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Advances in Industrial and
Labor Relations
Advances in Industrial and Labor Relations, Volume
26
Editors
David Lewin
UCLA Anderson School of Management, USA
Paul J. Gollan
University of Wollongong, Australia

Synopsis
Volume 26 of Advances in Industrial and Labor Relations (AILR) contains six new peer-reviewed papers highlighting key aspects of
employment relations a variety of disciplinary perspectives.
The topics of these papers include a historical analysis of the first trade association of commercial printers, the prospects for free
riding in public sector unions following a key U.S. Supreme Court decision, the increasing stratification of college and university
faculty, procedural and distributive justice aspects of sexual harassment arbitrations in unionized settings, the effects of third-party
neutral sourcing and qualifications on employment ADR practice in large companies, and the measurement of democratic spillover
from workplaces to politics.
As with prior AILR volumes, the papers in Volume 26 display a variety of quantitative and qualitative research methods. These range
from primary research methods such as case studies, survey, interviews and historiography to longitudinal and cross-sectional
empirical studies and theory building.
Some of the research included in this volume was first presented at the 71th annual meeting of the Labor and Employment Relations
Association (LERA) held in Cleveland, Ohio (USA) during June 2019.
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Art in Diverse Social Settings
Authors
Susana Gonçalves
Polytechnic of Coimbra, Portugal
Suzanne Majhanovich
Western University in London, Canada

Synopsis
This edited collection examines the important and multi-varied role that art plays in today's diverse society. Art is linked to the
worldviews and mind-sets from which it results and, as a complex and ambiguous product of culture and perception, it can only be
truly understood from multiple perspectives.
Recognising this, Art in Diverse Social Settings brings together contributions from a diverse range of authors - including scholars and
artists from different countries, artistic languages and art statements - to give fresh perspectives on central questions such as: What
purpose(s) do the arts serve in contemporary diverse and pluralistic societies? What are the links between art and citizenship in a
'glocal' perspective? Can aesthetics be compared to faith, therapy or civic resistance? Is art a feasible tool to prevent and contest
social injustice, raise social consciousness and resistance in the political arena? Can art promote social inclusion? How can artistic
practices contribute to community development?
The book contains three parts including Part 1 with theoretical chapters, and Parts 2 and 3 that present exemplary case studies
illustrating art as a medium for communication and intervention in professional organizations, public spaces and/or the community.
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Business Acumen for Strategic
Communicators: A Primer
Authors
Matthew W. Ragas
DePaul University, USA
Ron Culp
DePaul University, USA

Synopsis
Business acumen has emerged as a critical competency for communicators. But if you’re a public relations, advertising or
communication professional that didn’t go to business school, how can you make sure you have the abilities and skills to evolve
along with your role?

Business Acumen for Strategic Communicators is the book for you. Offering a critical primer for the world of business, Ragas and
Culp equip you with the must-have business know-how needed to understand everything from the language and thinking of Csuites and boardrooms, to organizational agility, business models, rules and regulations, the money and the numbers, and even
how to read financial statements and reports.
Written for communicators by communicators, the concepts in each chapter are illustrated by expert insight essays written by a
diverse group of senior communications leaders, and packed full of case studies, interviews, key terms and cutting-edge research.
Brands profiled include Aflac, Costco, CVS Health, Levi Strauss, Mayo Clinic, Southwest Airlines, Target and YMCA of America. With
these critical business literacy skills in hand, you will be set to serve with success as strategic counselors to the organizational leaders
that are your colleagues, clients, and business partners.
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Cabin Fever: Surviving
Lockdown in the Coronavirus
Pandemic
SocietyNow
Authors
Paul Crawford
The University of Nottingham, UK
Jamie Orion Crawford
Senior Data Analyst, Canada

Synopsis
This fascinating book examines ‘cabin fever’ in the wake of the coronavirus pandemic and the greatest confinement of people to
their homes in history.
Exploring the definitions and social and cultural history of cabin fever, the book discusses its origins emerging from physical
afflictions like typhus through to the use of the term to refer to psychological responses to prolonged isolation or confinement.
Offering insights on cabin fever in different contexts (at sea, on land, in the air and in space) the book draws on an array of evidence
of the impact of this folk syndrome. In the brunt of the pandemic, it has become increasingly clear that adapting to lockdown has
become a matter of personal and public endurance and creativity. This book provides an important account of the threat of cabin
fever in the pandemic and provides the best-known antidotes for it.
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Clan and Tribal Perspectives on
Social, Economic and
Environmental Sustainability:
Indigenous Stories From
Around the Globe
Editors
James C. Spee
University of Redlands, USA
Adela J. McMurray
RMIT University, Australia
Mark D. McMillan
RMIT University, Australia

Synopsis
From the Indigenous perspective, sustainability must be understood as a means of survival. In a climate of in-migration, clan and
tribal communities have been forced to build sustainable solutions together to protect their sovereignty, recognition and mutual
respect.
In the midst of a global pandemic that threatens the economic and social well-being of millions of people, this edited collection
addresses the social, economic, and environmental sustainability of tribes, clans, and Indigenous cultures across national and global
origins. Acknowledging that these peoples around the globe have addressed threats to their survival for millennia, the authors
showcase examples of indigenous groups spanning South Africa, Nigeria, Australia, New Zealand, Pakistan, Afghanistan, Bolivia and
North America. Regional examples also come from Rwanda, Cameroon, Congo, Ethiopia, East Timor, Papua New Guinea, the
Andaman and Nicobar Islands, Easter Island, and Nunavit, Canada. Breaking fresh ground by shining a light on sustainability
journeys from outside the global mainstream, this book demonstrates how sustainable recovery and development occurs in
respectful collaboration between equals.
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Corporate Success Stories In
The UAE: The Key Drivers
Behind Their Growth
Editors
Prakash Vel
University of Wollongong in Dubai, UAE
Boštjan Gomišček
University of Wollongong in Dubai, UAE

