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Contemporary Issues in Audit
Management and Forensic
Accounting
Contemporary Studies in Economic and Financial
Analysis, Volume 102
Editors
Simon Grima
University of Malta, Malta
Engin Boztepe
Ardahan University, Turkey
Peter J. Baldacchino
University of Malta, Malta

Synopsis

Recently, financial crimes have increased exponentially in many regions of the world. Considering that
these crimes are usually due to accounting fraud, more sensitive and effective approaches to
accounting fraud and corruption have started developing. In this context, regulations have been put
into practice in many countries for measures to be taken against fraud and corruption.
It is not possible to take measures against and fight financial crimes by using old traditional methods.
Instead, the field of Forensic Accounting has arisen to directly tackle these issues. In the 18 chapters in
this volume of Contemporary Studies in Economic and Financial Analysis , expert contributors gather
together to examine the extent and characteristics of forensic accounting, a field which has been
practiced for many years, but is still not internationally regulated yet.
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Authors
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Synopsis

Financial Derivatives have long been the subject of conflicting views. For some, they are a useful instrument,
too often maligned by those who do not understand them; for others, they are a complete waste of time and
money. But which is it? Should we embrace financial derivatives, or fear them?
In Financial Derivatives: A Blessing or a Curse? Simon Grima and Eleftherios I. Thalassinos rigorously explore
the theory and debates surrounding this controversial topic. First exploring the perceived problems and the
uses of derivatives, they study and evaluate the people who use financial derivatives; the impacts of
derivatives use; and examples of safe use of derivatives. Looking at real-world examples, Grima and
Thalassinos include public case studies on financial firms such as Barings Bank PLC, Allied Irish Bank, and
Société Générale, as well as non-financial firms including Metallgesellschaft AG and Enron. Through these
case studies, the roots of firm failure and large losses become clear, asking whether it is the misuse of this
financial instrument, rather than the derivatives instrument itself, that is the cause.
For students and researchers in finance, or practitioners involved in trading, regulating, or auditing, this is a
fundamental text exploring a controversial and relevant concept.
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Issues and Challenges in the
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Authors
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Synopsis
Focusing on Malaysia's shifting economic profile and position, this book investigates a range of new developments impacting on
growth, such as the effects of the digital economy on jobs creation and the threats of environmental degradation and trade
protectionism.
In developing the debate around the importance of achieving high economic growth through various government initiatives, the
chapters discuss a number of issues, including:
trade and innovation economics
capital flight risk
financial development
income inequality
fiscal policy sustainability
agricultural economy
A leading team of Malaysian economics and business scholars offer new insights and perspectives to scholars and researchers
working in the fields of economic policy, developing economics and East Asian studies, who are interested in the multiple challenges
facing this fast-moving economy.
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Editors
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Synopsis

Research in the History of Economic Thought and Methodology Volume 38A features a symposium
on public finance in the history of economic thought co-edited by guest editors Claire Silvant and
Javier San Julián Arrupe, as well as general-research essays from Cosma Orsi and John Henry, and a
heartfelt obituary by Mattheus Assaf of his friend, Gabriel Oliva, winner of RHETM's first Warren
Samuels Prize for Interdisciplinary Research in the History of Economic Thought and Methodology.
Including chapters on British public debt in the 19th century, French financial controversies in the
mid-1800s, and a thoughtful reflection on the USA's New Deal, this volume is a global exploration of
public finance history. For any researcher or student interested in the history of economics, this is an
essential read containing the most up-to-date research.
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Synopsis

