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Aging and the Family:
Understanding Changes in
Structural and Relationship
Dynamics
Contemporary Perspectives in Family Research,
Volume 17
Editors
Patricia Neff Claster
Edinboro University, USA
Sampson Lee Blair
The State University of New York, USA

Synopsis
As family structures continue to evolve, aging relatives have caused increasing concern for family members as they attempt to
manage complex issues such as health, caregiving, emotional and instrumental support, and intergenerational relationships. This
multidisciplinary volume focuses on how aging interacts with family structures and relationship dynamics.
Including research from around the globe, the authors address a wide array of topics, including family support networks, elderly
care, grandparenthood, marital dynamics and satisfaction, elderly divorce, cohabitation, gender, and intergenerational relationships,
and more. Paying homage to the fact that the manners by which aging affects families can vary considerably from one culture to
another, this collection makes a crucial contribution by collating research on aging and the family from an international perspective.
Providing this wide scope of quality research, the volume equips readers to better assess how aging and its related issues are
affecting families from multiple backgrounds.
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Beyond Succession Planning:
New Ways to Develop Talent
Authors
Lori J. Spina
The Delta Group Network, Inc., USA
James D. Spina
The Delta Group Network, Inc., USA

Synopsis
We hear a lot about the necessity of meeting needs of changing markets by developing people, but we hear less about ways
implement change. How can we design effective ways to implement change and maintain and build job satisfaction?
James and Lori Spina illustrate how a strategic system aligns workplace transitions with the organizational vision, mission, and top
level strategies to meet the needs of all stakeholders, ensure a steady flow of talent from within, and anticipate abilities and skills for
jobs not yet created. They provide a road map for how to carry this out and propose a cutting-edge leadership style to complement
this strategic approach and beat the competition. They demonstrate in detail on how to meet the emerging learning needs of high
potential people who are striving to obtain new levels of responsibility.
This book is crucial reading for executives who make strategic business decisions to ensure the sustainability and growth of their
organizations.
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The Brexit referendum on
Twitter: A Mixed-Method
Computational Analysis
Emerald Points
Authors
Jingrong Tong
University of Sheffield, UK
Landong Zuo
Solution Architect in Bedford, UK

Synopsis
This book explores Twitter communication about the 2016 Brexit referendum in the UK in the run-up to the event. The mixedmethod, computational analysis of over twelve million tweets reveals how Twitter worked in shaping political discourse and its
potential for fuelling populism in the month leading to the referendum. Our findings show while polarised public opinion was
explicitly expressed, populist sentiments were mainstreamed into the debate about the referendum and widely spread on Twitter.
Populist politicians, supported by pro-Brexit users, tactically used Twitter to promulgate their populist ideas. In contrast, despite their
active use of Twitter, the Remain camp appeared to have misunderstood the mechanisms of Twitter for shaping political discourse.
Twitter communication, in this case, showed dangerous potential for reflecting and reinforcing existing social tensions and divisions,
being influenced or even manipulated by individuals and interest groups to serve their own interests. It is important to be well aware
of this capacity of Twitter for the wellbeing of democracy, especially in the politically turbulent times since 2016 when the UK voted
to leave the EU.
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China’s Global Disruption:
Myths and Reality
Author
Chi Lo
Senior Economist, Hong Kong

Synopsis
Those who study China’s domestic economics tend to focus on its businesses, industries, supply chains, and energy market
disruption through anecdotal case studies, which often point to impending collapse. This hardly squares with the dominant views of
international relations scholarship, much of which focuses on system-level analyses and tends to predict that China will inevitably
achieve ever-greater global power. It is no wonder that so many long-held assumptions about China have an air of paradox to
them.
Here Chi Lo presents the first full-length study to bring systemic analyses into dialog with domestic analyses, and in so doing, to
show how each can challenge or refine the assumptions of the other. Taking on key presuppositions about the resilience (or
otherwise) of China’s economic fundamentals, and explaining why much of the global “common sense” about China is
misinformed, this book applies evidence-based research to provide a novel picture of China’s development and its place within the
global economic system.

China’s Global Disruption: Myths and Reality is a must-read for students and researchers in both international studies and
economics, and it is of keen interest to policymakers and practitioners concerned with China’s ever-evolving place within the
international political economy.
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Communication as Social
Theory: The Social Side of
Knowledge Management
Emerald Points
Author
Jon-Arild Johannessen
Kristiania University College, Norway

Synopsis
Communication as Social Theory: The Social Side of Knowledge Management develops a social theory at micro level, with
communication as the essential social mechanism within the theory. Leadership expert Johannessen examines how we can
advance communication as social theory.
The communicative process has been framed as a sequence: select-create-detect. The 'select' element occurs when a positive
choice to communicate something is made, thereby deselecting something else. In this book 44 case letters have been developed.
These case letters are designed to deepen, underline and augment the 44 conceptual and empirical propositions that have been
established. The core message is to promote change in social systems by focusing on changing micro-behaviours. In complex
adaptable systems, the individual actors adapt their behaviour to each other on the basis of the local minimal rules. This means that
one cannot take individual behaviour for granted, but one must instead investigate individual behaviour within specific contexts.
For students of Management Studies and professionals in Leadership this work is a must for expanding their understanding.
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Design Thinking and Innovation
in Learning
Emerald Points
Editor
Ellen Taricani
Penn State University, USA