Synopsis
In the domains of business and management, organizations across the world imbue insiders and outsiders with multiple 'strategies
of success' that can be learnt from them. Corporate Success Stories In The UAE is a rich collection of these evidence-based cases
that have led to the success of various companies in the United Arab Emirates.
The corporate milieu has been transforming at a rapid pace in the last decade and companies are constantly in an endeavour to
craft suitable strategies to survive and progress during normal and critical business environments, including the recent COVID -19
scenario.
This accentuates the need for having regionally contextualised knowledge inputs needed to enhance strategic thinking among the
corporate decision makers and the academic fraternity. Regional ‘Case studies’ have been a major tool for such knowledge
enhancement. This book is a focused attempt at bringing out case studies on 13 successful companies in the UAE, belonging to
different sectors and industries. All cases come with ‘Teaching notes’ and ‘Summary presentations’ to cater to the needs of
corporate managers to train their employees, lecturers to train their undergraduate and post graduate students. The cases have
been prepared to serve three major target audiences namely Company managers, Universities professors and Researchers.
The chapters in the book provide rich insight on the companies, their products and services, key indicators of success and the
strategic drivers behind them and finally the potential areas of future study. Thus, the book serves as a repository of curated best
practices across industries in the UAE.
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Customer Development of
Effective Performance
Indicators in Local and State
Level Public Administration
Authors
Rebekah Schulz
Georges River Council, Australia
Andrew Sense
University of Wollongong, Australia
Matthew Pepper
University of Wollongong, Australia

Synopsis
As communities demand more transparency and involvement in community affairs, local public administrators and government
authorities are seeking new ways to meet those needs. A fundamental way to bridge community needs with authority's actions is
through the customer-oriented development of Performance Indicators (PI). However, this is often not a core focal point and as a
result, performance indicators are often output and not impact focused, and thus can lack relevance and utility.
Addressing this gap in academic and practical knowledge, Customer Development of Effective Performance Indicators in Local and
State Level Public Administration presents a structured process to enable public organisations and their communities to jointly
develop performance indicators for public organisation's operations, and enabling communities to determine key performance
indicators that are both highly relevant and contextually useful.
Grounded in quality management principles, the book encourages community members to participate in practical co-production,
promotes mutual learning and joint ownership, fosters relationship building between diverse customer groups, and inspires open
conversations regarding local government operations.
This book provides ground breaking insights for public administrators at all levels, as well community leaders, and scholars of
business, public administration, and social responsibility.
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The Digital Pill: What Everyone
Should Know about the Future
of Our Healthcare System
Authors
Elgar Fleisch
ETH Zurich, Switzerland
Christoph Franz
University of St. Gallen, Switzerland
Andreas Herrmann
University of St.Gallen, Switzerland

Synopsis
Information technology is changing healthcare in numerous wide-ranging aspects, including significantly improving the overall
quality of patient care and therefore helping to reduce limitations in people's daily lives.

The Digital Pill reflects on how digital technologies can combat chronic diseases including diabetes, cancer, cardiovascular,
respiratory and neurodegenerative diseases as well as mental disorders. Chronic diseases touch every family, generate infinite
suffering and cause the lion's share of every countries' healthcare spending across the world.
The authors carefully study a broad selection of contemporary companies and healthcare organizations that are shaping digital
healthcare. They report pioneering cases from large and small technology, insurance, and pharmaceutical companies as well as
healthcare providers of all sorts across the globe and bring forward patterns and corner stones of an affordable and patient centric
digital healthcare. The Digital Pill is essential reading for anyone working in, engaged with or interested in understanding the future
of healthcare.
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The Emerald Handbook of
Blockchain for Business
Editors
H. Kent Baker
Kogod School of Business, American University, USA
Ehsan Nikbakht
Hofstra University, USA
Sean Stein Smith
Lehman College, City University of New York, USA

Synopsis
Although an emerging technology, blockchain is here to stay. Since its inception, imaginative thinkers have identified new ways for
this powerful technology to bring innovative solutions to problems in the business world. Considered by many as an extreme and
disruptive change, how can business leaders overcome resistance to the implementation of blockchain solutions and maximize its
potential?

The Emerald Handbook of Blockchain for Business equips academics, practitioners, and students with a broad understanding of the
cutting-edge developments and applications of emerging blockchain technology. Covering the basic concepts while also
showcasing practical applications in intricate real-world situations, this handbook bridges the gap between theory and practice,
providing a useful balance of detailed and user-friendly coverage. Facilitating readers with a working knowledge of how blockchain
functions and integrates within the business world, this handbook is essential reading for academics looking for a springboard for
further research and practitioners needing a go-to resource for navigating the implementation of this fast-moving new technology.
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Entrepreneurship in Policing
and Criminal Contexts
Contemporary Issues in Entrepreneurship Research,
Volume 12
Author
Robert Smith
Independent Scholar, UK