Existing research on Professional Learning Networks looks at experiences in Europe and North America, with very little
attention focused on education systems in the Global South, such as Chile. In 2015 more than 500 School
Improvement Networks were created to support state-funded schools across the country with the idea of promoting a
culture of collaboration. Although schools are expected to work in networks, they are held to account individually
through high-stakes standardized testing and external inspections.
This book employs the theoretical framework of collaborative inquiry to guide a mixed method study of fifteen in-depth
multi-site case studies and descriptive statistical analysis of a questionnaire answered by 400 networks. The analysis
provides evidence of the depth and spread of the knowledge and collaborative practices of these networks. Linking
with the literature on Professional Learning Networks, this study highlights how school improvement networks can
support the professional capital of principals and curriculum coordinators. The findings of this study are discussed
around the issue of network sustainability, stressing the importance of network leadership and conditions of system
infrastructure to mobilize network knowledge to schools, increasing the potential impact of school networks to
transform schools' practices.
By providing a unique inquiry, into an under researched part of the globe in regards to school networks, this book will
prove invaluable for academics and practitioners in the areas of mixed method research, educational leadership and
comparative education.
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Author
Ann M. Brewer
The University of Newcastle, Australia

Synopsis

Considering career development in the current and future work landscape, this book explores a leading-edge
framework for careers, drawing on design thinking to apply career planning to a wide range of individual
contexts.
The book encompasses diverse stakeholders at various stages of the career process, including career seekers,
employers, trainers and educators to demonstrate the creation and flow of value for effective careers in a fastmoving and dynamically altering labour market.
Using a design thinking framework, Ann M. Brewer presents compelling evidence of the need for career
strategising to assist all workers in achieving their career aspirations and goals. This hands-on approach
addresses the emotional and cognitive investment of career thinking and planning from an early career stage
to a late career stage perspective, while the key emphasis on prototyping provides an opportunity to change
the way careers are created.
This far-reaching, well-rounded, highly creative, solutions-oriented framework is a useful resource for
professionals and students considering future career progression within any work context, and researchers of
employability, career management and career thinking.
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Authors
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Synopsis

Assessment models and methods are taught in business schools, routinely published, conducted at all
organizational levels and widely understood. Yet as organizations transform from an industrial to knowledgebased economy, assessments are rarely adapted to the new environment. Simply applying existing assessment
models and methods to knowledge does not address the challenge. Knowledge assets, knowledge
transactions and knowledge capabilities have unique properties and behaviors that may render traditional
methods as unreliable or invalid.
Expert authors Dean Testa, Johel Brown-Grant and Denise Bedford draw from their practical and theoretical
experience in designing assessments for knowledge organizations, from observing successes and failures in a
variety of organizations. Synthesizing their experience, their discussions here help knowledge management
professionals gain a deeper understanding of maturity models and determine how best to create an
assessment strategy for their organization.
Offering an enhanced understanding of how to engage organisations in assessments, describing maturity
factors and offering tools to communicate the results of these maturity assessments, this is an unmissable
book for knowledge management professionals and researchers.
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Synopsis

Failed knowledge management projects have one element in common: they fail to focus on the organization's
core business functions and instead choose functions that are easy or might produce 'low-hanging fruit'. As a
result, often even successful knowledge management projects add little value to the organization as they fail
to address the pain points of the heart of the business.
So how can knowledge management professionals position themselves for greatest success? In this practical
guide, expert authors Juan-Gabriel Cegarra, Alexeis Garcia-Perez, Susan Wakabayashi, Denise Bedford and
Margo Thomas demonstrate how professionals can map knowledge resources to support business critical
capabilities, and increase the impact of knowledge management projects. They also explain how to avoid
investing in resources with low value, and how to develop strategies and action plans for different types of
resources.
Providing practical guidance for professionals, and including mini-case studies of successes and failures, this is
an essential book for any knowledge management professional, researcher or student.

Paperback ISBN: 9781789737707
Paperback price: £40.00, €46.00, $56.00
ePDF ISBN: 9781789737677
ePDF price: £30.00, €35.00, $42.00
ePub ISBN: 9781789737691
ePub price: £30.00, €35.00, $42.00

Publication date: 01 November 2019
Language: English
Audience: Professional and scholarly
Page count: 290
BIC code: KJMV3, KNTX, KJMP
BISAC code: BUS083000, BUS101000, BUS098000

To order

UK and Rest of World

Americas

Turpin Distribution UK
UK Customer Services
Pegasus Drive, Stratton Business Park, Biggleswade,
Bedfordshire SG18 8TQ, UK
T: +44 (0) 1767 604951 F: +44 (0) 1767 601640
E: custserv@turpin-distribution.com

