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(Il)logical Knowledge
Management: A Guide to
Knowledge Management in the
21st Century
Author
Beverly Weed-Schertzer
Edify IT, USA

Synopsis
In today’s world, strategic knowledge management is a critical practice for all businesses seeking to protect its assets and produce
intelligible and useable information. However, formally implementing a comprehensive knowledge management infrastructure to
support an organization—enabling businesses to create, protect, and collaborate through knowledge—is often easier said than done.
How do businesses adapt to the evolving challenges of knowledge management, and what best-practice tips are actually based on
common misconceptions?
From social media and collaborative information systems to new technological developments in cognitive computing and artificial
intelligence, (Il)logical Knowledge Management dives deep into the sometimes less-than-logical approaches to knowledge
management that pervade present practice. It goes beyond existing understanding of how knowledge is transferred, stored, and
shared to address the key challenges organizations face in overseeing their business’ knowledge management efforts. In finding the
logical by way of the illogical, Beverly Weed-Schertzer highlights opportunities in both the public and private sectors to improve the
efficacy and extent of knowledge management infrastructure.
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Active Learning Strategies in
Higher Education: Teaching for
Leadership, Innovation, and
Creativity
Editors
Anastasia Misseyanni
DEREE - The American College of Greece, Greece
Miltiadis D. Lytras
DEREE - The American College of Greece, Greece
Paraskevi Papadopoulou
DEREE - The American College of Greece, Greece
Christina Marouli
DEREE - The American College of Greece, Greece

Synopsis
In the era of the 21st century knowledge society, higher education can play an important role as a driver for innovation, leadership
and creativity, as it helps develop not only well informed and knowledgeable citizens but also responsible and creative individuals.
The challenges of globalization, tightly linked with rapid developments in Information and Communication Technologies (ICT) and
the need to address issues of quality and inclusiveness for a better quality of life and a sustainable future, have become drivers of
change in higher education institutions. We are experiencing a shift towards more interdisciplinary curricula and a more integrated
and student-centred approach to teaching. Instructors increasingly use active learning and other pedagogies of engagement as a
means to increase learning and improve student attitudes. This book explores best practices for effective active learning in higher
education. Experienced instructors from different disciplines and countries share their experiences and reflect on best practices, as
well as on the theoretical underpinnings of active learning. Contributors share their thinking on strategies based on different active
learning methods such as the use of ICTs, collaborative learning and experiential learning, as well as their implications for teaching,
assessment, curriculum design and higher education administration.
Active learning provides skills for real life problem solving and prepares students to become responsible and active citizens. This book
will be a very significant resource for educators who are interested in making a difference in students' lives.
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Advances in Management
Accounting
Advances in Management Accounting, Volume 32
Editor
Laurie L. Burney
Baylor University, USA

Synopsis
Advances in Management Accounting (AIMA) is a publication of quality applied research in management accounting. The journal’s
purpose is to publish thought-provoking articles that advance knowledge in the management accounting discipline and are of
interest to both academics and practitioners. As a premier management accounting research journal, AIMA is well-poised to meet
the needs of management accounting scholars.
Featured in Volume 32 are articles on:
Public Sector Joint Ventures; Control; Trust; Perceived Risk; Cost Stickiness; Cost Behavior; Environmental, Social, and Governance
(ESG) Sustainability Performance; Information Asymmetry; Sustainability Disclosure; Corporate Social Responsibility (CSR);
Asymmetric Cost Behavior; Lease Cost Stickiness; Retail Firms Cost Stickiness; Mood; Sunshine; Managerial Optimism; Asymmetric
Cost Behavior; Adjustment Costs; Academic Research, Research-Practice Gap; Rigor-Relevance; Impact; Engagement; Relational
Performance Measurement System; Managerial Ability; Employee Productivity; Employee Efficiency; Employee Cost; Financial
Distress; Environmental Uncertainty.
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Advances in Taxation
Advances in Taxation, Volume 27
Editor
John Hasseldine
University of New Hampshire, USA

Synopsis
In the latest volume of Advances in Taxation, series editor John Hasseldine presents studies from expert contributors exploring
topics such as: corporate tax planning, tax-related accounting misstatements and uncertain tax positions, financial statement
readability, the tax effects of a major pension scheme change, and non-professional investor and taxpayer judgments and
perceptions.
Reporting peer-reviewed research contributions from North America and the U.K., this volume is essential reading for those looking
to keep abreast of the most recent research, including empirical studies using a variety of research methods from different
institutional settings and contexts.
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Advances in Women’s
Empowerment: Critical Insight
from Asia, Africa and Latin
America
Advances in Gender Research, Volume 29
Editors
Araceli Ortega Díaz
Tecnológico de Monterrey, Mexico
Marta Bárbara Ochman
Tecnológico de Monterrey, México

Synopsis
The UN’s Sustainable Development Goal 5 has revealed the undeniable truth that women’s empowerment remains a critical
challenge, and that gender inequality is an essential building block to a fair and prosperous society. But what progress has been
made? This edited collection offers a critical insight and evaluation of the public policies targeted at improving the condition of
women living in developing countries across Asia, Africa and Latin America.
Utilizing new and existing data, as well as theoretical and practical insights which bridge the academic and policymaking spaces, the
authors frame an essential discussion about women's empowerment and public policy. Viewing SDG5 as an ethical and political
responsibility, they point out the advances, scope and limitations of this ambitious goal endorsed by the international community.
Each chapter contains a public policy recommendation so that readers are set to develop and act upon a key understanding of how
to create change. Crucially, this volume showcases that in order to have better policies, it is necessary to evaluate achievements and
failures, and understand how different strategies have had diverse impacts on women's wellbeing and empowerment.
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Advancing Methodological
Thought and Practice
Research Methodology in Strategy and
Management, Volume 12
Editors
T. Russell Crook
Haslam College of Business, University of Tennessee, USA
Jane K. Lê
WHU - Otto Beisheim School of Management, Germany
Anne D. Smith
Haslam College of Business, University of Tennessee, USA

Synopsis
Research Methodology in Strategy and Management advances understanding of the methods used to study organizations –
including managers, strategies, and how firms succeed.
This volume explores cutting-edge methodological approaches to the study of organizations, managers, and strategy, and offers
‘how to’ guides for applying these approaches. It also includes retrospective accounts by Joe Hair and John van Maanen, of the key
methodological contributions they have made throughout their careers.
This is an informative book for all academics and researchers working in the fields of management, strategy, international business,
entrepreneurship and organization theory.