Synopsis
Acknowledging that empowering today’s learner to find innovative and enriching experiences brings about a deeper desire within
them to learn and develop skills, this book showcases a combination of innovative educational practices and creative pedagogy
techniques to demonstrate how educators can kick-start learning success.
Serving up chapters that cross cultural boundaries and present numerous possibilities to assist in constructing new ventures in the
classroom, the authors demonstrate how innovation in education and educational policies create new pathways and partnerships
for educators. With each author offering a unique perspective on innovative teaching and learning, they chronicle their successes
and failures, present new possibilities for enacting practical change in the classroom, and document how the impact of change is
experienced and modified as successful techniques are implemented. Collectively, the chapters shine a light on the power of
exposure to diverse opportunities, access to multiple techniques, and cross-cultural functionality in providing expansive value to the
learner.
Appealing to researchers interested in digital storytelling, blended learning, academic integrity, design thinking methods and
educational collaboration, this edited collection emphasises the role of innovative educational design in framing and developing
global leaders and mobilizing significant change.
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Dynamic Future-Proofing:
Integrating Disruption in
Everyday Business
Author
Alexander Manu
OCADU, Canada

Synopsis
The ability to achieve business goals by incorporating disruptive technologies as driving forces is critical to an organization's survival.
This book prepares executives for the challenge of creating a culture of exploration and shaping strategic transformation in times of
profound disruption. How can leaders bridge the gap between business competence and the creation of new wealth?
Understanding that disruption moves society from one level of existence to the next, the author demonstrates that to be future
proof, leaders must demonstrate their ability to adapt to changing dynamics with creativity and complex thinking to ensure that they
learn and innovate at the same time. Showing readers how tactical agility in future proofing enables employees at all levels to
innovate, and take intelligent risks whilst pursuing a clear strategy, Manu showcases how strategic agility in future proofing enables
organizations as a whole to identify new trends and changes in the business environment, and empowers individuals to adapt
dynamically to new realities.
Recognising that companies which respond to disruptions in the early stages of amplification can convert potentially existential
threats into transformative opportunities, this book shows us how good leadership, intelligent informed opinion, and rapid action in
a time of change can help organizations not only to predict the future, but create it.

Hardback ISBN: 9781800435278
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781800435261
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781800435285
ePub price: £70.00, €85.00, $100.00

Publication date: 18 February 2021
Language: English
Audience: Professional and scholarly
Page count: 220
BIC code: KJH, KJU, KJD
BISAC code: BUS063000, BUS025000, BUS071000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Education

Early Careers in Education:
Perspectives for Students and
NQTs
Emerald Points
Editor
Aidan Gillespie
Northumbria University, UK

Synopsis
Responding to a gap in the literature, this is the first book to bridge the divide between completing a professional course in
education and entering into a practical career in education provision.
Drawing on a variety of contributors including academics and Newly Qualified Teachers, this edited collection draws attention to
new initiatives in particular areas of education, and provides reflection points for those entering in to a variety of careers in education.
Consisting of short and concise chapters, the book encourages readers to examine their own perspectives on the content, consider
the relevance of the issues presented, and even respond to these questions drawing on their own emerging expertise. Creating a
space for readers to contextualise the issues raised in the dynamic contexts in which individual early career educators practice in, the
authors equip readers to apply the contents to their own professional pathway.
Presented thematically, and allowing for analysis of specific issues as well as overarching themes, this book is must-have reading for
those who have just commenced a career in education or are just about to. Due to its boundary bridging focus, the book is of
specific interest to final year students on education courses as well as those who have embarked on a career in teaching, or related
fields.
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Education, Migration and
Family Relations Between
China and the UK: The
Transnational One-Child
Generation
Author
Mengwei Tu
East China University of Science and Technology, China

Synopsis
Education, Migration and Family Relations between China and the UK: The Transnational One-Child Generation provides a fresh
perspective on the understanding of transnational families, examining the one-child generation of Chinese migrants who came to
the UK to study, and their parents who remain in China, separated from their only child. As these highly-educated, capital-bearing
Chinese migrants continue to pursue their careers and establish families in the West, a deeply significant dilemma emerges: as the
only child in the family, how do they balance their personal aspirations with responsibilities to their parents?
This study is based on interviews conducted with the one-child generation of Chinese migrants in the UK and their parents in China.
It charts the life course of these migrants, from their upbringing in China, to their decision to study overseas, and establish their lives
abroad. Both children and parents reveal the human complexity that lies behind these choices regarding transnational mobility and
immobility, temporal and spatial changes that have challenged the basis of traditional Chinese family values, which dominated
intergenerational relations in China for more than two thousand years.
Ultimately, this fascinating book demonstrates that the shifting multidimensional nature of an individual’s identity demands a reexamination of definitions of international students, migrants, and family.
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The Emerald International
Handbook of Technology
Facilitated Violence and Abuse
Editors
Jane Bailey
University of Ottawa, Canada
Asher Flynn
Monash University, Australia
Nicola Henry
RMIT University, Australia