Turpin Distribution US
Americas Customer Services
The Bleachery, 143 West Street
New Milford, CT 06776, USA
T: +1 860 350 0041 F: +1 860 350 0039
E: turpinna@turpin-distribution.com

Advanced Information
Information & knowledge
management

Designing and Tracking
Knowledge Management
Metrics
Working Methods for Knowledge Management
Authors
Alexeis Garcia-Perez
Coventry University, UK
Farah Gheriss
International Monetary Fund, USA
Denise Bedford
Georgetown University, USA

Synopsis

Knowledge management metrics are one of the weakest areas of practice in the field. Overwhelmingly, the
literature that exists focuses on case studies and incidents of metrics, rather than approaching the concept
holistically.
Addressing this lack, expert authors Alexeis Garcia-Perez, Farah Gheriss and Denise Bedford come together to
supply a fundamental discussion of measurement cultures and philosophy, types of metrics, and how to use
metrics to grow an organization. They offer a guide for knowledge management professionals to report on
progress against goals and targets in terms that are understandable and comparable to their organizational
peers, enabling professionals from across businesses to communicate with metrics and engage in wider
discussion about the process of achieving organizational visions.
Providing practical guidance for identifying different types of measurements and metrics, as well as methods
for defining and collection information about metrics, this is an essential book for knowledge management
professionals and researchers on the path to improving metric literacy across their organizations.
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Synopsis

There is a critical point of failure for every knowledge management effort: when the strategy is isolated from
the organization, and when there is no vision anchoring the strategy. Strategy is not a starting point, but a step
in the process of creating a sustainable foundation for knowledge management efforts. Given that most
knowledge management professionals do not have a grounding in vision development, this backwards
approach puts any knowledge management effort at a disadvantage from the very beginning.
In the four sections of this book, expert authors Monique Ceruti, Angel Williams and Denise Bedford guide
readers through the building blocks of turning knowledge management visions into strategies. They enable
professionals to demonstrate their value to the organization's strategic future, as well as empowering readers
to take a lead in developing a future vision, and to help establish a foundation for a 21st century knowledge
organization.
Providing knowledge management professionals with a roadmap for success within their organizations, this is
an unmissable book for any professional or researcher tasked with creating new strategies for knowledge
management organizations.
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Synopsis

Lean Six Sigma is a powerful methodology that reduces waste and variation in an organization and
ultimately minimizes operating costs, optimizes productivity, and maximizes customer satisfaction. The
success stories speak for themselves, but not all LSS stories have a happy ending, and a large body of
scholarly research shows why. What is needed now is a set of accessible general guidelines for
organizations seeking to implement and sustain such a powerful, but at times perilous, continuous
improvement strategy.

The Ten Commandments of Lean Six Sigma provides just that, offering guidance from the perspective
of practitioners, researchers and academics who have been involved in training, teaching, researching
and consulting on various topics of quality and continuous improvement such as Lean, Six Sigma and
LSS. Delving into the cutting edge of business process enhancement, this book is an essential and
practical guide for senior managers and executives who want to achieve operational and service
excellence in manufacturing, service and public sector organizations of any size.
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Synopsis
The North East is one of Britain’s most disadvantaged regions. This area, where wealth was generated from coal, steel and
engineering during the Industrial Revolution, has struggled to progress at the same rate as regions in Southern England. With a
reliance on public sector services, the North East is set to be one of the hardest hit areas after Britain’s exit from the European
Union.

