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Editors
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Lincoln University, USA

Kelebogile T. Setiloane 
University of Delaware, USA

Synopsis

In 2022, UN Secretary-General António Guterres established the UN Global Crisis Response Group on Food, Energy and Finance
(GCRG) to respond to the unprecedented and interconnected food, energy and finance crises in the world. Africa and Navigating the
Current Global Crisis is the first comprehensive book on how Africa and its Diaspora have been affected by, and in turn have
responded to, this current global crisis.

Featuring chapters written by contributors from around the globe and various disciplines, authors share their current research on the
pertinent issues surrounding the current global crisis as they relate to African people in the African continent and Diaspora. The
volume features topics such as Women and Gender, Health, Politics, Education, Economics, Business and Trade, Social,
Technology, Religion, the Environment in relation to Global Warming and Climate Change, as well as Peace and Security.

Dealing with real world issues that impact people at all levels, this powerful interdisciplinary collection makes important connections
between ideas and concepts across different disciplines, providing readers with a comprehensive overview of how Africa and its
Diaspora have been navigating the current global crisis.
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All You Need To Know About
Public Relations: An Entrant's
Guide to the PR and
Communications Industry
Author

Adrian Wheeler 
Independent Public Relations Consultant, UK

Synopsis

Dive into the world of Public Relations with All You Need To Know About Public Relations: An Entrant’s Guide to the PR and
Communications Industry. Written by industry veteran Adrian Wheeler, this guide dispels common misconceptions and provides a
comprehensive introduction for career starters in this exciting profession.

Discover the key skills for success:
• Interpersonal Skills: Build and maintain strong relationships
• Creativity and Imagination: Innovate and think outside the box
• Empathy: Understand and connect with your target audience
• Resilience: Thrive under pressure
• Persuasion: Craft compelling arguments

Master practical skills critical for PR professionals:
• Writing: Excel in creating engaging content.
• Visualisation: Envision and describe events in a compelling manner
• Analytical Ability: Distil key facts and present them effectively.
• Organisational Skills: Stay prepared and responsive in a fast-paced environment.

This indispensable guide equips managers with the knowledge and skills needed to excel in the dynamic world of PR and
Communications. Whether you're new to the field or looking to refine your expertise, Adrian Wheeler's insights will help you flourish.
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Domain: The Path to Self-
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Editors
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Universidad Panamericana, Mexico

Synopsis

Assertiveness in the Health Domain explores the transformative power of assertiveness within the health sector through a holistic,
interdisciplinary, and culturally sensitive lens. This comprehensive guide offers invaluable tools and strategies for educators, parents,
caregivers, and health professionals to cultivate assertive skills, enhance the quality of care, and improve teamwork and interpersonal
relationships in health-related environments and educational institutions.

Authors Susana Castaños-Cervantes and Connie Atristain-Suárez offer practical intervention techniques tailored for diverse groups
including college students, children, adolescents, older adults, homemakers, and homeless girls. Coverage includes critical issues
such as the doctor-patient relationship, dementia care, and the role of assertiveness in sports and health institutions. The findings
are drawn from the latest research and emerging trends in assertiveness, with a focus on practices in the US, Spain, and Latin
America, ensuring readers have access to the most current and relevant information in this dynamic field.

With its wide-ranging scope, theoretical and methodological depth, and practical applications, this book is an essential resource for
researchers, academics, upper-level postgraduate students, and leaders in private, public, and third-sector organizations.
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Competitiveness in Emerging
and Developing Countries
Editors
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Universidad Panamericana, México

Synopsis

Assertiveness is a philosophy of life and a way of conducting business founded on respect and consideration towards others.
Relationships based on trust, respect, openness, and sincerity can be forged through assertiveness. This timely work delves into the
intricacies of assertiveness and its profound impact on personal and business competitiveness, within the context of emerging and
developing countries. In an era marked by globalisation, cultural diversity, and rapidly evolving business landscapes, assertiveness
has emerged as a critical skill. This book explores how assertiveness can be harnessed to enhance competitiveness, organisational
culture, and professional growth in regions experiencing dynamic economic changes.

The book’s scope, the theoretical and methodological foundations, the populations targeted, the managerial implications, and the
valuable and diverse approaches will appeal to researchers and academics, upper-level postgraduate students, and leaders from
private, public, and third-sector companies.
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Authors

Yusuf M. Sidani 
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Synopsis

The auditing profession stands at a crossroads. The gap between auditors' responsibilities as defined by professional standards and
stakeholder expectations has never been wider. This disconnect has fuelled scepticism, eroded public trust, and intensified debates
over the role of auditors in detecting fraud, preventing corporate failures, and providing assurance on non-financial disclosures.
Auditing Reimagined: Navigating Stakeholder Expectations critically examines the root causes of this growing divide. From the
perception of auditors as a self-interested profession, to the expansion of non-audit consultancy services and failures in
communication, the authors explore the structural and systemic factors contributing to stakeholder dissatisfaction. It also considers
how technological advancements, evolving regulatory landscapes, and increasing demands for environmental, social, and
governance (ESG) assurance are reshaping the profession.

