality.
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Crises and Popular Dissent
Liberal Democracy and the
Authoritarian and Populist
Challenge
Author

Mike O'Donnell 

Westminster University , UK

Synopsis

A timely and updated second edition, this version of Crises and Popular
Dissent moves on from a focus on the causes of populism to a wider
analysis of the global struggle between liberal democracy and
authoritarianism, including the continuing impact of populism. Within this
epoch defining conflict, O’Donnell analyses related themes such as
repression/liberty, identity-culture/social-political solidarity, climate
change/immigration, the impact of digital revolution, and the late
modern restructuring of power and wealth.

O’Donnell outlines contemporary crises in a global context, mainly in
relation to Europe and the Americas and with recurrent reference to the
Global South. Russia’s invasion of Ukraine in 2022, supported, but
without major direct military engagement, by China, Iran, and North
Korea, revives, in a different form, the ‘cold war’ ideological and territorial
conflict between Russia and ‘the West’. Add the deeply disturbing
humanitarian and democratic issues raised by the Israel-Hamas war,
O’Donnell chronicles a liberal democracy in a state of crisis. Revitalising
discussion around the ‘contradiction’ in liberal democracy between free
market capitalism and social inequality in the politico-cultural crises of
the current century: various extra-parliamentary protest movements, of
left and right are discussed. Drawing partly on democratic forms adopted
by a variety of populist. and non-populist social movements, ‘radical
democracy’ is introduced as a way of reorienting the liberal progressive
dynamic.

Centring around three broad political groupings – liberal, authoritarian,
and social movements of protest – the chapters represent the different
ideologies and political strategies at the core of the crises discussed.
Exploring their origins, outcomes, and extrapolating their likely
trajectories, O’Donnell also makes suggestions for institutional change
and socio-political policy reform.
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Editors

Richa Chauhan 

Jaypee Institute of Information Technology, India

Divya Mishra 

Delhi Technological University, India

Nidhi Maheshwari 

Delhi Technological University, India

Synopsis

Crowdsourcing and Value Co-creation in Human Resource Management
explores the transformative role of crowdsourcing in human resources,
highlighting how it enables value co-creation within organisations.
Through practical insights, case studies, and best practices, the book
offers actionable strategies for leveraging crowdsourcing to optimise
talent management, foster innovation, and improve organisational
performance.

This comprehensive guide provides HR professionals, researchers, and
organisational leaders with the tools to integrate crowdsourcing across
various HR functions—from talent acquisition to diversity and inclusion.
By offering real-world examples and strategies, this contributed work
empowers readers to address HR challenges, drive innovation, and
enhance organisational success using the power of crowdsourcing.
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Culture Wars in Britain
The Myth of Exceptionalism and
the Reality of Division
Author

Nick Hubble 

Brunel University London, UK

Synopsis

The term "culture wars" has taken centre stage in British social and
political discourse, characterized by deep divides over values, identity,
and sovereignty. These conflicts, driven by class and emancipatory
struggles, continue to evolve, highlighting critical divisions over issues
such as Brexit, Scottish independence, and attitudes toward the
monarchy.

Nick Hubble reframes the debate, demonstrating how British culture
wars are both unique and interconnected with broader global trends.
They explore how cultural divisions shaped British society over the past
century, challenging the pervasive narrative of British exceptionalism.
Drawing on sources like the British Social Attitudes surveys, political
studies, and even literary works such as those by George Orwell, the
book traces the legacy of social liberalization and the authoritarian
counter-revolution that has emerged in response. With clarity and
nuance, Hubble unpacks the ideological dynamics behind terms like
"identity politics" and "woke liberalism," offering a fresh framework for
understanding the realities of cultural conflict in Britain today.
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Cultures of Authenticity
Editors

Marie Heřmanová 

Czech Academy of Sciences, Czech Republic

Michael Skey 

Loughborough University, UK

Thomas Thurnell-Read 

Loughborough University, UK

Synopsis

This volume contains an Open Access Chapter.

﻿Authenticity has become a buzzword for our times. Much of the travel
industry is built around the provision of ‘authentic’ experiences, global
brands fight to be seen as ‘authentic’ and social media platforms are
awash with arguments about the authenticity of this post or that vlogger.
But what do we mean by authenticity? And why have these debates
grown so dramatically in the last two decades?

This collection explores the complex and at times controversial idea of
authenticity. Addressing the concept from an interdisciplinary perspective
and offering a diverse range of topical cases, the authors bring together
the latest empirical and conceptual scholarship addressing authenticity
and its centrality to debates about contemporary culture, media and
society. In this way, the authors are able to pinpoint the growing
significance of the concept of authenticity, the various ways in which
different disciplines approach the topic, and possible ways of advancing
the field across disciplines.

With sections covering travel and tourism, branding and marketing,
popular culture, social media and political communication this exciting
and innovative collection will make fascinating and crucial reading for
scholars and students across the social sciences and humanities, and
helps to define what these different disciplines mean by authenticity.
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Defining Rape Culture
Gender, Race and the Move
Toward International Social
Change
Authors
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Central Michigan University, USA

Walter S. DeKeseredy 

West Virginia University, USA

Editors

Kate Fitz-Gibbon 

Monash University, Australia

Sandra Walklate 

University of Liverpool, UK

Synopsis

Rape culture, a colloquial term often used to describe society’s
normalization and cultural acceptance of sexual violence, especially of
men towards women, can be defined in a variety of ways. Academic
discussions surrounding this topic often lack the theorization needed to
elevate these conversations from their specific contexts to a broader,
more conscious cultural awareness.

Providing clearly defined, historical and cross-cultural definitions of this
well-used term, Defining Rape Culture addresses current debates with a
fresh international perspective that does not limit itself to whiteness or
the Global North. Examining the culture around sexual violence through
an intersectional feminist lens, Rebecca M. Hayes interrogates the
historical origins of sexual violence that are steeped in colonization and
white supremacy, proving how the thread of rape culture has persisted
even among very different cultures. Tackling how legal and institutional
indifference to sexual misconduct has allowed it to fester unpunished,
chapters also reveal the role that social media has played in exposing the
shared trauma that rape culture perpetuates.

From #notallmen to #MeToo, Defining Rape Culture acts as an in-depth
primer on how these outdated attitudes continue to persist, but also the
role we can play in shifting this cultural mindset and create lasting social
change.
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Developing Conscious Gratitude
in Schools
A Blueprint for Shifting from
Burdens to Brilliance

Author

Jerell Hill 

Los Angeles City College, USA

Synopsis

Developing Conscious Gratitude in Schools addresses deep inequalities
in the American education system, offering a holistic approach to
reimagining schools as transformative spaces that support students,
particularly those from low-income and marginalized backgrounds. Jerell
Hill explores how systemic challenges impact educational opportunities
and provides a strategic blueprint for creating inclusive, empowering
learning environments.

Chapters explore interconnected social policies, highlighting how factors
like neighborhood conditions, public health, housing, and segregation
profoundly affect school performance. By presenting research, case
studies, and practical strategies, the blueprint presented is a new
approach to education policy that addresses systemic inequality
comprehensively.

This book is not merely an academic exercise, but a powerful catalyst for
transformative change in education. Unlike theoretical works that merely
describe problems, Developing Conscious Gratitude in Schools provides
concrete, research backed strategies grounded in real world experiences
that educators and administrators can immediately implement. By
directly addressing the critical issues of systemic inequality in education,
Hill moves beyond diagnosis to prescription, offering a transformative
approach to educational design and practice.
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Eric Hillebrand 

Aarhus University, Denmark

Synopsis

The field of climate econometrics has undergone rapid development in
recent years, shaped by the growing demand for empirical methods that
can rigorously assess the multifaceted interactions between the
economy and the climate system. Situated at the intersection of climate
science and econometric methodology, this field responds to the urgent
need for tools that quantify the economic impacts of climate variability
and long-term climate change. Rising policy interest, data availability, and
the increasing frequency of extreme events have collectively motivated
the expansion of climate econometrics as a recognized and distinct
research area.

This volume appears at a particularly timely juncture. The contributions
assembled here reflect the current momentum in climate econometric
research, both in theoretical development and empirical application.

Advances in Econometrics publishes original scholarly econometrics
papers with the intention of expanding the use of developed and
emerging econometric techniques by disseminating ideas on the theory
and practice of econometrics throughout the empirical economic
business and social science literature.
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Econometrics of Climate,
Energy, and Green Transition
Editors
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Southern Methodist University, USA
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Vrije Universiteit Amsterdam, The Netherlands

Eric Hillebrand 

Aarhus University, Denmark

Synopsis

The field of climate econometrics has undergone rapid development in
recent years, shaped by the growing demand for empirical methods that
can rigorously assess the multifaceted interactions between the
economy and the climate system. Situated at the intersection of climate
science and econometric methodology, this field responds to the urgent
need for tools that quantify the economic impacts of climate variability
and long-term climate change. Rising policy interest, data availability, and
the increasing frequency of extreme events have collectively motivated
the expansion of climate econometrics as a recognized and distinct
research area.

This volume appears at a particularly timely juncture. The contributions
assembled here reflect the current momentum in climate econometric
research, both in theoretical development and empirical application.

Advances in Econometrics publishes original scholarly econometrics
papers with the intention of expanding the use of developed and
emerging econometric techniques by disseminating ideas on the theory
and practice of econometrics throughout the empirical economic
business and social science literature.
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AI-Driven Pathways to Empathy
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Authors

Chaofeng Zhang 

The Advanced Institute of Industrial Technology, Japan

Hiroshi Hashimoto 

The Advanced Institute of Industrial Technology, Japan

Caijuan Chen 

National Institute of Informatics (NII), Japan
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Suzhou City University, China

Wenhao Yan 

Sophia University, Japan

Synopsis

Emotionally Intelligent Digital Learning explores how AI can transform
digital education by supporting both academic success and student well-
being. Instead of focusing solely on cognitive performance, this book
introduces emotionally aware technologies that recognize student
emotions in real time, offer personalized emotional support, and build
mental resilience.