ISSN: 1479-8387
Hardback ISBN: 9781800430808
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781800430792
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781800430815
ePub price: £70.00, €85.00, $100.00

Publication date: 08 October 2020
Language: English
Audience: Professional and scholarly
Page count: 216
BIC code: KJT, KJT, KJC
BISAC code: SCI043000, BUS042000, BUS087000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Management science & operations

Applications of Management
Science
Applications of Management Science, Volume 20
Editors
Kenneth D. Lawrence
New Jersey Institute of Technology, USA
Dinesh R. Pai
Pennsylvania State University at Harrisburg, USA

Synopsis
Applications of Management Science presents current studies in the application of management science to the solution of
significant managerial decision-making problems. It significantly aids in the dissemination of the solution of managerial decisionmaking problems with management science methodologies.
With a focus on the application of management science methodologies data envelopment analysis and multi-criteria decision
making, this volume is split into three sections:
1. Applications of optimization;
2. Data envelopment analysis and applications;
3. Data envelopment analysis.
To those involved in the applications of multi-criteria decision making, data envelopment analysis and decision making, in a realistic
managerial problem solving environment through the use of state of the art management science modelling, this is a must-read.
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Assistive Technology to
Support Inclusive Education
International Perspectives on Inclusive Education,
Volume 14
Editors
Dianne Chambers
University of Notre Dame, Australia
Chris Forlin

Synopsis
In this edited collection, experienced practitioners discuss how a range of existing and emerging assistive technology devices and
services are used across a variety of international settings to support the inclusion of students with disabilities.
This book details authentic examples of best practice, including identification and implementation of appropriate tools, the use of
aided communication devices, modified seating equipment, computers and tablets, robotics, costs, outcomes, and services among
others. It showcases a spectrum of promising and positive results in reducing exclusion, thereby supporting teachers to improve
learning outcomes for students with disabilities.
By providing an excellent and current overview of assistive technology and the use of the technology in the classroom, this book is
an insightful read for those who work with technology and the inclusion of students with disabilities. The authors demonstrate how
specialists, teachers, parents and students can work together using technology to ensure inclusive education is a realistic goal for all.
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Beyond the Digital Divide:
Contextualizing the
Information Society
Author
Petr Lupač
Charles University, Czech Republic

Synopsis
This book critically reviews existing digital divide research and challenges its core thesis, which posits unequal Internet access as a
newly formed source of social disadvantage. The author begins by introducing the building blocks of the information society theory.
The book goes on to present a systematic overview of digital divide research - its development, arguments attesting to the social
gravity of the digital divide, and current findings on the uneven diffusion and use of the Internet. It evaluates the validity of the
theories and concepts associated with digital divide research. The author offers an overview and re-examination of six presumptions
and biases found in the prevailing approach to the digital divide. Given that Internet use has, in certain contexts, become an absolute
necessity, an alternative approach is proposed, recognizing the indispensability of Internet use as context dependent. The book
concludes with a consideration of the implications that this new perspective has for the information society theory and policies as
well as for the role of social science in the informatization process.
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Black Mixed-Race Men:
Transatlanticity, Hybridity and
'Post-Racial' Resilience
Critical Mixed Race Studies
Author
Remi Joseph-Salisbury
University of Manchester, UK

Synopsis
Whilst scholarship has increasingly moved to consider mixedness and the experiences of mixed-race people, there has been a
notable lack of attention to the specific experiences of mixed-race men. This is despite growing recognition of the particular ways
race and gender intersect. By centring the accounts of Black mixed-race men in the United Kingdom and United States, this book
offers a timely intervention that extends the theoretical terrain of race and ethnicity scholarship and of studies of gender and
masculinities. As it treads new and important ground, this book draws upon theories of performativity and hybridity in order to
understand how Black mixed-race men constitute and reconstitute complex and multiplicitous identities. ‘Post-racial’ conditions
mean that Black mixed-race men engage in such processes in a context where the significance of race and racism is rendered
invisible and denied. By introducing the theoretical concept of ‘post-racial’ resilience, this study strives to capture and celebrate the
contemporary, creative and innovative ways in which Black mixed-race men refuse the fragmentation and erasure of their identities.
As it does so, the author offers a corrective to popular representations that have too readily pathologized Black mixed-race men.
Focusing on the everyday through a discussion of Black mixed-race men’s racial symbolism, experiences of racial microaggressions,
and interactions with peers, Black Mixed-Race Men: Transatlanticity, Hybridity and Post-Racial Resilience offers an in-depth insight
into a previously neglected area of scholarship.
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Bringing Children Back into the
Family: Relationality,
Connectedness and Home
Sociological Studies of Children and Youth, Volume
27
Editors
Sam Frankel
King’s University College at Western University, Canada
Sally McNamee
King’s University College at Western University, Canada

Synopsis
Bringing Children Back into the Family reflects on the multi-dimensional nature of children’s relationships within the home. It
explores the extent to which these experiences shape children’s meaning-making and how this influences how they position
themselves in relation to adults.
A global team of contributors paint a picture of the complexity of the family, and the extent to which understandings of ‘home’ are
deepened by reflecting on children’s experiences as social agents. The chapters and supporting case studies offer some fascinating
reflections that explore home in relation to a range of themes including participation, friendship, memory, moral reflectivity,
children’s rights and migration.
With a focus on relationality and connectedness this book reflects on the duality of structure and agency, as it examines this web of
interactions and their impact on children’s experiences of the home.
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Human Instinct Influences
Everybody's Decisions
, 2nd Edition
Author
Matthew Willcox
FCB Decision Institute, USA

Synopsis
These days, your customers and prospects face more choices, through more channels, in a world that seems to change and move
faster than ever. The key to understanding—and influencing—these customers is learning more deeply how humans choose.
In this 2nd edition of award winning The Business of Choice, expert author and consultant Matthew Willcox explores the science of
influencing choice, bringing together the work of thousands of behavioral scientists and practitioners. Cutting to the heart of the
science, Willcox helps you apply this to your own marketing and brand strategies.
From illuminating how the brain’s decision-making systems have evolved over thousands of years, to how Artificial Intelligence
affects people’s choices today, The Business of Choice takes you through the story of how instinct affects our decisions. You’ll
discover how human nature affects how people decide, whether they are making everyday choices for grocery shopping, or longterm decisions on their retirement investments. You'll see how understanding how humans naturally decide is the key to making
your brand or business a natural choice.
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Synopsis
This special edition of Contemporary Studies in Economics and Financial Analysis offers a selection of carefully curated chapters
from invited participants in the International Applied Social Science Congress 4-6 April 2019.
In these chapters, expert authors tackle issues across a variety of economic and financial disciplines. Chapters include: the role of
bankruptcy risk prediction in assuring the financial performance of Romanian industrial capitals; the effects of female employment
on economic growth; perceived exchange rates and exchange rate management techniques; the European Union’s antidiscrimination laws in sport; bank stability in Latvia; and many more.
With vigorous academic rigour, the authors and editors to this volume bring to life a wide variety of economic and financial
discussions, from theory to practice. For any financial or economic researcher, student, or practitioner, this is an unmissable volume
of research.
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Continuing to Broaden the
Marketing Concept
Review of Marketing Research, Volume 17
Editor
Dawn Iacobucci
Vanderbilt University, USA