Synopsis
The ebook edition of this title is Open Access and freely available to read online
Digital technologies have led to many important social and cultural changes worldwide, but they are also implicated in the facilitation
of violence and abuse. While cybercriminality is often described as one of the greatest threats to nation states and global security,
the wide range of interpersonal crimes comprising technology-facilitated violence and abuse (TFVA) - including, but not limited to,
image-based sexual abuse, hate speech, online sexual harassment and cyberstalking - has received little attention.
This handbook features theoretical, empirical, policy and legal analysis of TFVA from over 40 multidisciplinary scholars, practitioners,
advocates, survivors and technologists from 17 countries. Addressing a spectrum of abuse perpetrated online, offline and through
new technologies, the book sets TFVA in the context of intersecting underlying systemic drivers - including misogyny, racism,
classism, colonialism, ableism, ageism, transphobia and homophobia - and discusses ways forward in effectively responding to
TFVA. Adopting a holistic approach, it explores a host of issues relating to TFVA, including the nature and experience of harmful and
criminal conduct; organisational responses; regulatory, legal and ethical concerns; corporate and social responsibility; justice for
victims; bystander intervention; and cultural and social attitudes.
The handbook's international, interdisciplinary and intersectoral nature affords opportunities for learning from common experiences,
but it also emphasises the equality-affirming importance of avoiding one-size-fits-all analyses that fail to reflect rich and diverse
experiences from around the world.
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The Emergence of Modern
Hospital Management and
Organization in the World
1880s-1930s
Frontiers of Management History
Author
Paloma Fernández Pérez
University of Barcelona, Spain

Synopsis
The Emergence of Modern Hospital Management and Organization in the World 1880s-1930s uses a range of empirical evidences
and case studies drawn from previously unpublished archival sources to offer one of the first international comparative studies on
the transformation and modernization of hospital management globally, a century ago.
Focusing in the key years between the 1880s and the 1930s, when millions of people crossed the globe and created new large
health care needs in the largest cities of the world, Paloma Fernández-Pérez analyzes core themes from a business history
perspective, like organization, ownership and the professionalization of management, to reach a new understanding about the
history of modern large scale healthcare institutions from the United States to China, with particular attention to Spain.
The book analyses how varying institutional factors, as well as specific national elements, have influenced the application of Taylorist
ideas about standardization, efficiency, and productivity, to large scale hospitals. It also demonstrates the complexities in the
dissemination of Taylorist styles of management in large hospitals in the world, by presenting the diversity of situations and how they
depended not just on national differences but also on the balance of power of interest groups in private and public hospitals.
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Emotional self-management in
academia
Emerald Points
Authors
Marilena Antoniadou
Manchester Metropolitan University, UK
Mark Crowder
Manchester Metropolitan University, UK

Synopsis
Emotional Self-Management in Academia draws on new empirical research from academics' own personal accounts of emotional
experiences from their everyday practice to illustrate how their emotional work is adapting in response to a constantly changing
workplace.
Marilena Antoniadou and Mark Crowder re-examine Hochschild's notion of emotional labour and combine it with emotion regulation
strategies and emotional boundaries as utilised into the everyday practices of modern academics. Using illuminating accounts from
academics working in the UK, US, Australia, Denmark, Greece and Cyprus, Emotional Self-Management in Academia emphasises
that it is emotion – complex, messy and opaque – that drives academics' self-management, as shaped by contextual factors, such
as organisational climate.
Aimed at academic researchers and professionals, the chapters establish the context of contemporary emotion work and examine it
specifically in higher education settings. This is a timely and engaging exploration of the emotional labour of academics today, set
against a backdrop of managerial challenges and economic pressures of working in this sector.
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Exploring Cultural Value:
Contemporary Issues for
Theory and Practice
Editors
Kim Lehman
University of Tasmania, Australia
Ian Fillis
Liverpool John Moores University, UK
Mark Wickham
University of Tasmania, Australia

Synopsis
Exploring Cultural Value presents ground breaking new research on the use of the cultural value lens to explain and investigate those
areas of society where art and culture can have an impact or add value, beyond economic measures. The book develops and
advances existing concepts around cultural value, and thus provides a deeper understanding of the place of cultural works in social
and economic structures.
Contributions bridge academic approaches and the current discourse of policy-makers, with sections exploring ways of thinking
about cultural value, current developments in the field and challenges for the future. Key themes illustrated through include
alternative conceptual frameworks of cultural value, cross-cultural/national/regional/urban perspectives, evidence from practice, and
discussion of how the challenge of inequality of access to the arts and culture can be addressed.

