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Advances in Accounting
Behavioral Research
Advances in Accounting Behavioral Research,
Volume 23
Editor
Khondkar E. Karim
University of Massachusetts Lowell, USA

Synopsis
Advances in Accounting Behavioral Research promotes research across all areas of accounting, incorporating theory from, and
contributing knowledge to, the fields of applied psychology, sociology, management science, ethics and economics.
Focusing on research that examines both individual and organizational behavior relative to accounting, the series provides a unique
opportunity for the exchange of peer reviewed knowledge across all areas of accounting behavioral research and the development,
discussion and expansion of theories from psychology, sociology and related disciplines.

Advances in Accounting Behavioral Research encourages research that tests theory, explains theory, and develops theory that can
be applied to better understand accounting domains. Accordingly, reviews of established theory and how that theory has and could
be used in accounting are also strongly encouraged.

ISSN: 1475-1488
Hardback ISBN: 9781838674021
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781838674014
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781838674038
ePub price: £70.00, €85.00, $100.00

Publication date: 23 July 2020
Language: English
Audience: Professional and scholarly
Page count: 234
BIC code: KFC, KF, K
BISAC code: BUS001000, BUS000000, BUS003000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Accounting & finance

Gender Bias and Digital
Financial Services in South Asia:
Obstacles and Opportunities
on the Road to Equal Access
Emerald Points
Author
Rashmi U. Arora
Bradford University, UK

Synopsis
Several studies have shown that financial inclusion impacts poverty and income inequality and higher levels of financial inclusion lead
to lower poverty and income inequality and promotes inclusive economic growth.
However, the gender gap in access and usage of financial services remains pervasive across all the countries in South Asia.
Patriarchal societies, low involvement of women in decision making, low empowerment of women, no voice in the family matters
are some of the factors influencing women’s financial access in the region. Although literature has developed on access to financial
services in general, there is not much academic work available on access to digital financial services for women.

Gender Bias and Digital Financial Services in South Asia: Obstacles and Opportunities on the Road to Equal Access examines access
to financial services to women in general in South Asia and specifically their access to digital financial services.
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Insights on Financial Services
Regulation
Author
John A. Consiglio
University of Malta, Malta

Synopsis
The debates around financial services regulation are fierce and unending, and with every new development or law, rigid positions
seem to grow. In this insightful new book, expert author John A. Consiglio discusses developments in this vital part of the wide
world of finance.
Including discussions on the public interest elements of regulation, on informational asymmetry, and on the economist/regulator
duopoly, Consiglio analyses various key contentious element of regulatory practices from both the regulators' and regulatees'
perspectives. Focusing on the chasm between the perceived hierarchical aloofness of regulators, and the real needs of individual
users of financial services, Consiglio explores the complicated and often worrying landscape of financial services regulation. Looking
across historical detail to the present, and future, of regulation, the chapters also include a keen discussion of economics and
regulatory pedagogy in the modern age.
For researchers and students of finance, and for all professionals involved in the financial services sector, this is an unmissable book
that interrogates the current landscape defining our global economy.
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Social Media, Mobile and Cloud
Technology Use in Accounting:
Value-Analyses in Developing
Economies
Authors
Femi Oladele
Bowen Univeristy, Nigeria
Timothy Gbemiga Oyewole
Bowen University, Nigeria

Synopsis
The rapidly evolving nature of emerging technologies, and the transformative and disruptive tendencies offered by these are
reshaping professional activities, operations and functions as well as value creation.
Exploring the wide ranging implications of the use of multiple emerging technologies by professional accountants, Social Media and
Cloud Technology Use in Accounting providing illuminating insights in an exploratory study that reviews emerging technologies
within an developing economy.
Femi Oladele and Timothy Oyewole present a robust analysis of the literature surrounding established concepts and constructs
within Accounting and explore changes for training and the wider framework for all areas of Accounting practice.The results of an
in-depth predictive and interpretive value-analyses of Accountants’ Training Framework (ATF) and Perception (PCT) on professional
accountants’ use of SoMoClo technologies are presented.
The book offers reviews of existing theories presented alongside a brand new theoretical framework, drawing on interdisciplinary
approaches to define new conceptual understandings of this fast moving business area.
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The World Economic Forum
and Transnational Networking
Emerald Points
Author
Elizabeth Friesen
Carleton University, Canada

Synopsis
In recent years new political actors, drawing on innovative sources of power and legitimacy, have become increasingly influential in
world politics. Traditional international politics is being supplemented by non-state actors, organizations, and networks.