Through a rigorous analysis of these challenges and opportunities, Auditing Reimagined offers a compelling vision for the future of
auditing—one that is more responsive, transparent, and aligned with the expectations of an evolving business environment.
Educational institutions and professional bodies will find this work most useful as they reimagine audit training, equipping future
auditors not only with technical expertise but also with the critical thinking skills necessary to navigate complex stakeholder
demands.
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Augmenting Humanity:
Industry 5.0 and the Rise of
Human-Machine Collaboration
Emerald Points

Editors
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Synopsis

As we stand on the precipice of a new industrial revolution, Industry 5.0 and the symbiotic relationship between humans and
machines have become an unavoidable next step in the modern workplace. With this ongoing paradigm shift at the forefront,
Augmenting Humanity provides crucially comprehensive coverage of the transformative potential of Industry 5.0, the inextricable
role of human agency in the modern era, and the implications of these rapid technological advancements.

Through clear explanations, relatable examples, and practical insights, Augmenting Humanity empowers the reader to navigate the
changing landscape of work and technology with confidence, illuminating the concept of Industry 5.0 and human-machine
collaboration and making these complex topics accessible to a wide audience. To stimulate critical discourse on the ethical, societal,
and economic implications of Industry 5.0, the chapters probe issues such as job displacement, privacy concerns, and equity, and
encourage readers to consider the broader implications of technological advancements and advocate for responsible innovation.

The strategies presented within are ideal for businesses, policymakers, and individuals, all of whom are grappling with the
implications of just how quickly technology is advancing. Augmenting Humanity neatly demystifies the concept of Industry 5.0 and
human-machine collaboration and provides concrete ways to progress whilst considering both technological and human factors in
tandem.
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Beyond Fandom: The Dark
Side of Social Media Discourse
Editor

Natal ie  Le Clue 
Cape Peninsula University of Technology, South Africa

Synopsis

Social media’s incessant connectivity cultivates a vibrant digital landscape centred around shared interests. Though these fandoms
offer a sense of belonging, they also pose risks due to the unchecked dissemination of toxic practices - harmful rhetoric, intolerance,
and hateful speech. Beyond Fandom offers a meticulous exploration of online communication in social media, providing insights
into online discourse and a timely perspective on the evolving nature of communication.

Standing out for its deliberate and comprehensive engagement with fan studies and toxic fan practices within the context of
contemporary online communication, this collection situates fan communities at the forefront, not only meticulously investigating
the broader impact of social media on contemporary society, but also delving into an in-depth exploration of the dynamics inherent
to fan practices within these digital spaces. Integrating perspectives from Information Technology, Communication Studies,
Sociology and more, the collection captures the complexities of how online fan communities’ function, communicate, and influence
the evolving digital landscape. By centralising fan studies, this collection provides a crucial lens through which to understand the
capability of fan practices to shape the trajectory of online communication. It provides a nuanced understanding of the interplay
between social media and contemporary society.

Providing a thorough exploration of online discourse and focusing on the “always on” nature of social media and the dynamics of
fandom, this is compelling reading for scholars of digital communication.
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to Life: A Lived Experience
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Editors
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Synopsis

Taking a unique approach to bring the theories of desistance and of development criminology to life, the chapters in this book are
framed around a single individual’s life-story which have inspired rigorous, evidence-based and scholarly chapters on key issues in
criminology.

Breaking fresh ground, Bringing Criminological Theory to Life chronicles the case study of the rich and fascinating life of Billy, who
has moved from being a soldier, to a prisoner, to a university student, to a father and an acclaimed athlete. Enabling a cutting-edge
mixture of narrative interviewing methodology and critical analysis and theory, Billy’s journey is accompanied by commissioned
essays from leading figures in criminology on several controversial issues brought to life by Billy’s story. From the intersection of
military veterans and criminal justice to the importance of cultivating supportive social networks and the role of sport in desistance
from crime.

Concluding with a final chapter written by the Editors which reflects on Billy’s inspiring story, the purpose of this book is to bring
theory to life for students and practitioners. Inspired by teaching styles whereby real-life experiences are shared by prison-based
students that exemplify theory, this book presents a novel means of rendering academic analysis vibrant and accessible.
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Synopsis

While much research on business and management draws on Western perspectives, there is a dearth of literature that draws on
other global perspectives and teachings. Business Management and Ethics: Insights from Indian Ethos draws from the wisdom
available in ancient Indian scriptures and philosophies, which act as guides for students and future managers in decision-making.