Exploring Cultural Value combines academic research, case studies and practitioner perspectives, making a robust and accessible
contribution grounded in the real world practice. It is a crucial resource for academics, practitioners and policy makers with an
interest in tracing the social and economic value of cultural practices.
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Financial and Managerial
Aspects in HRM: A Practical
Guide
Editors
Dennis Pepple
University of Hertfordshire, UK
Crystal Zhang
Coventry University, UK

Synopsis
Financial and Managerial Aspects in HRM: A Practical Guide explores both financial and management accounting and their links to
human resource management decisions and practices.
The book provides a pedagogic material that examines the financial decisions that are specific to HR practices. Each chapter is
mapped to CIPD and SHRM competency models and feature organisational examples, relevant case studies, critical theoretical
discussions and end of chapter questions to give readers and learners a critical understanding of the following subjects:
• Introduction to financial accounting
• Income statement and balance sheet
• Interpretation of financial statements
• Financial ethics
• Learning and development cost
• Redundancy
• Disciplinary and grievance cost
• Relocation cost
• Family friendly policies
• Executive compensation
Written for students and practitioners, this book breaks new ground by being the first to compile the everyday management and
financial decisions of HR managers in a single book. Financial and Managerial Aspects in HRM is an essential resource for
understanding core practical HRM issues in the modern workplace.
Paperback ISBN: 9781839096150
Paperback price: £39.99, €45.99, $55.99
ePDF ISBN: 9781839096129
ePDF price: £39.99, €45.99, $55.99
ePub ISBN: 9781839096143
ePub price: £39.99, €45.99, $55.99
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The Future of the Self:
Understanding Personalization
in Childhood and Beyond
Author
Natalia Kucirkova
University of Stavanger, Norway

Synopsis
In a time of automated personalized ads, artificially intelligent social robots, and smart devices in the homes of millions, it has
become critically important to understand the impact of our digitized selves - especially upon our younger generations. When
children as young as three can take their own selfies, and customise their own avatars, how should we respond to the opportunity
and threat of digital personalization for young children?
Tracing thematic links between trends that are often addressed separately, and drawing on multidisciplinary research evidence,
Kucirkova offers a comprehensive account of the effects of digitally-mediated personalization on children’s development of 'self'.
Looking to the future, she provides a balanced account of the positives and negatives of personalisation against the backdrop of
broader societal trends, such as globalisation/localisation, (de)centralisation of services and communication. Providing critical
thinking tools, Kucirkova challenges us to understand the profound implications that the personal data economy and network-based
technologies might have played in our own understanding of ourselves and each other.

Paperback ISBN: 9781800439450
Paperback price: £24.00, €29.00, $32.00
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ePDF price: £24.00, €29.00, $32.00
ePub ISBN: 9781800439467
ePub price: £24.00, €29.00, $32.00
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How to Deliver Integrated
Care: A Guidebook for
Managers
European Health Management in Transition
Editors
Axel Kaehne
Edge Hill University, UK
Henk Nies
Vrije University, The Netherlands

Synopsis
Care integration has become an important part of managing health and social care services all over the world. Bringing
organisations together is thought to produce better access to care, reduce health care expenditure and improve quality of care for
patients and service users.
This book helps managers to think about how to collaborate in integrated care programmes. It provides practical advice on how to
implement various aspects of care integration, such as finance, digital technology and evaluation. The book also contains chapters
on the social and behavioural strategies, values and leadership approaches that should underpin integration. Each chapter contains
key information based on the current state of research, illustrations from practical contexts and further reading.

Paperback ISBN: 9781838675301
Paperback price: £40.00, €46.00, $56.00
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ePDF price: £30.00, €35.00, $42.00
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ePub price: £30.00, €35.00, $42.00

Publication date: 11 January 2021
Language: English
Audience: Professional and scholarly
Page count: 228
BIC code: MBP, MBPM, MBD
BISAC code: MED035000, BUS070170, MED036000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Education

Inquiring into Academic
Timescapes
Editor
Filip Vostal
Centre for Science, Technology, and Society Studies, Czech Republic

Synopsis
Proliferating literature claims that academia is in a critical condition, generating armies of anxious, neurotic and time-hungry
individuals which are governed by the speed imperatives integral to a modernist and capitalist rationality. This book puts the
temporal ordering of academic life under the microscope, and showcases the means of yielding a better understanding of how time
and temporality act both as instruments of power and vulnerability within the academic space.
This book brings together more than three dozen scholars who collectively craft a much-needed nuanced sociologically-driven
perspective of temporalities in academia. Delving into contemporary processes which are quintessentially temporal in their character,
such as the increasing precariousness of jobs among junior scholars, the prevalence of grant funding, the role of evaluation
systems, and the political economy of higher education, the authors offer a forensic analysis of the complex nature of academic
temporalities as experienced, understood, controlled, managed and contested in various academic and research contexts.