The World Economic Forum and Transnational Networking presents an informative investigation of the WEF as a political actor and
important part of transnational civil society. Drawing upon extensive original research, Frisen analyzes the surprising role the WEF
has played in international processes such as the campaign for the cancellation of third world debt, a campaign which culminated in
the adoption of the Multilateral Debt Relief Initiative at the G8 in 2005. Her findings provoke even wider questions about the role and
influence of other non-state organizations and about transnational politics, questions that are particularly pressing at a time when
the norms and formal institutional structures of the liberal international order appear to be eroding.
Theoretically rigorous, empirically sound, and engagingly written, this book is essential reading not only for researchers and students
within international political economy, but also for practitioners within transnational organizations and transnational civil society
campaigns.
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Economics of Emerging
Markets
International Symposia in Economic Theory and
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Editors
William A. Barnett
University of Kansas, USA
Bruno S. Sergi
Harvard University, USA

Synopsis
Volume 27 of the International Symposia in Economic Theory and Econometrics series collects a range of unique and diverse
chapters, each investigating different spheres of development in emerging markets with a specific focus on significant engines of
growth and advancement in the Asia-Pacific economies.
Looking at the most sensitive issues behind economic growth in emerging markets, and particularly their long-term prospects, the
chapters included in this volume explore the newest fields of research to understand the potential of these markets better. Including
chapters from leading scholars worldwide, the volume provides comprehensive coverage of the key topics in fields spanning SMEs,
terrorism, manufacturing waste reduction, financial literacy, female empowerment, leadership and corporate management, and the
relationship between environmental, social, governance, and firm value.
For students, researchers and practitioners, this volume offers a dynamic reference resource on emerging markets across a diverse
range of topics.
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Research in the History of
Economic Thought and
Methodology: Including a
Symposium on Economists
and Authoritarian Regimes in
the 20th Century
Research in the History of Economic Thought and
Methodology, Volume 38B
Editors
Luca Fiorito
Universita degli Studi di Palermo, Italy
Scott Scheall
Arizona State University, USA
Carlos Eduardo Suprinyak
Universidade Federal de Minas Gerais, Brazil

Synopsis
Volume 38B of Research in the History of Economic Thought and Methodology features a symposium on economists and
authoritarian regimes in the 20th century. Guest-edited by Federico D’Onofrio and Gerardo Serra, the symposium includes
contributions from José Luís Cardoso, Till Düppe and Sarah Joly-Simard, Elisa Grandi, Alexandre Andrada and Mauro Boianovsky,
Tinashe Nyamunda, Doriana Matraku Dervishi and Marianne Johnson, and Nicolas Brisset and Raphaël Fèvre. Volume 38B also
features a new general-research essay by Reinhard Schumacher and RHETM co-editor Scott Scheall that provides new details
concerning Carl Menger’s life and career.
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Editors
Sourav Kumar Das
Lalbaba College, India
Nidhi Chowdhary
Lalbaba College, India

Synopsis
The global political economy is currently in the midst of a refugee crisis, one that is complex and that remains poorly researched and
under-theorized within both economics and political science. There is little understanding of the many diverse political, economic
and geographical situations that led to it, and refugees are all too often included in the category of forced migrants.

Refugee Crisis and Third-World Economies provides a much-needed corrective to such blind spots and oversimplifications. The ten
chapters written by eminent scholars offer a unique interdisciplinary investigation into the complicated ramifications of the refugee
crisis. It identifies the major socio-political factors that create refugee crises, including political instability, unemployment, a lack of
GDP growth, and a lack of medical facilities. It offers unique insights into the crisis’s economic impact on asylum countries. It
discusses how relevant states, UN agencies, NGOs, and refugees themselves can work together to improve the lot of refugees. And
perhaps most importantly, it provides detailed empirical investigations into specific refugee groups and their struggle for legal
assistance, socio-political recognition, and personal stability.
For its theoretical rigor and granular empirical insights, this book is essential reading for both researchers and policymakers working
on refugee crises worldwide.
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Great Debates in Higher Education
Author
Wayne Turnbull
Liverpool John Moores University, UK

Synopsis
Although credit is a well-established feature of the higher education sector in the USA, it is a relatively recent and radical
phenomenon in the UK. Credit is a vehicle for widening access and student choice, for curricular flexibility and mobility of learning.
Credit provides a transparent, enabling framework within which students can be supported and sustained through their learning
journey. Yet much of the conservative 'university establishment' in the UK university sector has been hostile to the credit project,
hence credit in the UK is both championed and condemned, celebrated and feared, embedded and rejected in different settings.
This book provides an introductory overview of credit, chronological chapters which trace the narrative of the history of credit in the
UK higher education (decade by decade) from the ground-breaking Robbins Report of 1963 to the present day and a commentary
on the developments of the past half-century. Everyone involved, or with an interest, in Higher Education should read this book,
including educators (curriculum developers, tutors, assessors) and administrators, institutional leaders and student advisors. Debates
about the focus, funding and future of the UK university sector is at the forefront of political and educational discourse; this book
could not be more timely. Furthermore, there are no comparable books in the market. This is the first history of credit in the UK HE
sector.

