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Synopsis

About the Authors

In today’s world, decision makers struggle to make good
long-term decisions. There is simply too much volatility, too
much complexity, too much fake news, and too little time to
make sense of all the information that is at our fingertips. We
are drowning in data, surrounded by uncertainty and thus live
in a world that lacks clarity.

Andreas Schühly is a strategist at Deloitte. As a true digital
native, he has gained years of experience in the practice of
scenario planning. He is also a scholar on the cultural aspects
of strategic management and scenario planning.

Moving away from the static thinking of many strategists, this
book updates and upholds the importance of scenario design
and thinking in the face of uncertainty. The authors investigate
the journey of the art and science of scenario thinking,
from its beginnings in the military to becoming a part of the
mainstream strategy toolkit in the business world. Delving into
the new frontiers of scenario thinking and planning, the book
explores topics such as:

Frank Becker is a strategist and complexity scientist at Deloitte.
He leads the innovation for a major Artificial Intelligence
platform, where he combines deep technical expertise with the
problem-solving mindset of a strategist.
Florian Klein is a corporate strategist and futures thinker
at Deloitte. He founded the Center for the Long View and
works with senior decision makers of global corporations and
governments on the creation of robust strategies today, in light
of an uncertain tomorrow.

• Human intuition
• The analysis and reflection process
• Hybrid decision platforms
• Social media sensing
• Artificial Intelligence.
Combining classical scenario thinking (the gentle art of
perception) with the analytical power of big data and artificial
intelligence, Real Time Strategy presents the decision making
of the future which enables decision makers to develop
dynamic strategies, monitor their validity, and react faster.

To find out more: https://www.emeraldgrouppublishing.com/licensing/translation.htm
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Synopsis

Synopsis

Mental illness, stress, and chronic illness are the biggest
causes of absence from work and lost productivity in most
Western economies. Research and public awareness of
this epidemic of physical and mental ill-health among
working age people is growing, and our understanding of
its impact on company performance and productivity and
possible solutions for the future is less advanced.

Spending Without Thinking is a ground-breaking and
thought-provoking examination of automatic consumption.

This book will look at why workforce health is now such
an important challenge for businesses, governments and
for employees today and how this will increase in the
future with an ageing workforce.
Each chapter will draw on case study evidence from
employers who have implemented innovative and
effective new practices in the workplace and will feature
testimony from leading professionals on the importance
of positive mental health at work.
The book offers practical guidance for professionals
on getting started in the delivery of an effective and
evidence-based workplace health plan which can
enhance and sustain productivity growth in business now
and for the future.

About the Authors
Professor Sir Cary Cooper CBE is the 50th Anniversary
Professor of Organizational Psychology and Health at
ALLIANCE Manchester Business School of the University
of Manchester. He is President of the Chartered Institute
of Personnel and Development (HR professional body),
President of the British Academy of Management and
President of the Institute of Welfare.
Stephen Bevan is Head of HR Research Development
at the Institute for Employment Studies (IES) and was
previously Director of Research and Managing Director at
The Work Foundation. He has been an honorary Professor
at Lancaster University since 2011.

The author features a wide-ranging exploration of realworld global case studies and applied examples of how
new technology and ‘nudges’ can be built into spending
processes and retail environments to encourage nonthinking consumption.
The book also studies how an individual’s data profile is
increasingly being utilized in automatic consumption as
valuable in demonstrating both preferences for particular
products, but also if their personality type is susceptible to
particular behavioural nudges.
The author examines how physical retail spaces have
learned the lessons of data collection, behavioural science
and technology incorporation, and discusses how these
practices are being absorbed into their future planning.
Areas explored include creating cashless environments,
designing behavioural process maps to remove frictions in
spending, choice and space reduction, and incorporating
‘experience’ as the key driver of future spending.
You will learn how Behavioural Science can encourage you
to spend, the development of ‘Spendtech’, and how an
individual’s data profile can be used to prompt automatic
consumption.
Spending Without Thinking outlines who are the winners
and losers in this new retail environment, how physical
retail has learned from online, and showcases an important
and challenging vision of the future of non-thinking
consumption.

