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Author
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Synopsis

AI and Popular Culture explores the development and social significance of artificial intelligence by looking at representations in
fiction, film and television, as well as examining the effect of AI technologies on the way we consume culture.

Lee Barron traces the evolution of AI – from the Turing Machine to deep learning, to interrogate the key issues and debates. He uses
examples of AI from pop culture to help us understand how the technology is changing aspects of society from surveillance and
work to human relationships with technology.

AI and Popular Culture sheds light on how artificial intelligence has changed our world and helps you to understand where it might
take us next. It also makes significant contributions to Media and Cultural Studies, Humanities, and Social Sciences, as well as to
subjects such as AI Ethics and Society and Computing.
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Synopsis

Though still a journey filled with resistance, a struggle for space and the recognition of rights, the Brazilian LGTBQIA+ population has
achieved some legal and social progress. Yet transphobia in Brazilian society is one of the biggest problems for trans people; this
social exclusion generates a multitude of difficulties when entering the formal labor market. Even companies that are considered
LGBTQ+ friendly often focus more on "LGB" than "TQ+”.

An ANTi-History about Transgender Inclusion in the Brazilian Labor Market answers repeated calls to correct the neglect of voices
from the global south and the scarcity of work on gender and transgender peoples in organizational history. Luna and Barros
investigate socio-political relations of actors-networks, highlighting the main mobilizations and demobilizations in the trajectory of
transgender people inclusion in organizations in Brazil. (Re)assembling a version of history about transgender people's labor
inclusion and introducing a network rhizome, the authors rescue memories in the transgender-society-labor market relationship,
revealing the silences and broader context surrounding recent employability initiatives.

Speaking to management academics and reaching beyond to inform actions, policies, and initiatives for the inclusion of trans people
in the job market, An ANTi-History about Transgender Inclusion in the Brazilian Labor Market is a novel and extremely important
addition to the field of Organizational Studies.

HR & organizational behaviour

Hardback ISBN: 9781837531530

Hardback price: £75.00, €90.00, $105.00

ePDF ISBN: 9781837531523

ePDF price: £75.00, €90.00, $105.00

ePub ISBN: 9781837531547

ePub price: £85.00, €90.00, $105.00

Publication date: 29 March 2023

Language: English

Audience: Professional and scholarly

Page count: 240

BIC code: KJU, KJMV2, KJZ

BISAC code: BUS097000, BUS085000, BUS030000

THEMA code: KJMV22, KJU, KJMV2

UK and Rest of World
Turpin Distribution UK

UK Customer Services

Unit 2, Lancaster Way, Stratton Business Park, Biggleswade,

Bedfordshire SG18 8YL, UK

T: +44 (0) 1767 604951 F: +44 (0) 1767 601640

E: custserv@turpin-distribution.com

Americas
Turpin Distribution Americas

137 Danbury Road #335,

NEW MILFORD, CT 06776, United States

T: +1 860 350 0041 F: +1 860 350 0039

E: turpinna@turpin-distribution.com

To order



Advanced Information

Antiracist Library and
Information Science: Racial
Justice and Community
Advances in Librarianship, Volume 52Advances in Librarianship, Volume 52

Editors

Kimberly Kimberly Black Black 
Chicago State University, USAChicago State University, USA

Bharat Bharat Mehra Mehra 
University of Alabama, USAUniversity of Alabama, USA

Synopsis

Antiracist Library and Information Science: Racial Justice and Community presents the scholarship and insights of seasoned
academic researchers and experienced practitioners as well as emerging scholars, graduate students, new professionals and
activists in the field of LIS on the topic of antiracism. The chapters represent a combination of critical, scholarly and reflective
perspectives on the theory, practice and progress made towards the actualization of antiracism in LIS and the creation of racially just
communities.