Paperback ISBN: 9781839821714
Paperback price: £40.00, €46.00, $56.00
ePDF ISBN: 9781839821684
ePDF price: £30.00, €35.00, $42.00
ePub ISBN: 9781839821707
ePub price: £30.00, €35.00, $42.00

Publication date: 12 March 2020
Language: English
Audience: Professional and scholarly
Page count: 191
BIC code: J, JN, JNM
BISAC code: EDU015000, EDU015000, EDU036000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Education

The Fully Functioning
University
Great Debates in Higher Education
Authors
Tom Bourner
University of Brighton, UK
Asher Rospigliosi
University of Brighton, UK
Linda Heath
University of Brighton, UK

Synopsis
Increasingly, the purpose and function of Western universities is being challenged and put under pressure to demonstrate value for
students, policy, and society at large. Concurrently, the management and leadership of universities differs by institution and often
prioritises one need other others. The three main goals that have persisted across the development of Higher Education in the
Western world are; the higher education of students, the advancement of knowledge and service to those outside the university. In
the history of the Western university one of these goals has always dominated.
A university cannot function fully if it must interpret two of its goals in ways that serve a third. The Fully Functioning University
introduces the concept of a 'post-Humboldtian university' which values each of these goals in its own right, and the 'fully functioning
university' as one which expresses the three goals entirely.
The authors outline the sort of higher education that a fully-functioning university would offer, the implications of the concept of a
‘fully-functioning university’ for its contribution to the advancement of knowledge, and the contribution of the fully-functioning
university to the service part of the tripartite mission. This timely book will be relevant for senior managers and leaders in higher
education in the UK and internationally, as well as for higher education researchers and postgratudate students.
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Development
Innovations in Higher Education Teaching and
Learning, Volume 19
Editors
Enakshi Sengupta
The American University of Kurdistan, Iraq
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Association, USA
Taisir Subhi Yamin
The International Centre for Innovation in Education, Germany

Synopsis
The United Nations Sustainable Development Goals challenges us all to promote sustainable development. Higher education is a key
arena for educating students in sustainability and sustainable developments, and for producing research on these key issues.. This
timely book explores the sustainable development goals, how well universities have been able to integrate them into their curriculum,
and how universities can institutionalize the goals and sustainable development into their strategic plans and institutional culture.
Authors from Nigeria, sub Saharan Africa, Italy and the Middle East explore how to achieve these targets in the face of shifting
expectations.
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Learning, Volume 20
Editors
Enakshi Sengupta
The American University of Kurdistan, Iraq
Patrick Blessinger
St. John's University and Higher Education Teaching and Learning
Association, USA
Taisir Subhi Yamin
The International Centre for Innovation and Education, Germany

Synopsis
The role of universities is not restricted to merely the exchange of knowledge, they are also responsible for playing a leading role in
society. Universities have often come out of isolation to accommodate and facilitate social change, actively engaging in their
communities. In order to be socially engaged and effective universities must work closely with industry, non-governmental, and nonprofit bodies to identify societal needs and address them productively, working towards achieving common goals and objectives.
This volume explores various facets of the Sustainable Development Goals and how well universities have been able to integrate
those goals into their curriculum, and institutionalize those goals into their strategic plans and institutional culture. Authors from
Nigeria, sub Saharan Africa, Italy and the Middle East have elaborated how to achieve this in the face of shifting expectations,
student debt, and graduate mobility.
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Editors
Enakshi Sengupta
The American University of Kurdistan, Iraq
Patrick Blessinger
St. John's University and Higher Education Teaching and Learning
Association, USA
Craig Mahoney
University of West Scotland, UK

Synopsis
As an increasing number of universities across the world focus efforts on giving back to the communities they exist in, there is now a
growing appetite for information, examples, and case studies of best practice for social responsibility in Higher Education. This
volume explores different angles of sustainability, university corporate social responsibility, and the role of civil society in the context
of education, with a focus on curriculum development and teaching. The chapters provide international examples of new and
innovative intiatives, focusing on areas including eliminating racism in nursing education, teaching writing for advocacy and active
citizenship, and several examples of service learning in different contexts. The chapters also importantly provide theoretical
frameworks for teaching sustainability in Higher Education. This book will prove an invaluable resource for those looking to
reorienting curriculums, develop programs and modules, and implement innovative teaching methods which integrate sustainability
and civil society into their institutions and educational programmes.
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2019
International Perspectives on Education and
Society, Volume 39
Editor
Alexander W. Wiseman
Texas Tech University, USA

Synopsis
Since 2013, the Annual Review of Comparative and International Education has covered the significant developments in the field of
comparative and international education. The Annual Review of Comparative and International Education 2019 begins with a
collection of reflection essays about comparative education trends and directions written by both professional and scholarly leaders
in the field. Topics covered in the 2019 volume include major theoretical and methodological developments, reports on research-topractice, area studies and regional developments, and the diversification of comparative and international education. A special
introductory chapter builds on the assumption that scholarship and professional practice in comparative and international education
often supports and encourages inclusiveness, interdisciplinarity, and contextualization in research and in the field. However, the
introductory chapter interrogates the assumption that comparative and international education scholars and professionals promote
these same concepts of gender equality, empowerment, and inclusiveness in the field itself.
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Learning Disabilities and eInformation: Navigating the
Electronic Hypermaze
Author
Peter Williams
University College London, UK