Synopsis
Review of Marketing Research pushes the boundaries of marketing—broadening the marketing concept to make the world a better
place.
This volume brings together leading scholars to explore how marketing can push boundaries to fix some of the most important
problems which face society today. Topics covered include; politics, retirement, modelling social marketing data (for alcohol
consumption and illegal drug use), feeding the world, data privacy (informing readers as to the varieties of protective options), and
environmental sustainability.
Each chapter provides thought provoking discussions which will be relevant to researchers, professionals and students.
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Continuous Auditing: Theory
and Application
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Editors
David Y. Chan
St. John's University, USA
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Rutgers Business School, USA

Synopsis
Continuous auditing is a novel emerging technology in academia and practice. The concept of continuous auditing was conceived
over two decades ago in academia and we are now at a junction where the auditing profession recognizes the implement-ability
and value of a continuous audit. The book’s purpose is twofold. First, the book aims to provide academics and practitioners with a
compilation of select continuous auditing design science research that can be used as a springboard to future research and
development. Second, the book aims to provide readers with an understand of the underlying theoretical concepts of a continuous
audit, ideas on how continuous audit can be applied in practice, and what has and has not worked in research.
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Corruption in the Public
Sector: An lnternational
Perspective
Public Policy and Governance
Editor
Krishna K. Tummala
Kansas State University, USA

Synopsis
This edited collection examines corruption in the public sector, assessing case studies from across the globe in order to provide an
international perspective on this worldwide issue.
Case studies include an examination of how corruption has been minimized in Singapore and Hong Kong; an assessment of
corruption in India under Modi, who was elected on a promise to reduce corruption; a study of corruption in Bangladesh, and an
evaluation of attempts to curb corruption in South Africa. This collection also includes a comparative study of corruption in Brazil
and Chile, and a global perspective on the development of ethical privacy policies in e-government.
The original case studies included in this book are brought together in an effort to identify common themes that impinge upon the
fight against corruption, despite the particular nuances of individual nations. The contributions included in this edited collection also
cover themes that are not often studied, including corruption in government procurement, the nascent issue of the 'right to privacy'
stemming from e-governance, and the proclivity of governments to hide behind Official Secrets Acts to withhold information ostensibly guaranteed under the 'right to information' which is vital in the fight against corruption.
Providing a broad overview on public sector corruption, including local and national perspectives, this edited collection is essential
reading for scholars of both public policy and corruption worldwide.
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CSR for Purpose, Shared Value
and Deep Transformation: The
New Responsibility
Author
Virginia Munro
Griffith University, Australia

Synopsis
As we enter the Fourth Industrial Revolution and usher in Globalization 4.0, it is more urgent than ever to commit to social and
environmental goals such as those outlined in the UN Sustainable Development Goals. The theory, research, and practice of
concepts such as shared purpose, shared value, and corporate social responsibility have evolved rapidly in order to respond to such
rapid transformations, but only in a scattershot, poorly understood way, with no single study offering an integrated view of these
dramatic transitions. Emphasizing a global perspective, CSR for Purpose, Shared Value and Deep Transformation takes long-overdue
stock of how such transformations are integrated within the trajectory of CSR’s core concepts. Taking a deep dive into social
entrepreneurialism, social innovation, shared value, social impact, stakeholder engagement, and the development of the UN SDGs
beyond 2030—and adopting an interdisciplinary approach driven by both academic and business discourse—Virginia Munro provides
a framework for understanding the evolving role of the corporate dollar in the pursuit a global ecosystem that is more inclusive of all
stakeholders. For its theoretical rigor as well as its easily digestible case studies, this book is a must-read for both researchers and
students of CSR and its related concepts. Dr Virginia Munro who works on a CSR social initiatives, stakeholder engagement and
impact at Griffith University, Australia. An award-winning researcher and writer, she has significant practitioner experience working in
developing countries across both the Asia-Pacific and Middle East African regions.
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Context of Maternal
Infanticide: A Crying Baby and
the Inability to Escape
Author
Martha Smithey
Texas Tech University, USA

Synopsis
Almost every story of maternal infanticide starts with 'the baby wouldn't stop crying'. But the story is more than' just bad or mentally
ill mothers who lethally assault their baby. The story is about how hard it is to be a good mother in a society where women are
expected to raise their children in their spare time and with their spare change. This expectation is grounded in a modern mothering
ideology of unclear, overwhelming gender socialized expectations of what good mothers are supposed to be and do and assumes
mothers have access to the economic and support resources necessary for this monumental job. The struggle of being a 'good
mother' is common to all mothers and requires much more time and resources than most mothers have available to them. In
today's society, almost all mothers must have a paying job just to make ends meet. Their job takes up most of their day and leaves
little time for the demands of parenting. Gender segregated jobs and economic inequality of women leave mothers with pay checks
that are insufficient for homecare, childcare, and healthcare and leaves them eking out basic goods such as food, diapers, and
medicine. And they are powerless to change their situation. For some mothers, like the ones discussed in this book, the struggle
overwhelms them and they commit a terrible, heavily-regretted act that costs them their child's life, their family, their freedom, and
their piece of mind for the rest of their lives. This book examines the social, economic and cultural conditions and stressors under
which mothers commit infanticide, and shows how these conditions affect the ability to meet societal and self-perceived
expectations of 'good' mothering. As mothers perceive that they are failing to meet these expectations, the likelihood of violence
toward the infant increases. This failure is the result of cultural and economic inequalities that are situated in the context of
increasingly anomic, unrealistic expectations of mothering and decreasing social support and economic resources necessary for
fulfilling the role identity of mother.
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Database Management
Systems: A Business-Oriented
Approach Using ORACLE,
MySQL and MS Access
Author
Sotirios Zygiaris
Prince Mohammad bin Fahd University, Saudi Arabia