Business Management and Ethics provides insights in aligning modern day management education with more holistic and eastern
perspectives to be used by teachers, students and scholars alike. Some of the key features of the book are a focus on management
lessons from the Indian scriptures, Indian philosophies and approaches to ethical dilemmas, and a holistic approach to the
integration of business ethics and management.
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The Dark Triad: Psychopaths,
Narcissists and Machiavellians
in the Workplace
Authors
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Synopsis

It was just over twenty years ago the term Dark Triad was introduced to describe three negative personality traits: psychopathy,
narcissism, and Machiavellianism. Considering the perceived prevalence of these traits among some prominent politicians and
business leaders, interest remains high.

The Dark Triad builds on current research which often examines these traits in isolation, overlooking potential interactions with other
personality traits, demographic factors, and contextual variables. Chapters explore how these intersections contribute to nuanced
outcomes.

The Dark Triad builds on current research which often examines the Dark Triad traits in isolation, overlooking potential interactions
with other personality traits, demographic factors (e.g., gender, cultural background), and contextual variables. It will explore how
these intersections contribute to nuanced outcomes. In addition, since developing reliable and valid assessment tools for Dark Triad
traits remains a challenge, this book will discuss the current state of measurement and propose innovative approaches for accurate
assessment such as the HDS personality questionnaire.

HR & organizational behaviour

Paperback ISBN: 9781836620570

Paperback price: £34.00, €40.00, $45.00

ePDF ISBN: 9781836620549

ePDF price: £34.00, €40.00, $45.00

ePub ISBN: 9781836620563

ePub price: £34.00, €40.00, $45.00

Publication date: 17 July 2025

Language: English

Audience: Professional and scholarly

Page count: 180

BIC code: KJB, KJG, KJW

BISAC code: BUS008000, BUS009000, BUS071000

THEMA code: KJB, KJG, KJW

UK and Rest of World
Wiley

European Distribution Centre

New Era Estate, Oldlands Way,

Bognor Regis PO22 9NQ, UK

T: +44 (0) 2039 910035

E: emerald.csd@wiley.com

Americas
Emerald Publishing 

c/o Ingram Publisher Services

210 American Drive,

Jackson TN 38301

T: +1-866-400-5351

E: ips@ingramcontent.com

To order



Advanced Information

Developing Servant Leaders at
Scale: How to Do It, and Why It
Matters
Author

Max Klau 
New Politics Leadership Academy, USA

Synopsis

Servant leadership is both an ancient concept and a contemporary field of study and practice. The notion that true power and
greatness comes from living one's life in service to others can be found in all the major religions. The modern incarnation of this
concept can be traced to an essay published in 1970 by Robert K. Greenleaf called “The Servant as Leader”.

From the climate crises to the rise of authoritarianism to growing inequality, there are so many challenges to respond to. To
succeed, we need individuals who are motivated and prepared to step up and take responsibility for serving the whole. These leaders
differ dramatically from individuals who seek power and authority out of selfish desires for significance, control, or greed. In other
words, our moment calls for servant leaders—a great many of them.
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Developing Teacher Cultural
Consciousness: A Framework
for Inclusive Pedagogy
Author

Maggie Norris 
University of North Texas, USA

Synopsis

Addressing key inequities in education, specifically the lack of inclusivity in instruction and pedagogy, Developing Teacher Cultural
Consciousness outlines a framework and provides strategies for teachers and principals to enhance their understanding of cultural
diversity and implementing culturally responsive teaching practices in the K-12 and Higher Education sectors, with a specific
emphasis on addressing inequities faced by BIPOC and Latino/a/x students.

Teachers play a critical role in student academic success, and they must be equipped with the knowledge and ability to respond to
and incorporate their students’ varying cultural backgrounds into the curriculum. Revolving around the importance of cultural
consciousness, Norris discusses the impact of teacher beliefs on student success, the role of student identity and culture in learning,
addresses deficit ideologies, and challenges systemic inequities within the US educational system.

Highlighting the need for educators to develop cultural awareness and implement culturally responsive pedagogy, each chapter
addresses the many challenges faced by marginalized students and offers practical solutions to enhance their learning experiences.
Including practical examples, case studies, and real-life scenarios to illustrate the concepts discussed, Developing Teacher Cultural
Consciousness will benefit the veteran teacher, the new teacher, and those looking to continue their education or move into
different campus and district leadership positions. The reader will be able to utilize the framework provided to empower them to
develop or deepen their cultural consciousness, and to become more culturally responsive, in terms of content, instruction, and
pedagogy.
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Developments in Sustainable
Manufacturing Management:
Key Concepts and Tools
Author

Chandan Deep Singh 
Punjabi University, India

Synopsis

The existing manufacturing environment lacks the integration of intelligent technologies and sustainable industrial development
(SID) needed to boost production and create a cleaner, superior environment. Developments in Sustainable Manufacturing
Management: Key Concepts and Tools  introduces some mechanisms required to evaluate the environmental impact of intelligent
techniques in contemporary organisations. The book also advocates for the use of alternative renewable energy sources, the
establishment of zero-emission and zero-waste manufacturing facilities, and the promotion of green standards and awareness.