Through real-world case studies, ranging from virtual empathy training in
nursing to tools that reveal emotional manipulation on social media, the
authors explore how AI can foster emotional intelligence, empathy, and
digital self-awareness.

Blending insights from psychology, computer science, and education,
this work offers a practical framework for creating emotionally intelligent
learning environments. It’s a vital resource for educators, developers, and
researchers committed to creating psychologically sustainable
educational environments.
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The Engaged Business School
Author

Anthony Sturgess 

Liverpool Business School, UK

Synopsis

Shortlisted for the CMI (Chartered Management Institute) Book of the
Year Award 2024 in association with BAM (British Academy of
Management) and CABS (Chartered Association of Business Schools).
These awards will celebrate substantial business and management
research that is informing policy, business, and third sector
practices. https://www.managers.org.uk/knowledge-and-
insights/article/management-publication-of-the-year-2024/

Bridging the gap between business and business schools: fulfilling
potential or thwarted ambition.

The Engaged Business School is a road map to unlocking the potential
between business and business schools at a time when it really matters:
responding to a global, economic and social recovery. It is a call for
academics and businesses to come together and realise the potential
that is so often unfulfilled.

On a practical level it presents the idea of an engaged business school
using three tools – a model, a framework, and a process. The model
shows how success factors are interconnected in order to bring
engagement to life. The framework provides a structure to clarify the
building blocks for effective engagement. Finally, the process identifies
the steps and stages which will need to be considered to translate the
model and framework into action.

Aimed at a dual audience of business schools and businesses, Sturgess
argues that there is a need for the academic and business communities
to join together and build an engaged business school. Too much of the
debate about business school relevance has taken place in academia.
The Engaged Business School starts with business needs and then unites
the two perspectives together.
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Flexible Work Arrangements
Global Insights

Editors

Shashi Bala 

V. V. Giri National Labour Institute, India

Puja Singhal 

Economist, India

Synopsis

The need for flexible work arrangements has become essential in today’s
evolving work environment. As hybrid workplaces gain traction, flexible
working hours allow employees to better balance their professional and
personal lives, leading to improved work-life balance, productivity, and
overall well-being. This shift is vital for fostering positive work
environments globally.

Flexible Work Arrangements: Global Insights delves into the
transformative power of flexible work hours, focusing on their impact
across diverse cultures and economies. The editors of this collected
edition, showcase how different countries and industries navigate the
challenges of creating flexible work policies, particularly in hybrid
environments. Drawing from global case studies, this work addresses the
complexities of work-time laws, the influence of technology, and the
critical role of flexible work in promoting gender equity, improving
mental health, and fostering productivity. Highlighting the interplay
between flexible schedules and sustainable development, this concise
study also presents key insights into the role of flexible work
arrangements in reducing carbon footprints, supporting gender equality,
and promoting economic growth. Ultimately, it offers a comprehensive
approach to creating a healthier, more inclusive work culture that
enhances employees’ Quality of Life Index.

This work is useful for policy makers, business leaders, and HR
professionals seeking to understand and implement flexible working
policies. It offers practical insights and evidence-backed strategies for
creating work environments that not only enhance employee satisfaction
and productivity but also align with global sustainability goals.
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From the Enlightenment to Black
Lives Matter
Tracing the Impacts of Racial
Trauma in Black Communities
from the Colonial Era to the
Present
Author

Ingrid R.G. Waldron 

McMaster University, Canada

Synopsis

Since the Age of Enlightenment, Black bodies have been sites of trauma.
Drawing on anti-colonial theory, From the Enlightenment to Black Lives
Matter interrogates how this has shaped understandings of Black life,
Black trauma and Black responses to trauma within psychiatry and other
mental health professions.

Focusing on the impact of racism on the mental health of Black
communities in Canada, the UK and the US, author Ingrid R.G. Waldron
examines the structural inequities that have contributed to the legacy of
racial trauma in Black communities. Drawing on existing literature, as well
as the voices of Black Canadians who participated in recent studies
conducted by the author, Waldron uses an intersectional analysis to
pinpoint how the intersections of race, culture, gender identity, sexual
orientation, socioeconomic status, age and citizenship status shape
experiences of racial trauma, mental illness and help-seeking in Black
communities. Tracing the ideological representations of Black people
within psychiatric and other mental health institutions that influence the
diagnoses applied to them, chapters also highlight the beliefs and
perceptions Black communities hold about mental health and help-
seeking.

A timely challenge to the colonial and imperial legacy of psychiatry, From
the Enlightenment to Black Lives Matter demonstrates how the politics of
race and psychiatric diagnosis collide when diagnosing Black people and
what this means for our current public health crisis.
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Future-fit
Expanding the Boundaries of
International Business

Editors

Rebecca Piekkari 

Aalto University School of Business, Finland

Sarianna Lundan 

Aalto University School of Business, Finland

Tiina Ritvala 

Aalto University School of Business, Finland

Riikka Harikkala-Laihinen 

University of Turku, Finland

Rob Van Tulder 

Erasmus University Rotterdam, The Netherlands

Synopsis

Marking the 50th anniversary of the European International Business
Academy (EIBA), the 2024 Annual Conference in Finland was more than
a celebration—it was a call to action. This volume captures the spirit of
that milestone gathering, where scholars from around the world came
together to reimagine the future of international business (IB) research.
As the field enters a new era, contributors to this collection explore how
we can challenge established thinking, reshape theoretical foundations,
and pursue bold, impactful research that addresses the pressing needs of
our time. Book A of this volume addresses new perspectives on agency
and the role of governments, knowledge creation and novel
technologies in uncertain conditions, and sustainable transnational
collaboration in global value chains.

In a world marked by deepening societal polarisation, mounting global
challenges, and ongoing geopolitical uncertainty, international business
must evolve. This volume advocates for a more transdisciplinary
approach—one where academics, practitioners, policymakers, and
creatives collaborate to produce knowledge that bridges disciplines and
sectors. By rethinking what we study, how we study it, and why it
matters, this volume offers a visionary roadmap for the next 50 years of
IB scholarship—grounded in relevance, responsibility, and the pursuit of
societal impact. 

Hardback:   9781806864324 | £100.00,
€130.00, $155.00


epub:   9781806864331 | £100.00,
€130.00, $155.00


PDF:   9781806864317 | £100.00,
€130.00, $155.00


Publication date: 05 May 2026


Language: English

Page count: 424


Dimensions: 152 x 229


Series title: Progress in International
Business Research


BIC code: KCLT, KJ, KJMB


BISAC code: BUS035000, BUS020000,
BUS063000


THEMA code: KCLT, KJ, KJMB


 

 

To order

UK and Rest of World


Wiley


European Distribution Centre


New Era Estate, Oldlands Way,


Bognor Regis PO22 9NQ, UK


T: +44 (0) 2039 910035


E: emerald.csd@wiley.com

 

Americas


Emerald Publishing 


c/o Ingram Publisher Services


210 American Drive,


Jackson TN 38301


T: +1-866-400-5351


E: ips@ingramcontent.com



 

Future-fit
Expanding the Boundaries of
International Business

Editors

Rebecca Piekkari 

Aalto University School of Business, Finland

Sarianna Lundan 

Aalto University School of Business, Finland

Tiina Ritvala 

Aalto University School of Business, Finland

Riikka Harikkala-Laihinen 

University of Turku, Finland

Rob Van Tulder 

Erasmus University Rotterdam, The Netherlands

Synopsis

Marking the 50th anniversary of the European International Business
Academy (EIBA), the 2024 Annual Conference in Finland was more than
a celebration—it was a call to action. This volume captures the spirit of
that milestone gathering, where scholars from around the world came
together to reimagine the future of international business (IB) research.
As the field enters a new era, contributors to this collection explore how
we can challenge established thinking, reshape theoretical foundations,
and pursue bold, impactful research that addresses the pressing needs of
our time. Book B of this volume expands current knowledge on
governance models, and introduces novel applications of research
methods and frameworks that can help push the boundaries of IB.

In a world marked by deepening societal polarisation, mounting global
challenges, and ongoing geopolitical uncertainty, international business
must evolve. This volume advocates for a more transdisciplinary
approach—one where academics, practitioners, policymakers, and
creatives collaborate to produce knowledge that bridges disciplines and
sectors. By rethinking what we study, how we study it, and why it
matters, this volume offers a visionary roadmap for the next 50 years of
IB scholarship—grounded in relevance, responsibility, and the pursuit of
societal impact.
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Gen Z Around the World
Understanding the Global
Cohort Culture of Generation Z
Editors

Corey Seemiller 

Wright State University, USA

Meghan Grace 

Plaid LLC, USA

Synopsis

As Generation Z transitions into adulthood, communication, technology,
commerce, education, politics, health, travel, and work have become
increasingly globalized. But, most studies about Generation Z have been
conducted independently by researchers in various countries regarding
their specific populations. While this is useful from a national perspective,
these studies typically employ different methodologies, survey questions,
and even timing, making it challenging to compare data across
geographic and cultural boundaries. More so, it becomes challenging to
gain an understanding of the global Generation Z cohort.

Gen Z Around the World, however, incorporates research from eighty-
one countries to provide a holistic view of Generation Z. The researchers
present chapters on everything ranging from communication, happiness,
and learning styles to emotional wellbeing, career values, and social
change.