About the Author
Richard Whittle is Behavioural Economics lead on
Manchester Metropolitan University, UK.

To find out more: https://www.emeraldgrouppublishing.com/licensing/translation.htm
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This book explores the theory and practice of creating effective
and efficient tools for international brand management.

Theo Lieven is an Adjunct Professor of Marketing with the
Institute for Customer Insight at the University of St. Gallen,
Switzerland. He is the author of Brand Gender: Increasing
Brand Equity through Brand Personality (2017). He has
extensive industry experience having been the founder of a
leading computer company, which grew to become one of
the largest European retailers.

Theo Lieven details new perspectives on defining brand
personality today and offers readers new models for
understanding consumers’ perceptions, needs, and
actions, as well as in depth guidance on creating workable
brand personality scales, to help demonstrate how brand
management can lead to increased global brand equity.
Throughout the book, the guidance is targeted at the marketer,
providing him or her with an easy-to-use measurement and
management tool to increase their brand’s reach. Chapters
explore a range of issues around managing brands in a global
context, including behavioural branding, brand alliances and
maintaining strong brands in corporate mergers.
Brand Personality shows that certain well-composed
personality models are essential in a globalized marketplace.
The author analyses personality examples from well-known
existing brands, as well as illustrating the effects of using the
tools presented on fictitious new brands in a step-by-step
guide. The book is supported by online materials to download
software for creating brand personality scales to support the
guidance given in the book.
Marketing professionals using the book will learn about the
concept of brand personality, understand about its effects
on brand equity and receive extensive guidance on how to
implement the brand personality in practice.

To find out more: https://www.emeraldgrouppublishing.com/licensing/translation.htm
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Synopsis
Would you like to be a millionaire?
If you’re like most people, your answer is “yes”. But unlike
popular opinion, this goal is not beyond your reach. Building
wealth is more common sense than secret formula. You need
to invest wisely.
This easy-to-read guide focuses on traditional investments
- stocks, bonds, and cash or cash equivalents. Stocks and
bonds are the heartbeat of Wall Street. Finance experts H.
Kent Baker, John R. Nofsinger, and Andrew C. Spieler take
you through how to invest in a single security, as well as
mutual funds and exchange-traded funds (ETFs), which offer
many potential benefits to individual investors.

4. Designing Your Portfolio: The Role of Asset
Allocation, Diversification, and Rebalancing
5. Using Mutual Funds and ETFs to Achieve Your
Financial Goals
6. Maximizing Retirement Plans
John R. Nofsinger, PhD, is the William H. Seward Endowed
Chair in International Finance at the University of Alaska
Anchorage. He is the author/editor of 13 books and is most
widely known in the areas of behavioral finance, socially
responsible investing, and the biology of finance.
Andrew C. Spieler, PhD, CFA, FRM, CAIA, is the Robert F. Dall
Distinguished Professor of Business in the Frank G. Zarb
School of Business at Hofstra University and founder of
Advanced Quantitative Consulting, LLC. He has authored over
40 articles and book chapters and received three “best paper”
awards from the American Real Estate Society.

Other Titles in this Series

This practical and straightforward book is written for novice
investors. It takes an innovative question-and-answer
format to help you learn about traditional investments
and to become a better investor. If you want to become
a millionaire, and don’t have the luck of buying a winning
lottery ticket, this guide is for you.

About the Authors
H. Kent Baker, DBA, PhD, CFA, CMA, is University Professor
of Finance in the Kogod School of Business at American
University. He is an award-winning author/editor of 34 books
and more than 300 other publications, winning the 2018
Axiom Business Book Award for his book Investment Traps
Exposed: Navigating Investor Mistakes and Behavioral Biases.

To find out more: https://www.emeraldgrouppublishing.com/licensing/translation.htm
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About the Authors

Sex on and with social media is often construed as deviant,
risky, or something only teenagers do because they don’t
know better. Yet, academic scholarship has shown that
sex on/with social media can allow people to create and
playfully experiment with their identities; build meaningful
relationships; accept themselves or build communities.