Synopsis
Entrepreneurship in Policing and Criminal Contexts explores the contemporary and under researched themes of ‘entrepreneurial
policing’ and ‘entrepreneurialism in criminal justice contexts’ which are emerging topics of both theoretical and practical interest in
the current rapidly changing criminal justice environment.
This volume of Contemporary Issues in Entrepreneurship Research critically opens up a new area of policing research, innovatively
using theories of entrepreneurship, management and leadership, to illuminate a novel aspect of policing. Moreover, it presents a
scholarly discussion about concepts and theories underpinning the topic. It is evident from readings that there are numerous
crossovers in the literatures of entrepreneurship and policing because innovation, transformation and change are integral facets of
both phenomena.
This timely contribution spans theories of criminology, entrepreneurship and policing and as such is a seminal work which will
engage practitioners, scholars and students of entrepreneurship and policing in thinking differently about how entrepreneurship can
help change traditional thinking in relation to policing and criminal contexts.
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Expert Humans: Critical
Leadership Skills for a
Disrupted World
Author
Michael Jenkins
Expert Humans, Singapore

Synopsis
Expert Humans: Critical Leadership Skills for a Disrupted World examines the critical leadership concepts of Altruism, Compassion
and Empathy (ACE) and their application to the great disruptors of today: sustainability, global health, inequality, digital
transformation and erosion of trust - from social, historical and psychological perspectives - to support the development of more
human workplaces and a better world.
The book investigates these ACE behaviours and attributes in depth to show how they can strengthen existing leadership capability.
With more ACE leaders in the field the challenges of our disrupted world can be better addressed, and by so doing, create more
human workplaces and a more humane society for now and for the future. Drawing on data from the social sciences, close human
observation, stories of working people and mini-case studies from around the world - Expert Humans encourages the reader to
adopt a more human - and effective - way of living, working and being. This book is intended as a gentle provocation to leaders of
small, medium and large organisations, as well as to human resources and organisational development professionals - to help
change the nature of what it takes to be a leader, for good.
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Feminist Activists on Brexit:
From the Political to the
Personal
Editors
Sue Cohen
University of Bristol, UK
Margaret Page
University of the West of England, UK

Synopsis
Across an ever-changing political landscape, and in the midst of Brexit developments, this edited collection draws our attention to
women's participation in transformative democratic processes, and captures how UK women were made 'other' in the political
environment created by Brexit.
Chronicling the work of diverse feminist activists connected to women’s equality organisations, grassroots networks and migrant
communities who between them strove to further intersectional equality, and ensure women’s voices were heard across the UK
during the Brexit campaign, the first section of this book highlights the impact of populist discourses on subjective identities and
their place in public and political life. Through reflective conversation, autobiographical writing and poetic pieces, the authors
transform their experiences of being 'othered', showcasing instead a new found community and collective agency across
intersections of identity. In the second section, researchers and activists analyse how the socio-economic, political and legal
changes unleashed by Brexit are undermining women's equality in the UK. Considering how to defend feminist concerns when
facing populist political leadership, the authors make the case for constitutional reform which will enable direct female participation
in the democratic process. Looking ahead to the post Brexit landscape, and the unknowable future let loose by Covid-19, the
contributors offer us a glimpse of the world they are striving to create.
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Flapjacks and Feudalism: Social
Mobility and Class in The
Archers
Editors
Cara Courage
UK
Nicola Headlam
UK

Synopsis
Flapjacks and Feudalism: Social Mobility and Class in The Archers is an excavation into the family and class politics found in the clans
of the residents of Ambridge, in BBC Radio 4's The Archers.
A whole section of the book is devoted to 'The Fall of the House of Aldridge', with Brian's ethical misdemeanours and fall from grace,
looking at how Brian could have hidden his scandals and changed the impressions surrounding him as a 'feckless farmer'. Another
section sees the parenting skills, or complete lack of them, of the Ambridge clans put on trial, and used to predict the future leaders
of Ambridge. Chapters in the book discuss the power of family and community networks, the oppression of the Grundys by the
lords of the manor, and Emma Grundy's housing woes and the importance of housing in the success and security of those in the
village.
This book explores how far housing, intergenerational wealth, skills and access to employment shape life chances of characters and
shows that, perhaps more than anywhere else, its not what you know but who you know.
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Gender and Generations:
Continuity and Change
Advances in Gender Research, Volume 30
Editors
Vasilikie Demos
University of Minnesota, Morris, USA
Marcia Texler Segal
Indiana University Southeast, USA

Synopsis
This volume focuses on the ways in which gender interacts with generation. Developed as the contributors and editors lived through
the Covid-19 pandemic, the chapters offer a timely examination of gender-related changes that have occurred against the backdrop
of changing socio-dynamics such as increasing and decreasing fertility and the aging of populations, and now, potentially, a global
pandemic.
The authors demonstrate how gendered and generational interactions intersect with class, immigration status, sexualities, and race
and ethnicity. They discuss the various ways generation is defined and measured and they identify areas of intergenerational conflict.
Chapters explore how ageism differentially affects the retirement of women and men, the intersectional quality of care-giving, and
generational differences in gender attitudes. While chapters primarily cover the US, intergenerational mobility aspirations and female
exploitation in Eastern India is also covered. This edited collection offers a wide-reaching look at the dynamics between gender and
generations.
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George Spencer Brown’s
“Design with the NOR”: With
Related Essays
Editors
Steffen Roth
La Rochelle Business School, France
Markus Heidingsfelder
Xiamen University Malaysia, Malaysia
Lars Clausen
UCL University College, Denmark
Klaus Brønd Laursen
University of Aarhus, Denmark

Synopsis
George Spencer Brown, a polymath and author of Laws of Form, brought together mathematics, electronics, engineering and
philosophy to form an unlikely bond.
This book investigates Design with NOR, the title of the yet unpublished 1961 typescript by Spencer Brown. The typescript formed
through the author's experiences as technical engineer and developer of a new form of switching algebra for Mullard Equipment
Ltd., a British manufacturer of electronic components, and is published here for the first time.
Related essays contextualise the typescript drawing on a variety backgrounds from mathematics and engineering to philosophy and
sociology, and thus invite readers to a reverse-engineering of both the form and its laws.
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ePub price: £70.00, €85.00, $100.00

