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Welcome 
I’m delighted to be sharing this guide to our Spring 2021 highlights. Our publishing programme 
continues to go from strength to strength and we were proud that this was recognised again with 
our award as Independent Publisher of the Year from the IPG. We will publish 350 books this year, 
focusing on business, marketing and leadership and social sciences. 

Emerald won’t be attending the London book fair but I do hope that we are able to see each other 
for a virtual meeting. I am available for appointments throughout March and April so do please get 
in touch.

Becky Taylor
Rights Manager
btaylor@emerald.com

Emerald Publishing is proud to be  

The Independent Publisher of  
the Year at the IPG Awards, 2020

www.independentpublishersguild.com/IPG/Events/Independent-Publishing-Awards/2020-winners
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The Digital Pill: 
What Everyone Should Know about the 
Future of Our Healthcare System

Table of Contents
PART 1:  Will the healthcare system become a victim of 

its own success?

1.  Medical progress is a success story that comes with 
consequences;

2.  Non-communicable diseases are overtaxing our 
healthcare system;

3.  Digitalization will be a key success factor for the 
healthcare system of the future;

PART 2:  Digital technologies are changing patients and 
healthcare systems

4. Do-it-yourself medicine;

5. The digital doctor-patient relationship;

6. Digital therapeutics;

7. Digital health data and data security;

8. Value-based Medicine;

9. Digital drug development;

PART 3:  The five pillars of the healthcare system  
of tomorrow

10.  Re-allocation of roles: Patients gain power – and 
responsibility;

11.  Digital health data & infrastructure:  
Data donation is the new blood drive;

12. Precision medicine: The pill just for me;

13.  Focus on results & transparency: Payment on 
delivery;

14.  Preventive medicine: Prevention is better  
than cure

Synopsis

Information technology is changing healthcare in 
numerous wide-ranging aspects, including significantly 
improving the overall quality of patient care and therefore 
helping to reduce limitations in people’s daily lives.

The Digital Pill reflects on how digital technologies can 
combat chronic diseases including diabetes, cancer, 
cardiovascular, respiratory and neurodegenerative diseases 
as well as mental disorders. Chronic diseases touch every 
family, generate infinite suffering and cause the lion’s share 
of every country’s healthcare spending across the world.

The authors carefully study a broad selection of 
contemporary companies and healthcare organizations 
that are shaping digital healthcare. They report pioneering 
cases from large and small technology, insurance, and 
pharmaceutical companies as well as healthcare providers 
of all sorts across the globe and bring forward patterns and 
corner stones of an affordable and patient-centric digital 
healthcare. The Digital Pill is essential reading for anyone 
working in, engaged with or interested in understanding 
the future of healthcare.

About the Author

Elgar Fleisch co-founded the Center for Digital Health 
Interventions at ETH Zurich, Switzerland, focusing on 
creating and testing technologies and business models for 
digital therapeutics. His center works in close cooperation 
with the Geisel School of Medicine at Dartmouth, United 
States, and the Future Health Technologies Center in 
Singapore.

Christoph Franz is Honorary Professor at the University 
of St. Gallen, Switzerland, and pushes several digital life 
science projects in the framework of his role as Chairman 
of Roche/Genentech.

Andreas Herrmann has spent many years studying the 
decision-making behaviour of individuals, particularly the 
influence of technologies for supporting decisions made 
by individuals.

Authors: Elgar Fleisch, ETH Zurich, Switzerland 
Christoph Franz, University of St. Gallen, Switzerland                      
Andreas Herrmann, University of St.Gallen, Switzerland

Publication date: 8 March 2021

Page count: 292

Hardback: ISBN 9781787566767 £24 I €29 I $32

Dimensions: 229 mm x 152 mm

Classification: Business and digital innovation, Medical Technology

German  
rights sold  
to Campus
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Ultimate Gig: 
Flexibility, Freedom, Rewards

Authors: John T. Fleming, Ideas & Design Group, USA 
Lauren Lawley Head, Lawley Head Media, USA