Hardback ISBN: 9781789739121
Hardback price: £75.00, €90.00, $105.00
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ePDF price: £75.00, €90.00, $105.00
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Intergenerational Locative Play:
Augmenting Family
Authors
Michael Saker
City University of London, UK
Leighton Evans
Swansea University, UK

Synopsis
Intergenerational Locative Play: Augmenting Family examines the social, spatial and physical impact of the hybrid reality game (HRG)
Pokémon Go on the relationship between parents and their children.
The ubiquity of digital media correlates with a mounting body of work that considers the part digital technologies, such as video
games, play in the lives of children. Consequently, commentators have deliberated the effects of rising levels of screen time and the
association of this trend with antisocial behaviour, mental health-related problems, and the interference of family life. Yet, recent
studies have demonstrated that the intergenerational play of video games can in fact strengthen familial connections by facilitating
communication between adults, and children, and allowing adolescents to experiment with a range of roles.
Research on intergeneration play, however, has tended to focus on video games played within the domestic sphere. In contrast,
Locative games, such as Pokémon Go involve players physically interacting and moving through their surroundings. Through an
original study of Pokémon Go this book extends developing research on intergenerational play to the field of locative games.

Hardback ISBN: 9781839091407
Hardback price: £65.00, €75.00, $95.00
ePDF ISBN: 9781839091391
ePDF price: £65.00, €75.00, $95.00
ePub ISBN: 9781839091414
ePub price: £65.00, €75.00, $95.00
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Midlife Creativity and Identity:
Life into Art
Author
Philip Miles
University of Bedfordshire, UK

Synopsis
Where does 'art' come from, and what is the 'meaning' of creativity? What inspires an artist in the middle phase of life and what
value is placed on the pursuit of originality? Where do innovative ideas come from and how do they transmogrify into songs, art and
stories? These are some of the questions posed in this ethnographic study, undertaken over three years and involving male and
female musicians, artists and literary authors in the UK, some amateur and some professional but all dedicated to the invention of
artistic legacy.
This book sets out to understand the influences, spaces and routines of creative people experiencing midlife via an evocative
exploration of biography, self-identity, inspiration, sociality, beliefs, emotion, career trajectory and life choices, and considered via insitu observations of rehearsal, performance, exhibition, environment and working philosophy that contribute to the meaningful
creation of novelty.
While life experiences influence both the chosen and developed techniques of creating art and the art itself, artistic virtuosity is also
arguably a conscious resistance to the banal securities of midlife in an age of inherent, perceived insecurity. Processes of creation,
spaces of inspiration and the individualised value placed on artistic endeavour in uncertain times – and at an uncertain time in life –
are understood via an original theory of the 'mezzanine', a sought-after in-between zone that abandons the ordinary and embraces
an almost anarchic uncertainty where the promise of possibility and the pursuit of the delight of innovation provide an antidote to
the banal 'everyday' and the routine expectancies of middle age.

Hardback ISBN: 9781787543348
Hardback price: £63.99, €78.99, $99.99
Paperback ISBN: 9781787543362
Paperback price: £24.99, €28.99, $34.99
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Migration Practice as Creative
Practice: An Interdisciplinary
Exploration of Migration
Authors
Dieu Hack-Polay
University of Lincoln, UK
Stephanie Hemelryk Donald
University of Lincoln, UK
Abigail Hunt
University of Lincoln, UK
Agnieszka Rydzik
University of Lincoln, UK
Gary Bosworth
University of Lincoln, UK

Synopsis
Migration Practice as Creative Practice: An Interdisciplinary Exploration of Migration presents an in-depth evaluation of the
contributions made by migrants to modern socio-economic structures.
Leading with discussion of the historical construction of migration and what it signifies in the modern globalised economies, an
interdisciplinary range of contributors examine the interaction of migrants with new cultures, as well as migrants’ acculturation into
the new environments and what that signifies for community relations. The book also discusses the creative energies that migrant
inject in the economic structures in both private and public spheres.

Migration Practice as Creative Practice shows particular interest to how migrants use their social lives, lived experiences, and the
process of identity formation, as well as their histories and families to inject positive ‘newness’ into host cultural and economic
architectures. It calls for more creative ways of researching migrant movements and lived experiences, and brings to life the different
ways of approaching migrant research for scholars today.

Hardback ISBN: 9781838677664
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781838677657
ePDF price: £70.00, €85.00, $100.00
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ePub price: £70.00, €85.00, $100.00
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Modeling Economic Growth in
Contemporary Malaysia
Entrepreneurship and Global Economic Growth
Editors
Bruno S. Sergi
Harvard University, USA
Abdul Rahman Jaaffar
Universiti Utara Malaysia, Malaysia

Synopsis
In the current global market, which is turbulent, volatile, and continuously changing, companies must consistently sustain and
survive during turbulent times. Although Malaysia is paving a way to adapt to the advancement of technology, one of its biggest
challenges is sourcing the knowledge, skills, and competencies that will supply solutions to transform Malaysia into high value
competitor for industrial countries.
The newest book in the Entrepreneurship and Global Economic Growth series, Modelling Economic Growth in Contemporary
Malaysia considers the crucial changes to Malaysian economic areas and social well-being. Exploring issues from various
perspectives including entrepreneurship, economic, financial, banking, marketing, and human resource, the chapters cover diverse
industries such as IT, green technology, retailing, banking, tourism and hospitality, education, logistics, finance, banking, and many
others.
Acknowledging that Malaysian companies must embrace the notion that human capital is a crucial contributor to competitive
advantage, this book brings forward consumers' behavioral issues from the marketing lens, offering a critical exploration of how
money spending interacts with choices relating to desired products or services.