Synopsis
Digital Technology is becoming ever more used by people with learning disabilities for information, entertainment, to socialise and
enjoy self-expression. Despite this, there is a paucity of research into how this cohort negotiate electronic interfaces, interpret
images, navigate pages and read online; what barriers there might be, and how these could be obviated. This book explores these
important issues, establishing how page design, use of images and other factors facilitate or inhibit information access and
information behaviour more generally.
There are plenty of guidelines and accessibility standards regarding electronic information presentation, but most have been
formulated without empirical evidence, or are outdated. Unlike prior literature this book is the result of many years’ research in the
field, considers specific information contexts, and develops new concepts in information behaviour. The book is written in nontechnical, jargon-free language, and is relevant for academics, students and professionals; from human-computer interaction
researchers, learning disability specialists and information scientists to formal and informal carers and supporters, college tutors,
family members and others.
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Research-practice Partnerships
for School Improvement: The
Learning Schools Model
Authors
Mei Kuin Lai
The University of Auckland, New Zealand
Stuart McNaughton
The University of Auckland, New Zealand
Rebecca Jesson
The University of Auckland, New Zealand
Aaron Wilson
The University of Auckland, New Zealand

Synopsis
There is an increasing focus on research-practice partnerships that adopt research designs aimed at improving educational practice
while advancing research knowledge. There is now a need for books that provide a theoretical and practical account of successful
research designs that have been tested and replicated over time and contexts. This book addresses this need by providing the first
comprehensive account of the Learning Schools Model (LSM), a design-based research-practice partnership that has been tested
over 15 years and across contexts and countries (n=5). This model has successfully built teacher and school capacity and improved
valued student outcomes for primarily indigenous and ethnic minority students from lower socio-economic communities.
The quality of research into the model has been recognised locally and internationally. The International Literacy Association
reprinted a paper on the original model in their volume “Theoretical models and processes of Reading (6th Ed)”. The authors won the
University of Auckland’s Research Excellence Award (2015), awarded for research of demonstrable quality and impact, for their
research into the Model.
This book addresses several gaps in the existing literature on research-practice partnerships. Firstly, understanding applications in
contexts beyond the USA where much of the seminal work is located adds to our collective understanding of contexts in terms of
constraints and enablers. Secondly, we provide a theoretical account of partnership development and demonstrate how these are
practically developed in situ to address the known need for stronger theoretical understandings of partnership development and
better training in developing partnerships. Finally, our book demonstrates how research can be both responsive to context and yet
have robust and replicable research designs that improve valued student outcomes over time and contexts. This in turn provides an
alternate research approach for countries where randomised control trials are often the “gold standard” for interventions.
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Addressing Student Sexual
Violence in Higher Education:
A Good Practice Guide
Authors
Clarissa J Humphreys
Durham University, UK
Graham J Towl
Durham University, UK

Synopsis
Sexual violence is a well-documented issue within Higher Education and wider society. Students subjected to sexual violence suffer
impacts to their physical, psychological, emotional, behavioural, and practical wellbeing, which have significant effects on their
studies. Higher Education Institutions have a duty to ensure students can access their education in environments that are safe,
without fear, harassment, or violence.
Currently, there is a critical lack of guidance on how to meaningfully address this issue in practical terms. Advice offered to the
sector, particularly in the UK, has focused on why Higher Education Institutions need to address sexual violence, offering general
principles to shape institutions’ responses. This unique text is the first to offer practical guidance on how to address sexual violence,
utilising a comprehensive institution-wide approach. This ethical method is trauma-informed and survivor-centred whilst being
intersectional and requiring perpetrator accountability. The authors provide how-to level information on staffing, policy writing,
responding to disclosures, developing comprehensive prevention and response education programmes, conducting traumainformed investigations, adjudication and sanctioning processes and considering sanctioning guidelines for sexual violence. This is a
ground-breaking resource for practitioners, senior leaders, policy makers, student services administrators, educators, investigators
and adjudicators in Higher Education.
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The Purpose Driven University:
Transforming Lives and
Creating Impact through
Academic Social Responsibility
Author
Debbie Haski-Leventhal
Macquarie University, Australia

Synopsis
What is the purpose of universities, and what is their role in our world? Many would say that it is to educate students and conduct
research. This is true, but somehow, the narrow focus on these two goals led universities to be perceived as ivory towers and
detached elitist institutions.
In an era when many organisations shift towards purpose, responsibility, and sustainability, universities have a role to play in
becoming a force for good. While many higher education institutions are focused on being the best for the world, some are
changing to become the best for the world. A movement has begun.
A purpose-driven university utilises its resources, knowledge, talent and people to continuously and intentionally contribute to the
communities and the environment in which it operates: through research, education, programmes and service.
This timely book offers the why, how and what of a purpose-driven university, utilising cases, research, concepts and a framework
which can be implemented in any university interested in making a difference. This book tells the stories of purpose-driven
universities and other organisations, and serves as a call for action by academic leadership to change higher education for good.
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Leading within Digital Worlds:
Strategic Management for Data
Science
Emerald Points
Author
Peter Grindrod
University of Oxford, UK