Publication date: 25 March 2021

Page count: 300

Hardback: ISBN 9781839828614 £29.99 I €35 I $40

Dimensions: 216 mm x 138 mm

Classification: Economics, business & management

Table of Contents
1. Welcome to the Gig Economy

2. An Academic Perspective

3. Motivations for Working a Gig

4. Gigs Redefine Entrepreneurship

5. How Technology is Shaping Gigs

6. Direct Selling – The First Gig

7. Women and The Future of Gigs

8. Defining the Ultimate Gig

9. Maximizing the Potential of a Gig 

10. A Perspective on Challenges & Ethics 

11. Ultimate Gig Research Findings & Insights

12. Game Changers

Synopsis

The gig economy is the fuel that lit the fire of change in 
economies throughout the world. We no longer define 
work as related to the bricks and mortar buildings that 
housed the traditional 9 to 5 job. Perhaps, the office-
centric era is over, as many companies change how and 
where their employees can work. Work from home is 
no longer a wish; it is a reality, and the gig economy has 
helped companies realize new and better ways to engage 
their labour force and serve consumers.

Flexible work grew out of a cultural shift in how we 
defined how we wished to work. The gig economy also 
grew out of a need to earn more, to keep pace with the 
inflation that nullified expected gains in purchasing power 
as wages increased. 

The future has arrived! The marketplace wants new ways 
to purchase products and services. Gig opportunities will 
continue to grow as a meaningful way to earn income. 
The ultimate gig is the one that best matches the gig 
seeker’s definition of what matters most to them.

About the Author

John T. Fleming has been involved in the direct selling 
channel of distribution, directly and indirectly, for more 
than 40 years. He is a former executive of Avon Products 
Inc., former Publisher and Editor-in-Chief of Direct Selling 
News and current principal of Ideas Design Group LLC. 
His recognition includes Direct Selling Association Hall of 
Fame, Direct Selling Education Foundation Circle of Honor 
and Direct Selling News Lifetime Achiever.

Lauren Lawley Head spent more than twenty years as 
a journalist before founding Lawley Head Media, LLC to 
help organizations, authors and entrepreneurs create and 
launch new products, streamline content development 
and implement effective marketing practices. She is a 
former Senior Vice President of SUCCESS magazine, 
Publisher and Editor in Chief of Direct Selling News, and 
Editor for American City Business Journals’ Dallas Business 
Journal and Pittsburgh Business Times.
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Answer Intelligence: 
Raise your AQ

Author: Brian Glibkowski, PhD 
North Central College, USA

Publication date: 14 April 2021

Page count: 336

Paperback: ISBN 9781839828737 £23.99 I €28.99 I $31.99

Dimensions: 216 mm x 138 mm

Classification:  Business communication & presentation,  
Personal Success in Business

Table of Contents
Part 1. Answer Intelligence (AQ) Introduction 

1. Answers deserve our attention

2. AQ came from the Golf Course 

3. AQ Explained Using AQ 

Part 2. 5 High AQ Practices 

4. High AQ Practice 1: Provide six answers

5. High AQ Practice 2: Answer twice

6. High AQ Practice 3: Provide complements

7. High AQ Practice 4: Answer with style

8. High AQ Practice 5: Answer in context

9. Behavioral and Cognitive Markers of High AQ 

Part 3. AQ Conversations 

10. Interview AQ 

11. Sales AQ 

12. Coaching AQ 

13. Brand AQ 

14. Wealth Management AQ 

15. Physician AQ 

16. Learning and AQ 

Part 4. Do we need AQ? Yes

17. Communication 

18. Intelligence

Synopsis

In a business world and society focused upon questions, there 
has been an under-appreciation of answers in capturing our 
attention, imagination and critical examination. In a complex 
and fast-moving world, Answer Intelligence (AQ) is our ability to 
provide elevated answers to emotionally connect, explain and 
predict, and achieve results.

Answer Intelligence: Raise your AQ is a book about six answers: 
story, metaphor, theory, concept, procedure, and action. By fully 
incorporating questions into those answers, Brian Glibkowski 
showcases how readers can not only elevate their understanding 
of questions and answers, but also re-imagine what it means 
to communicate effectively. The book identifies five High AQ 
practices that distinguish expert communicators. Featuring 
chapters which each cover a different form of AQ such as Sales 
AQ, Interview AQ, Coaching AQ, and more, the book includes 
real-life examples of elevated answers.