Learning about Generation Z from a worldwide perspective can expand
our understanding to better work with, engage with, supervise, and
educate young people in every corner of the globe.
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Gender and Inclusive
Development

Editors

M. Manjula 
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Sangita Dutta Gupta 

BML Munjal University, India

Synopsis

Gender and Inclusive Development offers a timely and comprehensive
exploration of gender mainstreaming across diverse sectors, domains,
and regions. Drawing on global experiences and grounded in the
framework of Agenda 2030 and the Sustainable Development Goals—
particularly SDG 5—this volume critically examines the evolution of
gender equality strategies from Women in Development (WID) to Gender
and Development (GAD). It highlights the transformative potential of
gender-sensitive policy design and implementation, emphasising the
need to dismantle discriminatory institutions and foster inclusive
participation in political, economic, and social spheres.

Through interdisciplinary contributions, the book engages with pressing
questions around gender roles, decision-making, and inequality in
development contexts. It presents empirical and theoretical insights that
unpack the complexities of gender mainstreaming, offering a nuanced
analytical lens to understand its challenges and opportunities. With a
focus on real-world impact, the volume aims to inform policy, practice,
and academic discourse, providing a blueprint for inclusive and
transformative gender mainstreaming that can accelerate progress
toward global gender parity.
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Geographies of Disaster Risk
Reduction Practices
New Approaches, Progress, and
Contemporary Challenges
Author

Kousik Das Malakar 

GDC Memorial College (Chaudhary Bansi Lal University), India

Synopsis

In the intricate web of socio-environmental crises across diverse
geographical landscapes, grasping the intricacies of geographies and
socio-spatial ecologies in disaster risk reduction practices is indispensable
for global socio-ecological sustainability. In response to this imperative,
this volume pioneers the development of disaster risk reduction
understanding within the disaster research domain.

This authored volume is structured into two parts. The initial part
extensively explores the fundamentals of geographies in disaster risk
reduction practices, encompassing concepts, methodologies, and
challenges in disaster management, disaster preparedness, response,
relief operations, resource allocation, disaster medicine, information
dissemination, recovery, rehabilitation, and reconstruction. It also delves
into various applications and emerging trends, management techniques,
applied practices through contemporary case studies, socio-ecological
challenges in disaster risk reduction, and sustainability considerations in
management practices.

The latter part focuses on real-world case studies within geographies and
socio-spatial ecologies to examine scenarios of disaster risks,
management practices, and community challenges specific to coastal
regions. These case studies encompass topics such as mangrove
vegetation health risks and stress, climate change adaptation strategies at
the local level, shoreline change and vulnerability assessments,
geographies of coastal hazards, societal vulnerability during the COVID-
19 pandemic, as well as analyses of natural hazards and disaster risks,
among others. This work enriches the scientific and practical
understanding of mitigating disaster risks, and advocating for stakeholder
integration in disaster policy planning among planners, scientists,
researchers, professionals, government officials, students, and anyone
else engaged in disaster research globally.
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A Guidebook to Ethical Spiritual
Travel
Innovation and Global Insights

Editors
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AAFT University of Media and Arts, India
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Synopsis

Rooted in ancient traditions, spiritual journeys have long served as
powerful catalysts for self-reflection, cultural understanding, and personal
growth. With an emphasis on the cognitive transformation that often
accompanies such travels, this contributed volume provides both
historical context and practical advice to navigate the complex landscape
of contemporary spiritual tourism.

A Guidebook to Ethical Spiritual Travel: Innovation and Global Insights
synthesises age-old teachings with modern perspectives, offering readers
a comprehensive framework for travellers on meaningful spiritual
journeys. By presenting case studies and practical guidance, it
encourages mindfulness and intentionality in travel, while addressing
critical challenges like cultural appropriation, sustainability, and the
commercialisation of sacred sites. Aimed at both academics and industry
professionals, the international team of authors emphasises the
importance of respect, responsibility, and cultural sensitivity, fostering
global empathy and personal transformation through well-guided
spiritual exploration.
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Synopsis

The rapid rise of immersive wellness experiences has revolutionized the
way individuals approach their physical, mental, and emotional well-
being. From spa retreats to virtual reality meditations, these experiences
offer unique opportunities to deeply enhance one's sense of self and
connection to the world. As more people seek comprehensive wellness
solutions, the demand for well-researched and practical guidance in this
area has grown significantly.

The research explores integrational prospects of immersive wellness
experiences across various domains, emphasizing the potential for
transformative impact on physical, mental, and emotional well-being. It
explores how immersive wellness can be incorporated into different
sectors such as healthcare, hospitality, technology, and tourism. By
examining principles of designing immersive spaces, integrating
advanced technologies, and ensuring inclusivity and accessibility, the
chapters provide a roadmap for professionals to create effective and
engaging wellness experiences. Furthermore, it addresses ethical
considerations and sustainable practices, ensuring that these immersive
experiences contribute positively to both individuals and the
environment. Through a blend of theoretical insights and practical
guidance, the book aims to inspire innovative approaches and future
trends in the field of immersive wellness.

The Advances in Digital Technology and Data-Driven Business Practices
series aims to shed light on the rapid developments, significance,
benefits, and practical applications of evolving digital technologies and
data-driven decision-making practices in businesses.
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Spectrum
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Editors
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Administrative Staff College of India, India
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Synopsis

In an era where health encompasses not just physicality, immersive
wellness has emerged as a multidimensional paradigm, encompassing
the mental, emotional, technological, nutritional, organizational, and
experiential aspects of well-being. The Immersive Wellness Spectrum:
Trends, Technologies, and Transformations brings together an eclectic
mix of interdisciplinary insights that explore the evolution and redefinition
of wellness through technology, workplace dynamics, sustainability
imperatives, and customized interventions.

Today, wellness is not just the absence of illness, but rather
environments, systems, and experiences structured to empower
individuals and institutions for sustenance. Whether it is multisensory HR
innovations at work, AI-monitored personalized nutrition, digital detox
initiatives, emotionally intelligent education, or sustainable wellness
tourism, this volume captures the contemporary narratives in which
immersive technologies and human-centric values are melded together.

The chapters contributed by academic scholars, industry experts, and
wellness practitioners from around the world, areas of discussion include
corporate sustainability, mental health, immersive marketing, supply
chain innovation, and reform in higher education. In each domain, a
chapter presents the transformative force of immersive wellness through
conceptual frameworks, case studies, empirical findings, and directions
for the future.

The Advances in Digital Technology and Data-Driven Business Practices
series aims to shed light on the rapid developments, significance,
benefits, and practical applications of evolving digital technologies and
data-driven decision-making practices in businesses.
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The Impact of ChatGPT on
Higher Education
Exploring the AI Revolution
Authors

Caroline Fell Kurban 

MEF University, Turkey
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MEF University, Turkey

Synopsis

In an ever-evolving educational landscape, traditional methods face
unprecedented challenges. The Impact of ChatGPT on Higher Education
takes you on a trailblazing journey into ChatGPT's transformative
potential and the ethical considerations in higher education.

Authored by experts at the forefront of educational transformation and
technology's impact on learning, this book offers invaluable insights for
educators, leaders, policymakers, and AI enthusiasts. Dive deep with the
authors as they navigate from theory to practice, unravelling power
dynamics, social structures, and ChatGPT's profound influence. Real-
world examples and a captivating case study from MEF University provide
tangible evidence of ChatGPT's impact on education. Explore how
ChatGPT raises critical questions about course planning, assessments,
teaching, and AI's role in education. The authors illuminate issues related
to academic honesty, ethics, bias, misinformation, cost, equity, and data
privacy.

As AI technologies continue to evolve and impact education, The Impact
of ChatGPT on Higher Education provides valuable guidance and insights
for educators and researchers seeking to harness the power of ChatGPT
in their work.
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Implementing Trauma-Informed
Pedagogies for School Change
Shifting Schools from Reactive to
Proactive
Authors

Helen Stokes 

University of Melbourne, Australia

Tom Brunzell 

University of Melbourne, Australia

Editors

Lyra L’Estrange 

Queensland University of Technology, Australia

Meegan N. Brown

Synopsis

The area of trauma-informed positive education (TIPE) is a recently
emerging field in educational studies. Schools serving communities
contending with educational inequity have many students identified as
trauma-affected, with significant unmet learning and social emotional
needs.

This groundbreaking study and first book in the Emerald Studies in
Trauma-Informed Education series is the first longitudinal research in
trauma informed positive education, and the first research to link the
professional learning and ongoing implementation of TIPE pedagogical
practices to changed student perceptions of school and collective
teacher efficacy over a four-year period.

Providing examples of how schools implement TIPE and using case
studies from two schools that were experiencing difficulty with their
delivery of learning and wellbeing outcomes for students, the authors
explore how implementing TIPE pedagogical practices can bring about
school change. There is a focus on student wellbeing, collective teacher
efficacy and assisting students to be ready to learn. The case studies that
are explored will be of interest to school practitioners and system leaders
working with students who are are not yet ready to learn and disengaged
from school.
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Informality in Policymaking
Weaving the Threads of Everyday
Policy Work
Editors

Lindsey Garner-Knapp 

University of Edinburgh, UK

Joanna Mason 

University of Sydney, Australia

Tamara Mulherin 

Northumbria University, UK

E. Lianne Visser 

Leiden University, Netherlands

Synopsis

This book contains an Open Access chapter.

Public policy actors spend considerable time writing policy, advising
politicians, eliciting stakeholder views on policy concerns, and
implementing initiatives. Yet, they also ‘hang out’ chatting at coffee
machines, discuss developments in the hallway walking from one
meeting to another, or wander outside to carparks for a quick word and
to avoid prying eyes. Rather than interrogating the rules and procedures
which govern how policies are made, this volume asks readers to begin
with the informal as a concept and extend this to what people do, how
they relate to each other, and how this matters.

Emerging from a desire to enquire into the lived experience of policy
professionals, and to conceptualise afresh the informal in the making of
public policy, Informality in Policymaking explores how informality
manifests in different contexts, spaces, places, and policy arenas, and the
implications of this. Including nine empirical chapters, this volume
presents studies from around the world and across policy domains
spanning the rural and urban, and the local to the supranational. The
chapters employ interdisciplinary approaches and integrate creative
elements, such as drawings of hand gestures and fieldwork photographs,
in conjunction with ethnographic ‘thick descriptions’.