This volume has been divided into three main sections. The first section, ‘Theoretical Groundings,’ addresses the philosophical,
ontological, axiological, theoretical and epistemological perspectives on race-based oppression, racial justice and anti-racist values
and ethics. The second section, ‘Dimensions of the Problem of Race in LIS and Community,’ presents explorations of the specific
problems of racism in LIS practice – racism embedded in the tools and technologies of the profession and its services, in social
relations and in the practices of LIS workplaces. The final section, ‘Developing Antiracist LIS and Creating the Beloved Community’
presents practical solutions for realizing the vision of an antiracist LIS and the creation of racially justice communities.

The contributors have provided a response and initial solutions for how the LIS professions can meet their espoused ideals for
providing the best services for their communities. This work provides scholarship, food for thought, frameworks, and proposals for
discussions for achieving the end of racism in LIS and the creation of just world.
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Author
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Synopsis

In Challenges to US and Mexican Police and Tourism Stability, author Peter Tarlow examines the US-Mexico border crisis and its
impact on tourism, along with tourism security in both the United States and Mexico. He also examines the impact of police
corruption and cartels on the tourism industry. Presenting detailed case studies of the U.S. cities of Chicago, New York, San
Francisco, and Washington D.C, the collection concludes with comparisons on the issues facing tourism policing in the US and
Mexico, exploring the dangers, hopes and recommendations for the future.

The way a state’s police force operates generates a range of complex and interconnected issues, including law enforcement’s role in
tourism. Recent debates have arisen around the media and law enforcement such as the incidents leading to the George Floyd
protests and the Defund-the-Police movement. Challenges to US and Mexican Police and Tourism Stability examines the impacts
that historical, political, and social campaigns targeting police practices have had on law enforcement in general and on the tourism
industry in particular, specifically focusing on recent developments in both the USA and Mexico.

The Tourism Security-Safety and Post Conflict Destinations series provides an insightful guide for policy makers, specialists and
social scientists interested in the future of tourism in a society where uncertainness, anxiety and fear prevail.
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Synopsis

This volume of the International Symposia in Economic Theory and Econometrics explores the latest economic and financial
developments in Africa and Asia.

Chapters cover a range of topics such as: the relationship between good stewardship, agency costs, and performance of South
African firms; stock market dynamics in Thailand, including risk & mutual fund clustering and zero-investment portfolios strategies;
and a special focus on financial markets in Indonesia such as fundamental indexing with Markowitz mean variance portfolios, a
financial performance analysis of highway companies before and during the Covid-19 pandemic, and a credit risk scoring model for
consumer financing.

Comparative Analysis of Trade and Finance in Emerging Economies also addresses the issue of whether the West African Monetary
Zone can form a Currency Union, and, examines the impact of non-tariff measures of China on the export of agricultural products
of Laos.

These peer-reviewed papers touch on a variety of timely, interdisciplinary subjects such as stock markets and the effects of public
policy.

Together, ISETE 31, is a crucial resource of current, cutting-edge research for any scholar of international finance and economics.
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Author
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Kristiania University College, NorwayKristiania University College, Norway

Synopsis

With Industry 4.0 accelerating AI, synthetic knowledge and creativity, Consciousness and Creativity in Artificial Intelligence posits a
central question: “Under what conditions can intelligent robots develop creativity?”.

Opening a new field of investigation for knowledge management at the organizational level, Johannessen discusses new theories
around uncovering hidden knowledge, which is assumed to be the area of knowledge responsible for the emergence of creativity
and innovation. Reflecting upon how intelligent robots can develop creativity, Consciousness and Creativity in Artificial Intelligence
examines three classes of algorithms – linear, evolutionary and systemic.

Consciousness and Creativity in Artificial Intelligence is a thought-provoking but accessible text appealing to those researching
innovation, knowledge and creativity in organizations both now and in the future.
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Synopsis

Research impact is increasingly expected within academia, but does the pressure to ‘do impact’ risk an unhealthy focus on what can
be counted rather than what counts? Creating Meaningful Impact: The Essential Guide to Developing an Impact-Literate Mindset
looks at impact from inside the research sector, celebrating the opportunity to make a difference whilst recognising the challenges
this brings.