Publication date: 08 March 2021
Language: English
Audience: Professional and scholarly
Page count: 284
BIC code: PB, PBB, GTC
BISAC code: MAT000000, SCI075000, TEC008000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Economics

Global Tariff War: Economic,
Political and Social Implications
Editor
Ramesh Chandra Das
India

Synopsis
Global Tariff War: Economic, Political and Social Implications traces the range of impacts that global tariff wars in international trade
can have on the growth and expansion of national economies.
The Global economic and political status quo has faced turmoil after the US President's 2018 announcement on the imposition of
import tariff steel and aluminium products. Taking as its core focus the trade war between the USA and China, this book focuses
impact on the rest of the world's economies, and explores key areas including neo-protectionism, globalization and restricted trade,
inflation volatility, FDI and tariff rates, and the environmental footprint of global trade tariffs.
Having previously played the role of campaigner in favour of free trade since the World War II, today's United States has projected
itself towards greater protectionism and patriotism. Conclusions arise that tariff wars, as well as trade wars, are damaging for
national and transnational economies, as well as other sectors, such as society and environment. Evidence presented in the work
illustrates that developed countries are impacted more adversely in comparison to developing zones due to this type of tariff war.
Offering a range of illuminating perspectives from under explored developing economies being directly affected by these policies,
this collection presents a unique critical insight into this complex and evolving area of geo-political and economic practice.
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Intoxicating Followership: in
the Jonestown Massacre
Author
Wendy Edmonds
Bowie State University, USA

Synopsis
Toxic behavior is on the rise in public safety organizations, businesses, politics, and churches, to name a few. The word intoxicating
covers both ends of the spectrum from feeling exhilarated to feeling physically and mentally impaired. Faced with unprecedented
circumstances, there is a need to better understand leader/follower interdependence when destructive leaders are at the helm
making harmful decisions. Here, toxic followership is defined as the manipulation of individuals by a trusted party who transforms
the mindset of others, whereby individuals become an extension of a toxic leaders' moral decay.
There is a myth that the Jonestown tragedy is a distant episode in history that can only happen in certain environments with people
unlike oneself. The survivor's stories are reminders that without understanding the framework of toxic followership, the unsuspecting
targets are prey, available for consumption by a leader with liquidated morals. Hear the pleas from family members of innocent
African Americans who have been killed by those who are sworn by law to serve and protect citizens. It is the never-ending pain of
checking the news feed on your cell phone only to recognize another lost opportunity for courage to supersede a leaders'
oppressive conduct.
This book is for those who desire to gain insight into the leader/follower dynamic in order to serve others by unmasking the dangers
of toxic followership, provide prevention suggestions, and reveal followers' power, even in desperate situations.
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The Machine Age of Customer
Insight
Editors
Martin Einhorn
Porsche, Germany
Michael Löffler
Porsche, Germany
Andreas Herrmann
University of St.Gallen, Switzerland
Emmanuel de Bellis
University of Lausanne, Switzerland
Pia Burghartz
University of St Gallen, Switzerland

Synopsis
We are living in a new machine age offering unique opportunities, particularly for generating customer insights, which is radically
transforming the way business value is created. Across industries, players are affected by the pace of progress of machine learning
tools, novel technologies, and the abundance of data. These developments require mastering new capabilities.

The Machine Age of Customer Insight explains the transformation of customer insights and demonstrates the growing impact of
machine learning. Thought leaders from renowned universities in the US and Europe as well as from different industries provide a
comprehensive overview. Addressing both academics and practitioners, they discuss the transformation, cutting edge tools, and
success factors to thrive in the new age.
The book shows how machine learning helps to understand customers better and faster. It supports everyone who considers the
machine age a great opportunity to gain a competitive advantage by transforming customer insights into business value.

Paperback ISBN: 9781839096976
Paperback price: £29.99, €34.99, $41.99
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ePub ISBN: 9781839096969
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Machine Learning and Artificial
Intelligence in Marketing and
Sales: Essential Reference for
Practitioners and Data
Scientists
Authors
Niladri Syam
University of Missouri, USA
Rajeeve Kaul
McDonald's Corporation, USA

Synopsis
Machine Learning and Artificial Intelligence in Marketing and Sales explores the ideas, and the statistical and mathematical concepts,
behind Artificial Intelligence (AI) and machine learning models, as applied to marketing and sales, without getting lost in the details of
mathematical derivations and computer programming.
Bringing together the qualitative and the technological, and avoiding a simplistic broad overview, this book equips those in the field
with methods to implement machine learning and AI models within their own organisations. Bridging the "Domain Specialist - Data
Scientist Gap" (DS-DS Gap) is imperative to the success of this and chapters delve into this subject from a marketing practitioner and
the data scientist perspective. Rather than a context-free introduction to AI and machine learning, data scientists implementing
these methods for addressing marketing and sales problems will benefit most if they are exposed to how AI and machine learning
have been applied specifically in the marketing and sales contexts.
Marketing and sales practitioners who want to collaborate with data scientists can be much more effective when they expand their
understanding across boundaries to include machine learning and AI.