With contributions from representatives of organizations 
such as Salesforce, Center for Healthcare Innovation, Boston 
Mutual Life Insurance, as well as academics, the book provides 
comprehensive insight into AQ from across the professional and 
research spaces. Giving readers access to an App allowing them 
to do an AQ self-assessment, the author equips his audience 
to use the skills and behaviours presented to improve and hone 
their own AQ.

About the Author
Brian Glibkowski PhD is Associate Professor of Management 
at North Central College in Illinois, USA and CEO of Semplar 
Science Corp. His research focuses on the role of questions 
and answers in business and society.
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Expert Humans: 
Critical Leadership Skills  
for a Disrupted World

Author: Michael Jenkins,  
CEO, Expert Humans, Singapore

Publication date: 9 March 2021

Page count: 220

Paperback: ISBN 9781800712614 I £22 I €26 I $30

Dimensions:  229 mm x 152 mm

Classification:  Management: leadership & motivation, Organizational  
theory and behaviour

Table of Contents
PART ONE What’s going on? 

1. Disruption 

2. Purpose and sustainability 

3. The impact on humans and the workplace 

PART TWO How do we fit in? 

4. Drawing on human psychology 

5.  Breaking new ground – the ACE model for Expert 
Humans 

6. Altruism 

7. Compassion 

8. Empathy 

PART THREE What happens next? 

9. What do we need to stop, start or continue? 

10. Where do we go from here?

Synopsis

Expert Humans: Critical Leadership Skills for a Disrupted 
World examines the critical leadership concepts of Altruism, 
Compassion and Empathy (ACE) and their application to 
the great challenges of today: sustainability, global health, 
inequality, digital transformation and erosion of trust - from 
social, historical and psychological perspectives - to support 
the development of more humane workplaces and a  
better world.

The book investigates these ACE behaviours and attributes in 
depth to show how they can strengthen existing leadership 
capability. With more ACE leaders in the field, the challenges 
of our disrupted world can be better addressed; and leaders 
can help to create better workplaces and a more humane 
society. Drawing on data from the social sciences, close 
human observation, stories of working people and mini-case 
studies from around the world Expert Humans encourages 
the reader to adopt a more human - and effective - way of 
living, working and being. 

This book is intended as a gentle provocation to leaders of 
small, medium and large organisations, as well as to human 
resources and organisational development professionals  
- to help change the nature of what it takes to be a leader,  
for good.

About the Author
Michael Jenkins graduated from Durham University with a 
BA in Oriental Studies (Chinese), followed by postgraduate 
studies in Japan, followed by postgraduate studies in Japan. 
His career in leadership development includes roles as 
Regional Director, Japan and Korea at INSEAD (France); 
Director of Executive Education at INSEAD (Singapore); 
Managing Director - Center for Creative Leadership APAC; 
Chief Executive - Roffey Park Institute (UK/Singapore) and 
CEO - Human Capital Leadership Institute (Singapore). He 
is currently CEO of Singapore-based Expert Humans and a 
Partner with the FutureWork Forum.
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Building Business Value  
through Talent:  
The CEO and CHRO Partnership Guide

Authors: Thomas McGuire, Talent Growth Advisors, LLC USA 
Linda Brenner, Talent Growth Advisors, LLC USA

Publication date: 4 May 2021

Page count: 144

Hardback: ISBN 9781800431164 £24.99 I €29.99 I $32.99

Dimensions:  229 mm x 152 mm

Classification: Organizational behavior, change and effectiveness. 
Corporate culture

Table of Contents
1. Important Instructions

2. Features at a Glance

3. Installation

4. Controls

5. Changing the Filter

6. Care and Maintenance

7. Before You Call

Synopsis

Building Business Value through Talent describes how a 
CEO and CHRO can accelerate business growth by working 
together to design and operationalize value-driven talent 
strategies.

CEOs focus on decisions that will drive the business strategy 
forward while HR leaders routinely try to satisfy the needs 
of the largest number of employees. Often, the two align 
superficially or in administrative ways – and to put out the 
occasional flash fire. This book changes that dynamic by 
unlocking the investment potential of HR and empowering an 
unprecedented, tangible and measurable partnership between 
CEOs and CHROs. Framed as a product guide, the “product” is 
visualized as the HR Operating Model necessary to succeed in 
our modern economy: a business-based talent planning and 
investment strategy to sustain talent solutions and intellectual 
capital growth.