Taking you from basic concepts through to principles of practice, impact expert Julie Bayley demystifies impact and guides you on
the path to understanding the why, what, who and how of research-led change. What do unicorns tell us about what matters? Or
strip clubs tell us about failure? And what can Murder She Wrote teach us about assembling evidence?

Whether you’re a researcher, research lead or research manager, Creating Meaningful Impact will help you realign your impact sat-
nav and develop an authentic, critical and healthy approach within the wider pressures of academia.
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Editor
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Synopsis

Theoretically and methodologically diverse, Volume 28 of Sociology of Crime, Law and Deviance addresses important questions of
crime, punishment, policing, social control, and law in relation to COVID-19. The pandemic has brought about a wide number of
analyses from various viewpoints, but what role has the study of crime, deviance, and social control played?

A timely contribution that tackles a variety of related topics and brings together authors from a range of social-science disciplines,
Crime and Social Control in Pandemic Times is a diverse and useful resource for those interested in the dynamics of crime and social
control at a time of huge global disruption.

Sociology

ISSN: 1521-6136

Hardback ISBN: 9781803822808

Hardback price: £90.00, €117.00, $140.00

ePDF ISBN: 9781803822792

ePDF price: £90.00, €117.00, $140.00

ePub ISBN: 9781803822815

ePub price: £90.00, €117.00, $140.00

Publication date: 06 April 2023

Language: English

Audience: Professional and scholarly

Page count: 340

BIC code: JKV, JKVC, JHB

BISAC code: SOC004000, SOC026000, SOC030000

THEMA code: JKV, JKVC, JHB

UK and Rest of World
Turpin Distribution UK

UK Customer Services

Unit 2, Lancaster Way, Stratton Business Park, Biggleswade,

Bedfordshire SG18 8YL, UK

T: +44 (0) 1767 604951 F: +44 (0) 1767 601640

E: custserv@turpin-distribution.com

Americas
Turpin Distribution Americas

137 Danbury Road #335,

NEW MILFORD, CT 06776, United States

T: +1 860 350 0041 F: +1 860 350 0039

E: turpinna@turpin-distribution.com

To order



Advanced Information

Essays in Honor of Joon Y.
Park: Econometric
Methodology in Empirical
Applications
Advances in Econometrics, Volume V45, Part BAdvances in Econometrics, Volume V45, Part B

Editors

Yoosoon Yoosoon Chang Chang 
Indiana University, USAIndiana University, USA

Sokbae Sokbae Lee Lee 
Columbia University, USAColumbia University, USA

J. Isaac J. Isaac Mil ler Mil ler 
University of Missouri, USAUniversity of Missouri, USA

Synopsis

Volumes 45a and 45b of Advances in Econometrics honor Professor Joon Y. Park, who has made numerous and substantive
contributions to the field of econometrics over a career spanning four decades since the 1980s and counting.

This second volume, Essays in Honor of Joon Y. Park: Econometric Methodology in Empirical Applications, focuses on econometric
applications related, some closely and some very loosely, to Professor Park’s more recent work before concluding with a
retrospective summarizing four decades of Advances in Econometrics.
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Synopsis

Volumes 45a and 45b of Advances in Econometrics honor Joon Y. Park, Wisnewsky Professor of Human Studies and Professor of
Economics at Indiana University. Professor Park has made numerous and substantive contributions to the field of econometrics
since beginning his academic career in the mid-1980s and has held positions at Cornell University, University of Toronto, Seoul
National University, Rice University, Texas A&M University, and Sungkyunkwan University.

This first volume, Essays in Honor of Joon Y. Park: Econometric Theory, features contributions to econometric theory related to
Professor Park’s analysis of time series and particularly related to the research of the first two or so decades of his career.
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Synopsis

National strategies with the aim of facilitating a better work-family balance have increased pressure on work organizations to offer
arrangements that are more family-friendly. Flexible work, such as telework or flexitime, has been argued to facilitate a better
integration of work and family responsibilities, and to provide protections from career penalties to care. The spread of digital
technologies has further facilitated the flexible execution of work tasks, a phenomenon that has escalated more recently due to the
global COVID-19 pandemic.