The book examines Sustainable Industrial Development (SID) and Inclusive Sustainable Industrial Development (ISID) initiatives, and
how these can contribute to the 2030 agenda for sustainable development. There is an increasing importance of sustainability in
meeting regulatory and consumer demands, especially in the automotive industry. Developments in Sustainable Manufacturing
Management serves as a guide for manufacturers, researchers, and policymakers aiming to maintain competitiveness in the global
market through ISID, whilst considering technological and economic aspects.
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Digital Video Advertising
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Authors
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Abhishek Behl 
Keele University, UK

Synopsis

In an age of rapid technological evolution, Digital Video Advertising Strategies: Grow Your Brand with Online Videos provides a
comprehensive guide to navigating the complex world of digital marketing. From 3D video and augmented reality (AR), to virtual
reality (VR), mixed reality (MR), artificial intelligence (AI), blockchain, and high-definition video, this edited volume systematically
outlines key digital media strategies, providing definitions and guidance on their integration into traditional marketing campaigns,
and how they can significantly elevate consumer engagement and persuasion.

Key topics include the role of immersive technologies, gamification, and AI in digital video advertising. The book serves as a useful
resource for professionals specializing in ad design, equipping them with strategies for leveraging 3D, VR, and AR video formats.
Moreover, researchers focused on gamification will find valuable insights into how game elements can enhance viewer interaction
with digital video content.

Ultimately, this text aims to empower marketers and researchers alike with the knowledge needed to optimize digital video
advertisements, fostering improved consumer experiences and engagement in an increasingly digital marketplace.
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Effective Internal Control
Practices in Banks: A
Practitioner's Aid
Author

Sophia Beckett Velez 
International Leadership Association (ILA), USA

Synopsis

In the wake of numerous global banking scandals and regulatory failures, governments and banking regulators around the world
have introduced stringent internal control laws within their financial institutions to safeguard against fraud, financial misreporting,
and systemic failures. Effective Internal Control Practices in Banks: A Practitioner's Aid offers a comprehensive exploration of best
practices in designing and implementing robust internal control environments in banks and public companies.

Author Sophia Beckett Velez delves into the essential components of internal controls—control environment, risk assessment, control
activities, information and communication, and monitoring—offering strategies to mitigate risks and prevent breaches. This valuable
work offers an original contribution to the study of internal controls in banking, providing useful insights for undergraduates,
master’s, and Ph.D. students, as well as academics, researchers, and banking professionals.
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Elder Women's Wisdom: A
Reclaimed Paradigm of
Leadership
Editors
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Wisdomers, LLC, USA
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Synopsis

Elder Women’s Wisdom: A Reclaimed Paradigm of Leadership examines seven leadership ‘signatures’ and weaves an iterative,
layered model of women’s ways of wisdom that honours the voices of elders. The book advances limited feminist research on
ageing, reconstructs archetypes, and advocates a pioneering paradigm of sage-ing.

The years 2021-2030 have been identified as the UN Decade of Healthy Ageing. This curated collection of research is intended to
bridge academic and popular press discourses about women’s leadership, ageing, and wisdom as well as advance a Call to Action
aligned with UN efforts to bring visibility to societal beliefs about eldering. Integrating an intersectional lens within leadership theory
and practice disrupts the prevailing leadership paradigm that remains skewed toward a male leadership prototype. This shift provides
leaders with the ability to bring their whole selves to leadership and secure a sense of belonging.
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Employability: Ideology, Policy,
and Practice
Research in the Sociology of Work, Volume 37

Editors
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Synopsis

Employability has become an increasingly widespread concept both in management and policy, but its meaning remains somewhat
enigmatic and ambiguous. This volume offers a much-needed critical analysis of the ideology, practices, and policies of
employability, reflecting significant transformations in the world of work and the individualizing experience of contemporary labour
markets. This volume draws on a wide range of empirical studies to examine how discourses of employability have impacted both
individuals and institutions.

Employability is often framed as an attribute of a person whereby individuals are lauded as “employable” or dismissed as
“unemployable.” This language and logic of employability has spawned all kinds of myopic supply-side labour market policies
coinciding with and giving fuel to neoliberal emphases on individual responsibility and commodification. The chapters in this volume
employ diverse theoretical perspectives on the impact of employability across different empirical settings, including higher
education, vocational training, and state policymaking, in the UK, US, Australia, Germany, and Brazil.