This product guide provides the tools and insights that business 
leaders are seeking in order to win the ever more challenging 
battles in their war for talent. Learning and adopting these 
winning practices will provide a visible testament to the 
effective leadership of any CEO and CHRO team.

About the Authors

Tom McGuire is unique in the talent management world as 
a person who has been both a Chief Financial Officer and a 
Global Talent Acquisition Director at well-known consumer 
product, NYSE companies. He began his business career as 
an external auditor in Columbus, Ohio, and after becoming a 
C.P.A. in 1982, left Coopers & Lybrand to join The Coca-Cola 
Company.

Linda Brenner co-founded Talent Growth Advisors with the 
vision of helping business leaders improve talent results. Prior 
to TGA, Linda led operations, talent acquisition and talent 
management teams for Gap, Pizza Hut / Pepsi, and The  
Home Depot.

Tom McGuire and Linda Brenner draw on unique 
backgrounds spanning senior roles in operations, finance, 
and human resources to master the intersection of talent 
and market value. With Building Business Value through 
Talent they have created a common framework and 
language that finally optimizes the essential CEO and 
CHRO partnership in our knowledge economy.

Jack Stahl, former CEO of Revlon and President of The 
Coca-Cola Company
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Leading with Presence:
Fundamental Tools and Insights for Growing 
Embodied, Engaging Leadership

Authors: Steffen R. Gießner, Erasmus University Rotterdam, The Netherlands

Milly Obdeijn, Leven is Bewegen, The Netherlands

Antonie Knoppers, D&A Executive Training, The Netherlands

Publication date: 1 March 2021

Page count: 328

Paperback: ISBN 9781787146006 I £ 24.99 I €28.99 I $34.99

Dimensions:  152 mm x 229 mm

Classification: HR & organizational behaviour

Table of Contents
1: Setting the Stage 

2:  Understanding Presence as a Body-Mind Connection

3:  Emotional Intelligence and Authenticity

4: The Toolbox

5:  The Voice

6: Expressiveness

7:  Practicing Presence

8:  Conclusion

Synopsis

In our communication, there are three ‘elements’ used 
to express a message: verbal content, body language, 
and the voice. When these elements are not congruent, 
we will believe the body language and the voice. For this 
reason, non-verbal elements are particularly important for 
communicating feelings and attitudes and in engaging others; 
in any type of leadership role these aspects are vital in order 
to be an effective leader.

Leading with Presence provides a practical guide as to how 
and why Presence in everyday interaction is a vital component 
of impactful leadership. This book explores and teaches about 
non-verbal communication such as posture, gestures, and 
the voice to create more awareness and understanding of 
the signals sent, and explains how to be present and ‘in the 
moment,’ how to connect with others, to ‘read the room,’ to 
motivate and inspire, to instill trust, to exude confidence and 
thus strengthen your leadership.

Through theory, practical tools and exercises, this book 
is essential reading for all business professionals in 
understanding the science behind body language, and 
exploring, practicing and understanding Leadership Presence.

About the Authors

Antonie T. Knoppers is a trainer, coach, facilitator, guest 
speaker and actor. He is an adjunct faculty member at the 
Rotterdam School of Management and a guest faculty 
member at Nyenrode University and the University of 
Maastricht.

Milly Obdeijn is a trainer and coach with a performance 
and teaching background in dance. She is an adjunct faculty 
member at the Rotterdam School of Management.

Steffen R. Giessner is Professor of Organisational Behaviour 
and Change at the Rotterdam School of Management, 
Erasmus University.

This book is a breath of fresh air. It puts non-verbal 
communication center-stage by marrying science with 
practice and presenting concrete exercises and  
how-to-dos. An accessible read that makes it easy to 
get better at what matters most as a leader: effective 
communication.