Within this context, where flexible work has become more widespread than ever before, Flexible Work and the Family provides a wide
range of insights into current developments in the study of flexible work. Demonstrating both the facilitators and the barriers to a
positive work-home environment, chapters delve into the relationship between working from home and family in light of the
pandemic, as well as gender, parenthood, and status-specific patterns of the interrelation between flexible work and the family.
Finally, studies from a linked-lives perspective show how flexible work impacts employees’ partners and parenting behaviour.

Building upon the recent global escalation of the remote work phenomenon, Flexible Work and the Family provides timely insights
into flexible work’s implications for the increasingly blurred work-life divide.
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Synopsis

Addressing the topic of emotions in the classroom is largely done by education and psychology scholars, not those in management
fields. Occupying this gap, the chapter authors emphasize self-awareness and management of emotions to strengthen student
engagement, well-being and performance in complex and ambiguous societal and economic VUCA environments.

Honing Self-Awareness of Faculty and Future Business Leaders prepares 21st century managers and teachers in business schools
and other higher education institutions – not only be able to deal with emotions that arise in the classroom, but to emanate
heightened emotional intelligence themselves – aiding personal and interpersonal development and forming the foundation of
leader self-awareness.
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Synopsis

The ebook edit ion of this  t it le is  Open Access and freely available to read online.The ebook edit ion of this  t it le is  Open Access and freely available to read online.

As digital technologies have become ever more ingrained in society, Media Use in Digital Everyday Life asks how our relationship with
media has changed. After the proliferation of smartphones, social media and ubiquitous connectivity, what has happened to the
ways we navigate across social domains and structure our daily routines? Filling a gap between classic discussions on everyday
media use and recent studies of emergent technologies, this book untangles how media become meaningful to us in the everyday,
connecting us to communities and publics.

With analyses of media use in an ordinary day, as part of life transitions and in times of disruption, Ytre-Arne provides a
comprehensive framework for studies of everyday media use, considering dilemmas of technological transformations and recent
crises such as the COVID-19 pandemic. Media Use in Digital Everyday Life offers empirical, methodological and theoretical insight,
building on extensive qualitative research and taking a cross-media perspective. Through the conceptual approaches of media
repertoires and public connection, the book situates communication and changing media use in everyday contexts, showing how
our more digital everyday lives intensify communicative dilemmas.

Written in an accessible tone, Media Use in Digital Everyday Life will appeal to readers interested in digital media, and to students and
scholars of audiences, datafication, journalism and digital platforms.
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Synopsis

With such a wide range of social and economic uses, energy has become essential to global infrastructure and operations,
regardless of economic or environmental cost. Renewable energy sources, where energy is obtained from natural sources such as
the sun and wind, currently stand as important alternatives to fossil fuels. Yet their comparatively high installation costs continue to
deter investors and further propel the planet towards catastrophic climate change.

Conscious of these complexities, Renewable Energy Investments for Sustainable Business Projects identifies multiple solutions for
improving the appeal of renewable energy projects. Breaking down myths about their viability and practicality, Hasan Dinçer and
Serhat Yüksel take a variety of issues into consideration, including finance, competition, risk management, customer relations,
technological factors and learning and growth to formulate a practical rather than theoretical examination of renewable energies
and their potential.

From tax advantages to hydrogen sourcing, Renewable Energy Investments for Sustainable Business Projects explores a variety of
the latest practices and technological developments surrounding renewable energy, offering practical insight and tangible advice to
academics and researchers in environmental management.