In unveiling the realities of how policy is made, this deeply meaningful
and thoughtfully constructed collection argues that the formal is only
part of the story of policymaking, and thus only part of the solutions it
seeks to create. Informality in Policymaking will be of interest to
researchers and policymakers alike.

Hardback:   9781837972814 | £74.00,
€88.00, $101.00


Paperback:   9781837972838 | £36.99,
€43.99, $49.99


epub:   9781837972821 | £74.00, €88.00,
$101.00


PDF:   9781837972807 | £74.00, €88.00,
$101.00


Publication date: 18 May 2026


Language: English

Page count: 224


Dimensions: 152 x 229


BIC code: JP, JPH, JPP


BISAC code: POL016000, POL017000,
POL028000


THEMA code: JP, JPH, JPP


 

 

To order

UK and Rest of World


Wiley


European Distribution Centre


New Era Estate, Oldlands Way,


Bognor Regis PO22 9NQ, UK


T: +44 (0) 2039 910035


E: emerald.csd@wiley.com

 

Americas


Emerald Publishing 


c/o Ingram Publisher Services


210 American Drive,


Jackson TN 38301


T: +1-866-400-5351


E: ips@ingramcontent.com



 

Innovating in Libraries, Volume 2
Surviving Technological Lethargy
in Times of Endless
Transformation

Editors

Blessing Chiparausha 

Bindura University of Science Education, Zimbabwe

Collence Takaingenhamo Chisita 

Durban University of Technology, South Africa

Madeleine Fombad 

University of South Africa, South Africa

Synopsis

The world is evolving at an unprecedented pace, driven by the
transformative forces of the Integrated Industrial revolution (4th-5th

Industrial Revolutions)—a new era where data, connectivity, and human-
machine interaction define progress. For libraries, this revolution presents
both challenges and opportunities, demanding innovation in services,
technologies, and strategies.

Both Volume 1 and 2 of Innovating in Libraries explore how academic
libraries can harness emerging technologies, integrate Human-Tech
synergistic and reciprocal solutions, and support the Sustainable
Development Goals (SDGs), with a focus on education, industry
innovation, and reducing inequality. Contributions from leading experts
and practitioners—many drawn from across the globe and selections
from the Zimbabwe University Library Consortium’s 5th Biennial
International Conference—offer global insights into spatial design for
digital libraries, platform capitalism, open science, ethics, change
management, and more.

With an international perspective and forward-thinking approach,
Innovating in Libraries is essential for library professionals, educators, and
policymakers navigating the future of information access in an era of
rapid change.
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Innovative Horizons
Insights for Technology,
Sustainability and Education in
the Digital Era

Editor

Hashem Alshurafat 

The Hashemite University, Jordan

Synopsis

The integration of technology, sustainability, and education is crucial for
the future in the era of digitalization; policymakers, industry leaders, and
educators must adopt innovative and intentional transformation
strategies to meet the opportunities and challenges of the digital age.

This volume provides expert insights into the intersection of technology
and sustainability within the context of learning and business
environments. Unlike existing literature that often explores these two
fields separately, this proposed book offers a comprehensive perspective
on how technology can facilitate sustainability across educational,
corporate, and other sectors. The research also includes actionable
frameworks and practical use cases that illustrate how theoretical
concepts can be translated into practice. These examples serve as a
blueprint for educational institutions, businesses, and government
entities seeking to embed sustainable practices within their respective
domains.

Technological Innovation and Sustainability for Business Competitive
Advantage emphasizes the scientific exploration of business challenges
faced by organizations while offering practical solutions. By contributing
to the development and enhancement of business theories and practices
and by promoting scientific research in technological innovation and
sustainability the volumes facilitate meaningful dialogues among
academics, practitioners and individuals.
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Intelligent Buildings and
Infrastructure with Sustainable
and Social Values
Editor

Derek Clements-Croome 

University of Reading, UK

Synopsis

Intelligent Buildings and Infrastructure with Sustainable and Social Values,
Third edition is a comprehensive guide and an international reference
source to the latest knowledge on the design, management, operation
and technology of intelligent buildings and cities for sustainable
developments that meet the needs of users now and in the future. A
transdisciplinary approach underpins the beliefs expressed in the book.
Written by authors from industry and academia, the book considers
cultural changes affecting the way people live and work, the importance
of an integrated approach to design and management, and the benefits
technological developments can bring in developing sustainable
buildings that meet users' needs and those to mitigate climate change.

Fully revised and updated with contributions on the latest developments,
the book focuses on:

intelligent liveable buildings which are a vital part of the
infrastructure that make up towns and cities, whether new build
or undergoing renovation
innovative approaches which make buildings and cities less
stressful, more sustainable, more humane and creative places to
be in, providing better services and opportunities
the importance of user-centred design, artificial intelligence and
emerging monitoring technologies in the successful
implementation of intelligent systems to create an environment
capable of continually interacting with occupants to provide
places with high social value
learning lessons from nature to inspire engineering applications
and more sustainable architecture
how buildings can make the best use of technology in the least
complicated way
case studies from across the UK to demonstrate how intelligent
design, construction, management and technology has been
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used successfully in practice.

The third edition of Intelligent Buildings and Infrastructure with
Sustainable and Social Values extends the thinking in the first and second
editions of Intelligent Buildings. It remains an invaluable practical guide
with a rich source of references for architecture, engineering and
construction professionals, building owners and developers involved in
procurement, design, management and operation of buildings, as well as
students studying architecture, engineering, building services, facilities
management and other built environment courses.
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International Handbook of
Sustainable Tourism Economy
Theories, Practices and
Applications

Editors

Suranga Silva 

University of Colombo, Sri Lanka

Anukrati Sharma 

University of Kota, India

Sidar Atalay Şimşek 

Batman University, Türkiye

Puwanendram Gayathri 

University of Sri Jayewardenepura, Sri Lanka

Synopsis

International Handbook of Sustainable Tourism Economy is a timely and
comprehensive handbook that responds to the growing global demand
for sustainable practices in the tourism industry. With increasing
awareness of tourism’s environmental and social impacts, this timely
volume offers a holistic and multidisciplinary exploration of sustainable
tourism, integrating economic theory, environmental stewardship, and
social equity. Designed for tourism stakeholders, policymakers, and
researchers, it provides practical strategies and actionable insights to
support long-term sustainability and resilience in the sector.

A key contribution of the handbook is its emphasis on circular economy
principles, including waste management, resource efficiency, and
regenerative practices tailored to tourism. It also explores responsible
tourism approaches that prioritise community engagement, cultural
preservation, and biodiversity conservation. Through case studies and
applied frameworks, the contributing authors illustrate how innovation
and technology—including emerging areas such as space tourism—can
be harnessed ethically to advance sustainability goals. This publication
serves as a vital resource for shaping a balanced, inclusive, and future-
ready tourism economy.
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Is Democracy Doomed?
Editor

Austin Sarat 

Amherst College, USA

Synopsis

In an era marked by political polarization, institutional strain, and global
uncertainty, Is Democracy Doomed? confronts one of the most urgent
questions of our time. This provocative volume gathers leading scholars
from law, political science, and sociology to dissect the fragility and
resilience of democratic systems in the 21st century.

From Beau Breslin and Ashley Wilkerson’s defense of republicanism as a
safeguard against democratic collapse, to Paul Schiff Berman’s
exploration of dialogue as democracy’s lifeblood, each chapter offers a
distinct lens on the forces reshaping governance. Peter Levine applies
systems theory to diagnose democracy’s ailments, while Laura Beth
Nielsen reimagines democracy as a relational practice rooted in trust and
reciprocity. The volume also probes the legal architecture of democracy:
H. Chris Tecklenburg examines the constitutional implications of
nationwide injunctions, Jamie Rowen highlights the civic role of lawyers
and veterans, and Laura A. Dickinson warns of the democratic risks
posed by privatized national security. David Mednicoff critiques the
international rule of law’s paradoxes, and Jeremy Paul closes with a
sobering reflection on the cultural drift toward expedience over principle.

Is Democracy Doomed? invites readers into a rigorous conversation
about democracy’s future, and whether its foundations can withstand the
pressures of our time.
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Islamic Finance as an Ethical and
Responsible Finance
Exploring a New Paradigm of
Shared Growth, Welfare, and
Sustainability

Author

Muhammad Ayub 

Riphah International University, Pakistan

Synopsis

In an era of recurring financial crises, rising inequality, and environmental
stress, Islamic Finance as an Ethical and Responsible Finance by
Professor Dr. Muhammad Ayub offers a transformative vision for global
finance. It critiques the excesses of interest-based, speculative, and
profit-driven systems and advocates a shift toward finance rooted in
justice, equity, risk-sharing, and sustainability.

Grounded in the prohibitions of ribā (interest), gharar (contractual
uncertainty), and maysir (gambling), and supported by the social
institutions of zakāt and waqf, this work shows how asset-backed and
transparent financing can align with the UN SDGs. Blending rigorous
theory with practical insights, it positions Islamic ethical finance as a
universal model for advancing shared prosperity and promoting moral
and social good. This work is an essential resource for academics,
policymakers, and practitioners committed to building a just and
sustainable financial order.

Emerald Studies in Islamic Economy and Finance (ESIEF) is a
groundbreaking series published by Emerald Publishing dedicated to
advancing the knowledge and understanding of Islamic economics and
finance. In an era where the global economic landscape is constantly
evolving, this series seeks to contribute significantly to the academic
discourse surrounding Islamic economy and finance. It builds on the rich
heritage of Islamic economic thought while embracing contemporary
perspectives and challenges. The series is also committed to fostering
rigorous academic inquiry promoting scholarly collaboration and
ultimately enriching the understanding of Islamic economics and finance
in the global context.
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Justice for Trans Athletes
Challenges and Struggles
Editors

Ali Durham Greey 

University of Toronto, Canada

Helen Jefferson Lenskyj 

University of Toronto, Canada

Synopsis

The last decade has seen significant changes in global attitudes, policies
and practices that impact the lives of trans people, but the world of sport
has been slow to follow these initiatives.