Synopsis
More and more, the advance of enterprise computing and cloud technologies means that managers are responsible for retrieving
data ad-hoc and constructing business reports for decision-making and storytelling. The technical competencies necessary for such
tasks can be daunting, and most database teaching methods do little to mitigate the confusion. They tend to follow traditional
computer science methods that expose all computational and matrix theory complexities as well as various design theories, and in
so doing, they present an excess of information that unnecessarily complicates the learning process for business-minded readers.
Zygiaris simplifies his teaching method in order to provide an accessible walkthrough of all technological advances of databases in
the business environment. Readers learn how to design, develop, and use databases to provide business analytical reports with the
three major database management systems: Microsoft Access, Oracle Express and MariaDB (formerly MySQL). This is all delivered
through clearly structured, streamlined chapters, all of which link to online videos that demonstrate visually, in step-by-step tutorials,
how to implement the processes outlined in the book. All of these features help the non-IT student or manager to understand the
importance of databases in the business environment and to learn how to use those databases to solve real-world problems. This
book is of particular interest to students of management and to business managers, and it is of keen interest to anyone who works
with major business database systems.
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University of South Africa, South Africa

Synopsis
Humanizing education, which successfully instils values that support inclusivity and equality, should be built around cultural context
and experiences derived from the work of researchers and academics. This book reviews work conducted by academics globally to
uncover the strategies and tools designed to facilitate better learning and integration of inclusivity.
The authors make the engaging argument that social justice education and inclusion should be an inherent part of the curriculum.
Case studies from Africa to the USA and UK are showcased to demonstrate effective examples, from which readers benefit from a
real-life model of a classroom environment supporting multi-culturalism. Ultimately, the book illustrates the importance of
appropriate curriculum development involving all stakeholders and the integration of multicultural educational topics.
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Editors
Ruth Heilbronn
UCL Institute of Education, UK
Christine Doddington
University of Cambridge, UK
Rupert Higham
UCL Institute of Education, UK

Synopsis
This book makes a strong case for the abiding relevance of Dewey’s notion of learning through experience, with a community of
others and what this implies for democratic education in the 21st century. Its first section addresses the experience of today’s
generation of so-called ‘digital natives’ in terms of how we should now understand ‘knowledge’ and how their online experience
creates opportunities and challenges for the curriculum, such as schools linking internationally to study classical texts; an exposition
of why makerspaces, hackerspaces and Fab Labs might support Dewey’s democratic communities in our time, with on-line
affordances of ‘a commons’, a space to use imagination and invent and share with others. The book’s second section is original in
its focus on the central Deweyan idea of ‘embodiment’ with chapters on Dewey and the Alexander technique and on experiences of
Afro-American students, in public schools, especially those situated in multi-racial, multi-ethnic countries like the U.S. with deep,
racial divides and tensions. The section ends with a chapter on the somaesthetic, educational value of learning outside of buildings.
A third section on experience related to democracy and education, has chapters on Dewey and the democratic curriculum,
experience as a preparation for democracy, communication and the critique of individualism. Dewey’s notion of interest is analyzed
and questioned as to whether it is a sympathetic notion for educational development. With contributions from Spain, Cameroon,
the US and the UK the book ranges across varied curricular and policy contexts to explore what reading Dewey can contribute to
contemporary education studies.
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Synopsis
This book analyses the role of technology in the realm of health. Health apps can promote medicalization and the idea that health is
an individual matter, rather than a political and social one. The authors base their arguments around three theoretical frameworks.
Quantification: the growing importance in our society of markers, rankings, and scores, which thanks to digital devices is fueled by
the ease with which it is now possible to collect data. Gamification: a powerful trend in digital society, using playful features to
transform what are seen as dull tasks into competitive and appealing ones. Gamified self-tracking seemingly increases our
productivity without oppressing us with apparent self-governance. Finally, Medicalization: a growing social phenomenon of the
transformation of a 'normal' condition into something pathological. Several health apps presuppose a conception of the user as an
individualized subject divorced from any social determinants of health. The authors investigate the possibility of people sharing their
most private states leading to new forms of algorithmic surveillance. Alongside this negative vision of medicalization the authors
recover the now-rare concept of positive medicalization, looking at how apps can work as positive self-help devices though
promoting a medical framework. A selection of digital programs related to fitness in the workplace are also presented and discussed.
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Synopsis
The higher education sector is being disrupted through the effect that technological innovations have on the educational market. As
digital and mobile technologies are developing further, higher education institutions must embrace these developments to meet the
needs of their learners and to not become irrelevant. In higher education, disruptive effects are mainly visible on a program/product
level, with an increasing number of programs including some element of online education. Disruptive effects also become evident
on a pedagogical level, where student engagement, collaboration and social learning, gamification and serious games, competencybased learning, teacher training, and overcoming geosocial divides are high on the agenda. This book considers the effect of online
elements and their design on university business models and internationalization, course design, massive open online courses
(MOOCs), and the scalability of online programs. It also explores how higher education institutions across the globe respond and
react to the challenges and opportunities evolving in online education.
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Synopsis
This book is an introductory guide to the work of Talcott Parsons, designed specifically for students and those new to his work. It
offers a comprehensive guide to reading and understanding the development of Parsons' sociological ideas, placing them in the
context of his life and his position in American sociology. Scott delves into crucial resources on Parsons, including a bibliography of
key works and a guide to further reading. By equipping readers to understand Parsons, the author arms them to engage with
Parsons' work for themselves and to come to their own, informed judgments about his contemporary relevance.
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Shaun Best
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Synopsis
The influential sociologist and social theorist Zygmunt Bauman was a prolific commentator on contemporary social life. The extent
and range of his published work is so vast that it is easy for the uninitiated reader to feel daunted by the sheer scale of works and
where to begin.
That is, until now. The Emerald Guide to Zygmunt Bauman is the first introductory guide to the work of Zygmunt Bauman, designed
specifically for students and those new to his work. It provides a clear, comprehensive and authoritative overview of the emergence
and development of key themes and arguments across the whole body of Bauman’s work, from his early publications in Poland in
relation to actually existing socialism, to his Marxist revisionism, his influential analysis of the Holocaust, and his contribution to ethics
and critiques of modernity and liquid modern neoliberalism. Critically, the book also places Bauman’s work in context by discussing
the influence of his personal biography on his ideas.
This book provides a firm foundation for the independent reading of Bauman himself and for exploring the many discussions and
interpretations of his influential ideas. It is essential reading for readers in sociology, politics, history, law, religion and other areas of
the social sciences to which Bauman made a contribution.
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The Emerald Handbook of
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Editor
Marios Sotiriadis
University of South Africa, South Africa