Public policy & environmental
management

Hardback ISBN: 9781803828848

Hardback price: £80.00, €95.00, $110.00

ePDF ISBN: 9781803828831

ePDF price: £80.00, €95.00, $110.00

ePub ISBN: 9781803828855

ePub price: £80.00, €95.00, $110.00

Publication date: 13 April 2023

Language: English

Audience: Professional and scholarly

Page count: 280

BIC code: RNF, RNFY, KCN

BISAC code: BUS099000, POL068000, BUS094000

THEMA code: RNF, RNU, KCVG

UK and Rest of World
Turpin Distribution UK

UK Customer Services

Unit 2, Lancaster Way, Stratton Business Park, Biggleswade,

Bedfordshire SG18 8YL, UK

T: +44 (0) 1767 604951 F: +44 (0) 1767 601640

E: custserv@turpin-distribution.com

Americas
Turpin Distribution Americas

137 Danbury Road #335,

NEW MILFORD, CT 06776, United States

T: +1 860 350 0041 F: +1 860 350 0039

E: turpinna@turpin-distribution.com

To order



Advanced Information

Research on Professional
Responsibility and Ethics in
Accounting
Research on Professional Responsibility and EthicsResearch on Professional Responsibility and Ethics
in Accounting, Volume 25in Accounting, Volume 25

Editor
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Synopsis

This 25th edition of Research on Professional Responsibility and Ethics in Accounting includes articles from a diverse group of expert
authors. Subjects covered explore many aspects across professional responsibility and ethics in accounting, including balancing
values vs profits, whistleblowing, earnings management, ethical financial reporting, and moral identity.
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Synopsis

What is the social licence to operate, and what are its ethical risks and promises? This collection explores these questions from a
range of perspectives.

Since its first key uses in the late 1990s in application to operational risks for extraction industries, the idea of the ‘social licence to
operate’ has proliferated. It has since been applied to myriad industries—including tourism, paper milling, banking, and aquaculture—
and even to the work of scientists and government agencies.

Yet what is the ethical status of this concept? It is easy to assume that the social licence to operate is a welcome tool to improve the
ethics of profit-seeking enterprises, forcing them to genuinely respond to community and stakeholder concerns, or face operational
risk if they do not. No doubt the social licence sometimes—perhaps even often—works in this way. Yet there is ethical risk as well as
promise in the social licence. For the concept can be weaponised by stakeholders, taking operational legitimacy out of the hands of
settled law and democratic institutions, and wedding it to shifting community attitudes. Conversely, the concept can be used as a
rhetorical shield by industry, who can insist they possess a social licence even when engaging in fraught ethical practice. These
conflicting uses give rise to a separate worry: that the social licence is too ambiguous to function as anything but a meaningless
buzzword, a distraction from high ethical standards and strong governance regimes. This Collection interrogates these challenges,
exploring in a range of contexts whether and how the social licence’s ethical promise can be secured, and its risks mitigated.
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Synopsis

Plastics have long been considered useful, providing such economic advantages as reduced cost and social benefits like increased
hygiene and the preservation of food. However, plastic products have greatly contributed to climate change. Half of all plastic
produced is single use. The discarded plastics are dumped into landfills and find their way into bodies of water, causing serious
environmental pollution and health hazards. Addressing this paradoxical situation, Socially Responsible Plastic answers the question:
can using plastic ever be socially responsible?

While humanity is threatened by the environmental pollution caused by plastic, some countries are implementing and accepting
environmentally friendly behaviour, while others are still falling behind. More specifically, adopting environmentally friendly behaviour
is still in its infancy in developing nations. The authors look at socially responsible plastic in countries ranging from China, Malaysia,
Pakistan, Spain, Australia and India to Sri Lanka, Nigeria and Bangladesh, with research covering tourism, waste management, the
food and drink industry, and the possible advantages of responsible plastic use.