Professor Dr. Niels Van Quaquebeke, Kühne Logistics 
University & University of Exeter, U
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Leadership in Middle Earth:
Theories and Applications for Organizations

Author: Michael J. Urick, Saint Vincent College, USA

Publication date: 25 May 2021

Page count: 140

Paperback: ISBN 9781800715288 £20 I €24 I $27 

Dimensions: 229 mm 152 mm

Series name: Exploring Effective Leadership Practices through  
Popular Culture

Classification: Management: leadership & motivation

New 
Series

Table of Contents
1. Background and Organization of the Book 

2. Background 

3. Leader Emergence and Holding onto Power 

4. Leader Influence 

5. Team Considerations 

6. Communication 

7. Representation in Middle-earth 

8. Mentorship and Knowledge 

9. Conducting Meetings 

10. Care for Resources 

11. Celebrations 

12.  Applying Leadership in Middle-earth to Our  
Own Contexts

Synopsis

Leadership in Middle-Earth explores J.R.R. Tolkien’s exemplary 
leadership and management examples evident in his tales 
such as ‘The Hobbit’ and ‘The Lord of the Rings’, examining 
mentorship, team dynamics, mindfulness, servant leadership, 
influence and ethical leadership through solid academic 
theories and management practices. Readers will become 
familiar and comfortable with academically supported 
leadership concepts to adjust their own behaviors, becoming 
more successful in the process.

By examining leadership theories through the context 
of popular culture, the book encourages readers to 
think creatively about how they might adjust their own 
management approach. The series aims to bring examples, 
theory and methodology of leadership to life by analysing 
academic concepts through popular culture examples that 
will appeal to a broad range of readers.

About the author

Michael J. Urick, PhD, MBA, MS, SSGB, SHRM-CP is Graduate 
Director of the Master of Science in Management: Operational 
Excellence and Associate Professor of Management and 
Operational Excellence at the Alex G. McKenna School of 
Business, Economics, and Government at Saint Vincent College 
(Latrobe, PA USA). Urick has authored or co-authored over fifty 
publications, many of which are related to linking pop culture 
to theories, leadership, and generational issues at work.
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A Manager’s Guide to  
Using the Force: 
Leadership Lessons from  
a Galaxy Far Far Away

Author: Michael J. Urick, Saint Vincent College, USA

Publication date: 13 April 2021 

Page count: 168 

Paperback: ISBN 9781800712331 £20 I €24 I $27

Dimensions: 229 mm x 152 mm  

Series name: Exploring Effective Leadership Practices  
through Popular Culture

Classification: Management: leadership & motivation

New 
Series

Table of Contents
1. The Jedi Way

2. Mentorship

3. Teamwork

4. Mindfulness and Multi-tasking 

5. Self-sacrifice

6. Values

7. Bases of Influence 

8. Communicating

9. Inclusivity

10. Adaptability, Resilience, and Responding to Crisis

11. Failure

12. The Dark Side 

13. The Way of the Jedi Manager

Synopsis

Part of the new series Exploring Effective Leadership Practices 
through Popular Culture, Urick examines management 
theories related to mentorship and learning, transformational 
and transactional leadership, ethical decision making, bases of 
power, mindfulness, multi-tasking, and more. As you learn to 
apply these theories, you can become at one with the Force 
to find balance in your leadership style.

Each theory is viewed through the lens of various aspects 
of the Jedi approach to exerting influence. Through these 
examples, readers will become familiar and comfortable with 
academically supported leadership concepts to adjust their 
own behaviors, becoming more successful in the process. By 
examining leadership theories through the context of popular 
culture, the book encourages readers to think creatively about 
how they might adjust their own management approach. 
Readers will move from Padawan to Master quickly. May the 
Force be with you, Jedi Manager!

The series aims to bring examples, theory and methodology 
of leadership to life by analysing academic concepts through 
popular culture examples that will appeal to a broad range  
of readers.

About the author

Michael J. Urick, PhD, MBA, MS, SSGB, SHRM-CP is Graduate 
Director of the Master of Science in Management: Operational 
Excellence and Associate Professor of Management and 
Operational Excellence at the Alex G. McKenna School of 
Business, Economics, and Government at Saint Vincent 
College (Latrobe, PA USA). Urick has authored or co-authored 
over fifty publications, many of which are related to linking 
pop culture to theories, leadership, and generational issues  
at work. 
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Educating Tomorrow: 
Learning for the Post-Pandemic World

Authors: Chris Brown and Ruth Luzmore

Publication date: 12 April 2021

Page count: 240

Paperback: ISBN 9781800436633 £16.99 I €19.99 I $23.99

Dimensions:  198 mm x 129 mm

Series: SocietyNow

Classification: Education, Open learning, distance education

Table of Contents
1.  Introduction - what would you do with a  

blank slate?   