Hardback ISBN: 9781800438811
Hardback price: £75.00, €90.00, $105.00
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The Multiple Dimensions of
Institutional Complexity in
International Business Research
Progress in International Business Research,
Volume 15
Editors
Alain Verbeke
University of Calgary, Canada
Rob van Tulder
Erasmus University, Netherlands
Elizabeth L Rose
University of Leeds, UK
Yingqi Wei
University of Leeds, UK

Synopsis
The Multiple Dimensions of Institutional Complexity in International Business Research provides a fresh overview of many novel
international business research challenges as they pertain to salient institutional dimensions with a locational component.
The first part of the Volume includes chapters honoring the work of Eleanor Westney. These chapters address subject matter related
to globalization challenges in the realm of the ‘new normal’ of populism and de-globalization tendencies. They focus on how the
‘new normal’, as well as various rapidly evolving institutions, will affect the functioning of multinational enterprises. The subsequent
parts explore the impacts on international business of home country institutions; host country institutions; cross-country and
subnational institutions; and finally, sustainability pressures.
The book is strongly focused on the multiple contemporary dimensions of institutions and how they affect internationally operating
firms. It is a must read for scholars and postgraduate students interested in the ‘new normal’ on a global scale.
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New Perspectives on Critical
Marketing and Consumer
Society
Editors
Elaine L. Ritch
Glasgow Caledonian University, UK
Julie McColl
York St John University, UK

Synopsis
Digital communication has altered the flow of global information, evolved consumer values and changed consumption practices
worldwide. These challenges in the marketplace are being driven by international, social and technological advances.

New Perspectives on Critical Marketing and Consumer Society is a groundbreaking textbook allowing readers to understand, critique
and engage with this disrupted context. Editors Elaine L. Ritch and Julie McColl bring together a range of specialist contributors to
identify and examine widespread social and technological disruptions in the marketplace, covering new topics that illustrate new
consumer values, through chapters examining:
disruptive innovation
'woke' branding
data ethics
social shopping
inclusive identities
retail spaces as examples of disruption innovation.
The work presents an in-depth discussion of the newest social and technological developments around marketing and consumption
across core three themes, 'Disruption and the digital landscape', 'Pseudo Modernity and co-creation of experiences', 'Evolutionary
societies and woke branding'. Chapters illustrate how current advances in business and marketing are looking at different
approaches for a radically new landscape in marketing and consumer behaviour. New Perspectives on Critical Marketing and
Consumer Society provides an illuminating, challenging and thought-provoking guide through changing and fast moving business
and retail contexts for all upper-level students of marketing, branding and consumer behaviour.
Paperback ISBN: 9781839095573
Paperback price: £39.99, €45.99, $55.99
ePDF ISBN: 9781839095542
ePDF price: £39.99, €45.99, $55.99
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Organizational Imaginaries:
Tempering Capitalism and
Tending to Communities
through Cooperatives and
Collectivist Democracy
Research in the Sociology of Organizations,
Volume 72
Editors
Katherine K. Chen
The City College of New York, USA
Victor Tan Chen
Virginia Commonwealth University, USA

Synopsis
Our everyday lives are structured by the rhythms, values, and practices of various organizations, including schools, workplaces, and
government agencies. These experiences shape common-sense understandings of how “best” to organize and connect with others.
Today, for-profit managerial firms dominate society, even though their practices often curtail information-sharing and
experimentation, engender exploitation, and exclude the interests of stakeholders, particularly workers and the general public.
This Research in the Sociology of Organizations volume explores an expansive array of organizational imaginaries, or conceptions of
organizational possibilities, with a focus on collectivist-democratic organizations that operate in capitalist markets but place more
authority and ownership in the hands of stakeholders other than shareholders. These include worker and consumer cooperatives
and other enterprises that, to varying degrees
Emphasize social values over profit
Are owned not by shareholders but by workers, consumers, or other stakeholders
Employ democratic forms of managing their operations
Have social ties to the organization based on moral and emotional commitments

Organizational Imaginaries explores how these enterprises generate solidarity among members, network with other organizations
and communities, contend with market pressures, and enhance their larger organizational ecosystems. By ensuring that
organizations ultimately support and serve broader communities, collectivist-democratic organizing can move societies closer to
hopeful “what if” and “if only” futures.
This volume is essential for researchers and students seeking innovative and egalitarian approaches to business and management.
ISSN: 0733-558X
Hardback ISBN: 9781838679903
Hardback price: £85.00, €110.00, $132.00
ePDF ISBN: 9781838679897
ePDF price: £85.00, €110.00, $132.00
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Power and Protest: How
Marginalized Groups Oppose
the State and Other Institutions
Research in Social Movements, Conflicts and
Change, Volume 44
Editor
Lisa Leitz
Chapman University, USA

Synopsis
Power and Protest presents chapters that analyse the dynamics of power in social movements. Examining how marginalized groups
use their identities, resources, cultural traditions, violence and non-violence to assert power and exert pressure, this volume shines a
light on the interaction of these groups with governments, international organizations, businesses and universities.
Including chapters which draw from multidisciplinary theories and utilise quantitative and qualitative research to examine how power
shapes the context and experiences of protest, the authors analyse movements in Asia, South Africa, Arab nations, the United States
and Argentina to offer insights into the power utilised by average citizens, and particularly members of marginalized groups. With
contributors serving up findings based on uprisings, strikes and activist activity across the globe, the first section provides theoretical
insights into the power of protest campaigns against governments or corporations. Moving on to an examination of
nongovernmental institutions and cultural traditions, the authors in the second section explore the role of business and education in
bringing down illegitimate governments, investigates the clashes of transnational norms, government policy and the heritage
industry, and examines student protests against university policies. This volume encourages readers to reconsider their assumptions
about which groups can successfully wield power in social movements.