Synopsis
With rapidly evolving emerging technologies, the business world is entering a phase of reform. Within times of change,
transformative and disruptive environments as well as uncertain futures have created a difficult landscape for leaders within
business.
Exploring the landscape and providing valuable insight into the leadership among these challenging times, mean that business
leaders can rely on Leading within Digital Worlds to provide them with a robust analysis of leadership practices and process to take
them forward in the digital age.
Pete Grindrod presents Leading within Digital Worlds in a way that will ensure this is an important text for business leaders in
remaining at the forefront of the business world in these times of technological and digital evolution.The results of an in-depth study
are presented in this title drawing on much of Pete’s expertise in leading in the digital world.
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Strategy, Power and CSR:
Practices and Challenges in
Organizational Management
Editors
Santiago García-Álvarez
Panamerican University, Mexico
Connie Atristain-Suárez
Panamerican University, Mexico

Synopsis
Organizational management, along with strategy, is the most important part of business administration. Directors must know how
to manage people, make decisions and, above all, have the ability to create strategies that help organizations achieve their
objectives, greater strategic competitiveness, and above-average returns.
In today’s global and complex environment, traditional views towards organizational management are not enough for businesses to
thrive. It’s only by bringing together different approaches can management styles develop fast enough to keep pace with the everchanging big picture. In this innovative new look at organizational management, expert authors Santiago García-Álvarez and Connie
Atristain-Suárez explore how looking through lenses of philosophy, health, communication, law, engineering, pedagogy and policy
can affect a modern organization’s prospects.
Built through the collective and collaborative work of the research professors at the Universidad Panamericana, this work includes
interdisciplinary approaches to real-world problems. For students and researchers of business and management, this is an
unmissable read.
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Knowledge Management for
Leadership and
Communication: AI, Innovation
and the Digital Economy
Emerald Points
Author
Jon-Arild Johannessen
Nord University and Kristiania University College, Denmark

Synopsis
With the establishment of the innovation economy, the Fourth Industrial Revolution is becoming a reality. As this occurs, new forms
of leadership arise, generated by the interaction between leadership functions and neurology.
From political leadership to organizational structure, these industrial changes will cause ripples throughout our society. It is
important to get ahead of these changes, adapting to the new forms of leadership necessary, before these ripples become tidal
waves. In order to do so, expert author Jon-Arild Johannessen turns to the processes that are a key part of the innovation economy,
examining how value creation is changing in the new Industrial Revolution.
In this innovative book, Johannessen asks the question: what are the key value creation processes in the innovation economy? And
how do these processes affect the logic of industry and industrial societies?

Paperback ISBN: 9781839820458
Paperback price: £40.00, €46.00, $56.00
ePDF ISBN: 9781839820427
ePDF price: £30.00, €35.00, $42.00
ePub ISBN: 9781839820441
ePub price: £30.00, €35.00, $42.00

Publication date: 11 March 2020
Language: English
Audience: Professional and scholarly
Page count: 200
BIC code: KJMV3, KJMB, KJMD
BISAC code: BUS083000, BUS071000, BUS098000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Library & information science

Emotional Intelligence and
Critical Thinking for Library
Leaders
Fundamentals of Library Management
Author
Gary L. Shaffer
University of South California, USA

Synopsis
Increasingly, more is being asked from library leaders and those who aspire to join their ranks. As the use of libraries changes, leaders
need to improve their emotional intelligence and critical thinking in order to attract and retain users. Focused on practical
management advice, this is an engaging discussion of how library leaders can grow in their role.
Detailing 25 emotional intelligence traits library leaders and others rely on most, expert author Gary L. Shaffer explores how critical
thinking skills and emotional intelligence overlap, and how we can utilise them to improve. Looking across decision-making,
problem-solving, critical writing, and creative thinking, Shaffer includes four case studies, each relating to both emotional intelligence
and critical thinking skills. With real-world evidence and practical advice, the case studies show us how four library leaders used these
traits and skills to tackle major real-world problems and issues. Finally, Shaffer suggests three leadership styles we can adopt to
improve our emotional intelligence.
The first book in a new series of library leadership and management books, Emotional Intelligence and Critical Thinking for Library
Leaders is a book of practical solutions based on academically sound research. For library and information science professionals and
researchers, this is an unmissable book for those looking to the future of libraries.
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Beyond Multi-Channel
Marketing: Critical Issues in
Dual Marketing
Editors
Maria Palazzo
Università degli Studi di Salerno, Italy
Pantea Foroudi
Middlesex University London, UK
Alfonso Siano
Università degli Studi di Salerno, Italy

Synopsis
‘…an insightful, conceptual take on the important topic of Dual Marketing. I strongly recommend Beyond Multi-Channel Marketing to
all who want to know more about dual, multi- and omni- channel marketing in the digital age.’Charles Dennis, Professor of
Consumer Behaviour, Departmental Research Leader, Middlesex University London, UK.
The authors of this book delve into the rapidly developing field of dual marketing, investigating the strategic alliances, multistakeholder perspectives and branding potential it holds. They promote the adoption of the multichannel approach which is
fundamental to facing the challenges of marketing 4.0. Readers will glean innovative and practical insights, providing them with the
ability to comprehend the existing link between dual marketing and multichannel marketing and explore its relation to branding and
integrated marketing communication. This book also rejuvenates the analysis of the digital context and offers critical advice to
organisations interested in online marketing processes. With worldwide appeal, the theoretical and empirical analysis carried out in
this book offers cutting edge ideas and techniques to marketing practitioners, supply chain managers and B2B2C company
managers looking to understand the digital transformation permeating the whole of organisational life beyond just marketing and
communication facets. The book will also be invaluable for doctoral, graduate and postgraduate students in marketing and
management.
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Adapting to Environmental
Challenges: New Research in
Strategy and International
Business
Emerald Studies in Global Strategic Responsiveness
Editors
Simon Torp
University of Aarhus, Denmark
Torben Juul Andersen
Department of International Economics and Management, Copenhagen
Business School, Denmark