2. What will the future hold?

3.  A Brief History of Education  
– from ancient Greece to the Enlightenment

4. Education in Britain 

5. Rethinking the goals of education 

6. From Universal Basic Income to Aristotle and back 

7. Emotions, collaboration and creativity

8. But what would all of this look like?

Synopsis

The post-pandemic world provides all of us with the 
opportunity to think differently about what we want for 
society. In Educating Tomorrow, Chris Brown and Ruth 
Luzmore explore what a post-Covid ‘blank slate’ education 
system could look like.  

Taking you on a journey which considers the past and present 
to inform their prediction of the obstacles and opportunities 
posed by a post-pandemic future, the authors present a new 
vision for the future of education which might not have been 
possible without the eruption of Covid-19. Offering up a range 
of proposals for how education can begin to emerge anew, 
and ultimately reach an improved destination, Brown and 
Luzmore showcase how even in the midst of unprecedented 
global challenges, it might be possible for us to revolutionise 
education systems for the better.

About the Authors

Chris Brown is Professor in Education at the School of 
Education, Durham University, UK. He is widely recognized for 
his innovative work driving forward our understanding as to 
how education can be improved.

Ruth Luzmore is a Primary School Head Teacher in London 
and PhD student at Durham University, UK. She has taught 
and led schools in England for over 15 years.

The coronavirus has ripped off the veneer of equity and 
the pretense of solidarity that existed in many societies 
previously and exposed the fundamental unfairness and 
unsustainability of our modern world order. Whatever the 
future holds after COVID-19, we should try at all costs 
not just to go back to the way things were as our default 
option. With Educating Tomorrow, Chris Brown and Ruth 
Luzmore draw upon the broad sweep of educational 
philosophy and current developments such as artificial 
intelligence and transhumanism to chart a better way 
forward. Written with verve and panache, this will be a 
welcome addition to every thinking person’s library.

Dennis Shirley, Duganne Faculty Fellow and Professor, 
Boston College, USA
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Future of the self
Understanding Personalization  
in Childhood and Beyond

Author: Natalia Kucirkova, University of Stavanger, Norway

Publication date: 1 February 2021

Page count: 296

Paperback: ISBN 9781800439450 £24 I €29 I $32

Dimensions:  216 mm x 138 mm

Classification: Early childhood care and education

Table of Contents
1. Personalization-Pluralization

2. Quantity and complexity

3. Agency

4. Acceleration

5. Density

6. Sequence

7. Distance

Synopsis

In a time of automated personalized ads, artificially intelligent 
social robots, and smart devices in the homes of millions, it 
has become critically important to understand the impact 
of our digitized selves - especially upon our younger 
generations. When children as young as three can take 
their own selfies, and customise their own avatars, how 
should we respond to the opportunity and threat of digital 
personalization for young children? 

Tracing thematic links between trends that are often 
addressed separately, and drawing on multidisciplinary 
research evidence, Kucirkova offers a comprehensive account 
of the effects of digitally-mediated personalization on 
children’s development of ‘self’. Looking to the future, she 
provides a balanced account of the positives and negatives 
of personalisation against the backdrop of broader societal 
trends, such as globalisation/localisation, (de)centralisation 
of services and communication. Providing critical thinking 
tools, Kucirkova challenges us to understand the profound 
implications that the personal data economy and network-
based technologies might have played in our own 
understanding of ourselves and each other.

About the Author

Natalia Kucirkova is Professor of Early Childhood Education 
and Development at the University of Stavanger, Norway and 
Professor of Reading and Children’s Development at The 
Open University, UK. Natalia’s research concerns innovative 
ways of supporting children’s book reading, digital literacy, 
and exploring the role of personalisation in the early years.

An astonishing amount of information for educators, 
other professionals and parents on almost every aspect 
of technology’s impact on children’s development of 
“self” and sense of agency. Dr Kucirkova has written a 
powerful book about the growing impact of technology 
induced personalization on children and our collective 
future. The book contains rich information to how 
children learn that is embedded in context including 
social science, child development, philosophy and 
literature. A must read!