Synopsis
This book is a practical handbook for entrepreneurship in tourism related industries. The book will provide students and prospective
entrepreneurs with the knowledge, know-how and best practices in order to assist them in planning, implementing and managing
business ventures in the field of tourism.
It constitutes a valuable contribution to developing the necessary knowledge, competencies and skills of entrepreneurial decisionmaking and ventures. It would serve as a guide for those studying entrepreneurship and preparing for entrepreneurial careers as well
as a reference for the practical use of entrepreneurs at the planning, implementation, operation and evaluation stages of building a
tourism business.
Examples from the industry/business world are provided to illustrate real-life practice and give readers a better understanding of
entrepreneurship in tourism.
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Editor
Kandy Woodfield
Head of Learning and Development, Samaritans, UK

Synopsis
This volume focuses on the ethics of internet and social networking research exploring the challenges faced by researchers making
use of social media and big data in their research. The internet, the world wide web and social media – indeed all forms of online
communications – are attractive fields of research across a range of disciplines. They offer opportunities for methodological
initiatives and innovations in research and easily accessed, massive amounts of primary and secondary data sources. This collection
examines the new challenges posed by data generated online, explores how researchers are addressing those ethical challenges,
and provides rich case studies of ethical decision making in the digital age.
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Authors
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James Cook University, Singapore
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Vrije Universiteit Amsterdam, The Netherlands

Synopsis
Entrepreneurship has long been recognized as a key socioeconomic activity that is essential for regional economic development.
Entrepreneurship research in developing countries often uses macro level or meso level analyses of large surveys to examine
institutional constraints and enablers of entrepreneurial activities, which can mask fascinating insights on day to day practices.
This book reveals insider perspectives of the everyday struggles of Tanzanian and Zambian entrepreneurs by distinguishing
institutional constraints and enablers, and sustainability practices as responses to those opportunities and barriers. The book
contributes to existing literature by providing entrepreneurs from sub-Saharan Africa the opportunity to illustrate how their
institutional context influences their sustainability practices at the micro level. Written for scholars of Business and Entrepreneurship,
this book showcases how entrepreneurs use creative and bricolage methods to implement sustainability practices that contribute to
social and environmental well-being.
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Exploring the Future of Russia's
Economy and Markets:
Towards Sustainable Economic
Development
Editor
Bruno S. Sergi
Harvard University, USA, and University of Messina, Italy

Synopsis
Rich in natural resources, straddling Europe and Asia, and home to markets of immense scale, Russia is an essential, critical player in
an unprecedently complex global economy. Yet it has yet to fully exploit its unique position within this brave new world.

Exploring the Future of Russia's Economy and Markets offers the first serious study of Russia's contemporary economic growth and
economic aptitude. Based on the April 2017 conference "'New Reality' and Russian Markets" held at Harvard University and co-hosted
by Harvard Davis Center for Russian and Eurasian Studies and RUDN University, Moscow, it brings together world-renowned thinkers
to offer the latest empirical research on recent financial risks, institutional policies, and financial stability, all while weaving sound
economic analyses around countercyclical expansionary macrotrends within the global market, current fiscal and monetary policies,
and business cycles. It provides definitive technical insights into fintech, industrial policies and technological parks, TNCs, the oil and
natural gas industry, and the impact of international sanctions on Russia's sustainable development. Cumulatively, the chapters
gathered here demand that Russia look for alternative key drivers to get its economy going. The distinguished economists gathered
here offer flexible bases for economic and financial stability that would foster sustainable economic development for Russia.
Exploring the Future of Russia's Economy and Markets is essential reading for economists, policy makers, and students wishing to
understand how Russia might take full advantage of its pivotal position within the world economy.

Hardback ISBN: 9781787693982
Hardback price: £73.99, €92.99, $115.99
Paperback ISBN: 9781787694002
Paperback price: £29.99, €34.99, $41.99

Publication date: 15 May 2020
Language: English
Audience: Professional and scholarly
Page count: 288
BIC code: K, KC, KCB
BISAC code: BUS000000, BUS069000, BUS039000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Education

The Future of Innovation and
Technology in Education:
Policies and Practices for
Teaching and Learning
Excellence
Emerald Studies in Higher Education, Innovation
and Technology
Editors
Anna Visvizi
DEREE - The American College of Greece, Greece
Miltiadis D. Lytras
DEREE - The American College of Greece, Greece
Linda Daniela
University of Latvia, Latvia

Synopsis
This book focuses on approaches to teaching and learning that integrate emerging technologies to enhance the quality of
education. It brings together conceptual and empirical insights to elaborate on the design of effective programs, educational policies
and educational administration requirements. The chapters cover topics such as social media’s use in learning, virtual learning,
innovative pedagogy, data mining, massive open online courses (MOOCs) and sustainable education. Special emphasis is placed on
virtual and augmented reality (VR/AR), and the use of electronic devices such as tablets and smartphones in the classroom. The
authors explore how advances in information and communication technology (ICT) can improve opportunities through education
for all. It presents an international perspective, with authors from Europe, Asia, the Middle East, and North and South America.
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Gender and the Violence(s) of
War and Armed Conflict: More
Dangerous to be a Woman?
Emerald Studies in Criminology, Feminism and
Social Change
Author
Stacy Banwell
Greenwich University, UK

Synopsis
The ebook edition of this title is Open Access, thanks to Knowledge Unlatched funding, and freely available to read
online.
Drawing on historical and contemporary case studies, Gender and the Violence(s) of War and Armed Conflict delves into visual as
well as text-based materials to unpack gender-based violence(s) perpetrated and experienced by both sexes within and beyond the
conflict zone.
Considering examples of ‘old’ and ‘new’ wars ranging from the Holocaust, the 1971 Liberation War in Bangladesh; and the armed
conflicts in the DRC, Iraq, Syria and Darfur, this book uncovers sexualized, genocidal and reproductive violence against both sexes.
Crucially, the author showcases examples of male victimization, and thus redresses gaps within the literature. In particular, as part of
a broader and original gendered analysis of the ‘war on terror,’ Banwell unpacks women’s involvement in sexual violence against
male prisoners at Abu Ghraib.
The book makes an innovative contribution to the literature by going beyond instances of interpersonal violence, looking additionally
at structural forms of gender-based violence, state violence and institutional violence. Broadening our understanding of both the
causes and consequences of modern conflicts, Banwell also traces the relationship between climate variability, extreme weather
events and gender-based violence(s). Through her critique of gender essentialism, she challenges gendered notions of who ‘is
dangerous’ and who is ‘in danger’ during armed conflict. Eclectic in its approach, and multi-disciplinary in scope, Banwell’s text is
illuminating reading for academics, students and professionals working with war-affected populations.
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International Perspectives on
Democratization and Peace
Editor
Narayanan Ganesan
Hiroshima City University, Japan

Synopsis
Since at least the 1990s, international mediation efforts have investigated whether civil conflicts could be resolved through
democratization. The results have been mixed, and within the scholarship there is no real framework for how to approach the
question, let alone any agreement on the answers.