Synopsis
The global business environment is as turbulent as ever and organizations must adapt to the changing conditions to survive and
persevere. Adapting To Environmental Challenges: New Research In Strategy And International Business provides new promising
insights on the effects of middle management involvement in adaptive strategy-making processes and applications of interactive
control systems in the pursuit of more durable corporate outcomes. The empirical evidence suggests that responsible corporate
behaviour drives higher market-valuations of firms and the application of green technologies is associated with more sustainable
performance outcomes.
For international organizations that operate across a multiplicity of cultural contexts, the ability to manage responsible corporate
behavior must be interpreted in the local contexts and not only in a headquarter context, which is the norm. Hence, multinational
managers must appreciate and understand the cultural differences to disentangle the managerial challenges in dynamic global
markets where resource-poor firms can forge their international market positions by offering advantageous value-to-price trade-offs
induced by supportive cultural values.

Adapting To Environmental Challenges: New Research In Strategy And International Business provide new relevant perspectives and
insights to understand strategic adaptation in international business contexts based on corporate responsible behavior and cultural
sensitivity as the ingredients for agile operations and a resilient multinational organization.
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Artificial Intelligence and Global
Security: Future Trends,
Threats and Considerations
Editor
Yvonne R. Masakowski
US Naval War College, USA

Synopsis
Artificial Intelligence and Global Security: Future Trends, Threats and Considerations brings a much-needed perspective on the
impact of the integration of Artificial Intelligence (AI) technologies in military affairs. Experts forecast that AI will shape future military
operations in ways that will revolutionize warfare. That is why there is an urgent need to consider the potential ethical and moral
consequences related to enabling AI to make decisions that will shape the future world.
This book masterfully presents a vision of a future that is replete with integrated networks of Artificial Intelligence that are designed
to both defend and attack nations. Artificial Intelligence and Global Security: Future Trends, Threats and Considerations has
rendered a major service to those interested in the impact of Artificial Intelligence technologies and its contribution to the evolution
and revolution in military warfare. It will also explore questions such as: What are the implications of AI for the individual, for personal
identity, for society, and for global security? And examine the impact of AI on Just War Theory, as well as the perspectives and
consequences for the integration of AI in our daily lives and society.
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Movies, Music and Memory:
Tools for Wellbeing in Later Life
Emerald Studies in the Humanities, Ageing and
Later Life
Editors
Julia Hallam
University of Liverpool, UK
Lisa Shaw
University of Liverpool, UK

Synopsis
Presenting research findings from recent studies which use innovative, creative approaches, including pilot projects led by the
authors in the UK and Brazil, this book provides an accessible, timely, practical and jargon-free overview of how music and films are
currently used in nursing homes, dementia wards and day-care centres for the older population.
Drawing on the expertise of researchers, health care professionals and carers, the book looks at the experience of both stakeholder
groups - carers and the cared-for. It provides useful, unique insights into how we might tackle the pressing real-world challenge
posed by an ageing global population and attendant increase in the number of those living with dementia.
Complemented by a downloadable ‘best-practice’ toolkit that contains tips and materials relating to film- and music-related activities
for use by carers (both professionals and family members), this book fills a gap in the market by providing both academic responses
and practical solutions to a critical global challenge.
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Anthropological Enquiries Into
Policy, Debt, Business And
Capitalism
Research in Economic Anthropology, Volume 40
Editor
Donald C. Wood
Graduate School of Medicine, Akita University, Japan

Synopsis
Volume 40 of Research in Economic Anthropology explores current issues in national and international policy, cost and debt,
business and capitalism, and economic theory and behavior specifically pertaining to Brazil. The underlying theme running through
the collection is the steady encroachment of neoliberalism into economic policy and practice, and the impact this has had on
everyday ways of life.
In Part I, Raja Swamy explores post-disaster relocation and livelihood issues in Nagapattinam, Tamil Nadu, India, Anthony Rausch
and Junichiro Koji investigate Japan’s Hometown Tax Donation Program, and Emma Gilberthorpe argues for development plans
that incorporate indigenous people’s needs and worldviews. In Part II, Vassily Pigounides empirically analyzes a revenue
management system originating in France, Irene Sabaté Muriel looks at the moral economy of mortgage lending and economic
reasoning during the housing bubble that rocked Spain when it burst in 2007, and Mathias Krabbe explores debt among US college
students. In Part III, Ieva Snikersproge examines a French worker cooperative ice cream venture, Andres Gramajo quantitively
measures the strength of capitalist thought among business owners in Latin America, and Michal Stein and John Vertovec explore
individual action in the transitional economy in Havana’s tourist-oriented dance instruction world. In Part IV, Sidney Greenfield
theorizes on two coexisting but disjunct patterns of behavior in Brazil, which give rise to tension, corruption allegations, and public
scandals, and Guilherme Falleiros analyzes the structural shifts between global capitalism and indigenous ways of life in the same
country.
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Sex and Social Media
SocietyNow
Authors
Katrin Tiidenberg
Tallinn University, Estonia
Emily van der Nagel
Monash University, Australia