Barry Zuckerman MD, Boston University School of 
Medicine, USA
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Climate Emergency:  
How Societies Create the Crisis

Autho: Mark Harvey, University of Essex, UK

Publication date: 28 July 2021

Page count: 288

Paperback: ISBN 9781800433335 £16.99 I €19.99 I $23.99

Dimensions: 198 mm x 129 mm

Series: SocietyNow

Classification: Climate change, environmental policy

Table of Contents
1. Climate Emergency

2.  A 21st century historical materialism fit for the climate 
emergency

3. Historical pathways to climate change

4.  Feeding the crisis. How opposites attract, the 
trajectories of China and Brazil

5.  Fuelling the crisis. Electrifying societies, motoring  
societal spaces

6. Inequalities of climate change

7. Into and out of the climate emergency

Synopsis

The recognition that climate change is now a climate 
emergency has been endorsed by a wide range of scientists 
and the United Nations. Natural scientists focus on the 
aggregate impacts of human activity resulting from burning 
fossil fuels and producing food, and hence speak of 
anthropogenic climate change. Climate Emergency analyses 
the socio-economic and political forces driving the climate 
emergency, developing the complementary concept of 
‘sociogenic climate change’ to show how societies both 
create the crisis and are challenged by it in different ways. 
Harvey demonstrates how societies inhabit different resource 
environments, whether for fossil fuel reserves, or for land, sun, 
and water, differences which condition their histories  
and cultures.

In introducing the sociogenic approach to climate change, 
Harvey re-examines history through the lens of climate 
change, re-writing the climate impact of the British industrial 
revolution; US settler colonialism; slavery and Native American 
genocides; the electrification of societies and infrastructures 
for fossil-fuelled transportation; and changes in our eating 
habits. In the big historical picture, different societies and 
political economies have both created an unequal world 
and so continue to make an unequal contribution to 
climate change. This can only be understood by showing 
how societies have come to distinctively exploit planetary 
resources in different ways. Societies created the crisis and 
have to be politically involved in addressing the crisis. 

About the Author

Mark Harvey is Emeritus Professor of Sociology at the 
University of Essex. He has developed a comparative and 
historical approach to economic sociology across many 
fields, undertaking primary research in Europe, Latin America, 
China, India and the USA.

Mark Harvey applies a wide-angle lens to the ultimate 
global crisis – climate change – demonstrating that 
a social scientific understanding of the historical 
development of societal ecologies is crucial. An original 
contribution of importance to all concerned with 
understanding problems and solutions.

Alan Warde, Sustainable Consumption Institute, University 
of Manchester, UK
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Synopsis
Provides an overview of the current evidence 
demonstrating the positive impact singing has on our 
physical and mental health and wellbeing. Including case 
studies that illustrate the power of singing, it also discusses 
potential barriers for singing and the strategies needed to 
overcome them in personal, cultural and societal contexts.

About the Authors
J. Yoon Irons is a research fellow at the Health and Social 
Care Research Centre at the University of Derby, UK, where 
her research focuses on the health and wellbeing benefits 
of singing. She is also a singer and music therapist.

Grenville Hancox is Professor Emeritus at Canterbury 
Christ Church University, UK. He is the founder and artistic 
director of the Canterbury Cantata Trust charity and Sing to 
Beat Parkinson’s.

Arts for Health

Titles in this series

NEW
SERIES
Arts for 
Health

Synopsis
Drawings are everywhere. Daubed on ancient cave walls and 
projected on screens. Drawings helps us describe science, 
depict emotions and discover. Yet many of us laid aside 
drawing - or more simply, mark-making - in childhood, 
thereby losing a rich and varied way to tell our stories.

This book gathers research evidence to demonstrate the 
substantial value of drawing for health, healthcare and 
improving wellbeing. It is for anyone interested in engaging in 
drawing - the low-cost, low-tech, and flexible process which 
is easily tailored to clients, parents, carers and professionals.

The activities featured in the book are distilled from the 
author’s experience of two decades facilitating drawing. 
Drawing is easily integrated in health and wellbeing contexts 
and benefits both our mental and physical health. Practically, 
it can record observations, make visual notes, invite the 
telling of important stories, improve stress and anxiety, 
express feelings, and explain complexities. This important 
book encourages readers to enjoy mark-making once again 
and learn that thinking through drawing is a powerful life skill 
that enriches health and wellbeing.

About the Author
Curie Scott is an independent Education and Arts & Health 
consultant, coach and artist. Qualified in medicine, science 
and education, her knowledge and research span Arts and 
Health. She is an award-winning teacher, having taught 
hundreds of health professional students. 
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