The North East after Brexit arises from new research and activities at Northumbria University to shape the future of public sector
management in the region. Across a range of new themes and governance, work is focused on how public sector agencies can
work better together to shape the Northern economy in the future. The North East is a key partner in the Northern Powerhouse
involving three northern regions and is designed to rebalance the northern economy in the UK and bridge the chasm between
north and south. This important text is set within the context of the Northern Powerhouse; a highly complex and challenging
concept that demands the development of new partnerships across the regions, and the need for collaborative working across
city regions in the north.
With a focus on Brexit and austerity as key drivers of change, this invaluable text contributes to debates in the region surrounding
employment changes and policy directions in a post- Brexit world. It will prove to be an essential read for policy makers,
government researchers and those working in the fields of public sector leadership and management. Joyce Liddle is a Professor
of Public Leadership and Enterprise, Director of Research and Innovation and John Shutt is a Professor of Public Policy and
Management. Both are located at Newcastle Business School, Northumbria University, UK.
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Synopsis

Conventional development planning lacks sensitivity to the female experience. Tackling gendered discrimination and
the exclusion of women, SDG5 aims to 'achieve gender equality and empower all women and girls.' This book
considers the current state of play and identifies the trends, drivers and impact of gender equality.
Taking a comprehensive and global approach, the book addresses the multifaceted concerns of women within the
overall paradigm of the post-2015 development agenda. The authors analyse the patterns of gender inequality in
different socioeconomic regions across developing, middle income and developed countries. The book will examine
how the gap between policy and implementation might be tackled and contemplate how effective policy action might
provide a solution. Offering best practice and posing key challenges for achieving the goal, this is the only book which
comprehensively deals with all the key aspects of SDG5 based on the latest credible research.
C o n c i s e G u i d e s t o t h e U n i t e d N a t i o n s S u s t a i n a b l e D e v e l o p m e n t G o a l s comprises 17 short books, each examining one of the
UN Sustainable Development Goals. The series provides an integrated assessment of the SDGs from economic, legal, social,
environmental and cultural perspectives.
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SDG6 - Clean Water and
Sanitation: Balancing the Water
Cycle for Sustainable Life on
Earth
Concise Guides to the United Nations Sustainable
Development Goals
Authors
Eva Kremere
University of Latvia, Latvia
Edward Morgan
Griffith University, Australia
Pedi Obani
Institute for Natural Resources in Africa, United Nations University,
Africa

Synopsis

Providing safe and clean water for all without damaging the environment is one of the biggest challenges of the SDGs.
SDG6 is an ambitious goal which seeks to establish the framework through which environmentally responsible water
resource management, sanitation and security can be achieved.
Bridging academic discussion and real-world case studies, this book considers the challenge of balancing the provision
of the basic human right of access to water whilst not eroding our capacity to live sustainably in a rapidly changing
world. It considers the impact of climate change on the water cycle and discusses how this will increase the
vulnerability of communities, including those in regions that already experience acute water challenges. The book also
highlights the need for more urgent action on increasing the resilience and quality of freshwater ecosystems and how
this links to sanitation practices. The book concludes with a discussion of some of the key challenges and possible
solutions to meeting SDG6.
C o n c i s e G u i d e s t o t h e U n i t e d N a t i o n s S u s t a i n a b l e D e v e l o p m e n t G o a l s comprises 17 short books, each examining one of the
UN Sustainable Development Goals. The series provides an integrated assessment of the SDGs from economic, legal, social,
environmental and cultural perspectives.
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Network Policy-Making within
the Turkish Health Sector:
Becoming Collaborative
Author
Julinda Hoxha
Bilkent University, Turkey

Synopsis

The study of policy networks is usually undertaken in the context of advanced democracies. Turkey, a case with the
least favourable conditions for collaborative governance due to its tradition statist policy making and authoritarian
political culture, is an under researched area in terms of exploring the network type of policy collaboration as a
phenomenon.
This book presents findings produced by micro- and meso-level analysis of policy networks using the Turkish context as
a new case study. While this study does not suggest that centralized and hierarchical decision-making structures within
the government are being replaced with horizontal and networked forms of governance, it demonstrates that networks
have become an integral part of the practice of policy making within the Turkish health sector. These findings compel
scholars of Turkish politics to expand the policy realm with new issues, actors, instruments, and concepts, and
incorporates Turkey into general governance debates. Going beyond the confines of Turkish politics, these findings
contradict the recent arguments that call into question the utility of policy networks as analytical concepts that can be
used to explain policy making processes. Policy networks observed in the Turkish case consolidate research regarding
treating networks seriously in public administration and public policy research. This book will prove invaluable for
researchers and leaders in the fields of public administration and public policy, particularly within the Turkish context.
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Emerald Points