ISSN: 0163-786X
Hardback ISBN: 9781839098352
Hardback price: £75.00, €97.00, $117.00
ePDF ISBN: 9781839098345
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ePub price: £75.00, €97.00, $117.00

Publication date: 02 March 2021
Language: English
Audience: Professional and scholarly
Page count: 276
BIC code: JPW, JP, JPWF
BISAC code: POL000000, POL035000, POL004000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Economics

Recent Developments in Asian
Economics
International Symposia in Economic Theory and
Econometrics, Volume 28
Editors
William A. Barnett
University of Kansas, USA
Bruno S. Sergi
Harvard University, USA

Synopsis
This volume of the International Symposia in Economic Theory and Econometrics explores the latest economic and financial
developments in Asia. Chapters cover a range of topics such as the online market's impact on Indonesia's social welfare system, the
influence of organizational culture on the triple bottom line performance of large manufacturing companies in the Philippines, and
the impact of economic policy uncertainty on foreign direct investment inflows in India. These peer-reviewed papers touch on a
variety of timely, interdisciplinary subjects such as sustainability and the effects of public policy.

Recent Developments in Asian Economics also includes empirical studies in financial economics and public governance. For
example, one chapter considers the consumption and satisfaction of Chinese rural residents, while another empirically studies the
effects of sharia disclosure and sharia supervisory boards on Islamic banks' soundness.
The papers in this volume have been compiled from four conferences in Asia and Australia, including the SIBR 2020 Sydney
Conference on Interdisciplinary Business and Economic Research, which was held in Sydney, Australia; the 5th Indonesian Finance
Association (IFA) Conference held in Manado, Indonesia in 2019; the 1st International Doctoral Colloquium on Business and
Economics in Surakarta, Indonesia; and the 5th Sebelas Maret International Conference on Business, Economics and Social Sciences
held in 2018 in Bali, Indonesia. Together, ISETE 28 is a crucial resource of current, cutting-edge research for any scholar of
international finance and economics.
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Hardback ISBN: 9781838673604
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Research in the History of
Economic Thought and
Methodology: Including a
Selection of Papers Presented
at the 2019 ALAHPE
Conference
Research in the History of Economic Thought and
Methodology, Volume 39, Part A
Editors
Luca Fiorito
University of Palermo, Italy
Scott Scheall
Arizona State University, USA
Carlos Eduardo Suprinyak
Federal University of Minas Gerais (UFMG), Brazil

Synopsis
Volume 39A of Research in the History of Economic Thought and Methodology features a selection of essays presented at the 2019
Conference of the Latin American Society for the History of Economic Thought (ALAHPE), edited by Felipe Almeida and Carlos
Eduardo Suprinyak, as well as a new general-research essay by Daniel Kuehn, an archival discovery by Katia Caldari and Luca Fiorito,
and a book review by John Hall.
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SDG14 - Life Below Water:
Towards Sustainable
Management of our Oceans
Concise Guides to the United Nations Sustainable
Development Goals
Authors
Umesh Chandra Pandey
Indira Gandhi National Open University, India
Ranjan Nayak
Indira Gandhi National Open University, India
Krishna Roka
Winona State University, USA
Trilok Kumar Jain
Manipal University, India

Synopsis
SDG14 - Life Below Water: Towards Sustainable Management of Our Oceans describes the dependence of human beings on shore
and marine resources and highlights how oceanic life sustains the livelihoods of people living in coastal areas, affects global
economy and plays a significant role for making earth habitable. Chapters give accounts of human interventions on oceanic life and
demonstrate the various ways in which the sustainability of the oceanic system is threatened. Looking to sustainable management
and protection of marine and coastal ecosystems, chapters investigate best practices initiated in different countries, address issues
such as overfishing and the legal framework for conservation and sustainable use of oceans and their resources.
Concise Guides to the United Nations Sustainable Development Goals comprises 17 short books, each examining one of
the UN Sustainable Development Goals. The series provides an integrated assessment of the SDGs from economic, legal, social,
environmental and cultural perspectives.

Paperback ISBN: 9781800436510
Paperback price: £40.00, €46.00, $56.00
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Singing
Arts for Health
Authors
J Yoon Irons
University of Derby, UK
Grenville Hancox
Canterbury Christ Church University, UK

Synopsis
We are ‘hard-wired’ to sing – singing has defined our evolution. Through singing we express our feelings, communicate and connect
with others. We are all singers: singing is part of us and defines cultures worldwide. Singing also, importantly, makes us feel better: it
is, undoubtedly, good for us.
This book provides an important overview of current research showing the benefits of singing on our health and wellbeing. Case
studies illustrate its power - for example, how singing helps hospitalised children and a man living with Parkinson’s. The book also
discusses potential barriers for singing and useful strategies needed to overcome them. An example of a community singing group
is also demonstrated, alongside practical advice on facilitating community singing groups for health and wellbeing. The book will be
valuable to professionals working in health and social care settings, to practitioners and educators interested in engaging in singing
for health promotion, and individuals looking to find out more about the benefits and practicalities of singing.
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Strategic Corporate
Communication in the Digital
Age
Editor
Mark Anthony Camilleri
University of Malta, Malta

Synopsis
Strategic Corporate Communication in the Digital Age explores how contemporary communication approaches are crossing
boundaries as innovative media formats and digital transformations offer new challenges and opportunities to academia and
practitioners. New technologies have empowered various organisations and their stakeholders. The digital and social media are
central to the process of building trust, reputation and support, as online users can use them to scrutinise and influence corporate
decisions and actions.
This authoritative book features a broad spectrum of theoretical and empirical chapters on topics relating to organisations'
interactive engagement with stakeholders during COVID-19. It sheds light on dialogic communications through different digital
media, the utilisation of mobile learning technologies for corporate training and development, corporate disclosures of CSR
practices, communications of small and medium sized businesses, and provides a taxonomy of online marketing methods, among
other topics. This title is a premier reference source and a valuable teaching resource for courses in marketing, communications,
strategy and organisational behaviour.
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The Sustainability Debate:
Policies, Gender and the Media
Critical Studies on Corporate Responsibility,
Governance and Sustainability, Volume 14
Editors
Martina Topić
Leeds Beckett University, UK
George Lodorfos
Leeds Beckett University, UK