Katrin Tiidenberg, PhD, is an Associate Professor of Social
Media and Visual Culture at the Baltic Film, Media, Arts and
Communication School of Tallinn University, Estonia.
Emily van der Nagel, PhD, is a Lecturer in Social Media in the
School of Media, Film and Journalism at Monash University in
Australia.

This book brings the multiplicity and richness of sexual
practices on, with, and around social media to a curious,
intelligent lay reader, and highlights the discrepancy between
the media headlines (people fearing it) and what popular
Google searches show (people wanting it).
The authors describe how social media has changed and
shaped sex; address the common misconceptions about
socially mediated sex; explain the spaces where social media
sex happens, and the practices that count as social media
sex.
Chapters examine the main misconceptions and anxieties
pertaining to socially mediated sex; explore how sexual
social media practices are part of our identity; look at it as a
communal/ group phenomenon; and analyse social media
platforms as the intermediaries and infrastructures shaping
and constraining sex.
It offers an academically informed, critical but accessible
discussion on sex and sexuality on and with social media.

To find out more: https://www.emeraldgrouppublishing.com/licensing/translation.htm
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About the Author

In confronting the underlying assumptions at play in
contemporary debates about disinformation, this book offers
a timely and provocative take on democracy in crisis.

Justin Schlosberg is Senior Lecturer in Journalism and Media
at Birkbeck, University of London. He is a former Chair of
the Media Reform Coalition and Network Fellow at the Safra
Center for Ethics at Harvard University. He has authored
or co-authored several books about the media and given
oral testimony to a number of public inquiries related to
media ownership and pluralism. His recent work has been
featured widely in the press, including lead headlines on both
Huffington Post and the BBC’s Newsnight.

Enlivened by a series of highly topical case studies and
examples beyond the well-trodden territory of the Brexit/
Trump campaigns and partisan media, this book will
focus on the ‘quality’ press, discussing both historical and
contemporary examples in some of the most trusted sources
of news in print and on air.
Its central conclusion is that the way in which disinformation
is defined and discussed in mainstream discourse is itself an
ideological force. The ‘centre’ in all its associated institutions
and professional values is held up as the antidote, rather
than the epicenter of the problem, thereby delegitimizing
a progressive movement for social change by implicitly or
explicitly linking it with far-right extremism.

To find out more: https://www.emeraldgrouppublishing.com/licensing/translation.htm
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Synopsis

About the Author

It is estimated that one in five adults in the UK have a
tattoo. The rise of the popularity of tattoos during the last
twenty years has been a defining aspect of western culture
in the 21st century. Tattoos and Popular Culture: Cultural
Representations of Ink examines how tattoos moved from
a subcultural behaviour confined to ‘alternative’ groups to
become a mainstream trend, and in particular examines
the role new media has played in making tattoos a potent
signifier of ‘difference’ for the millennial generation.

Lee Barron is a self-proclaimed ‘Professor of Tattooing’ at
Northumbria University, UK, where he currently teaches in
the School of Design within the Faculty of Arts, Design and
Social Sciences. His key research areas include tattooing,
celebrity, fashion, popular music, and contemporary craft and
design cultures.

Tattoos and Popular Culture is a short, focused text which
addresses the social practice that has attracted considerable
attention in recent years, and which has become more
culturally visible. Tattooing has become a prominent feature
within celebrity culture, in which celebrity figures both
showcase tattoos, but also act as role models, to the extent
that previously ‘taboo’ practices such as hand, neck and
facial tattooing are now represented in the mainstream by
public figures.

To find out more: https://www.emeraldgrouppublishing.com/licensing/translation.htm

Unsafe Spaces:
Ending Sexual Abuse in Universities
Authors: Eva Tutchell, Independent Education Consultant, UK
John Edmonds, Kings College London, UK
Publication date: 14 September 2020
Page count: 196
Paperback: ISBN 9781789730623 I £24.99 I €28.99 I $34.99
Dimensions: 216 mm x 138 mm
Classification: Educational Policy and Reform

Table of Contents
1.
2.
3.
4.
5.