Interdisciplinary Qualitative
Research in Global
Development: A Concise
Guide
Emerald Points
Author
Marco J. Haenssgen
University of Warwick, UK

Synopsis

There is no shortage of books on qualitative research methods, but none effectively equips researchers and
practitioners for the interdisciplinary and increasingly complex, interconnected, and contested field of global
development research. How can we choose the best method to answer our research question? How can we
align disciplinary expectations of what good qualitative research is?How do we avoid pitfalls of extractive
research practices amidst calls to decolonise global development?

Interdisciplinary Qualitative Research in Global Development provides this sorely needed practical
introduction, and it does so in a concise format can easily be taken into the field. Drawing on over a decade of
experience in interdisciplinary education, research, and policy-relevant work, Marco J. Haenssgen fills these
chapters with examples and exercises that feature real-life material from current interdisciplinary global
development research projects. In the process, he addresses the common concerns of practitioners and
students and primes readers for the discussions that are likely to arise when the social and natural sciences
meet.
For its practical approach, its wealth of real-world examples, and its unique focus on interdisciplinary work, this
book is a must-have for anyone who is engaging in interdisciplinary qualitative research, and especially for
those doing so for the first time.
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Childbearing and the Changing
Nature of Parenthood: The
Contexts, Actors, and
Experiences of Having Children
Contemporary Perspectives in Family Research,
Volume 14
Editors
Rosalina Pisco Costa
Universidade de Évora, Portugal
Sampson Lee Blair
The State University of New York, USA

Synopsis

Around the globe, the very conceptualization of family is associated with the relationship between a
parent and a child. The birth of a child represents both the end of one experience, and the beginning
of another. Entry into parenthood represents a fundamental shift in family structure and family
dynamics, wherein the child brings new responsibilities within the family and upon the larger society,
particularly in regards to population issues.
In order to better understand the transitions into parenthood, this multidisciplinary volume of CPFR
will address such topics as: employment and fertility, childbearing desires versus childbearing
outcomes, the social media construction of parenthood, gender differences in childrearing, parental
discipline and child outcomes, among others. This volume will contain research on parenthood and
parenting from around the world, and is intended to provide a more global perspective of these
issues. Given that these topics range across various disciplines, a variety of theoretical and
methodological approaches are utilized in the research herein.
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Transitions into Parenthood:
Examining the Complexities of
Childrearing
Contemporary Perspectives in Family Research,
Volume 15
Editors
Sampson Lee Blair
State University of New York at Buffalo, USA
Rosalina Pisco Costa
Universidade de Évora, Portugal

Synopsis

Around the globe, the very conceptualization of family is associated with the relationship between a
parent and a child. The birth of a child represents both the end of one experience, and the beginning
of another. Entry into parenthood represents a fundamental shift in family structure and family
dynamics, wherein the child brings new responsibilities within the family and upon the larger society,
particularly in regards to population issues.
In order to better understand the transitions into parenthood, this multidisciplinary volume of CPFR
will address such topics as: employment and fertility, childbearing desires versus childbearing
outcomes, the social media construction of parenthood, gender differences in childrearing, parental
discipline and child outcomes, among others. This volume will contain research on parenthood and
parenting from around the world, and is intended to provide a more global perspective of these
issues. Given that these topics range across various disciplines, a variety of theoretical and
methodological approaches are utilized in the research herein.
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Mixed-Race in the US and UK:
Comparing the Past, Present,
and Future
Critical Mixed Race Studies
Authors
Jennifer Patrice Sims
University of Alabama in Huntsville, USA
Chinelo L. Njaka
Peckham Rights! and Independent Social Researcher, UK