Synopsis
The Sustainability Debate is the result of a collaboration between academics and members of the Retail Institute predominantly
working in retail and packaging industries. It responds to practitioners’ frustration with consumers’ emotionality and lack of
knowledge around sustainability issues, problems often fostered by the media.
This fourteenth volume of Critical Studies on Corporate Responsibility, Governance and Sustainability thus puts together a debate
that goes beyond the rhetoric of environmental protection and looks at sustainability from several angles. The book is predominantly
focused on human and social sustainability and this focus is carried into sections that discuss sustainable policies, media and
gender. This volume ultimately moves away from merely discussing environmental protection and shifts to the effect sustainable
policies have on people and society.
With a scope expanded to include human and social sustainability as well as economic sustainability, this book’s original contribution
is that is sees sustainability as a dynamic and complex system of human, social and environmental aspects.
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The Sustainability of Health
Care Systems in Europe
Contributions to Economic Analysis, Volume 295
Editors
Badi H. Baltagi
Syracuse University, USA
Francesco Moscone
Brunel University, UK

Synopsis
This volume contains an Open Access Chapter

The Sustainability of Health Care Systems in Europe provides a comprehensive understanding of the sustainability of health systems
in Europe. Furthermore, it includes an introduction to how EU action in supporting health- care policies in the EU Member States,
looking both at implemented actions and describing current priorities for the future.
There has been a rapid evolution of the structure of society and the economy over the last few decades which has created new
demands for healthcare services. This has placed pressure on policy makers to ensure the sustainability of the health care sector.
Policy makers understand the efficiency of the healthcare delivery system needs to be improved, the shortage of health professionals
must be tackled, and that there are growing health inequalities and inequity in access to healthcare. These challenges are
exacerbated by recent economic shocks including the 2008 recession, the uncertainty related to Brexit, and the crisis induced by the
COVID-19 pandemic, which have impacted the ability of European health systems to finance the health care sector.
This book is a must read for researchers and students of health economics and health policy.
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The Techlash and Tech Crisis
Communication
Author
Nirit Weiss-Blatt
USC Annenberg, USA

Synopsis
This book provides an in-depth analysis of the evolution of tech journalism. The emerging tech-backlash is a story of pendulum
swings: We are currently in tech-dystopianism after a long period spent in tech-utopianism. Tech companies were used to
"cheerleading" coverage of product launches. This long tech-press honeymoon ended, and was replaced by a new era of mounting
criticism focused on tech's negative impact on society. When and why did tech coverage shift? How did tech companies respond to
the rise of tech criticism?
The book depicts three main eras: Pre-Techlash, Techlash, and Post-Techlash. The reader is taken on a journey from computer
magazines, through tech blogs to the upsurge of tech investigative reporting. It illuminates the profound changes in the power
dynamics between the media and the tech giants it covers.
The interplay between tech journalism and tech PR was underexplored. Through analyses of both tech media and the corporates'
crisis responses, this book examines the roots and characteristics of the Techlash, and provides explanations "How did we get
here?" Insightful observations by tech journalists and tech public relations professionals are added to the research data, and
together - they tell the story of the TECHLASH. It includes theoretical and practical implications for both tech enthusiasts and critics.

Hardback ISBN: 9781800430860
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781800430853
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781800430877
ePub price: £70.00, €85.00, $100.00

Publication date: 24 March 2021
Language: English
Audience: Professional and scholarly
Page count: 252
BIC code: GTC, KJSP, KJP, KNTJ
BISAC code: LAN004000, BUS052000, BUS007000, LAN008000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Sociology

Theorizing Criminality and
Policing in the Digital Media
Age
Studies in Media and Communications, Volume 20
Editor
Julie B. Wiest
West Chester University of Pennsylvania, USA

Synopsis
Sponsored by the Communication, Information Technologies, and Media Sociology section of the American Sociological Association
(CITAMS),this volume in Emerald Studies in Media and Communications features social science research on criminality, policing, and
mass media in the digital age. Chapters offer empirically supported studies that expand on knowledge about new possibilities for
crime and policing, representations of criminality via digital media, and methodological considerations for contemporary studies of
crime and media.
Criminality, policing, and mass media are enduring topics in studies of the social world, and scholarly advances in these areas are
particularly pertinent in times of social and cultural change. The digital revolution that began in post-industrial societies has affected,
to varying extents, most nations in the world, introducing new opportunities for crime commission and law enforcement,
transforming social structures and organization, and altering norms and practices of social interaction. Each chapter offers
empirically supported insights into the new and evolving landscape of criminality and policing. Scholars address emerging patterns
and practices such as technologically mediated intimate partner violence, digitally altered pornography and its consequences, and
algorithm-supported methods of policing; representations of criminals and law enforcement in international news and
entertainment media; and research methods for studying crime and media in a changing world.
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Tourism in the Mediterranean
Sea: An Italian Perspective
Editors
Filippo Grasso
University of Messina, Italy
Bruno S. Sergi
Harvard University, USA