Arguing that employability has an elusive character that renders it in dire need of sustained, critical analysis, Employability provides a
much-needed framework for thinking about the enigma of employability and for critically reappraising its consequences.
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Femicide: Problems,
Possibilities, and Prevention
Emerald Studies in Criminology, Feminism and
Social Change

Editors
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Monash University, Austral ia

Sandra Walklate 
University of Liverpool, UK

Synopsis

Femicide – the killing of women and girls – has gained increasing prominence on global and national agendas since the United
Nations and the World Health Organisation, amongst others, started to respond to femicide as an issue of global concern. This
edited collection explores the nature and extent of femicide, from intimate partner femicide to its connections with women’s suicide,
and the institutional failures associated with Indigenous women’s deaths in the context of intimate partner violence. This collection
contributes to progressing Sustainable Development Goal (SDG) 5.2.1: the elimination of all forms of violence against women and
girls in public and in private, which sits within SDG5 focused on improving gender equality worldwide.

In extending recent work done by the editors on the measurement of women’s deaths as a result of male violence, Femicide:
Problems, Possibilities and Prevention considers how theory, research, activism, policy, and prevention in different contemporary
environments impact on how femicide is defined, understood and prevented. The debates explored within this book pose particular
challenges for practitioners in developing effective risk informed prevention.

Sociology

Hardback ISBN: 9781836080411

Hardback price: £75.00, €90.00, $105.00

ePDF ISBN: 9781836080404

ePDF price: £75.00, €90.00, $105.00

ePub ISBN: 9781836080428

ePub price: £75.00, €90.00, $105.00

Publication date: 01 September 2025

Language: English

Audience: Professional and scholarly

Page count: 224

BIC code: JKVC, JFFE, JFSJ1

BISAC code: SOC004000, SOC051000, SOC032000

THEMA code: JKVC, JKVN, JBSF1

UK and Rest of World
Wiley

European Distribution Centre

New Era Estate, Oldlands Way,

Bognor Regis PO22 9NQ, UK

T: +44 (0) 2039 910035

E: emerald.csd@wiley.com

Americas
Emerald Publishing 

c/o Ingram Publisher Services

210 American Drive,

Jackson TN 38301

T: +1-866-400-5351

E: ips@ingramcontent.com

To order



Advanced Information

Futures in Public Management:
The Emerging Relational
Approach to Public Services
Critical Perspectives on International Public Sector
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Synopsis

The prevailing orthodoxy of public service management is that it should be marketized, commissioned, contracted, managed,
measured, and evaluated. Futures in Public Management introduces and develops the alternative argument that the objectives for
and outcomes sought by institutions working with the public in contexts of health, care and welfare are inherently relational
phenomena – they are always complex and cross-boundary, always co-produced by the individuals who experience them through
interaction with those who are delivering them in relationship with those providing help/support.

This volume of Critical Perspectives on International Public Sector Management questions the potential trajectories, risks and
opportunities in taking relational approaches including the transition from existing and/or emergent forms of organising public
management. The implications for the governance and management of organisations and practice of relational public services are
discussed, as well as the requirements for new roles and responsibilities for stakeholders that a relational management to public
service reform.
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Gender and Media
Representation: Perspectives
from Sub-Saharan Africa
Diverse Perspectives on Creating a Fairer Society

Editors
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Solveig Omland 
NLA University College, Norway

Carol Azungi Dralega 
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Synopsis

The ebook edit ion of this  t it le is  Open Access, thanks to Knowledge Unlatched funding, and freely available to read    
online.

Gender and Media Representation: Perspectives from Sub-Saharan Africa critically examines the intersection of media and gender
across diverse African contexts. Through a rich collection of case studies and theoretical analyses, this volume explores how media
constructs, portrays, and negotiates gender identities, from news coverage of female political leaders to the representation of
women’s voices in radio and digital spaces. The contributors, who include educators, academics, practitioners, and researchers
highlight the ways in which language, discourse, and media structures shape gender narratives, reinforcing or challenging societal
norms.

The first section delves into traditional and mainstream media, uncovering the complexities of gender portrayal in journalism, political
coverage, and newsroom culture. It investigates issues such as the media’s role in shaping perceptions of female politicians, the
challenges faced by female journalists, and the impact of gendered discourse in news reporting. By interrogating the representation,
participation, and engagement of women in media, this section sheds light on persistent inequalities and emerging opportunities for
change. The second section turns to digital media and its potential for gender empowerment. From digital storytelling and AI to
YouTube activism and community radio, the chapters explore how new media spaces both amplify and contest gendered power
structures.

Addressing topics such as online safety for female journalists, gender-based violence narratives, and media education, this book
provides a timely and critical contribution to the discourse on media and gender in Sub-Saharan Africa.
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Synopsis

Society 5.0 is a concept that focuses on innovation and the creation of adaptable products and services. Integrating technology
within society is crucial for the future, and the need to broaden the understanding of Industry 4.0 outcomes can be addressed by
integrating them into the Society 5.0 paradigm.