Synopsis

Contributing to an emerging literature on mixed-race people in the United States and United Kingdom,
this book draws on racial formation theory and the performativity (i.e. "doing") of race to explore the
social construction of mixedness on both sides of the Atlantic Ocean.
In addition to macro- and micro-level theoretical frameworks, the authors use comparative and
relational analytical approaches to reveal similarities and differences between the two nations,
explaining them in terms of both common historical roots as well as ongoing contemporary
interrelationships.
Focusing on the census, racial identity, civil society, and everyday experiences at the intersection of
race, gender, class, and sexuality, Mixed-Race in the US and UK: Comparing the Past, Present, and
Future offers academics and students an intriguing look into how mixed-race is constructed and
experienced within these two nations. A final in-depth discussion on the authors’ research
methodologies makes the book a useful resource on the processes, challenges, and benefits of
conducting qualitative research in two nations.
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Does The Black Middle Class
Exist And Are We Members?:
Reflections From A Research
Team
Emerald Points
Authors
Grace Khunou
University of the Witwatersrand, South Africa
Kris Marsh
University of Maryland, USA
Polite Chauke
University of the Witwatersrand, South Africa
Lesego Plank
University of Johannesburg, South Africa
Leo Igbanoi
National Institute for Legislative and Democratic Studies, Nigeria
Mabone Kgosiemang
University of Johannesburg, South Africa

Synopsis

Does the Black Middle Class Exist And Are We Members makes two contributions into the research of the
Black Middle Class. First, it explores how Black South Africans conceptualize middle classness. Second, it
demonstrates how this conceptualization informs researchers’ social identity within the Black middle class.
The book draws on historical social science literature for theoretical grounding and focuses on enriching
theoretical perspectives on race and class from the perspective of the interviewee and the interviewer. It
contextualizes both subjective and objective definitions of the term ‘middle class’ while highlighting it’s
constantly shifting perception.

Does the Black Middle Class Exist And Are We Members reflects on the experience of the researchers
interviews with Black middle class of South Africa. These reflections give a unique approach in understanding
how researcher’s subjectivism reflects the experiences of the South African Middle class.
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Man-Eating Monsters:
Anthropocentrism and Popular
Culture
Emerald Studies in Death and Culture
Editor
Dina Khapaeva
Georgia Institute of Technology, USA

Synopsis

What role do man-eating monsters - vampires, zombies, werewolves and cannibals - play in contemporary
culture? This book explores the question of whether recent representations of humans as food in popular
culture characterizes a unique moment in Western cultural history and suggests a new set of attitudes toward
people, monsters, animals, and death.
This volume analyzes how previous epochs represented man-eating monsters and cannibalism. Cultural
taboos across the world are explored and brought into perspective whilst we contemplate how the
representations of humans as commodities can create a global atmosphere that creeps towards cannibalism
as a norm.
This book also explores the links between the role played by the animal rights movement in problematizing the
difference between humans and nonhuman animals. Instead of looking at the relations between food, body,
and culture, or the ways in which media images of food reach out to various constituencies and audiences, as
some existing studies do, this collection is focused on the crucial question, of how and why popular culture
representations diffuse the borders between monsters, people, and animals, and how this affects our ideas
about what may and may not be eaten.
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Cryptomarkets: A Research
Companion
Emerald Studies In Digital Crime, Technology and
Social Harms
Authors
James Martin
Swinburne University, Australia
Jack Cunliffe
University of Kent, UK
Rasmus Munksgaard
University of Montreal, Canada

Synopsis

Since the launch of the infamous Silk Road , the use of cryptomarkets - illicit markets for drugs on the
dark web - has expanded rapidly around the world. Cryptomarkets: A Research Companion is an
accessible, detailed guidebook which offers all the tools necessary to begin researching cryptomarket
phenomena and the dark web trade in illicit drugs.
Offering an in-depth historical account of the development of cryptomarkets up until the present day,
the book goes on to examine key trends and findings regarding the contemporary operations of
cryptomarkets. The principal methodologies used to conduct cryptomarket research, as well as
questions regarding research ethics, are further explored. Finally, the authors outline underdeveloped
areas of the field and pose key questions for future cryptomarket research.
Whether an academic researcher, post-graduate student, law enforcement officer, or public health
professional, this book is essential reading for those researching and working in the realm of
cryptomarkets.
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New Narratives of Disability:
Constructions, Clashes, and
Controversies
Research in Social Science and Disability, Volume
11
Editors
Sara E. Green
University of South Florida, USA
Donileen R. Loseke
University of South Florida, USA