A Scandal Concealed
Stories of Distress
Doubts and Discontent
Evidence from the Media
A Failing Process

6. Living with the Market
7. Seeking a Better Culture
8. Ending the Abuse
9. Regulation and Pressure
10.Starting Afresh

Synopsis

About the Authors

Unsafe Spaces reveals the shocking extent of sexual abuse
in English and Welsh universities. Thousands of students and
staff suffer sexual abuse every year and too little is being
done to end what has become a public scandal.

Eva Tutchell began her career as a secondary school teacher
and worked for many years as an education adviser working
on gender issues across all age groups. Her book Dolls and
Dungarees is recommended for primary school teachers. She
has researched the attitudes of teenage boys, and published
guidance for schools and colleges on disordered eating.

This important book is based on research, a detailed
examination of current practice and on the compelling
testimony of survivors, who tell of their ordeal and the
miserable after-effects. Confidence is shattered and careers
are damaged.
Unsafe Spaces names the handful of universities who have
approached this problem with sympathy and professionalism
but finds that the majority are failing their students and staff.
Usually sexual abuse is given too little attention, and most
universities have not even collected reliable information or
recruited trained specialists. Too often, universities seek to
conceal the extent of sexual misconduct instead of focusing
on care and prevention.

John Edmonds was General Secretary of the GMB trade
union for 17 years, where he increased the representation
of women throughout the union. More recently John has
focussed on environmental issues, a more inclusive system of
education, and equal rights for women. He is a Visiting Fellow
of King’s College, London and a Visiting Professor at Durham
University Business School. Unsafe Spaces is the third book
that Eva and John have written together.

The authors advocate greater openness and a new policy
agenda, making the safety and welfare of everyone on
campus into a top priority for university management.
Crucial reading for university leaders, staff, students, and
those committed to ending sexual violence, Unsafe Spaces
offers practical solutions both to the present crisis and to
the culture of disrespect which blights many universities and
allows sexual abuse to continue unchecked.
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This book sheds light on the world of the Internet and social
media with a historical prism drawn from the Medieval Age.
Memes and metaphors originating in medieval society have
often been used to describe and explain contemporary
society. Social shaming has been described as “a pillory”,
good deeds have been deemed as knightly, persecution
or censorship has been labelled as inquisitions and elitist
tendencies in political life are sometimes dubbed feudalism.

Jakob Linaa Jensen, Ph.D., M.A. in Politics is Research
Director of Social Media at the Danish School of Media
and Journalism. He has been associate professor of Media
Studies at Aarhus University for nine years. He has also
headed a European task force on social media methods.
He has published three monographs, three edited volumes
and more than 30 international journal articles. His main
research focus is political and democratic uses of social
media and on testing and developing new methods for
social media research. His research interests also include
political communication, the public sphere, social media,
Internet politics, and sociology of the Internet and cognitive
affordances of new media.

This book argues that terms and concepts originating in
medieval society are suitable for describing and discussing a
plethora of social and political phenomena, all related to the
massive rise and use of new digital media technologies and
adherent societal paradoxes, dilemmas and challenges.
The author argues that apparently distinct social phenomena
related to the spread of new media are related and a product
of logics that dominated medieval society, not least those of
control, surveillance and feudalism.

To find out more: https://www.emeraldgrouppublishing.com/licensing/translation.htm
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ARTS FOR HEALTH
This series will offer a ground-breaking set of around 20
short books that guide the general public, carers and service
providers on how different arts – from music and museums to
reading, singing and comedy - can help people to stay healthy
or improve their health and wellbeing.
The series will launch in October 2020 with the following titles:
• Reading
• Singing
• Film
All books will be paperback, priced at £12.99 and will be around
160 pages.
Series editor Professor Paul Crawford is the world’s first Professor
of Health Humanities, and internationally recognised as one of
the ‘founding fathers’ of this new and fast-growing field.
The opening chapters will introduce and explore the history of
the creative art being discussed (e.g., film) in human health and
society, including short, lively examples of Health Humanities
research projects. The books will represent a wide range of health
conditions, such as dementia and autism, and age groups.
Chapters will also apply the research in different contexts and
for different user groups, offering examples and methods for
engagement with (e.g.) film for use
by family carers, or care homes, or hospitals.
For more information please visit
www.emerald.com