The book shows how Society 5.0 aims to create a human-centric society where technological development is accessible to all.
Industry 4.0 technologies play an active role in daily life, industry, healthcare, and other areas, promoting progress, technological
advancement, and individual wellbeing. The European Commission supports this human-centred perspective in its Horizon Europe
research and innovation program.

The series “Emerald Studies in Sustainable Innovation Management” explores the advancements of innovation management in
turbulent times, with special attention to the transition towards a sustainable economy. The practice of innovation management is
evolving rapidly, as a consequence of positive phenomena, such as digitalisation and the green transition, and negative ones, such
as crises and global emergencies.
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Global Education: Linking
Theory and Practice
Editor

Kristy Kelly 
Drexel University, USA

Synopsis

Global Education: Linking Theory and Practice highlights the work of distinguished and emerging scholars and practitioners and
their work on education research, policy and practice in relation to education access, equity and quality. They represent disciplinary
and interdisciplinary perspectives including history, sociology, philosophy, psychology, economics, political science, public policy and
anthropology. Contributions span from micro to macro levels of analysis, qualitative and quantitative research methods, and
theoretical to applied orientations. What they have in common is a shared commitment to producing rigorous scholarship aimed at
understanding educational institutions, educational processes and the social and cultural factors that affect them from a global
perspective.

Kristy Kelly’s Global Education: Linking Theory and Practice links each chapter to Drexel University’s Global Education Colloquium.
The goal of the Colloquium, and this collection, is to illuminate education – whether studied locally, globally or internationally – as
shaped by, and with the potential to shape – social, political and economic change on a global scale.

A concluding chapter offers teaching notes and strategies for incorporating the chapters and Global Education Colloquium into
teacher education courses. No other book on global education is designed for use in university classrooms in this way.
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South African Gen Z
Editors
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Synopsis

South Africa’s Gen Z is currently navigating a dynamic landscape of social, cultural, and political change, balancing issues of identity,
belonging, and connecting in a diverse world. Their intercultural experiences are shaped by their personal journeys, anchored in their
socio-cultural backgrounds, influenced by a society that is rapidly evolving.

Intercultural Autoethnographies brings together 20 personal narratives, each offering a deep exploration into the intercultural
voyages of young South Africans. These positive autoethnographies delve into individual ways to traverse diversity and cultural
differences and show the complexities of the transforming Post-Apartheid society. The stories offer a snapshot of Gen Z forging
connections and negotiating cultural boundaries with hope and resilience.

Offering novel perspectives, Intercultural Autoethnographies provides a window into contemporary South Africa and is essential for
scholars, students, and practitioners interested in intercultural communication, positive autoethnography, narrative approaches,
African studies, and youth culture. Readers will be thrilled by engaging with these future voices and develop a new understanding of
cultural diversity through the eyes of Gen Z in the complex South African society.
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Synopsis

Managing Change: Sustainable Practices, Inclusive Leadership, and Gender Equality in the Digital Industrial Revolution is a timely
exploration of the multifaceted transformations occurring in today’s business environment under the influence of the Digital
Industrial Revolution. As industries undergo rapid digitalisation, understanding and effectively managing these interconnected
dynamics are crucial for fostering positive change and ensuring the development of more equitable and sustainable societies.

This edited collection delves into the intricate connections between sustainable practices, inclusive leadership, and gender equality
amidst the digital revolution. It provides actionable insights through a blend of scholarly perspectives, practical case studies, and
visionary discussions. Readers will gain a deep understanding of how sustainability can be integrated into organisational change
efforts, the pivotal role of inclusive leadership in driving transformation, and strategies to achieve gender balance in technology-
driven sectors. Additionally, authors analyse the impact of digitalisation on traditional industrial practices and organisational
structures, highlighting both the challenges and opportunities of digital transformation while offering innovative approaches to
effectively managing change within the context of the digital industrial revolution. Through real-world examples and forward-looking
analyses, this insightful study equips its audience with the knowledge and tools necessary to navigate the complexities of the digital
age.

Managing Change is essential reading for scholars, practitioners, and decision-makers seeking to thrive in the evolving business
landscape. It offers practical strategies and best practices for those engaged in organisational change initiatives, sustainability
efforts, or diversity and inclusion programs.
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Marketing for the Health and
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Editors
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Cardiff University, UK

Synopsis

Marketing for the Health and Fitness Industry: Technology, Strategy and Value provides an encompassing exploration of the current
landscape in health and fitness marketing, expertly navigating the evolving challenges and transformations shaping the industry.
Authored by a seasoned health and fitness practitioner, this monograph seamlessly weaves together diverse subjects such as
participation trends, consumer behaviors, consumption values, and technology's impact. Spanning from the fitness boom of the
1970s to the present, the text offers a holistic perspective, offering practical insights into this dynamic and fast-paced market.
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Synopsis

This book contains an Open Access chapter.