Drawing on concrete cases from three continents, and bringing together contributions from political scientists,
historians, area specialists, and international relations experts, International Perspectives on Democratization and
Peace takes stock of all the efforts expended in pursuit of peaceful, democratic settlements to civil conflict and
provides a sorely needed framework for thinking clearly about the role of democratization in international
mediation processes. In three sections, authors give a philosophical and historical elaboration of the key questions,
investigate seven applied case studies that survey the impact of democratization on civil conflicts in diverse global
contexts, and discuss how US preference for its own interests over international democratization has delayed, but
not indefinitely forestalled, the process of democratization in many parts of the globe, a process that demands
continued, serious analysis and discussion.
This book is a must-read not for scholars within international relations, international political economy,
development studies, political science, and peace and conflict studies.

Hardback ISBN: 9781800430686
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781800430679
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781800430693
ePub price: £70.00, €85.00, $100.00

Publication date: 26 October 2020
Language: English
Audience: Professional and scholarly
Page count: 280
BIC code: K, L, LBBC
BISAC code: POL011000, LAW051000, POL034000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
HR & organizational behaviour

From Categories to
Categorization: Studies in
Sociology, Organizations and
Strategy at the Crossroads
Research in the Sociology of Organizations,
Volume 51
Editors
Rodolphe Durrand
HEC Paris, France
Nina Granqvist
Aalto University, Finland
Anna Tyllström
Uppsala University, Finland

Synopsis
Categorization pervades economic life; products, services, firms and industries are continuously being classified by rivals, clients,
experts and critics. A stream of research highlighting the importance of market and product categories for organizations and
individuals has grown in importance during the past 40 years. This volume contains ten essays on categorization authored by some
of the world’s leading scholars within sociology of markets, organization theory, and strategy research. It opens with revisiting the
influential theory of “the categorical imperative”, and moves on to present various accounts of the social processes that form part of
categorization and elaboration of their consequences. Together, the different chapters effectively show that categorization is a
process, tightly connected to actors involved and their specific acts, the characteristics of the entity being categorized, and the
context and timing informing these activities. As such, it complements the earlier cognitive perspectives by discussing the evaluative,
social, and political manifestations of categorization.
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Holocaust and Human Rights
Education: Good Choices and
Sociological Perspectives
Author
Michael Polgar
Penn State Hazleton, USA

Synopsis
Educators and students face many questions when exploring the history of the Holocaust. Both the harrowing historical narrative
and its wider contemporary implications make the Holocaust an essential part of our education, whilst simultaneously bringing to
the fore challenging questions of how best to recount such an event. This book addresses these crucial questions by exploring the
way in which we teach and learn about the Holocaust. It demonstrates how we can dignify memories of the Holocaust by joining
with resilient survivors, as well as how careful discussion and interpretation of definitions and appropriate representations can link
the Holocaust to human rights and international law. It also highlights that understanding the Holocaust serves as a catalyst for the
expansion of human rights and for genocide prevention. Throughout, Polgar applies sociological concepts that can help all of us to
understand how the Holocaust has become both a particular concern for Jewish and European groups and also a basis for laws
and practices that support universal human rights. Advocating for the inclusion of the Holocaust in multicultural education, this text
will prove invaluable to students, researchers and educators alike.
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The Insight Discipline: Crafting
New Marketplace
Understanding that Makes a
Difference
American Marketing Association
Author
Liam Fahey
American Marketing Association, USA

Synopsis
In this re-published book The Insight Discipline: Crafting New Marketplace Understand That Makes a Difference, Liam Fahey details
the analysis methods and modes of deliberations required to overcome data challenges and create an insight-driven culture. He lays
out the business case for why leaders must emphasize the goal of attaining new insight if they want to gain maximum value from
analysis.
The Insight Discipline provides you with a comprehensive guide to what it takes to craft marketplace insight that extends beyond the
typical analysis findings. Plus, you’ll see how to use new insight to influence thinking, decisions and action at any organizational level.
This book forms part of the American Marketing Association (AMA) Leadership series: 7 Big Problems of Marketing.
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Latin America: Management
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Pathways
Authors
Gabriela Alvarado
Instituto Tecnológico Autónomo de México, Mexico
Howard Thomas
Singapore Management University, Singapore
Lynne Thomas
Visual Counselling and Coaching, UK
Alexander Wilson
Loughborough University, UK

Synopsis
Latin American business schools have grown in scale and quality in recent decades, yet they have received a relatively low level of
attention globally when compared to schools from other parts of the world. This book seeks to address this dearth of attention and
provide an in-depth examination of management education in the region.
The book examines the main historical, cultural, social, political, and economic aspects of the Latin American continent and
describes the evolutionary path of business education in the region until its current state. It analyzes and interprets the major events,
key issues, impact of different actors, main changes, and "blind spots" in the evolution of management education in Latin America
over the last 10 years. It then identifies the biggest on-going challenges confronting business education on the continent and
discusses whether a Latin American model for management education is a realistic proposition.
Finally, the book explores how the competitive environment of business education in the region will evolve over the next 10 years,
and how these changes will influence the critical issues facing Latin American management education.
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Synopsis
Present day knowledge about public sector reforms in Asia is quite scattered and seldom focuses on the challenges of leadership.
This edited collection seeks to address this issue by presenting country cases that reflect the great diversity of the region.
Home to roughly one-third of the world’s population, Asia-Pacific governments typically play leading roles in social and economic
development, yet by measures of expenditures or civil servants per capita, most are among the smaller ones in the world. These
regimes include democracies, one-party states and unstable systems; there is a broad range of cultural legacies including
Confucian, Buddhist, and Western, and vastly different levels of economic development; the region includes some of the very least
corrupt countries and those with high corruption levels; it includes the world’s most populous country, as well as some of the
smallest.
Public sector reforms are very relevant to these countries and their leaders. In Asia, a strong government is invaluable and public
sector reforms are relevant to helping modern states meet their goals and performance. This collection explores what is known
about these reforms with an eye towards helping leaders responsible for reforms. Clearly, there is very large variation; some AsiaPacific countries are leading in public sector reforms, while others are not, and this book also seeks to further our understanding
what leaders might need to do to be successful.
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Managing Brands in 4D:
Understanding Perceptual,
Emotional, Social and Cultural
Branding
Author
Jacek Pogorzelski
University of Minnesota, USA