Contributors to this book document the formidable social-cultural and
legal challenges facing trans athletes, particularly girls and women, at the
global, national, and local levels, in contexts ranging from school sport to
international competition. They demonstrate how proponents of trans
exclusion rely on flawed or inconclusive science, selectively employed to
support their purported goal of ‘protecting women’s sport’. Politicians in
the US, UK, and elsewhere who have shown little interest in women or in
sport exploit the issue to advance broader conservative agendas, while
hostile mainstream and social media coverage exacerbates the problem.

Bringing insights from sociology, philosophy, science and law,
contributors present cogent analyses of these developments and explore
the way forward, providing thoughtful and original recommendations for
changes to policies and practices that are inclusive, innovative and
democratic.
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Leadership in Unconventional
Contexts
Navigating Emerging Challenges
Across Sectors

Author

Christian Di Prima 

Università degli Studi di Torino, Italy

Synopsis

In a world of accelerating technological progress, environmental
pressure, and social change, leadership has become a defining factor for
organisational success and human development alike. Today’s leaders
must not only respond to transformation—they must anticipate it,
navigating uncertainty with vision, empathy, and resilience. This
challenge transcends traditional boundaries: leadership is no longer the
exclusive domain of large corporations but a strategic necessity for small
and medium-sized enterprises, family businesses, startups, and sports
organisations.

This book explores leadership as an evolving social and organisational
process rather than a fixed set of traits or techniques. Drawing from
academic theory and real-world case studies, it analyses how different
leadership models—transformational, situational, and sustainable, among
others—interact with motivation, performance, and innovation. It
highlights emerging contexts often neglected in leadership literature:
amateur sports, where collective values meet competitive logic;
motorsport, where technology, ethics, and performance intertwine; and
startups, where leadership must balance agility, inclusion, and long-term
vision.

In doing so, it draws “lessons learned” from these distinctive contexts to
offer practical insights and transferable approaches that can inform
leadership development across a wide range of organisational settings.

Managing Innovation in Business Strategy, Marketing and Finance has a
goal of contributing to understanding the role of business innovation
from the perspective of three key functional areas: strategy, marketing
and finance.
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Leadership Learning as a Way to
Thrive
Authors

Kathy L. Guthrie 

Florida State University, USA

Charles J. Panarella 

Florida State University International Programs, Italy

Synopsis

Leadership Learning as a Way to Thrive explores the dynamic connection
between personal thriving and leadership learning. This timely and
thought-provoking book invites students to reimagine leadership learning
as a catalyst for well-being.

Rooted in the idea that thriving means evolving energetically, the book
integrates key leadership theories with well-being science and positive
psychology to support both leader and follower growth. Drawing on the
work of scholars, the authors highlight essential elements of thriving,
such as environmental mastery, adaptive leadership, growth mindset,
emotional intelligence, meaning and purpose, relationships,
accomplishments, innovation, engagement, resilience, and self-efficacy.

Through a blend of research, reflection, and practical insight, this book
offers a compelling framework for how leadership learning can foster
holistic development. It also serves as a call to action for professionals
seeking to create environments where students don’t just succeed - they
thrive.

Whether you're on your own leadership learning journey, designing
leadership programs for peers, mentoring students, or shaping
institutional strategy, Leadership Learning as a Way to Thrive will inspire
you to spark new conversations, ignite fresh ideas, and champion well-
being through leadership education.
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Learning, Identity, and Difference
Mary Darmanin's Inspiration
Editor

Peter Mayo 

University of Malta, Malta

Synopsis

Learning, Identity, and Difference: Mary Darmanin’s Inspiration brings
together important contributions to the large area of Sociology of
Education and around themes of social and ecological difference. It also
foregrounds identity issues in an intersectional manner, covering social
class, gender (including sexual orientation and women’s studies),
race/ethnicity, and the politics of enablement. Featuring chapters on
topics such as promoting gender equality, challenging classist discourse
through critical pedagogies, and transforming education through
neuroscience, as well as a contribution by Mary Darmanin herself, this
important volume champions and highlights the importance of
approaching identity issues in a sensitive way that supports and nurtures
students in their learning.

Hardback:   9781806861309 | £75.00,
€90.00, $105.00


Paperback:   9781806861323 | £40.00,
€48.00, $54.00


epub:   9781806861316 | £40.00,
€48.00, $54.00


PDF:   9781806861293 | £40.00, €48.00,
$54.00
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Language: English
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Life Course of Trauma and
Resilience
Author

Caroline Skov Vestbjerg 

Danish Psychological Union, Denmark

Synopsis

Life Course of Trauma and Resilience offers a profound exploration into
the cultural psychology of resilience throughout the human life course.
Drawing from the publicly available autobiography of Danish author
Lisbeth Zornig, this book delves into the resilience that emerges from a
series of psychologically dramatic and traumatic life events. By analyzing
full life courses through idiographic science, this work leverages
autobiographies where all original materials are in the public domain.

The chapters provide an in-depth examination of the construction of the
self in relation to others, the pivotal role of education, and the value of
imagination as both a developmental tool and a coping mechanism.
Additionally, the book explores the intricate connection between mind,
body, and trauma. This innovative approach to the cultural psychology of
life course analysis introduces new methodological tools that combine
macrogenetic analysis with the study of how semiotic mediators help
individuals develop new personal strengths to navigate their lives.

Whether you are a scholar, practitioner, or someone interested in the
dynamics of resilience, Life Course of Trauma and Resilience presents a
comprehensive and insightful perspective on how individuals can
overcome adversity and build resilience through their life journeys.

Hardback:   9781806864287 | £90.00,
€110.00, $125.00


Paperback:   9781806864300 | £29.99,
€34.99, $39.99


epub:   9781806864294 | £29.99,
€34.99, $39.99


PDF:   9781806864270 | £29.99, €34.99,
$39.99


Publication date: 04 May 2026


Language: English
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Listed Family Companies
Editors

Holger Fleischer 

Max Planck Institute for Comparative and International Private
Law, Germany

Stefan Prigge 

HSBA Hamburg School of Business Administration, Germany

Synopsis

The ebook edition of this title is Open Access and freely available to read
online.

Listed Family Companies are a focal point of family business research on
the management side. This is hardly surprising, as the data situation here
is much better than for private family businesses. At the same time, one
can ask how representative the listed family business is of the much
more common form of private family business. The listed family business
inevitably has non-family shareholders and is subject to more intensive
regulation, particularly in terms of transparency. This specific legal
framework is what makes the interdisciplinary perspective of law and
management on the listed family business so useful.

The book addresses topics such as the status quo of, and gaps in, the
management literature about Listed Family Companies; how family
companies communicate with the capital market and how capital market
participants view family companies; a stewardship perspective on the
listed family company; an in-depth look at listed family companies in
Turkey; and general and country-specific legal chapters on France,
Germany, Italy, and Spain. The book concludes with a chapter on future
research opportunities that emerged from the discussions at the
conference.

The pioneering Law and Management of Family Firms series publishes
volumes following the annual Hamburg Conference: Law and
Management of Family Firms, the international and interdisciplinary
forum for family business research. The conference is organized by the
Max Planck Institute and the Institute for Mittelstand and Family Firms
(HSBA Hamburg School of Business Administration). It brings together
two distinct and previously disconnected disciplines of law and
management, benefiting scholars, lawyers, consultants, and family office
practitioners.

Paperback:   9781805926009 | £20.00,
€25.00, $32.00


epub:   9781805925996


PDF:   9781805925972


Publication date: 11 May 2026


Language: English
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Migration, Human Capital and
the Labor Market
Editors

Benjamin Elsner 

University College Dublin, Ireland

Solomon W. Polachek 

State University of New York at Binghamton, USA

Synopsis

This volume (Parts A and B) contains 16 new studies that shed light on
key aspects of immigration: the drivers of immigration, the factors
fostering or hindering immigrant integration in the host country, and the
impact of immigration in the host countries. The studies span a wide
range of countries in Europe, North and South America and use novel
administrative, regional and survey data to offer insights into historical
and contemporary episodes of migration. Together, they enrich our
understanding of the determinants and consequences of migration and
provide an evidence base for policy discussions. 


The volume covers three broad themes. In both Part A and B are eight
papers on the integration of immigrants in the host society, focusing on
the acquisition of human capital, labor supply, family formation, and
returns to skills. Part B also studies the impact of immigration on
outcomes that often dominate the public debate, namely employment,
education, and crime. Published twice per year in conjunction with the
Institute for the Study of Labor (IZA) Research in Labor Economics
contains new cutting edge peer reviewed research applying economic
theory and econometrics to policy related topics pertinent to worker
well-being often with an international focus.

Hardback:   9781805926320 | £105.00,
€140.00, $165.00


epub:   9781805926337 | £105.00,
€140.00, $165.00


PDF:   9781805926313 | £105.00,
€140.00, $165.00


Publication date: 25 May 2026
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Modern Political Marketing and
Relational Capital
Navigating the Digital Frontier

Editors

Pawan Kumar 

Lovely Professional University, India

Rajesh Verma 

Lovely Professional University, India

Arpit Tiwari 

Lovely Professional University, India

Sumesh Dadwal 

London South Bank University, UK

Synopsis

Modern Political Marketing and Relational Capital offers a comprehensive
examination of how digital transformation is reshaping political marketing
strategies. This edited volume explores the evolving landscape of political
engagement, emphasising the role of digital relational capital—trust,
loyalty, and connections between political actors and their audiences. By
delving into emerging technologies such as artificial intelligence, big data
analytics, augmented reality, and social media-driven campaigns, the
authors provide valuable insights into how political leaders and parties
can effectively navigate the digital frontier to enhance their outreach and
influence.