Synopsis
Tourism in the Mediterranean Sea: An Italian Perspective is the product of a collaborative group of experts in the field of tourism.
Academics, whose research focuses on regional tourism system governance, alongside several experts from the tourism sector,
contributed to the volume with distinct issues related to the tourism industry.
The growth of the Mediterranean Seas tourism system relates to the issue of tourist destination, brand protection, and public
communication. The purpose of this book is to define a method of governance to improve regional and territorial tourism policies
and to redesign tourist supply of the tourist destination with the goal of social and economic growth of the Mediterranean area.
Tourism is rebuilding a vision associated with paths, visits to villages, heritage, tradition, and typical food and wine. Moreover,
travellers will also tend to choose the tourist destinations that offer health guarantees.
This book, with an innovative and cross-disciplinary approach, is well suited to public decision-makers, university students, and
sector experts to build a model of tourism that is able to understand the new opportunities that come from national and
international markets in the Mediterranean area.
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Tourism Safety and Security for
the Caribbean
Tourism Security-Safety and Post Conflict
Destinations
Authors
Andrew Spencer
Tourism Product Development Company Ltd, Ministry of Tourism,
Jamaica
Peter E. Tarlow
Tourism & More. Inc, USA

Synopsis
Tourism Safety and Security for the Caribbean examines the security risks posed to the region and the wider economic impacts on
the success of this vital industry. Spencer and Tarlow identify a range of challenges effecting this area and trace the social and
economic fallout for contemporary tourism business practices, while also reflecting on how the Caribbean can work to overcome
these issues.
The authors establish a contextual framework through a history of tourism security and discussion of the theories of in this area
from Marxism to Capitalism and Functionalism to Symbolic interaction. Chapters examine a wide range of other issues, including the
renaissance of tourism security, Jamaica's national tourism security audit, and the role of the resilience center in worldwide tourism,
as well the development of tourism police and the rise of cyber security for tourism.
The study presents an illuminating new perspective for Tourism and Security Studies scholars interested in the Caribbean context
and beyond.
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Ultimate Gig: Flexibility,
Freedom, Rewards
Authors
John T. Fleming
Ideas & Design Group, USA
Lauren Lawley Head
Lawley Head Media, USA

Synopsis
The gig economy can be viewed as the fuel that lit the fire of change in economies throughout the world. Flexible work grew out of
a cultural shift in how we defined how we wished to work. The gig economy also grew out of a need, a need to earn more to keep
pace with the inflation that nullified expected gains in purchasing power as wages increased. We no longer define work as related to
the brick and mortar buildings that housed the traditional 9 to 5 job. Perhaps, the office-centric era is over as many companies have
now made decisions relative to how and when their employees can work. Work from home is no longer a wish; it is a reality, and the
gig economy has been the fuel that has helped companies realize new and better ways to engage labor and serve consumers.
The future has arrived! The marketplace is favorable to new ways to purchase products and services. Gig opportunities will continue
to grow as a meaningful way to earn income. The ultimate gig is ultimately the one that best matches the gig seeker's definition of
what matters most.
Our ultimate motivation for taking on the work of this book, this research project, is rooted in a belief that the gig economy is helping
to define a new reality; flexibility and freedom in how work is done can be achieved. We believe in the free enterprise system. When
we focus on contribution, we best explore the possibilities that improve the quality of any product or service and the quality of all the
lives we touch.
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Understanding 5G Mobile
Networks: A Multidisciplinary
Primer
Authors
Peter Curwen
Independent Scholar, UK
Jason Whalley
Newcastle Business School, UK

Synopsis
Most of the literature on 5G has been in the form of standards, reports, and industry papers and articles. Because of this, researchers
from non-scientific or non-engineering disciplines have struggled to understand how it is or could be operationalized and
standardized across the globe.
Here Peter Curwen and Jason Whalley offer the first manageable overview of 5G for a non-technical audience. This book provides a
full review of the current literature, both academic and professional; an in-depth but non-technical discussion of the historical
background of the development of 5G; and a broad, multidisciplinary survey of major issues including spectrum, and the licensing
and launch of 5G networks throughout the world, distinguishing standalone 5G from non-standalone 5G. Throughout, there is
consideration given to how operators and equipment vendors make money from mobile networks, and where money is potentially
to be made in the years to come.

Understanding 5G Mobile Networks: A Multidisciplinary Primer is a must-read not only for researchers and students in economics,
business, strategy, and operations and logistics, but also for regulators, mobile companies, vertical operators, and anyone else
interested in the development of this vital technology.
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World Class Cooking for
Solving Global Challenges:
Reparadigming Societal
Innovation
Authors
Eunika Mercier-Laurent
University of Reims Champagne-Ardennes, France
Leif Edvinsson
University of Lund, Sweden

Synopsis
When faced with new global challenges propelled by social, financial, economic, health and environmental crisis, the leaders of
today need alternative answers to those posed by traditional policies. In this book, Mercier-Laurent and Edvinsson consider a cuttingedge thought methodology for solving global challenges - by looking at societal innovation through the lens of an analogy to
cooking. How might we apply the power of cooking to connect imagination, knowledge, know-how and pleasure to real-world
problems?
Envisioning an ecosystem dynamic which connects various components, and requires multiple resources with the aim of securing
sustainable well-being, the authors showcase initiatives for societal innovation which involve the use of diverse talents, evolving
behaviours, thinking differently, adapting to the use of technology and close attention to human purpose. Demonstrating that the
possibilities of technology are underused for solving critical problems because of the continual perpetuation of the same cognitive
approaches, time and time again, this book makes a crucial intervention by serving up a new perspective on obtaining a sustainable
and prosperous future that traditional approaches have so far not reached.
By presenting a broad range of promising experiments from around the world, the authors inspire readers to re-imagine their idea of
how societal innovation might be achieved. In this book they provide the first of many new recipes for successful global changemaking.
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