Synopsis
Brand is not an image or an idea, brand is associations or memory, feelings or emotions, attitudes, beliefs, and values, and
experiences and lifestyles. Brand belongs to all of these categories, but the existing brand models almost all work under the
assumption that there is only one type of brand, preventing true successful brand creation. Here Pogorzelski dives into the four
methods and levels that organize the world of brand management, showcasing the research and tools needed to not only entice
purchases, but create ideologies and support a specific lifestyle and culture, leading to true successful brands.
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Metric Culture: Ontologies of
Self-Tracking Practices
Editor
Btihaj Ajana
Kings College London, UK

Synopsis
We live in a "metric culture" where data, algorithms, and numbers play an unmistakably powerful role in defining, shaping and ruling
the world we inhabit. Increasingly, governments across the globe are turning towards metric technologies to find solutions for
managing various social domains such as healthcare and education. While private corporations are becoming more and more
interested in the collection and analysis of data and metrics for profit generation and service optimisation. What is striking about this
metric culture is that not only are governments and private companies the only actors interested in using metrics and data to control
and manage individuals and populations, but individuals themselves are now choosing to voluntarily quantify themselves and their
lives more than ever before, happily sharing the resulting data with others and actively turning themselves into projects of (self-)
governance and surveillance. Metric Culture is also not only about data and numbers alone but links to issues of power and control,
to questions of value and agency, and to expressions of self and identity. This book provides a critical investigation into these issues
examining what is driving the agenda of metric culture and how it is manifested in the different spheres of everyday life through selftracking practices. Authors engage with a broad range of topics, examples, geographical contexts, and sites of analysis in order to
account for the diversity and hybridity of metric culture and explore its various social, political and ethical implications.
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Editors
Crystal Abidin
Jönköping International Business School, Sweden
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Arizona State University, USA

Synopsis
This absorbing anthology uses in-depth interdisciplinary case studies from across the globe to examine the practice and concept of
microcelebrity. Expanding on the existing theoretical framing of the online celebrity experience, the editors re-theorize microcelebrity
to accommodate developments in global internet governance, the evolution of platform politics, the emergence of hybrid forms of
celebrity, and the collapsing networks between old and new media. Chapters analyse experiences across Asia, Europe, Latin America
and Australia, and consider microcelebrities at all stages of their careers, from everyday users and beginners to veteran influencers.
Arguing for new perspectives and theories of microcelebrity that take into account colonial geographies, cross-media networks
between influencers and legacy media, and gendered aggression and political discourses in a social media-saturated age, this
volume will be of huge value to students and scholars of microcelebrity, social media, digital labour, creative industries and internet
culture.
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Mobile Technologies in
Children’s Language and
Literacy: Innovative Pedagogy
in Preschool and Primary
Education
Editor
Grace Oakley
University of Western Australia, Australia

Synopsis
Mobile technologies can facilitate different kinds of learning, in a range of contexts. They can also enable innovative and powerful
ways of participating in collaborative learning. This book examines the ways in which mobile technologies may contribute to,
change, or disrupt literacy learning in children up to the age of twelve. Also explored is the impact mobile technologies may have on
literacy definitions and practices; learning environments; student, parent and teacher roles and interactions; power relations in
education; and social and material interactions. Contributing authors include eminent researchers and innovative practitioners from
around the world, who share their insights on the possible roles of mobile technologies in literacy practices and education. This book
explores how educators might harness mobile technologies to equip literacy learners for the 21st century, as well as considering how
mobile technologies may help to enhance access to quality literacy education for children in developing countries.
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Activate High-Yield Behaviors
To Achieve Extraordinary
Results - Every Time
American Marketing Association
Authors
Bernard Jaworski
American Marketing Association, USA
Bob Lurie
American Marketing Association, USA

Synopsis
Conventional marketing strategies that focus on product differentiation and positioning often fail to deliver faster growth. Jaworski
and Lurie offer a novel approach to the problem of growth based on two simple but profound insights.
First, they demonstrate that in every purchase process there are a few high-yield customer behaviors that matter most in
determining whether and what customers buy.
Second, they show how changing those high-yield customer behaviors can consistently drive faster revenue growth. Drawing on
decades of client work, the authors provide a detailed, engaging account of a proven system for accelerating – or even doubling –
growth. As evidence of its value, the system has been adopted by a host of Fortune 500 firms as their marketing and growth
planning process.
This book forms part of the American Marketing Association (AMA) Leadership series: 7 Big Problems of Marketing.
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Organizing Marketing and
Sales: Mastering Contemporary
B2B Challenges
Editors
Per Andersson
Stockholm School of Economics, Sweden
Björn Axelsson
Stockholm School of Economics, Sweden
Christopher Rosenqvist
Stockholm School of Economics, Sweden

Synopsis
The prerequisites for efficient and effective marketing and sales organizing have changed. Continued internationalization and richer
access to information means that both customer firms and suppliers cover greater geographical space, and they have generally
become more coordinated and sophisticated. Increased competence and maturity among customer firms has changed how those
firms relate to their suppliers. Accordingly, there has been increased attention to how business relations can enhance value-creation.
This introduces a whole new set of organizational challenges for marketing and sales. Organizing Marketing and Sales addresses a
number of themes related to this development, both empirically and conceptually. It offers case studies to demonstrate in detail the
kinds of challenges faced by multinational, multiproduct firms, and it also draws upon theoretical perspectives in order to examine
contemporary challenges in marketing and sales organization.
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and Reality in the "Sharing
Economy"
Digital Activism and Society
Authors
Cristiano Codagnone
University of Milan, Italy
Athina Karatzogianni
University of Leicester, UK
Jacob Matthews
University of Paris 8, France

Synopsis
Platform Economics tackles head on the rhetoric surrounding the so-called “sharing economy”, which has muddied public debate
and has contributed to a lack of policy and regulatory intervention. The book sheds light on the sharing economy debate by offering
an in-depth analysis both of rhetoric employed by sharing economy actors, and by mapping key aspects of digital labour markets.
The platform is discussed both as a source of innovation and growth and as a matter of policy concern over competition, tax
collection, consumers’ protection, privacy, and algorithms transparency, and the future of work. The authors show that actors in the
sharing economy have not only used the narratives describing the initial phase of the sharing movement to their advantage, but
have also succeeded in enlisting diffuse interests as their allies. The authors’ research draws particular attention to the predicted
advent of technological unemployment in conjunction with widespread concern over the robotisation of jobs. Advocating an interdisciplinary approach in which economics, sociology, anthropology, legal studies, and rhetorical analysis converge, this text will
prove invaluable to students, researchers and economists alike.
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Refugees in Higher Education:
Debate, Discourse and Practice
Great Debates in Higher Education
Authors
Jacqueline Stevenson
Sheffield Hallam University, UK
Sally Baker
University of New South Wales, Australia