Bridging perspectives from political science, psychology, and
technology, this book critically analyses the challenges and opportunities
of modern political marketing in an era of rapid digital expansion. It
examines how advanced tools such as cloud computing and AI-driven
communication are revolutionising campaign strategies, while also
addressing the uncertainties of digital engagement. With a focus on both
theoretical frameworks and practical applications, this volume fills a
crucial research gap by exploring the long-term effects of digital
marketing on relational capital. Modern Political Marketing and Relational
Capital is an essential resource for scholars, policymakers, political
strategists, and students seeking to understand the complexities of
political marketing in the digital age.

Hardback:   9781837087136 | £85.00,
€100.00, $115.00


epub:   9781837087143 | £85.00,
€100.00, $115.00


PDF:   9781837087129 | £85.00, €100.00,
$115.00
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Motivation and Achievement
During and After the COVID-19
Pandemic
Editors

Eleftheria N. Gonida 

Aristotle University of Thessaloniki, Greece

Tim Urdan 

Santa Clara University, USA

Synopsis

The COVID-19 pandemic upended education systems across the globe,
forcing an unprecedented shift from traditional classrooms to
emergency remote learning. As students and educators navigated this
new terrain, their motivation was tested like never before.

This volume explores how motivation and achievement were shaped by
the pandemic’s disruptions. Drawing on research from nine countries, it
presents a rich tapestry of theoretical and empirical insights into how
learners and teachers adapted, coped, and sometimes thrived under
extraordinary circumstances. With 12 chapters spanning diverse
educational systems and perspectives, the book offers perspectives
about a rare “natural experiment” in understanding motivation during
uncertainty, stress, and change.

Essential reading for researchers, educators, and policymakers,
Motivation and Achievement During and After the COVID-19 Pandemic
not only documents a pivotal moment in educational history but also
offers guidance for building more resilient, equitable, and motivating
learning environments in the post-pandemic world.

Hardback:   9781806864881 | £95.00,
€125.00, $148.00


epub:   9781806864898 | £95.00,
€125.00, $148.00


PDF:   9781806864874 | £95.00,
€125.00, $148.00
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Language: English
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Multiple Loyalties and
Commitments at Work
Studies within a Changing Public
Sector

Editors

Armand Brice Kouadio 

University of Applied Sciences and Arts (HES-SO), Switzerland

David Giauque 

University of Lausanne, Switzerland

Synopsis

As work environments evolve - under the pressure of digitalization,
shifting employment norms, and changing social expectations - the
meaning of employee commitment is being redefined. Nowhere is this
transformation more striking than in the public sector, where loyalty must
navigate tensions between professional ethos, bureaucratic constraints,
and societal missions.


This book offers a compelling exploration of workplace commitment in
contemporary public organizations. It proposes a multi-level framework—
macro (institutional and policy), meso (organizational), and micro
(individual)—to unpack the diverse forces shaping employee loyalty today.
Drawing on cross-disciplinary perspectives, the chapters investigate how
public servants relate not only to their employers but also to their
professions and to the public interest itself.

With contributions grounded in real-world cases and theoretical rigor, the
volume sheds light on how institutional configurations, policy domains,
and organizational models intersect with individual meaning-making. It
also asks timely questions: How does AI reshape commitment? What
happens to loyalty in fluid, gig-like public jobs?

Essential reading for scholars, managers, and policymakers, this book
invites a deeper understanding of what binds people to public service -
and how that bond is being challenged and transformed.

Hardback:   9781835492956 | £85.00,
€100.00, $115.00


epub:   9781835492963 | £85.00,
€100.00, $115.00


PDF:   9781835492949 | £85.00,
€100.00, $115.00
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NEC4 Engineering and
Construction Contract
Frequently Asked Questions
Author

Andrea Rae 

Stradia Ltd, UK

Synopsis

NEC4 Engineering and Construction Contract: Frequently Asked
Questions is a valuable resource that provides a solid foundation for
understanding and using the NEC4 Engineering and Construction
Contract (ECC). It offers a concise, accessible overview, answering many
of the common queries that arise when encountering the ECC for the
first time and helping readers navigate the contract with confidence.



Logically structured to follow the layout of the ECC, the book is designed
for easy navigation and quick referencing of specific sections. It includes
chapters on each of the core clauses, main option and secondary option
clauses, equipping readers with a comprehensive understanding of the
NEC4 framework. Authored by a seasoned expert with over 30 years’
experience in this area, the book draws on real industry questions and
scenarios. It will support better decision making and assist users in pro-
actively following ECC processes and procedures.



NEC4 Engineering and Construction Contract: Frequently Asked
Questions is ideal for a diverse audience, including contractors,
subcontractors, clients, ECC Project Managers, and construction
solicitors, and particularly beneficial for those with limited contract
knowledge or experience.

Paperback:   9781806865581 | £35.00,
€40.00, $48.00


epub:   9781806865574 | £35.00,
€40.00, $48.00


PDF:   9781806865550 | £35.00, €40.00,
$48.00
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Nonviolence as Educational
Praxis

Editors

Ying Ma 

Kwantlen Polytechnic University, Canada

Jon L. Smythe 

Oklahoma State University, USA

Jennifer Williams 

Oklahoma State University, USA

Synopsis

Nonviolence as Educational Praxis, offers an international perspective on
integrating nonviolence into educational practices. Featuring
contributions from scholars in the USA, Canada, South Africa, Brazil,
England, Estonia, and beyond, this volume emphasizes the urgency of
practicing nonviolence in the international educational landscape.

It centers nonviolence in the educational field within and beyond schools
in terms of nonviolent communication, autobiography, storytelling,
psychoanalytical implications, relational dynamics and ecological
perspectives, and much more. This book illustrates how educators can
create spaces that encourage empathy, interconnection, and growth.

Nonviolence as Educational Praxis serves as an important resource for
educators and practitioners dedicated to enacting meaningful change in
their classrooms and communities, reinforcing the urgent need for a
worldwide commitment to nonviolence in education in today’s chaotic
and violent world.

Hardback:   9781806861422 | £98.00,
€116.00, $130.00


Paperback:   9781806861446 | £36.99,
€43.99, $49.99


epub:   9781806861439 | £36.99,
€43.99, $49.99


PDF:   9781806861415 | £36.99, €43.99,
$49.99
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Normalization of the Global Far
Right
Pandemic Disruption?
Authors

Ulrike M. Vieten 

Queen's University Belfast, UK

Scott Poynting 

Queensland University of Technology, Australia

Synopsis

Exploring how the boundary between the extremist far right and centre-
right parties and politics became blurred, Normalization of the Global Far
Right: Pandemic Disruption deconstructs one of the most pressing issues
of today: the rise of the far right. Taking a critical look at the
‘normalisation’ of far-right thinking underpinned by gendered racisms,
Vieten and Poynting trace the emergence of transnational far right
populist movements and how these have been shaped by European
colonialism, white supremacy, and ideological legacies of the Empire
alike.

Hardback:   9781839099571 | £62.99,
€73.99, $89.99


Paperback:   9781839099595 | £29.99,
€34.99, $39.99


epub:   9781839099588 | £62.99,
€73.99, $89.99


PDF:   9781839099564 | £62.99, €73.99,
$89.99
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Notions
The Lives of Irish Working Class
Academics

Editors

Iona Burnell Reilly 

University of East London, UK

Stephen Baker 

Ulster University, UK

Michael Pierse 

Queen's University Belfast, UK

Synopsis

Working-class academics often experience difficult and turbulent times
during their journey into and through academia. The terms working class
and academic are somewhat paradoxical, as the assumption is, since
becoming an academic, they have moved away from their class. For
some, this may be true, for others, not so.

Presenting a collection of life stories written by Irish-identifying working-
class academics, Notions explores the lives of those not born into the
elite but occupying an elite position in higher education — how they got
there, what their journey was like, what their experiences were, if they
faced any struggles, and if they had to, or still do, (re)negotiate their
identities.

The first autoethnographic collection of working-class experiences of
academia in Ireland, Notions is a valuable contribution to the existing
body of literature on social class, inequalities, widening participation and
higher education that will be of interest to any reader interested in Irish
society and culture.

Hardback:   9781837080359 | £90.00,
€110.00, $125.00


Paperback:   9781837080373 | £24.99,
€29.99, $34.99


epub:   9781837080366 | £24.99,
€29.99, $34.99


PDF:   9781837080342 | £24.99, €29.99,
$34.99
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Platforms and the Planet
Big Tech, Digital Platforms and
Environmental Responsibility

Editors

Salla-Maaria Laaksonen 

University of Helsinki, Finland

Mervi Pantti 

University of Helsinki, Finland

Olga Dovbysh 

University of Helsinki, Finland

Synopsis

There is a growing public and scholarly attention to the environmental
footprint of digital technologies, and to the climate responsibility of
technology corporations and social media platforms specifically.
Developing a critical understanding of the environmental responsibility
and accountability of digital platforms, Platforms and the Planet focuses
on the environmental responsibility of the so-called Big Tech, their digital
media platforms and their role in the sustainability transition as a
discursive, material, and ethical question.

Written from a much-needed critical and cross-disciplinary perspective,
challenging the prevailing perspective on digital platforms as “green” and
non-material entities, the chapters unpack their non-sustainable, material
essence. Bridging critical platform studies with environmental studies and
environmental communication studies, the chapters explore three broad
themes. First, the chapters unpack what environmental sustainability
means in relation to platforms. The second theme scrutinises the
material and infrastructural dimensions of the digital platform society
from the perspective of sustainability and global justice. Third, the
chapters dive into the discourses of accountability by both digital
platforms and actors criticizing them.