Synopsis
Sex is not only on social media, but social media shapes how we do and think about sex. What practices, norms, anxieties and
identities arise when the two intersect?
Based on years of research on various sexual social media practices on different platforms Sex and Social Media offers a curious
reader an academically informed yet accessible discussion of the nuances of sexual social media and socially mediated sex. The
book opens up a much-needed discussion around how social media – as both technology and a corporate service - shapes how we
perceive and practice sex today.

Paperback ISBN: 9781839094095
Paperback price: £16.99, €19.99, $23.99
ePDF ISBN: 9781839094064
ePDF price: £16.99, €19.99, $23.99
ePub ISBN: 9781839094088
ePub price: £16.99, €19.99, $23.99
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Rethinking Young People's
Lives Through Space and Place
Sociological Studies of Children and Youth, Volume
26
Editor
Anuppiriya Sriskandarajah
York University, Canada

Synopsis
How do children and youth create, negotiate, change spaces and places, and assert their rights to space? Taking a socio-spatial
approach, this international collection based on empirical research examines how space relates to and informs the social
construction of children and youth. Examining the spaces used by children and youth in many different contexts, including
neighbourhoods, community centres, schools, public streets, the natural environment, orphanages, early education classrooms,
homes, borders, this collection exists at the intersection of the new sociology of childhoods and new materialism.
Rethinking Young People's Lives Through Space and Place explores three main themes, how children navigate real and imaginary
borders, how space constitutes belonging, meaning-making, and representation, and how space informs learning and identities.

ISSN: 1537-4661
Hardback ISBN: 9781789733402
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781789733396
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781789733419
ePub price: £70.00, €85.00, $100.00
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American Life Writing and the
Medical Humanities: Writing
Contagion
Author
Samantha Allen Wright
William Penn University, USA

Synopsis
American Life Writing and the Medical Humanities: Writing Contagion bridges a gap in the market by linking the medical humanities
with disability studies. It examines how Americans have used life writing to record epidemic disease throughout history. Starting in
the late 1800s with Yellow Fever and ending with the 2014-2016 Ebola outbreaks, the author tracks how American life writing
changed literature, history, and medicine.
Although the illness narrative genre became more popular in the mid-20th century, Americans have been writing illness narratives
throughout American history. Writing Contagion focuses on American epidemics to see how these outbreaks spurred Americans
into telling their stories. Looking at book-length narratives of illness and disability, the author traces the development and lineage of
illness narratives from early American nonfiction writing, to literary modernism and to contemporary memoir. Viewing illness
narratives as intensely interdisciplinary, the author argues that to understand both the importance and influence of this genre within
American literature, illness narratives need to be read through literary, disability studies, and medical humanities frameworks to
challenge ableist assumptions and demonstrate how illness narratives are of both historical and literary importance in America.

Hardback ISBN: 9781839096730
Hardback price: £65.00, €75.00, $95.00
ePDF ISBN: 9781839096723
ePDF price: £65.00, €75.00, $95.00
ePub ISBN: 9781839096747
ePub price: £65.00, €75.00, $95.00
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The International Handbook of
Black Community Mental
Health
Editors
Richard Majors
University of Colorado - Colorado Springs, USA
Karen Carberry
Orri, UK
Theodore Ransaw
Michigan State University, USA

Synopsis
This is the first international handbook on Black community mental health, focussing on key issues including stereotypes in
mental health, misdiagnoses, and inequalities/discrimination around access, services and provisions. Making use of a cultural
competence framework throughout, the book covers many of the classic mental health/developmental areas such as
schizophrenia, mental health disorders, ASD and ADHD, but it also looks at more controversial areas in mental health, like
inequalities, racism and discrimination both in practice and in graduate school training and the supervisory experiences of black
students in universities.
Unique among traditional academic texts addressing mental health, the book presents rich personal accounts from Black
therapists and students. Many Black students who are training to become therapists or academics in mental health report
negative experiences with white university staff in terms of a lack of support, encouragement, resulting in poor graduation
outcomes. While institutional racism is a major issue both in society and universities, the editors of this Handbook take
personal-level racism, microaggression and everyday racism as better models for understanding and analysing both these
students’ racialised interaction/communication experiences with white staff at university, as well as the racialised
communications and inequalities in misdiagnoses, access to services and provisions in healthcare settings with white
managers.