Mathematics teacher educators’ (MTEs) intimate scholarship is growing in interest and is diversifying research methodologies and
products in the mathematics teacher education field. Becoming an MTE involves identifying self as belonging to mathematics
teacher education. Although insights about belonging in mathematics teacher education have focused on teachers, becoming an
MTE involves learning and growing in the teaching of mathematics teaching.

This volume brings together the work of a range of US-based scholars at various career stages, working in mathematics teacher
education using self-based methodologies such as narrative, autobiography and autoethnography, to explore knowing and doing in
relation to the process of becoming mathematics teacher educators (MTEs). The chapters in the book reflect the value of intimate
scholarship and its focus on practice and a variety of associated methods are utilised to capture aspects of MTE work and a
conceptualisation of knowing in the context of practice.
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Synopsis

In Regenerative Tourism Industry, authors Geetanjali Sageena and Suneel Kumar take an in-depth and practical approach to
regenerative tourism. Their innovative study analyzes the synergistic relationship between gender equality, tourism and climate
change and shows researchers and policymakers what they can do to improve both social and environmental conditions.

This innovative study shows how tourism has major social, economic and environmental impacts that can no longer be overlooked.
Aligned with the United Nations Sustainable Development Goals, the concepts of regenerative tourism allow travellers, businesses,
employees and communities to realize their shared responsibility in preserving natural resources and encouraging the development
of human resources.

Demonstrating how to go beyond sustaining a local destination by moving to regenerate it, this is appealing reading to
policymakers, researchers and the various stakeholders of tourism who are interested in improving social and environmental
conditions.
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Synopsis

Volume 31 of Research in Organizational Change and Development addresses emerging issues, challenges and opportunities while
advancing new insights to practice and theoretical development.

Contributions are devoted to a few timely concerns and emerging organizational challenges. The role that Organizational
Development (OD) can play in helping organizations integrate Artificial Intelligence (AI) and Digital Technology – while focusing on
issues of design, planned change roadmaps, and collaboration and change methodologies – are explored. Two of the chapters
magnify the role that action research methodology plays in the infusion of AI literacy in a business school and in enhancing inter-
organizational collaboration in the public health sector. Several chapters address the role that OD can play in the development of
new capabilities such as ambidexterity, the moral purpose of the OD profession, and a scholar-practitioner system-based integrated
organization development consulting model. One chapter focuses on group dynamics and advancing a sociological perspective
that is embedded in a habitus change orientation.

The volume concludes with a contribution that builds on the legacy of Ed Schein, where the authors identify trajectories of broad
areas for future exploration and development of the field.
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Synopsis

Artificial Intelligence (AI) has become a linchpin in modern security strategies, thanks to its ability to process vast amounts of data,
identify patterns, and make data-driven predictions. However, this technological surge requires careful examination within legal and
ethical frameworks.

Security Intelligence in the Age of AI: Navigating Legal and Ethical Frameworks explores the potential of AI technologies in security
intelligence and examines the legal framework surrounding their use. Authors in this collected edition address how existing legal
frameworks adapt to the intricacies of AI in security intelligence. They advocate for the development of adaptive and forward-looking
legal structures and propose recommendations for policymakers to craft legislation that keeps pace with the evolving landscape of
AI in the realm of security. This approach is crucial to ensure that technological advancements do not outpace our ability to regulate
them effectively.

This work serves as a valuable guide for researchers and practitioners interested in leveraging AI technologies to enhance security
intelligence. Legal professionals, security practitioners, and policy makers gain insight from contributions from leading scholars in the
field of security intelligence and AI applications.
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Synopsis

Numerous success stories demonstrate the value of artificial intelligence, showing how companies that incorporate machine
learning and cognitive interaction into traditional business processes and applications can significantly enhance user experience and
increase productivity. However, there are challenges to widespread AI adoption. Few companies have implemented AI at scale, partly
due to several obstacles.

The research presented here emphasizes the vital role of governance and artificial intelligence in ensuring business sustainability
across various industries, highlighting the key elements that show how business governance and AI impact company survival.
Furthermore, the book explores the alignment of governing rules and regulations with digital technologies, such as data governance,
data constraints, and overcoming technical challenges, to enhance AI applications, self-service portals, and online support systems.
By utilizing big data and cloud solutions, it is demonstrated how these integrations can improve decision-making processes both
inside and outside the business environment.