Developments in Corporate Governance and Responsibility offers the latest research on topical issues by international experts and
has practical relevance to business managers.
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Synopsis

With this book comes a message that the authors have for management and entrepreneurship experts around the world. Beyond
the myth of the ‘start-up nation’, ‘hypergrowth’, and speculation on future business value, there exists an alternative form of
entrepreneurship that young entrepreneurs are embracing. They call it “entrepreneurial activism” and its philosophy is “community
first, start-up second”. Guiding entrepreneurs to reap the benefits of brand and market development, the authors present a five-step
approach on how to develop a community and launch a start-up within it. This guide explores how best to define a cause and
create a movement, to recruit volunteers and create opportunities within a community.

The collaboration between the three authors creates an enticing mix of entrepreneurship and marketing perspectives that bridges
the academic and professional worlds and shares a wealth of business expertise and experience from three continents.
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Synopsis

There have been significant advances in entrepreneurship education pedagogy over the last two decades. However, a gap remains
with many questions about exactly what we should be teaching in the classroom and how we should be teaching it. Stakeholders of
all types – students, parents, employers, accrediting bodies, and government officials – are all looking for clarity, transparency, and a
stronger sense of exactly what should encompass an entrepreneurship education.

What should the outcome of entrepreneurship courses and programs be? What are we currently teaching? What should we be
teaching? And, how should we be teaching it, are just some of the foundational questions addressed in The Age of
Entrepreneurship Education Research. The collection of renowned entrepreneurship education researchers explores topics such as
the theory of ideation, how to develop an expertise approach, how to reimagine entrepreneurship education to promote gender
equality, how to activate an entrepreneurial mindset for neuro-diverse students, and more. The volume is bookended with an
opening chapter that traces the evolution of entrepreneurship education research and a closing one that looks toward the future.

This volume is of great interest to both teachers and students and practitioners in entrepreneurship, business and education.
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Synopsis

The study of how emotions are socially patterned is a young and promising field within sociology. This handbook offers a
sociological examination of the lived impacts of the COVID-19 pandemic through culture(s) of emotion – from hope to anger,
optimism to grief, and courage to boredom.

The Emerald Handbook of the Sociology of Emotions for a Post-Pandemic World considers the dynamics and structures of affect as
they have been experienced by local and global populations in a time of global health crisis. Advancing a theoretical agenda in the
sociology of emotions and drawing from empirical evidence of emotional impacts, the authors cover a range of philosophical and
methodological questions about how to study emotions, and why doing so is critical in turbulent times.

Including policy and planning insights for how to reconcile our emotional lives and collective experiences in a post-pandemic world,
this collection is a refreshing contribution to a new and exciting sub-discipline; and is a compelling read for theorists, researchers,
and students of the social, cultural, and political sciences.
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Synopsis

The European Union in the Twenty-First Century: Major Political, Economic and Security Policy Trends unpacks some of the most
prominent issues faced by the EU over the last two decades and considers how they may shape its future, as well as the future of
international politics.

Altuğ Günar, Didem Saygın and other leading experts analyse some of the biggest challenges for European politics and society since
the start of the millennium, including Brexit, the 2008 financial crisis, the rise of far-right anti-immigration parties, and the political
and economic dimensions of the Covid-19 pandemic. Chapters also explore the impact of EU policy beyond its continental bounds
by analysing its external relations with China, Russia, Turkey, Ukraine, and ACP countries.

With expert analyses and a multidisciplinary approach to issues not yet widely broached in EU political scholarship, The European
Union in the Twenty-First Century: Major Political, Economic and Security Policy Trends critically examines the most pressing issues
of the past two decades to consider how the future of the European Union has been and will be shaped in response.
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Synopsis

A billion aspirational people, connected by technology, confident of their cultural and consumption power. If there is any group that
has the potential to radically redefine a nation, it is rural Indians. By 2036, India is projected to be home to 1.52 billion people - having
overtaken China around 2031 - with 931 million people still living in villages. Rural India is simply too large and too fast growing an
agglomeration to ignore. This book maps their transformation, and shows how to realize their social and economic promise. It is a
timely and important new work, ideal for students, scholars, marketing practitioners, and policy makers.
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