Hardback ISBN: 9781839099656
Hardback price: £140.00, €165.00, $200.00
ePDF ISBN: 9781839099649
ePDF price: £140.00, €165.00, $200.00
ePub ISBN: 9781839099663
ePub price: £140.00, €165.00, $200.00
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Sustainability
Business and Society 360
Editors
David M. Wasieleski
Duquesne University, USA
James Weber
Duquesne University, USA

Synopsis
The Business and Society (BAS) 360 book series is an annual publication targeting cutting-edge developments in the broad business
and society field, such as stakeholder management, corporate social responsibility and citizenship, business ethics, sustainability,
social entrepreneurship and others. Each volume will feature a comprehensive discussion and review of the current “state” of the
research and theoretical developments in a specific business and society area.
Volume Four focuses on research drawn from work grounded in “Sustainability.” Scholars known in this discipline contribute to a
360-degree evaluation of the theory, including cross-discipline research, empirical explorations, cross-cultural studies, literature
critiques, and meta-analysis projects. Sustainability should appeal to wide range of readers – from emerging and senior business
school educators researching and teaching in the business and society field to doctoral and masters level students across the
business, social sciences and natural sciences seeking to learn about this multi-discipline and sustained field of management study.

Hardback ISBN: 9781838673741
Hardback price: £65.00, €75.00, $95.00
ePDF ISBN: 9781838673734
ePDF price: £65.00, €75.00, $95.00
ePub ISBN: 9781838673758
ePub price: £65.00, €75.00, $95.00

Publication date: 15 June 2020
Language: English
Audience: Professional and scholarly
Page count: 282
BIC code: KJ, KJC, KJG
BISAC code: BUS008000, BUS008000, BUS009000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Strategy

A Practitioner's Guide to Data
Governance: A Case-Based
Approach
Authors
Uma Gupta
Buffalo State University, USA
San Cannon
Independent, USA

Synopsis
Data governance looks deceptively simple on paper. In reality, it is complex. And it is increasingly recognized as a key foundational
element necessary to advance analytics and improve operations for organizations of all types across industry.
In this practical guide, data experts Uma Gupta and San Cannon look to demystify data governance through pragmatic advice
based on real-world experience and cutting-edge academic research. Using case studies, the authors provide insight into how to
address the myriad of data governance challenges facing organizations today, with useful and sensible actions and practices. The
chapters focus on filling in the blanks of other data governance information, as well as providing both basic and forward-thinking
suggestions for some of today’s greatest challenges. It is peppered throughout with practical tips for data strategy, data literacy, and
data quality.
If you are new to data governance, or a seasoned practitioner looking to understand how to better address new issues, this book
can help guide you through core elements such as communication, culture, and change management.

Paperback ISBN: 9781789735703
Paperback price: £40.00, €46.00, $56.00
ePDF ISBN: 9781789735673
ePDF price: £30.00, €35.00, $42.00
ePub ISBN: 9781789735697
ePub price: £30.00, €35.00, $42.00
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Strategizing: New Thinking
about Strategy, Planning, and
Management
Author
Eric J. Bolland
University of Wisconsin, USA

Synopsis
Strategy is an essential part of business, but strategizing often gets ignored or left behind. In this exciting new work, Eric J. Bolland
introduces strategizing as a key component of strategy development and execution, showing strategizing as a way to aid
organizations with their futures.
To strategize successfully, businesses need a set of well-developed tools to help them perform specific actions continuously.
Starting by tracing the origin and evolution of strategy and strategic planning, this exciting new guide puts forward advice on how to
put strategy research into strategizing practice. In detailed chapters, Bolland addresses how strategizing works, with twenty realworld cases to show how theory can become reality, citing art, history, literature, science, psychology and philosophy to explore the
human impulse to strategize.
A valuable accompaniment for business students of strategy, as well as a practical handbook for staff and mid- and upper-level
managers, this book is an essential read for anyone seeking guidance about planning the futures of their organizations.

Hardback ISBN: 9781789736984
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781789736977
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781789736991
ePub price: £70.00, €85.00, $100.00
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The History of
Entrepreneurship in Mexico:
Contextualizing Theory,
Theorizing Context
Editors
Araceli Almaraz
El Colegio de la Frontera Norte, Mexico
Oscar Javier Montiel Méndez
Autonomous University of Ciudad Juárez, Mexico

Synopsis
Entrepreneurs develop based on their surroundings. It is easy to understand US entrepreneurs, with the wealth of information
available about their development, but how does working in Mexico influence entrepreneurship, and emerging entrepreneurs?
Exploring the history of Mexico's entrepreneurs, expert authors Araceli Almaraz Alvarado and Oscar Javier Montiel Méndez delve into
the empirical and theoretical opportunities that emerge from this historical analysis. Current literature on Mexican entrepreneurship
points out the importance of contextualising entrepreneurial lives, and asks us to look across agents, sectors and regions, to reach a
better understanding of the trajectories of entrepreneurship in Mexico. Including chapters across different businesses in Mexico, the
editors and contributors seek to expose the convergence between theory and practice.
For students of business and international development, this is an unmissable text containing the most current research on Mexican
entrepreneurship.

Hardback ISBN: 9781839091728
Hardback price: £70.00, €85.00, $100.00
ePDF ISBN: 9781839091711
ePDF price: £70.00, €85.00, $100.00
ePub ISBN: 9781839091735
ePub price: £70.00, €85.00, $100.00
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