This edited collection is compelling reading for a wide range of
researchers and students both in the fields of media and communication
studies, digital sociology, and other fields of critical technology studies
and environmental studies. The book will also be useful for those
interested in global platform companies from the perspective of
management and organization studies or more broadly as societal
actors.

Hardback:   9781836621737 | £80.00,
€95.00, $110.00


epub:   9781836621744 | £80.00,
€95.00, $110.00


PDF:   9781836621720 | £80.00, €95.00,
$110.00
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Poetry as Knowledge in
Librarianship
Inquiry, Identity, and Praxis
Editors

Bharat Mehra 

The University of Alabama, USA

Vanessa Irvin 

East Carolina University, USA

Synopsis

Poetry as Knowledge in Librarianship draws on poetry to illustrate its role
in library and information science professionals' intertwined personal and
professional streams of life journeys.

The edited collection explores the power of poetry as a “voice” in
transforming librarians’ lives and shaping their motivations, directions,
choices, and actions at intertwined personal and professional nexus of
intersection from all around the globe. Chapters provide an opportunity
for librarians and information professionals worldwide to discuss the use
of poetry and its transformational potential within and beyond the
academy. The authors draw on the theoretical construct of “voice” as an
instrument of self-consciousness, narrative development, storytelling,
and discourse analysis.

Hardback:   9781836087779 | £95.00,
€125.00, $148.00


epub:   9781836087786 | £95.00,
€125.00, $148.00


PDF:   9781836087762 | £95.00,
€125.00, $148.00
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Racism and Anti-Racism Today
Principles, Policies and Practices
Author

Amanuel Elias 

Deakin University, Australia

Synopsis

Acknowledging efforts to dismantle racism at multiple levels, Racism and
Anti-Racism Today examines racism and anti-racism as interconnected
rather than isolated issues and proposes a framework for effective anti-
racist policy and practice.

Providing a unique side-by-side view on current conceptualizations,
debates, and policy-praxis, the ten thematic chapters examine the impact
of race, racism, and intersecting inequities on contemporary society.
They highlight the enduring significance of racial identity politics in
shaping social divisions. Engaging in interdisciplinary theoretical debates,
Amanuel Elias’s scholarship adopts a comparative perspective,
incorporating research findings and examples from different geographic
contexts. Offering policy recommendations and directions for further
research, he contends with fundamental questions that continue to
plague the study of racism and its social and economic impact. Why
does racism continue to exist and affect societies today despite apparent
progress in the acquisition of knowledge, digital connectedness, and
human rights discourse? What challenges across societies are blocking
efforts to racial equity? What promising anti-racism policy-praxis can we
envisage for tackling the impact of racial inequity?

Drawing on over a decade of interdisciplinary research, Racism and Anti-
Racism Today provides cutting-edge discussion about the present
relevance of prejudice to envision an anti-racist future.

Hardback:   9781837535132 | £80.00,
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Sales Punks
The Rebel's Guide to Rewriting
the Rules of B2B Sales

Author

Kyle D. Hegarty 

Independent Researcher, Singapore

Synopsis

Sales Punks is a bold manifesto for a new era of B2B selling. In a world
where buyers are savvier, more independent, and harder to reach than
ever, traditional sales tactics are failing fast. Kyle D. Hegarty throws out
the outdated rulebook and replaces it with a rebellious, practical
framework designed for today’s market realities. Packed with real-world
stories, sharp insights, and unapologetic advice, Sales Punks empowers
sales professionals to break the mould, rethink their approach, and win
more deals by being smarter, not louder.

At the heart of Sales Punks is a call to arms: re-skill, re-engage, and
reimagine what it means to sell. With five transformative pillars—from
consultative coaching to navigating complex ecosystems—this invaluable
guide offers a fresh, actionable blueprint for building resilient, high-
performing sales teams. Whether you're a sales leader, enablement
strategist, or frontline rep, this book delivers the tools, mindset, and
momentum needed to thrive in a buyer-first world. It’s not just a book—
it’s a movement.
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€21.99, $24.99
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School-to-School Collaboration
Learning Across International
Contexts
Editors

Paul Wilfred Armstrong 

University of Manchester, UK

Chris Brown 

Durham University, UK

Synopsis

This collection of chapters from established thinkers and emerging
scholars provides a series of unique insights into collaboration between
schools and the means by which the policy context influences such
activity. Taking a global perspective, the chapters within this book follow
a common framework to explore how macro-level factors help to create
the conditions in which school-to-school collaboration is likely to
succeed or fail ‘on the ground’. The result is a nuanced and original
analysis that explores why and how collaborative activity between
schools is intrinsically linked to broader policy contexts.

School collaboration and networking is a rapidly growing area of interest.
This book will appeal to the increasing number of emerging scholars and
established experts with an interest in this area and other related sub-
fields including school effectiveness and improvement, critical policy
studies and educational leadership and management. It will also be of
interest to policymakers seeking to capitalise on the potential of
collaboration between schools and to educational professionals seeking
improvement through partnership and dialogue.
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Social Conflict Resolution in the
Extractive Industry
Case studies of Licenses to
Operate
Author

Cesar Saenz 

ESAN University, Peru

Synopsis

The extractive industry is crucial in this energy transformation age, where
the world is concerned about emissions reduction and more sustainable
businesses. The extractive industry has two objectives: meeting the rising
demand and extracting natural resources in a sustainable way. However,
the industry usually deals with community rejection and social conflicts
wherever they are, and this dire situation is a barrier for new extractive
projects worldwide. Understanding why social conflicts are generated
and transformed into shared-value projects is crucial to designing
extractive projects that consider the community's concerns and integrate
these issues into the final project. In addition, getting and keeping the
social license to operate (SLO) is important in the extractive industry, so
companies must monitor the SLO during the operation's life cycle to
prevent social conflict. That is why it is important to have a way to
measure the SLO. This book presents a framework that allows companies
to analyze social conflicts and propose better projects to obtain the
social license to operate. It also presents a methodology for calculating
the SLO that shows how the company-community relationship is going.

Hardback:   9781805920595 | £45.00,
€52.00, $60.00
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€52.00, $60.00
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Southern Green Criminology
A Science to End Ecological
Discrimination
Author

David Rodríguez Goyes 

University of Oslo, Norway

Synopsis



In the past five years, the attention of green criminologists has been
directed at the Global South as the geographical site that experiences
the severest consequences of harmful environmental practices. Such
criminological direction is aimed at combating the environmental harms
that affect the geographical and the metaphorical Souths. The main
topic of this book is the conflicts that arise in the interaction between
human beings and our natural environment, seen from a Southern
perspective with a focus on the victimisation of the South.  


This book is simultaneously a scientific and a political endeavour, and
will prove invaluable to students, researchers and environmental
enthusiasts alike.

The pressing nature of environmental threats, such as: climate change,
land-grabbing, biopiracy, animal exploitation and human environmental
victimisation, are pushing the entire world to seek alternatives to prevent
environmental damage in every corner of the globe. Southern Green
Criminology focuses on the threat the western world poses to the rest of
the globe, and how Western imposed ideas of progress are damaging
the planet, especially the southern hemisphere.

Hardback:   9781787692305 | £72.99,
€82.99, $104.99


Paperback:   9781787692329 | £36.99,
€43.99, $49.99
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Spiritual Tourism and Landscape
Indigenous Technique and
Holistic Insights

Editors

Arunesh Parashar 

Dev Sanskriti Vishwavidyalaya, India

Prachi Agarwal 
Dev Sanskriti Vishwavidyalaya, India

Ahmad Albattat 

Asia Pacific University of Technology and Innovation, Malaysia

Pankaj Singh Chandel 

AAFT University of Media and Arts, India

Synopsis

Rooted in ancient traditions, spiritual journeys have long served as
powerful catalysts for self-reflection, cultural understanding, and personal
growth. With an emphasis on the cognitive transformation that often
accompanies such travels, this contributed volume provides both
historical context and practical advice to navigate the complex landscape
of contemporary spiritual tourism.

Spiritual Tourism and Landscape synthesises age-old teachings with
modern perspectives, offering readers a comprehensive framework for
travellers on meaningful spiritual journeys. By presenting case studies and
practical guidance, it encourages mindfulness and intentionality in travel,
while addressing critical challenges like cultural appropriation,
sustainability, and the commercialisation of sacred sites. Aimed at both
academics and industry professionals, the international team of authors
emphasises the importance of respect, responsibility, and cultural
sensitivity, fostering global empathy and personal transformation through
well-guided spiritual exploration.

Hardback:   9781806860180 | £85.00,
€100.00, $115.00
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Storied Advice for Aspiring
Latinas in Educational Leadership
Messages To My Daughter
Editors

Elsa Villarreal 

East Texas A&M University, USA

Matthew J. Etchells 

Texas A&M University, USA

Synopsis

Storied Advice for Aspiring Latinas in Educational Leadership is a powerful
anthology of lived wisdom, resilience, and cultural pride. Co-edited by
Latina practitioners and researchers in K–12 and higher education, this
collection offers deeply personal and transformative guidance for the
next generation of Latina leaders.

Each chapter is a heartfelt consejo—a culturally rooted piece of advice—
passed down with love, intention, and the hope of lighting the path for
others. In Latino/a culture, consejos are more than words; they are
teaching tools, vessels of shared knowledge, and acts of resistance
against erasure. Through these stories, readers gain insight into the non-
traditional and often challenging journeys of Latina educators who have
carved out space in leadership despite systemic barriers.

This book speaks directly to every Latina who has ever been told,
“Calladita te miras más bonita”—you look prettier when you're quiet. The
authors respond in one unified voice, rejecting silence and embracing
the power of truth-telling. Their experiences confront the realities of the
glass ceiling, cultural stereotypes, and the lack of representation in
leadership roles, while offering hope, strategy, and solidarity.