Hardback ISBN: 9781800438071
Hardback price: £80.00, €100.00, $115.00
ePDF ISBN: 9781800438064
ePDF price: £80.00, €100.00, $115.00
ePub ISBN: 9781800438088
ePub price: £80.00, €100.00, $115.00
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New Frontiers in Conflict
Management and Peace
Economics: With a Focus on
Human Security
Contributions to Conflict Management, Peace
Economics and Development, Volume 29
Editors
Madhumita Chatterji
ABBS, India
Partha Gangopadhyay
Western Sydney University, Australia

Synopsis
New Frontiers in Conflict Management and Peace Economics explores the uncharted land of conflicts, human security and peace.
Bringing together a diverse, world-leading researchers, this 29th volume of Contributions to Conflict Management, Peace,
Economics and Development focuses on some of the most serious challenges to human security posed by intra-state conflict and
terrorism, interstate wars, predatory globalisation, failed development, poverty and inequality, environmental problems and climate
shocks, inefficient governance and man-made and natural disasters. In so doing, this book contributes to the crafting of wellgrounded academic and policy responses to global problems that urgently require novel solutions.
For its breadth and depth of research, this book is essential reading for researchers working in peace studies, conflict studies,
sustainability studies and economics. It is also of keen interest to policymakers in all of these areas.

ISSN: 1572-8323
Hardback ISBN: 9781839824272
Hardback price: £70.00, €90.00, $110.00
ePDF ISBN: 9781839824265
ePDF price: £70.00, €90.00, $110.00
ePub ISBN: 9781839824289
ePub price: £70.00, €90.00, $110.00
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Promotion, Recruitment and
Retention of Members in
Nonprofit Organizations
Authors
Cecilia Isabel Calderón Valencia
Universidad Popular Autónoma del Estado de Puebla, Mexico
Judith Cavazos-Arroyo
Universidad Popular Autónoma del Estado de Puebla, Mexico
Alfonso López-Lira Arjona
Universidad Autonoma de Nuevo Leon, Mexico

Synopsis
Although research on the value of membership of Nonprofit Organizations (NPOs) is increasing, there remain few theoretical and
empirical advances in this area. Addressing this gap, this book offers a fresh perspective, exploring how NPOs’ survival is linked to the
promotion, recruitment and retention of members.
Highlighting the critical role of NPO members in creating value in the pursuit of its missions, this book demonstrates how NPOs
must promote active participation and empowerment of its members to facilitate fund raising, financial administration, and the
pursuit of alliances. Providing a road map for improvement in recruiting and retention processes, the authors also showcase the
development of strategies to motivate potential members and donors, and the part played by the commitment of the board in the
achievement of the NPO’s social mission.
In today’s global world, this book is insightful reading for those interested in using coordinated action to navigate adverse scenarios.
Written primarily for NPO managers who aim to proactively engage their members in the creation of social value, it is also a valuable
resource for researchers interested in the underlying foundations of NPO membership.

Hardback ISBN: 9781839826597
Hardback price: £65.00, €75.00, $95.00
ePDF ISBN: 9781839826580
ePDF price: £65.00, €75.00, $95.00
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ePub price: £65.00, €75.00, $95.00
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Reviving Arab Reform:
Development Challenges and
Opportunities
Author
Islam Abdelbary
Plymouth University, UK

Synopsis
Most studies of the Arab Spring in the 2010s focus only on its political drivers and failures, and none provides a framework for an
economically sustainable way forward.
By drawing lessons from the economic causes of the Spring, Reviving Arab Reform offers a unique consideration of the links
between governance and economic growth in the region and offers tangible hope for the future. Islam Abdelbary evaluates the
reform programmes set up in the 1990s in the MENA region, and through a wide variety of analytical methods including panel data
analysis, he identifies the failures and successes of previous Arab reforms. He then outlines the challenges and opportunities for
development in the region and provides a framework for more comprehensive and integrated development in the Arab world.
Ultimately, Abdelbary argues that the new Arab reform agenda must address previous debilitating governance issues, as better
institutional structures will reduce uncertainty and encourage efficiency, thereby contributing to sustained and inclusive growth.
For its unique mix of scholarly rigor and practical ways forward, Reviving Arab Reform is a must-read not only for researchers and
students interested in institutional economic theory, development studies, and the Middle East, but also for development
practitioners in the MENA region and in international organizations based further afield.

Hardback ISBN: 9781839823190
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781839823183
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781839823206
ePub price: £70.00, €85.00, $100.00
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The Russian Urban
Sustainability Puzzle: How Can
Russian Cities be Green?
Emerald Points
Authors
Polina Ermolaeva
Kazan Federal University, Russia
Yulia Ermolaeva
Kazan Federal University, Russia
Olga Basheva
Kazan Federal University, Russia
Irina Kuznetsova
University of Birmingham, UK
Valerya Korunova
Kazan Federal University, Russia

Synopsis
This book provides a comprehensive analysis of the socio-environmental issues and sustainability challenges facing Russian cities. It
encompasses a three-year project in Moscow and Kazan which includes population surveys, mass-media analysis, and interviews
with different groups of stakeholders.
The authors offer extensive analysis of the main components of sustainable cities such as air and water quality, sustainable transport
and mobility, energy efficiency and energy consumption, waste management, green and blue zones, environmental governance
and politics. The conclusion provides critical reflections on how understandings of Russia's sustainability challenges can be used to
build more tailored and effective environmental governance for its cities.