Synopsis

This volume explores questions about narrative frameworks in disability research. Narrative is a omnipresent
meaning-producing communication form in social life that is both cultural and personal.
Public understandings of disability tend to follow a medical storyline in which disability is a personal tragedy
to be treated through professional intervention - a frame that disempowers and fails to resonate with many
disabled people. Scholars in disability studies and the social sciences have proposed an alternative that
portrays social structures, forces, and attitudes as the problems to be resolved - a frame that, while
empowering, may neglect, or even repress, some kinds of personal disability stories.
This volume seeks to answer the call for richer, more diverse understandings of disability. We explore how
narrative inquiry can broaden perspectives on disability to include pain, suffering, chronic illness, and
episodic disability, as well as the perspectives of family members and caregivers, while also serving as a
platform for dismantling prejudice and discrimination in order to promote positive social change.
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Editors
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Free University of Berlin, Germany

Synopsis

The notion of microfoundations has received growing interest in neo-institutional theory (NIT) along
with an increasing interest in microfoundational research in disciplines such as strategic management
and organizational economics. However, despite reference to the same term, there are decisive
differences in how microfoundations have been addressed across different disciplines.
The aim of this double volume is to explore in more depth what the microfoundations of institutions
are and what it takes to actually develop sound microfoundations. To this end, this double volume sets
off by exploring the recent well-spring of micro-level research in NIT (i.e., research on the individual,
practice and group level). While intimately related, micro-level research and microfoundations are not
necessarily the same thing. Hence, the double volume seeks to bring to the fore different perspectives
in micro-level research in order to tease out what these perspectives imply for building
microfoundations, where they converge and where they diverge.
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Volume 65, Part B
Editors
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Free University of Berlin, Germany

Synopsis

The notion of microfoundations has received growing interest in neo-institutional theory (NIT) along
with an increasing interest in microfoundational research in disciplines such as strategic management
and organizational economics. However, despite reference to the same term, there are decisive
differences in how microfoundations have been addressed across different disciplines.
The aim of this double volume is to explore in more depth what the microfoundations of institutions
are and what it takes to actually develop sound microfoundations. To this end, this double volume sets
off by exploring the recent well-spring of micro-level research in NIT (i.e., research on the individual,
practice and group level). While intimately related, micro-level research and microfoundations are not
necessarily the same thing. Hence, the double volume seeks to bring to the fore different perspectives
in micro-level research in order to tease out what these perspectives imply for building
microfoundations, where they converge and where they diverge.
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Reality Television: The TV
Phenomenon that Changed
the World
SocietyNow
Author
Ruth A. Deller
Sheffield Hallam University, UK

Synopsis

Reality television is one of the defining genres of the 21st century. It is shown worldwide, features people from
all walks of life and covers everything from romance to religion. It has not only changed television, but every
other area of the media.
So why has reality TV become such a huge phenomenon, and what is its future in an age of streaming and
social media?
This book provides an overview of key theories and debates in the study of reality television and discusses
industry practices in their global and national contexts. Deller also explores, through interviews with
participants and analyses of key programmes, why people take part in reality TV, how they are represented
and impact this has on their lives.
From its documentary roots to its social media present and future - this is a guide to Reality Television: The TV
Phenomenon that Changed the World .
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Families in Economically Hard
Times: Experiences and
Coping Strategies in Europe
Editors
Vida Cesnuityte
Mykolas Romeris University, Lithuania
Gerardo Meil
Universidad Autónoma de Madrid, Spain