Whether you're an aspiring educator, a seasoned leader, or someone
seeking to understand the Latina experience in education, this book is a
call to action, a celebration of identity, and a roadmap for change.

Hardback:   9781806863983 | £98.00,
€116.00, $130.00


Paperback:   9781806864003 | £36.99,
€43.99, $49.99


epub:   9781806863990 | £36.99,
€43.99, $49.99


PDF:   9781806863976 | £36.99, €43.99,
$49.99
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Sustainable and Resilient Cities
Insights into Urban Planning in
US Cities and Communities

Author

Cesar A. Poveda 

USA

Synopsis

Sustainable and Resilient Cities: Insights into Urban Planning in US Cities
and Communities offers an in-depth analysis of sustainability, climate
change and resilience planning across 200 US population centers.
Drawing on an analysis of over 600 urban plans, the book evaluates the
progress and effectiveness of sustainable urban planning practices in the
US, and provides actionable policy recommendations to enhance urban
sustainability and resilience in the face of climate change.


Coverage includes:

the extent to which US cities design and implement strategies to
become more sustainable
whether these plans include criteria and indicators to measure
progress
how closely these plans follow established guidelines like ISO
standards
the relationship between a city's climate, proximity to water,
population size, and the elements included in their sustainability
plans
an overall preparedness score to assess how well cities and
communities are equipped to face current sustainability, climate
change, and resilience challenge
broader conclusions, including common characteristics and
performance patterns of the 200 population centers, and policy
recommendations to enhance urban sustainability and resilience.

Sustainable and Resilient Cities addresses the rapidly growing academic
and professional interest in urban sustainability, resilience and climate
adaptation. With insights spanning multiple fields, it is an essential
resource for researchers, practitioners and policymakers.

Hardback:   9781806866885 | £85.00,
€96.00, $115.00


epub:   9781806866892 | £85.00,
€96.00, $115.00
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Sustainable Business Models
Insights from the Tourism,
Cultural and Creative Sectors

Editors

Maria Della Lucia 

University of Trento, Italy

Erica Santini 

University of Trento, Italy

Andrea Caputo 

University of Trento, Italy

Fabrizio Panozzo 

Ca' Foscari University of Venice, Italy

Synopsis

The ebook edition of this title is Open Access and freely available to read
online.

Tourism, cultural, and creative industries face increasing pressure to
reconcile economic viability with environmental responsibility, social
inclusion, and cultural integrity.

The book responds to the urgent need for innovative, research-based,
and practice-oriented approaches to tackle the vulnerabilities and
challenges of today’s business environment. It advances strategies that
integrate sustainability into both business and place development,
building on the principles of circularity, inclusivity and participation,
authenticity, and regeneration. By linking theory and practice, the volume
provides a roadmap for transitioning businesses and places toward
sustainability, enhancing resilience to external shocks while
strengthening their positive impact on communities and the
environment.

The Entrepreneurial Behaviour series is dedicated to communicating
innovative and multi-disciplinary new research that advances theory and
practice in Entrepreneurial Behaviour. The series is focused on expanding
the scope of Entrepreneurial Behaviour theory and analysis and enriching
practice by encouraging multi-theoretical, multi-cultural and multi-
disciplinary approaches.

Paperback:   9781805926740 | £20.00,
€25.00, $32.00
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Ten Commandments of Design
for Lean Six Sigma
A Practical Guide for Senior
Executives and Business Leaders

Authors

Jiju Antony 

Northumbria University, UK

Shreeranga Bhat 

St Joseph Engineering College, India

Gijo E V 

Indian Statistical Institute, India

Elizabeth Cudney 

Maryville University, USA

Michael Sony 

Oxford Brookes Business School, UK

Raja Jayaraman 

New Mexico State University, USA

Synopsis

Design for Lean Six Sigma (DFLSS) is a powerful methodology adopted
by many world-class companies today. It aims to build quality into
products or services at the very early stages of the product development
process. Ten Commandments of Design for Lean Six Sigma brings
together the experience of six authors with more than 50 years of
cumulative DFLSS deployment in the field.

The book covers key topics such as alignment of DFLSS with
organizational strategy; top management support and involvement;
listening to the voice of the customers (VOC); effective training
programme for right project teams; project selection and prioritization;
linking DFLSS with ISO international standards; effective use of DFLSS
methodology and the integrated tools within the methodology and
reward and recognition schemes.

The practical nature of the book makes this ideal reading for senior
executives in all organizations with an interest in developing,
implementing, and deploying DFLSS. It will be a great asset to many
trainers and consultants who would like to deliver executive courses for
senior managers in any organisation.

Hardback:   9781837535330 | £85.00,
€100.00, $115.00


epub:   9781837535347 | £85.00,
€100.00, $115.00
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Transforming Africa
Fostering a New Innovation
Agenda
Editors

Olugbenga Adesida 

Africa Innovation Summit, South Africa

Geci Karuri-Sebina 

Wits School of Governance, South Africa

João Resende-Santos 

Bentley University, USA

Synopsis

The ebook edition of this title is Open Access and freely available to read
online.

As Africa stands at the threshold of rapid global and technological
change, Transforming Africa offers a timely, agenda-setting response to
the urgent call for bold, future-oriented innovation across the continent.

This edited volume explores how African countries can reshape their
innovation ecosystems to meet contemporary challenges and
opportunities. It brings together diverse perspectives on emerging issues
such as artificial intelligence, fintech, and smart agriculture, alongside
critical socio-economic themes including food systems, health,
education, culture, fashion, and peacebuilding. Transforming Africa is a
call to action: to reimagine Africa’s innovation agenda with greater
urgency, creativity, and contextual relevance. It highlights the rise of
alternative paradigms and local approaches to innovation that challenge
dominant models and offer more inclusive and sustainable pathways
forward.

Rich in insight and grounded in practice, this volume is essential reading
for policymakers, entrepreneurs, researchers, and students interested in
Africa’s development and innovation futures. It is the third in a series
produced by the Africa Innovation Summit Foundation and is supported
by ICESCO.

Paperback:   9781836627937 | £20.00,
€25.00, $32.00
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Transforming Teacher Work
Teacher Recruitment and
Retention After the Pandemic
Authors

Aimee Quickfall 

Leeds Trinity University, UK

Phil Wood 

Nottingham Trent University, UK

Synopsis

Recruitment and retention problems existed within the teaching sector
before the COVID-19 pandemic, with an increasing number of teachers
deciding to leave the profession for either early retirement, careers in
other sectors, or for teaching jobs in other countries. However, the
pandemic, and the period subsequent to it, have amplified the problems
of a sector in crisis.

Aimee Quickfall and Phil Wood offer insights into a profession
overburdened by central diktat and performance management, and a
system which is inefficient, overbearing and in many cases responsible
for poor mental health and unsustainable pressures. Through a
consideration of teachers’ experiences both during and after the
pandemic they outline a policy direction concerning the work of
teachers and leaders which is necessary to reorientate the education
system in England to one which encourages individuals to become
teachers, and which sustains them in a supportive professional
environment once they are there.

Transforming Teacher Work reflects on lessons learned during the
COVID-19 pandemic to consider how we might renew and revitalise a
failing system.

Hardback:   9781837972395 | £80.00,
€95.00, $110.00


Paperback:   9781837972418 | £36.99,
€43.99, $49.99
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Travel and Wellness
A Renaissance of Nature-based
Health Tourism

Editors

Arunesh Parashar 

Dev Sanskriti Vishwavidyalaya, India

Prachi Agarwal 
Dev Sanskriti Vishwavidyalaya, India

Ahmad Albattat 

Asia Pacific University of Technology and Innovation, Malaysia

Pankaj Singh Chandel 

AAFT University of Media and Arts, India

Synopsis

Travel and Wellness: A Renaissance of Nature-based Health Tourism
explores the growing intersection between travel and wellness, focusing
on the resurgence of nature-based health tourism.

This interdisciplinary work delves into the historical roots of wellness
tourism, tracing its evolution from ancient practices to contemporary
trends that emphasize the healing power of nature. Through a
combination of qualitative research, cultural analysis, and stakeholder
collaboration, Travel and Wellness Tourism provides a comprehensive
framework for understanding how health tourism is a catalyst for both
personal and community wellness.

Appealing to both scholars and practitioners, particularly in tourism,
health sciences, environmental studies, and cultural heritage, Travel and
Wellness offers insights that encourage cross-disciplinary dialogue and
innovation.

Hardback:   9781836629658 | £90.00,
€107.00, $120.00


epub:   9781836629665 | £90.00,
€107.00, $120.00
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Walk With Me
Lessons in Transcendent
Leadership
Author

Hakim J. Lucas 

Virginia Union University, USA

Synopsis

Walk With Me: Lessons in Transcendent Leadership is a powerful
exploration of leadership beyond position and performance—offering a
visionary model rooted in spiritual intelligence, ethical courage, and
communal elevation. Authored by Dr. Hakim J. Lucas, a transcendent
higher education leader, this book reimagines what it means to lead in
institutions facing complexity, constraint, and change—especially in the
context of Historically Black Colleges and Universities (HBCUs), faith-
based organizations, and social-impact institutions.

Transcendent leadership, as defined in this work, is not hierarchical but
relational. It is not driven by ego or authority, but by authenticity,
resilience, and divine purpose. Through deeply reflective storytelling,
institutional case studies, and African fables, Dr. Lucas offers a leadership
framework that values transparency over perfection, process over
position, and people over politics.

More than a personal memoir or leadership manual, Walk With Me is an
invitation: for presidents, provosts, pastors, and changemakers to lead
with soul, serve with integrity, and walk with those they lead—not ahead
or above, but beside. In a time when higher education, especially at
mission-driven institutions, requires bold vision and prophetic
imagination, this book is a guide for becoming the kind of leader who
not only transforms—but transcends. This is not just leadership. This is a
walk of purpose.
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