Technological Innovation and Sustainability for Business Competitive Advantage emphasizes the scientific exploration of business
challenges faced by organizations while offering practical solutions. By contributing to the development and enhancement of
business theories and practices and by promoting scientific research in technological innovation and sustainability the volumes
facilitate meaningful dialogues among academics practitioners and individuals.
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Synopsis

Provision of infrastructure development continues to be a great concern in emerging economies, particularly in ensuring sustainable
growth through business continuity, and human development. The functionality and reliability of existing infrastructure is nowhere
close to the aspirations of the global infrastructure initiative, thus affecting the rate at which services can be delivered to the public.
Lack of understanding on the requirements of maintenance management has exacerbated the reliability of this infrastructure,
particularly public office buildings.

The expertly curated chapters provide an unambiguous perspective on the practice requirements of maintenance management for
public office buildings. Perspectives shared in the book include but not limited to maintenance principles and practice specifications
for public asset management. Facility management is mostly to benefit from the perspectives deliberated in the book. More so,
government institutions and regulatory bodies will also benefit from the findings of the book regarding practice requirements of
maintenance management for public office buildings. The book further contributes towards expanding the existing body of
knowledge in the field of maintenance management for public buildings.
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Synopsis

The ebook edit ion of this  t it le is  Open Access and freely available to read online.    

Racism remains a pervasive issue worldwide, affecting individuals and communities in both overt and subtle ways. In Norway, a
country often seen as a model of equality, the challenges faced by Black individuals reveal the deep-seated nature of racial biases.
This broader societal problem encompasses themes of white privilege, visibility, and systemic injustice, demanding urgent attention
and action.

Too Black to Be Here? Exploring Racism in Norway through Four Critical Case Studies offers an authentic perspective on race in
Norway from a Black-Norwegian academic, a voice rarely represented in the literature. Author Paul Thomas explores four high-profile
cases: the murder of Benjamin Hermansen, which starkly exposes the deadly impact of unchecked racism; Anders Breivik’s attacks,
highlighting the violent anxiety rooted in white supremacy; Sumaya Jirde Ali’s racial abuse, revealing the silence and complicity
surrounding racial injustice; and Johanne Ihle-Hansen’s adoption case, examining the structural racism in adoption practices.
Employing an interdisciplinary approach that draws from critical race theory, whiteness studies, post-structural, and postcolonial
theories, this work provides a nuanced and thorough analysis of these issues, offering both a scholarly and personal narrative.

This important work is not only an academic inquiry but also a call to action, aiming to foster a more inclusive and equitable society.
Educators, policymakers, advocates, and anyone committed to racial justice and equity will find valuable insights to inspire
meaningful change and promote racial literacy in the global context.
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Synopsis

Tourism Diplomacy: Insights from Economic, Environmental, and Socio-Cultural Perspectives examines how tourism serves as a
powerful diplomatic tool, fostering cultural exchange, economic cooperation, and international collaboration. Moving beyond its
traditional role as a leisure activity, tourism is increasingly recognized as a platform for strengthening global relationships. This
contributed volume explores emerging trends and challenges in tourism diplomacy, including the growing influence of digital
technologies and social media in shaping diplomatic efforts. It also delves into the vital role of private sector engagement, non-
governmental organizations, and local communities in promoting sustainable tourism practices and advancing diplomatic initiatives.

Addressing the intersection of tourism and diplomacy, the authors emphasize the necessity of sustainable and responsible tourism
practices to mitigate environmental and socio-cultural challenges while maximizing positive outcomes. Filling a crucial gap in current
literature, this work provides a comprehensive analysis of tourism diplomacy, making it an essential resource for academics,
researchers, higher education students, policymakers, and industry practitioners seeking to navigate the complexities of global
tourism in an increasingly interconnected world.
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Synopsis

Black graduate deans at historically white institutions have long navigated the complexities of higher education leadership while
advocating for diversity, equity, and student success. This compelling volume brings together their stories, insights, and strategies
for transforming graduate education. From breaking barriers to fostering inclusive faculty cultures, these leaders share how their
lived experiences and collective knowledge have shaped programs that empower all students. Through personal narratives and
institutional case studies, this edited collection highlights the resilience, innovation, and impact of Black graduate deans, offering
essential guidance for educators, administrators, and policymakers committed to meaningful change.
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Synopsis

Discover how the internet’s next evolution is reshaping the world of business. The first of two volumes, Web 3.0 Unleashed:
Transforming Experiences with AR, AI, and Immersive Technologies explores the groundbreaking technologies that define Web 3.0—
blockchain, decentralized finance (DeFi), augmented reality, and artificial intelligence—and their profound impact on the way
businesses innovate, grow, and connect with customers.

Through insightful analysis and real-world examples, this contributed work provides a comprehensive guide to harnessing Web 3.0’s
potential. From revolutionising supply chains to reimagining customer engagement, every aspect of business is poised for
transformation. Whether you’re a technologist, entrepreneur, executive, academic, or student, this book equips you with the tools,
strategies, and knowledge to thrive in the digital economy.
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