Synopsis

The purpose of the edited collection Families in Economically Hard Times: Experiences and Coping Strategies
in Europe is to provide readers with unique sociological knowledge on European families' experiences and
behavioural strategies a decade after economic crisis of the 21st century.
The particular importance of the topic is conditioned by the reality the last economic crisis created. This new
reality has diverted from the previous; and as new phenomena emerge new coping strategies must also be
created, as the old may not necessarily work. Hardships, functional solidarity, and issues of vital human needs
- including practices of co-residence, sharing of money, food acquisition - have been explored in Families in
Economically Hard Times: Experiences and Coping Strategies in Europe.
Prominent scholars from Europe have joined efforts and, based on their latest researches, seek to answer the
question: how challenges emerged during recent economically hard times influenced way of life of European
families? The scholars of this book have used quantitative and qualitative research methodologies to create a
varied and all rounded approach to answering this very question.
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Vulnerability in a Mobile World
Editor
Helen Forbes-Mewett
Monash University, Australia

Synopsis

Populations across the world are becoming increasingly mobile for many different reasons. Some are
searching for a better and safer life, others migrate for economic or environmental purposes, education, or
identity formation. While mobility may bring better life-chances, this book shows that for some it means
experiencing vulnerability.

Vulnerability in a Mobile World considers the notion of vulnerability from various standpoints including
intercultural relationships, homelessness, urbanisation, refugee and asylum seekers, and the use of YouTube
by young girls. The diversity of the circumstances and characteristics of the vulnerable enable this book to
uniquely show just how broad the notion of vulnerability can be. Presenting an international perspective to
social problems in various settings, the chapters are brought together in a coherent argument that shows
vulnerability has many forms and is often associated with mobile populations.
Vulnerability in a Mobile World is based on a collection of studies by new and emerging scholars focussing on
the impacts of migration and mobility in contemporary contexts. Within this framework, each chapter
presents new findings that provides poignant examples of vulnerability involving diverse populations,
geographical locations and circumstances.
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Entrepreneurial Opportunities:
Economics and Sustainability
for Future Growth
Editor
Vanessa Ratten
La Trobe University, Australia

Synopsis

Focusing on sustainable innovation in emerging economies, this book is amongst the first to identify how
these perspectives can be used by entrepreneurs within the process of recognising opportunities.
As identifying opportunities is fundamental to successful entrepreneurship, it is crucial for aspirant
entrepreneurs to identify appropriate openings that help them gain a competitive advantage in the
international marketplace. Whilst there are an abundance of opportunities available, assessing them in terms
of their timeliness and relevance is vital.
Each chapter introduces a new way of looking at entrepreneurial opportunities in a range of different contexts
including emerging markets, franchise relationships, pricing and revenue management, and the tourism
sector. This global, cross-disciplinary perspective of entrepreneurial opportunities offers a unique blending of
multiple theoretical viewpoints which are useful for researchers of entrepreneurship and entrepreneurs
themselves. Enabling the development of both a social and financial view of entrepreneurship, Vanessa Ratten
curates a collection which characterises and responds to the contemporary market pressures felt by business
leaders worldwide.
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Innovation and the Arts: The
Value of Humanities Studies for
Business
Editors
Piero Formica
Maynooth University, Ireland
John Edmondson
Independent Scholar, UK

Synopsis

We live in the Age of Knowledge but we are heading towards the Age of Imagination. However, our current
education systems still divide arts and business, juxtaposing them as different worlds, apparently ignoring the
essential truth that imagination is the springboard of innovation. For business to continue to evolve, the
barriers to creativity and innovation must be lowered.
In Innovation and the Arts: The Value of Humanities Studies for Business , editors Piero Formica and John
Edmondson bring together a cast of expert contributors to explore how arts education can transform future
business and social endeavours by developing empathy and enhancing skills frequently identified as lacking in
graduates entering the workplace. Looking at arts and humanities across the broad spectrum of business and
social innovation, and in the context of business education, examples of entrepreneurial and innovative
developments, and the nature of the innovative mind, the contributors show how underdeveloped empathy
and creativity constrain innovation. Art is disruptive, and innovation requires disruption to thrive.
By dwelling on the need for the convergence of business, innovation and the arts, Innovation and the Arts
highlights the inestimable value of lowering the psychological, organizational and institutional barriers that
keep them apart. For educators and practitioners, this is an in-depth discussion designed to stimulate
awareness of the issues facing business education.
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