Hardback ISBN: 9781839826313
Hardback price: £45.00, €52.00, $60.00
ePDF ISBN: 9781839826306
ePDF price: £45.00, €52.00, $60.00
ePub ISBN: 9781839826320
ePub price: £45.00, €52.00, $60.00
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Sensory Penalities: Exploring
the Senses in Spaces of
Punishment and Social Control
Emerald Studies in Culture, Criminal Justice and the
Arts
Editors
Kate Herrity
University of Cambridge, UK
Bethany E. Schmidt
University of Cambridge, UK
Jason Warr
De Montfort University, UK

Synopsis
Sensory Penalities reflects an explosion in explorations of the sensory and disrupts conventional expectations of both form and focus
by expanding anthropological practices and craft into the field of criminology and criminological research.
In providing accounts of physical/sensorial experiences within sites of surveillance and control, the authors in this edited collection
bring elements of research experiences (often absent from existing work) to the fore; the impressions and sensual experiences which
remain forever in field notes. In so doing they carve out spaces to consider these places and the ways in which they are theorised
anew.
The book aims to explore what sensory aspects of experience mean to those engaged in such research, and how they can shape
our criminological thinking. What are the sensory textures of these experiences? What do they tell us? How do we communicate
them? Finally, what does consideration of these elements tell us about penality?
This timely volume challenges and remakes assumptions about what criminology is and should be; more accurately reflecting the
post-disciplinary nature of the field.

Hardback ISBN: 9781839097270
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781839097263
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781839097287
ePub price: £70.00, €85.00, $100.00
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Social Ecology in Holistic
Leadership: A Guide for
Collaborative Organizational
Development and
Transformation
Author
Erik Lemcke
Association for Social Development, Denmark

Synopsis
Many managers and consultants have academic backgrounds in business administration and are trained in contemporary
management methods that focus on decision making and economic efficiency. The question is: Are these academic methods the
best to further the development of society as well as organizations?
Contemporary managers are looking for alternatives to traditional decision management tools, methods based on dialog which
involve employees in the development process, methods which are more creative in their approach to decision making, methods
which are more co-creative and collaborative, which in addition provide practical and holistic methods which can even be spiritually
based. It is in this context that Social Ecology - the roots of which go back to the mid 1950's, developing further over the next 60
years - can be applied to leadership studies and their application.

Social Ecology can be described as a holistic way of working which strives to create balance in organizations and human beings. The
basic intent of social ecological thinking is to develop individuals who take free initiative in securing sustainable/healthy development
in their communities, based on socially responsible actions within the inner life of organizations and within their local communities.
This practical guide, with its sample exercises and seminars based on an understanding of social ecology, is a must for business
students, managers and consultants.

Hardback ISBN: 9781800438415
Hardback price: £75.00, €90.00, $115.00
ePDF ISBN: 9781800438408
ePDF price: £75.00, €90.00, $115.00
ePub ISBN: 9781800438422
ePub price: £75.00, €90.00, $115.00
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Spirituality in Education:
Professional Accounts of the
Impact of Spirituality on
Education
Emerald Points
Author
Aidan Gillespie
Northumbria University, UK

Synopsis
Where spirituality in the UK once existed as a shared experience of mutual religious and cultural norms, it has evolved to one where
religion, faith and individualism challenges a ‘one-size fits all’ experience. Considering the dramatic implications this means for British
education, Aidan Gillespie puts forward a new definition of spirituality which is unique to educationalists across all settings.
With reference to how teachers themselves define and understand the expression of spirituality through their teaching practice, this
book draws on narrative accounts from professionals, of faith and none, to illustrate the contested understanding of spirituality and
its interaction with professional values and choices. As the author develops the concept of spirituality from a wholly religious tradition
and towards one of a shared spiritual component present in each individual, regardless of faith or belief, he also showcases how this
might challenge learning spaces with a distinctive religious character. By investigating where the personal conceptualization of
spirituality might directly contest the assumed character of faith education, and place tensions on individual teachers with regards to
their professional practice, Gillespie demonstrates the importance of this new understanding of spirituality in a culture which pays
homage to a largely secular contemporary Britain. Providing enlightening accounts from professionals with wide-ranging experience,
this book is appealing reading for teachers, researchers and students of education in the UK as well as internationally.

Hardback ISBN: 9781839098956
Hardback price: £45.00, €52.00, $60.00
ePDF ISBN: 9781839098949
ePDF price: £45.00, €52.00, $60.00
ePub ISBN: 9781839098963
ePub price: £45.00, €52.00, $60.00
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Sustainable Transport and
Tourism Destinations
Transport and Sustainability, Volume 13
Editor
Luca Zamparini
Università del Salento, Italy

Synopsis
Transport allows tourists to move from their origins to their destinations and within destinations. The increase in tourism, and in
connected mobility, has raised sustainability issues in terms of ecological protection and the economic efficiency of competing
destinations. This book examines the links between transport, tourism, and sustainability by means of a series of large case studies
covering several countries. Themes, frameworks and proposed policies are discussed throughout the book. The concluding chapter
of the book takes an explicitly comparative approach and highlights the new contributions that emerge from the case study
chapters for both scholars and practitioners.