Synopsis
This book examines the key debates relating to the rights, responsibilities, policies and practices of the higher education sector when
dealing with students from refugee backgrounds. Exploring the political context of forced migration to countries of settlement,
including the impact made by media rhetoric, Refugees in Higher Education identifies how such global issues frame and position the
efforts of universities to open access to, and enable the participation of, refugee students. Focusing on the UK and Australia
(representing a past colonising and a colonised country) and including a series of individual case studies, it asks challenging
questions about the discourses around forced migration, and how these play out for students on a personal level. With
unprecedented levels of forced migration, and the growing strength of anti-immigration arguments as more power is conceded to
alt-right conservative governments, Refugees in Higher Education is both a timely and much-needed contribution to its field.
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Rethinking the Business Models
of Business Schools: A Critical
Review and Change Agenda for
the Future
Authors
Kai Peters
Coventry University, UK
Richard R. Smith
Singapore Management University, Singapore
Howard Thomas
Singapore Management University, Singapore

Synopsis
Management education growth and the rise in accompanying business schools over the last few decades are fuelled by global
economic development, coupled with the promise of success in business careers. Recently, questions have been raised about the
value and relevance of a traditional business school education – so what does the future hold for traditional business schools?
In this book, we examine the current model and the pressure points of business schools by considering the evolution of – and the
various value chains that are associated with – business school offerings (including MBA, undergraduate, pre-experienced and
executive programmes). We also offer insight on funding and value orientation, and the potential challenges these may raise for
some schools. To highlight these challenges, we provide a strategic group framework for business schools and review the
implications of future strategies for these groups.
Finally, after reviewing the current landscape of business school mergers, alliances and failures, we reflect on innovation
considerations for the business school business model. Management education is changing, and business schools must be ready to
re-evaluate their strategies for growth… and, in some cases, survival.
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Social Movements,
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Research in the Sociology of Organizations,
Volume 56
Editors
Forrest Briscoe
Pennsylvania State University, USA
Brayden King
Northwestern University, USA
Jocelyn Leitzinger
Northwestern University, USA

Synopsis
This volume brings together new research that bridges the domains of stakeholder theory, non-market strategy and social
movement theory. Although these three research domains have developed via relatively distinct academic communities, they speak
to a common set of phenomena at the intersection of business, markets, civil society, and the state. This collection sets an agenda
for a more holistic theory of business and society – a theory that takes seriously the various kinds of stakeholders that make up
society and have claims over business, that incorporates the goals and objectives of businesses to survive and thrive, and that places
an important role on the process of mobilization and contentious interaction between actors whose goals inherently conflict. Using
a range of quantitative and qualitative methods, contributors focus on a phenomenon at the intersection of business, civil society,
and government. Examining markets shaped by heavy stakeholder involvement and contention, chapters explore topics such as
markets for electric vehicles, medical marijuana, municipal drinking water, and cigarettes along with controversial business practice,
including employment practices for LGBT workers and racial/ethnic minorities, and working conditions in global supply chains.
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Teacher Leadership in
Professional Development
Schools
Editor
Jana Hunzicker
Bradley University, USA

Synopsis
This edited collection occupies a unique position as the first book to explore teacher leadership within the context of professional
development schools (PDSs) and other school-university partnerships in the United States.
In today's educational climate of data, differentiation, and accountability, teacher leadership is essential. Professional development
schools and other school-university partnerships support teacher leader development by prioritizing teacher learning, modeling best
practices, encouraging instructional innovations, and pursuing educational research and other scholarly work. Because PDSs and
other school-university partnerships offer distinctive occasions for teachers to engage in leadership roles and responsibilities, a closer
look at teacher leadership within these contexts provides a valuable opportunity for the instruction and inspiration of all educators.
Written for aspiring teacher leaders as well as for those who teach, research, serve, supervise, and lead in PDSs and other schooluniversity partnerships, Teacher Leadership in Professional Development Schools will immerse readers in deep exploration of teacher
leadership across three broad areas: Teacher Leadership and Student Learning; Definitions, Structures, and Cultures that Promote
Teacher Leadership; and Teacher Leader Preparation and Development. Following a thought-provoking foreword and two
introductory chapters, each of the book's three sections features three to four research-based chapters, written by higher education
faculty and practicing P-12 teachers and administrators; a scholarly synthesis chapter, written by a known expert in the field; and
three to four teacher leader reflections, written by aspiring, developing, and veteran teacher leaders from across the United States.
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Video Games, Crime and NextGen Deviance: Reorienting the
Debate
Emerald Points
Editors
Craig Kelly
Birmingham City University, UK
Adam Lynes
Birmingham City University, UK
Kevin Hoffin
Birmingham City University, UK

Synopsis
The ebook edition of this title is Open Access, thanks to Knowledge Unlatched funding, and freely available to read
online.
In recent decades the video games industry has grown astronomically, quickly becoming a substantial part of our everyday lives.
Alongside the rise of this technology, the media, academia and, in some cases, governments, have drawn correlations between
video games and serious instances of violence, focusing most notably on mass shootings. This narrow debate has distracted from
our understanding of many of the harms which video games can, in some cases, cause, perpetuate or hide.
Drawing upon the emerging deviant leisure perspective, this book seeks to re-orientate the debate on video games and their
associated potential harms. Through the examination of culturally embedded harms such as gambling, sexual violence and
addiction, together with the rise in swatting and other activities, the authors explore the notion that video games are inexplicably
intertwined with aspects of deviancy.
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Voluntary and Involuntary
Childlessness: The Joys of
Otherhood?
Emerald Studies in Reproduction, Culture and
Society
Editor
Natalie Sappleton
Manchester Metropolitan University, UK

Synopsis
Childlessness is not a new phenomenon, but empirical evidence from the demographic field has demonstrated that it is on the
increase. Furthermore, childlessness has a number of consequences for both women and men, the communities in which they live,
their psychic states, their social networks and the organisations in which they work. Bringing together research from a wide range of
scholarly disciplines, including philosophy, psychology, sociology, gender studies, social work and social policy, and underpinned by
a feminist ontology this edited collection of original chapters provides an insight into the current state of the art research on the
drivers, determinants, manifestations and outcomes of childlessness. The collection is intended to be a key resource for scholars,
students and policymakers addressing this issue in a wide range of disciplinary contexts.
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