The Transport and Sustainability series addresses the important nexus between transport and sustainability. It contains volumes
dealing with a wide range of issues relating to transport, its impact in economic, social and environmental spheres, and its
interaction with other policy sectors. Editors and authors take a wide range of approaches - some volumes are general and some
specific in nature, and analyses are advanced from a host of different disciplinary backgrounds and perspectives – but the defining
feature is that each contribution is grounded in a firm appreciation of how its contents relate to the broader imperatives associated
with transport and sustainability.
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Hardback ISBN: 9781839091285
Hardback price: £80.00, €104.00, $124.00
ePDF ISBN: 9781839091278
ePDF price: £80.00, €104.00, $124.00
ePub ISBN: 9781839091292
ePub price: £80.00, €104.00, $124.00
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Transformation of Strategic
Alliances in Emerging Markets:
Volume I
Editors
Akmal S. Hyder
University of Gävle, Sweden
Desalegn Abraha
University of Skövde, Sweden

Synopsis
There is much research into strategic business alliances in emerging markets, but none focuses on this form of collaboration within
Europe’s emerging economies. This is a critical absence, as the European transition region is not only different from other European
and Western regions but also from other regions with developing economies. Partners in the European transition region have unique
cultural and social backgrounds, and consequently, unique ways of doing business.

Transformations of Strategic Alliances in Emerging Markets focuses on this important gap. This book, the first of a two-volume set,
makes a unique contribution to emerging market research by investigating the transformation of alliances in Eastern and central
Europe over the past forty years. It provides a conceptual framework to describe and analyse the formation, development and
functional mechanisms of strategic alliances in the European transition region, ultimately offering an in-depth overview of the
challenges and opportunities around strategic alliance formation in emerging European markets.
Transformations of Strategic Alliances in Emerging Markets, Volume I, is a must-read for academics and postgraduate students of
development economics and business administration.
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Transformation of Strategic
Alliances in Emerging Markets:
Volume II
Editors
Desalegn Abraha
University of Skövde, Sweden
Akmal S. Hyder
University of Gävle, Sweden

Synopsis
There is much research into strategic business alliances in emerging markets, but none focuses on this form of collaboration within
Europe’s emerging economies. This is a critical absence, as the European transition region is not only different from other European
and Western regions but also from other regions with developing economies. Partners in the European transition region have unique
cultural and social backgrounds, and consequently, unique ways of doing business.

Transformations of Strategic Alliances in Emerging Markets focuses on this important gap. This book, the second of a two-volume
set, makes a unique contribution to emerging market research by investigating the transformation of alliances in Eastern and central
Europe over the past forty years. It provides a conceptual framework to describe and analyse the formation, development and
functional mechanisms of strategic alliances in the European transition region, ultimately offering an in-depth overview of the
challenges and opportunities around strategic alliance formation in emerging European markets.
Transformations of Strategic Alliances in Emerging Markets, Volume II, is a must-read for academics and postgraduate students of
development economics and business administration

Hardback ISBN: 9781800437494
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781800437487
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Universities and
Entrepreneurship: Meeting the
Educational and Social
Challenges
Contemporary Issues in Entrepreneurship Research,
Volume 11
Editors
Paul Jones
Swansea University, UK
Nikolaos Apostolopoulos
Neapolis University Pafos, Cyprus
Alexandros Kakouris
Hellenic Open University, Greece
Christopher Moon
Middlesex University, UK
Vanessa Ratten
La Trobe University, Australia
Andreas Walmsley
Coventry University, UK

Synopsis
Universities and Entrepreneurship: Meeting the educational and social challenges addresses the concerns on how universities
nurture entrepreneurship and how this leads to their transformation into entrepreneurial universities.
This novel edited volume attempts to answer the following timely questions:
1. What are intrinsic demands for entrepreneurship rooted to universities in the 21st century?
2. What are conducive environments for entrepreneurial learning in both academic and non-academic settings?
3. Do these attempts demonstrate differential impact across students from different disciplines, and more generally amongst the
youth population?
This eleventh volume of Contemporary Issues in Entrepreneurship Research is a valuable contribution to the intersection of research
into entrepreneurship education and entrepreneurial universities. In acknowledging the varied and somewhat piecemeal approach
taken to address these issues to date, this edited volume provides a more systematic and integrated perspective with relevance for
students of entrepreneurship as well as for educators and policymakers.
ISSN: 2040-7246
Hardback ISBN: 9781839820755
Hardback price: £85.00, €110.00, $132.00
ePDF ISBN: 9781839820748
ePDF price: £85.00, €110.00, $132.00
ePub ISBN: 9781839820762
ePub price: £85.00, €110.00, $132.00
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